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THE HIDDEN OPERATORS OF DECEPTIVE
MAILINGS

TUESDAY, JULY 20, 1999

U.S. SENATE,
PERMANENT SUBCOMMITTEE ON INVESTIGATIONS,
OF THE COMMITTEE ON GOVERNMENTAL AFFAIRS,
Washington, DC.

The Subcommittee met, pursuant to notice, at 9:34 a.m., in room
SD-342, Dirksen Senate Office Building, Hon. Susan M. Collins,
Chairman of the Subcommittee, presiding.

Present: Senators Collins, Levin, Durbin, and Edwards.

Staff Present: K. Lee Blalack, II, Chief Counsel and Staff Direc-
tor; Mary D. Robertson, Chief Clerk; Glynna Christian Parde, Chief
Investigator and Senior Counsel; Kirk E. Walder, Investigator; Ei-
leen Fisher, Intern; Kathy Cutler, Congressional Fellow; Emmett
Mattes, Detailee/Postal Service; Elizabeth Hays, Staff Assistant;
Linda Gustitus, Minority Chief Counsel and Staff Director; Leslie
Bell, Congressional Fellow; Nanci Langley; Mark Carmel (Senator
Specter); Felicia Knight (Senator Collins); Steve Abbott (Senator
Collins); Dan Blair (Senator Thompson); (Senator Akaka);
Marianne Upton (Senator Durbin); Maureen Mahon (Senator Ed-
wards); and Diedre Foley (Senator Lieberman).

OPENING STATEMENT OF SENATOR COLLINS

Senator COLLINS. The Subcommittee will please come to order.

Last year, the Permanent Subcommittee on Investigations began
an investigation into deceptive mailings. At our first hearings on
deceptive sweepstakes in March, we heard troubling—at times
heartbreaking—testimony about the aggressive and deceptive mar-
keting practices used by the four largest sweepstakes companies to
persuade consumers to buy products they neither needed nor want-
ed in the hope of increasing their chances of winning the big prize.
Deceptive sweepstakes can induce trusting consumers to buy thou-
sands of dollars of questionable merchandise—such as the maga-
zine subscription extending to the year 2018 purchased by an 82-
year-old man through a sweepstakes promotion.

In addition to financial losses, deceptive mail promotions exact
an emotional toll on those misled by apparent promises such as
“You Were Declared One of Our Latest Sweepstakes Winners and
You’re About to Be Paid $833,337.00 in Cash.”

The Subcommittee found that our senior citizens are particularly
vulnerable to such deceptive mailings. At our earlier hearings, fam-
ily members told of loved ones who were so convinced that they
had won a sweepstakes that they refused to leave their homes for

(D
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fear of missing the Prize Patrol. In fact, one woman from Maine
wrote to me that she had canceled needed surgery in order to make
sure that she would be home.

The Subcommittee investigated many cases of seniors who,
enticed by the bold promises in deceptive sweepstakes, spent their
Social Security checks, squandered their life savings, and even bor-
rowed money to buy unwanted magazines, trinkets, and other mer-
chandise. I will never forget one of our witnesses who broke down
in tears as he recounted how sweepstakes companies had deceived
him into spending $15,000 for products that he really didn’t want
in an effort to win the big prize. Other witnesses explained that
their elderly family members spent thousands of dollars in the vain
hope that if they bought just one more trinket or one more maga-
zine subscription, surely it would greatly improve their chances of
winning. Of course, it never did.

Our hearings prompted more than 1,000 individuals from across
the country to write to me to share their own experiences with de-
ceptive mailings. As we began to examine these mailings closely,
we discovered a pattern of highly deceptive solicitations by dozens
of smaller companies that previously had been unknown to us. In
contrast to our earlier hearings, which concentrated on the four
largest sweepstakes companies, our focus today is on these smaller
operations, a largely unknown segment of the industry that never-
theless reaches millions of Americans.

Those who followed our previous hearings know that I am out-
raged by the deceptive marketing techniques of the major sweep-
stakes companies. Despite these questionable marketing practices,
however, these companies are legitimate companies. They are
legitimate in the sense that they do award prizes, deliver the mer-
chandise ordered, and do not seek to in any way conceal their iden-
tities. The Subcommittee’s investigation of several smaller opera-
tors uncovered much more deceptive and shady business prac-
tices—including in some cases possible fraud—than we found with
the larger companies.

Many of these smaller companies tend to be fly-by-night oper-
ations that use multiple trade names to hide their identities and
to confuse consumers. In some cases, they are run by promoters for
a year or two and then shut down. The operator then starts up a
new company under yet another name, often one specifically chosen
to lend credibility to the contest or to further deceive consumers.
These companies profit not only from their extremely deceptive
mailings, but also by reselling the names of customers to other op-
erators who then inundate the unlucky consumer with new mail-
ings all over again. Unfortunately, the Subcommittee’s investiga-
tion suggests that this business is quite lucrative.

The companies investigated by the Subcommittee sent approxi-
mately 100 million promotional mailings in 1998 and received over
4 million purchases. The Subcommittee’s investigators conserv-
atively estimate that these purchases cost consumers more than
$40 million. In return, most individuals received a discount coupon
book that was frequently followed by numerous additional mailings
urging the unwary contestant to send even more money to buy the
exact same coupon book all over again.
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Anonymity, as our hearings will show, is crucial to the success
of many of these small operators. They depend on working in the
shadows and underneath the radar of State and Federal regulators.
They are the “stealth” sweepstakes companies, difficult to detect,
to track, and to stop. Our investigation discovered that most of
these companies attempt to conceal their identity through multiple
corporate names and various mailbox drops in different States. And
as our hearings will show, often their mailings are designed to de-
ceive even the most cautious consumer.

During the hearing today, we will first hear from the Subcommit-
tee chief investigator, who will review the results of the Sub-
committee’s investigation. We will next hear testimony from two of
these sweepstakes promoters. Finally, we are pleased to have rep-
resentatives from the U.S. Postal Inspection Service to discuss
various types of deceptive mailings, such as government look-alike
promotions and mailings that offer to sell a product that the gov-
ernment already provides for free.

While our investigation has exposed some of these shady opera-
tors, an investigation alone will not solve this growing problem. It
requires a comprehensive legislative solution. I am very pleased
that our initial hearings in March prompted the Governmental Af-
fairs Committee to approve legislation that I sponsored—along
with Senators Durbin, Levin, Cochran, Edwards, the Chairman of
the full Committee, and others—that would impose strong con-
sumer standards on promotional mailings and provide for civil pen-
alties up to $2 million for violations of those standards. Our legisla-
tion would also give the Postal Service much needed stronger au-
thority to crack down on deceptive mailing operations.

It is my hope that our hearing today, by revealing the com-
plicated web of deception spun by hidden sweepstakes operators,
will further build the case for prompt passage of our legislation by
the full Senate.

Senator Levin, our Ranking Minority Member, is delayed in ar-
riving today. He does have an opening statement which I am going
to ask unanimous consent be entered into the record.

[The prepared statement of Senator Levin follows:]

PREPARED OPENING STATEMENT OF SENATOR LEVIN

During the Women’s World Cup match a few weeks ago, I saw a commercial
which demonstrates the determination these sweepstakes companies have to get
people to open a mailing promoting sweepstakes. They know they can’t sell a prod-
uct unless the recipient opens the envelope, and since our hearings on deceptive
sweepstakes promotions in March and the excellent work of the State Attorneys
General in going after deceptive sweepstakes practices, press reports indicate that
significantly fewer people are responding to sweepstakes promotions. More and
more people are simply throwing away a mailing advertising a sweepstakes without
even opening it.

Publisher’s Clearing House, apparently, decided to go on the offensive against this
trend and is paying for a television ad that shows someone throwing away a sweep-
stakes mailing and then the announcer cautions the person not to do it—not to
throw away the Publisher’s Clearing House envelope because it may contain a real
check—a check that can be cashed immediately, as is. “Look for the green star,” the
ad says. If the envelope has a green star, according to the announcer, it could have
a real check inside it. “So,” the ad urges, “you shouldn’t throw away that envelope.”
This is a device Publisher’s Clearing House is using to entice people back into
sweepstakes and into opening that envelope so they take the first and most impor-
tant step towards buying something—because they think buying something will im-
prove their chances of winning.
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So, even though we made some headway with our efforts in the last hearings, at
least one sweepstakes company is fighting back with a national commercial on a
program as watched as the Women’s World Cup, telling people not to thrown out
the Publisher’s Clearing House envelope. As I said at our last hearing, and this em-
phasizes the point, sweepstakes promotions are not junk mail, they’re big business.

In the last hearing, we heard from the four biggest sweepstakes promoters that
use sweepstakes to sell magazines and other products: American Family Publishers;
Publisher’s Clearing House; Reader’s Digest; and Time, Inc. We saw their examples
of truly deceptive promotions—in some cases, using direct false statements. But as
bad as we thought those promotions were, the mailings from these smaller compa-
nies we are going to look at today are even worse.

These mailings are worse for several reasons. They have claim forms calling
themselves “awards” or “entitlements.” In reality, these claim forms are used to sell
a product which itself is not clearly identified—a “cash savings voucher folio,” or a
“cash savings premium folio,” or a “special premium,” or a “special benefit.” In each
of these cases, the product for sale is a discount coupon book which has little value
to most people. Some merchants who honor the coupons are not available locally.
Some of the coupons require expenditures of significant sums of money to realize
any savings. The books cost in the neighborhood of $10 to $15 and are supposed
to contain savings of over $2,000, but you’d have to spend thousands of dollars on
items you probably don’t need to achieve that level of savings.

Many of these promoters use a different name on each promotion and exist only
long enough to collect the money, close up shop (sometimes without awarding
prizes), and reopen elsewhere to start the scam anew. They are small but their
reach is wide; cumulatively the Subcommittee has learned they produce over 100
million mailings a year. Because they often do not mail in the States in which they
operate, they avoid prosecution by the State Attorney General. When they come
under scrutiny by a State Attorney General or the U.S. Postal Service, they stop
mailing to those States and change their mailings to comply with any stop order.

Moreover, these companies thrive on the sale of mailing lists. The Subcommittee’s
investigation confirmed the rapid sale of names by various direct mailers. With each
purchase, the buyer’s name goes on the resale list of names, becoming a popular
commodity for sale to any person desiring to buy the selling company’s customer list
through a list broker. And the buyer will also get resolicited from the first company
another four to five times for each purchase made.

These unscrupulous practices seem to cross the line of legality, and if they do, the
Postal Service needs the enforcement tools to stop them. The legislation reported by
the Governmental Affairs Committee should strengthen the hand of the Postal Serv-
ice so these companies will no longer be able to operate. If they don’t cross the line,
then we have to reevaluate where the line is drawn and make the law more protec-
tive for the sake of our American consumers. I thank the Chairman for holding
these hearings, and I look forward to hearing from our witnesses.

Senator COLLINS. It is now my pleasure to call on my colleague,
the Senator from Illinois, Senator Durbin. Senator Durbin has been
a real leader on this Subcommittee as we have exposed and probed
various kinds of consumer fraud and deception, and I am pleased
to welcome him here today.

OPENING STATEMENT OF SENATOR DURBIN

Senator DURBIN. Thank you very much, Chairman Collins. I
think your hearing last March really focused on the big dogs, the
big four, that really do account for a lion’s share of deceptive mail-
ings and questionable mailings across America. This hearing takes
it to the next step, goes after the little dogs, but their bite is just
as bad when it comes to the loss that many families feel as a result
of their deception.

I want to congratulate you for your leadership on this issue.
Many people who are watching this don’t understand really the
inner workings of the Senate and how you can move a piece of leg-
islation successfully. But I want to commend Senator Collins for
her fine work, along with Senator Levin, in moving this bill for-
ward. A bill that started with three or four cosponsors is now up
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to 34, if I am not mistaken, which is testament to the fact that it
is a bipartisan undertaking and I think a clear message to every-
one who is in this business that they better pay attention. Some
changes are going to be made here to try to protect consumers
across America, and these changes are based on common-sense so-
lutions which apply in my home State of Illinois as well as the
Chairman’s home State of Maine, and suggest that people really
are being deceived, that they are being victimized, and that has to
come to an end.

I am happy to join you at this hearing and look forward to the
testimony.

Senator COLLINS. Thank you very much, Senator Durbin.

Due to time constraints, the Subcommittee was unable to invite
everyone who had an interest in this issue to present oral testi-
mony. This week we received a written statement from the Office
of the Inspector General of the Social Security Administration.!

Without objection, that statement will be included in the printed
hearing record, and the hearing record will remain open for 30
days for any additional statements.

Senator COLLINS. I now want to welcome our first witness this
morning. We have with us the Subcommittee’s Chief Investigator
and Senior Counsel, Glynna Parde, who will describe the results of
the Subcommittee’s ongoing investigation of deceptive mailings.

Pursuant to Rule 6, all of the witnesses who testify before the
Subcommittee must be sworn, so at this point, I would ask Ms.
Parde to please stand and raise her right hand. Do you swear that
the testimony you are about to give to the Subcommittee will be
gledrt;ruth, the whole truth, and nothing but the truth, so help you,

0d?

Ms. PARDE. I do.

Senator COLLINS. Thank you. You may proceed, please.

TESTIMONY OF GLYNNA CHRISTIAN PARDE,? CHIEF INVES-
TIGATOR AND SENIOR COUNSEL, PERMANENT SUBCOMMIT-
TEE ON INVESTIGATIONS, COMMITTEE ON GOVERNMENTAL
AFFAIRS

Ms. PARDE. Thank you, Chairman Collins, Senator Levin, and
Members of the Subcommittee.

The Subcommittee’s investigation uncovered a breed of sweep-
stakes companies that is wholly different than those highlighted in
the Subcommittee’s March 1999 hearings. Although most consum-
ers probably recognize the names Publishers Clearing House and
Reader’s Digest, our investigation found that there are dozens of
smaller companies that attempt to remain hidden from consumers
and below the radar screen of the regulators. The Subcommittee’s
investigation suggests that these smaller sweepstakes and prize
promoters employ marketing tactics that are much more aggressive
and deceptive to sell their products. Moreover, these companies
have developed ingenious ways to remain undetected by the regu-
lators. And even if they are detected, some have developed tech-
niques to insulate themselves from effective enforcement action.

1See Exhibit No. 53 which appears in the Appendix on page 304.
2The prepared statement of Ms. Parde appears in the Appendix on page 55.
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Although the companies that we have examined are smaller than
the big four in terms of total mailings and gross revenues, they
nevertheless sent roughly 100 million pieces of mail last year.
Though each mailing must be evaluated independently, we did find
that, in general, the mailings from the smaller companies are much
more deceptive than those sent by the companies the Subcommittee
investigated in March.

Now, to give the Subcommittee a sense of what I mean by decep-
tive, I would like to show you several exhibits that are promotional
mailings. We obtained these during the course of this investigation.

The first promotional mailing was mailed by North American Bu-
reau of Assets, Inc., or NABA, and it is Exhibit No. 8.1 Now, Ex-
hibit No. 8 appears to be an “Original Affidavit” from NWCG/Prize
Payout Division in connection with its “$10,000 Cash Opportunity
Giveathon.” This mailing advises the consumer that “[ylou may not
be aware that cash prizes are issued in the aforementioned amount
of ten thousand, one thousand, one, one hundred, and fifty dollars,
and additional vouchers entitlement in a two thousand dollar
voucher pak. Said cashpak is released with mandatory release fee
of ten dollars, and is over and above your previously mentioned
cash winnings.”

Now, this language clearly implies that the consumer will receive
vouchers for an additional $2,000, going so far as to call the
“voucher pak” a “cashpak.” Only as an afterthought in the last sen-
tence of the last paragraph does the mailing mention that the
“cashpak” contains “redeemable vouchers from national incentive
guarantors, and good for food, entertainment, travel, merchandise,
etc., when fully redeemed.”

Even someone who was suspicious might not be able to tell that
the “voucher pak” and the “cashpak” referred to in this mailing are
really nothing more than a discount coupon book. The $2,000 value
is actually the estimated value of obtaining every single discount
available. To realize that retail value, the consumer may actually
have to purchase thousands of dollars of goods and services from
the vendors listed in the coupon book.

Moreover, the mailing does not offer the consumer an oppor-
tunity to purchase a discount coupon book for $10. Instead, the
consumer is told that he or she must pay a “mandatory release fee”
to get the “cashpak.” This mailing, therefore, illustrates one of the
big differences between the promotions of the major sweepstakes
companies and those that are the subject of this investigation. Un-
like American Family Publishers or Publishers Clearing House,
these small operators attempt to disguise both the solicitation and
the product.

Exhibit No. 92 is another promotion from NABA that only hits
that the mailing is actually a solicitation for the product. The key
paragraph states that “[w]e have reserved in your name, a redemp-
tion packet valued in excess of $2,000.00 when the value certifi-
cates are fully redeemed (see reverse for details). Your initials and
release honorarium are required for shipment of this value packet.”
Even though it is the same coupon book and the same contest as

1See Exhibit No. 8 which appears in the Appendix on page 100.
2See Exhibit No. 9 which appears in the Appendix on page 101.
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in Exhibit No. 8, this time NABA calls the coupon book a “redemp-
tion packet” instead of a “cashpak,” and the purchase price is a “re-
lease honorarium” rather than a “mandatory release fee.”

We also discovered that these smaller companies attempt to trick
the consumer into thinking that, if they purchase one of these cou-
pon books, their odds of winning the sweepstakes will improve. I
would like to show you Exhibit No. 10,1 which is another sweep-
stakes promotion from NABA. The sixth paragraph of this pro-
motion, which is highlighted at the bottom of the chart, reminds
the consumer that the prizes NABA awards “are determined from
private lists of participants who entered a sweepstakes or were in-
volved in a merchandise purchase by mail. It’'s that simple! Your
response to direct mail offers has paid off for you, and we offer you
our heartiest congratulations.”

The NABA mailing then confidently announces that the con-
sumer will “undoubtedly take advantage of the elective entitlement
option described below” because “most winners do.” The bottom
portion of the promotion goes even further to connect the purchase
of the coupon book, or the “elective entitlement option,” to the win-
ning sweepstakes. This portion contains a box for the consumers to
check to “take advantage” of the “elective entitlement options,” reit-
erating again that “most winners do,” but then adding, “[ble sure
and send me the check I have already won.”

Despite strongly linking a purchase to the odds of winning, the
promotion does state in small print at the top of the page that
there is “no purchase required.” Even if a consumer read this dis-
claimer, however, the language used in the promotion suggests
strongly that, although you don’t have to purchase a product to
win, it will greatly improve your odds since, as the mailing notes,
“most winners do.”

The Subcommittee’s investigation also found two other disturbing
types of solicitations in these mailings. First, many of these compa-
nies imply in their promotions that the consumer has already won
the grand prize and, in fact, is guaranteed to win. Upon much clos-
er inspection, the disheartened recipient—who was only moments
ago counting his money—will learn that he can only win the grand
prize if he has and returns the winning number and is a guaran-
teed winner of only a nominal amount.

For example, if I can direct your attention to Exhibit No. 16,2 the
fifth paragraph informs the recipient that “[ulpon processing and
completion of our Top Prize $10,000 Sweepstakes, the unclaimed
cash will be delivered to the determined principal of record, which
in this case is you.” Now, that sounds pretty good. This language
does not appear conditional; the recipient has won $10,000. Only
by carefully reading the fine print below the postscript, which is
highlighted at the bottom of the chart, and the rules on the back
does it become clear that the consumer’s odds of winning the
$10,000 are 1 in 3 million, and actually the consumer is only guar-
anteed to win 25 cents. Therefore, the bulk of consumers who re-
spond to this promotion actually lost money because their guaran-
teed winnings were less than the cost of the postage.

1See Exhibit No. 10 which appears in the Appendix on page 104.
2See Exhibit No. 16 which appears in the Appendix on page 112.
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The second common practice utilized by these smaller companies
is to imply that the promotion is authorized by or related to a gov-
ernment agency, thereby lending credibility to the sweepstakes. I
would like to show you one example of this practice that the Sub-
committee investigators uncovered.

Exhibit No. 151 is a promotional mailing for a contest currently
being conducted by R&R Marketing. You might be interested to
know that there is an “Official United Sweepstakes of America.”
Now, we know that the Federal Government does not sponsor
sweepstakes. Yet this promotion adds to the deception that the
Federal Government has sponsored this contest with a photo of the
U.S. Treasury Building that references a mailing address at 611
Pennsylvania Avenue, Washington, DC. Our investigators discov-
ered that this is actually the address for a Mail Boxes Etc. You will
also note that the promotion claims to be from the Office of Treas-
ury of Awards and is marked with the purported seal of the Official
United Sweepstakes of America.

At the bottom of the page, the mailing does state that the sweep-
stakes “is an independent private sweepstakes, not affiliated with
the U.S. Government.” It then coyly turns the disclaimer to its ad-
vantage, however, and says that, “[a]s an independent . . . com-
pany, we can with good conscience and faith make the guaranteed
promise to pay the official winning $10,000.”

Our investigation even uncovered evidence of simple mail fraud.
For example, many of these smaller companies offer a service
known as “rush processing” for an additional fee or what is re-
ferred to as a “kicker.” Now, “rush processing” does not mean that
the recipient will receive a prize any earlier, but only that the
sweepstakes company will expedite sending its product, usually the
discount coupon book. We found that some companies may not even
expedite the processing of the discount coupon book.

Subcommittee investigators also discovered that, in a few cases,
some sweepstakes companies completely failed to award a prize. In
the case pending against Eagle Promotions, the U.S. Attorney for
the District of New Jersey has commented that Eagle has not
awarded a prize in its contest. The Subcommittee also obtained a
copy of a letter from a sweepstakes operator named R.L.T.M.R. to
the Better Business Bureau of Nashville/Middle Tennessee express-
ing regret that the sweepstakes company would not be awarding its
prize, a Chevrolet Blazer.2

Now, as I mentioned earlier, these small sweepstakes operators
clearly want to remain underground and hidden. And as evidence
of that goal, the Subcommittee’s investigation uncovered a few
practices that we believe could be attempts to not only evade detec-
tion by the regulators but to also insulate the principals in these
sweepstakes companies from meaningful enforcement action.

First, we believe that some of the most sophisticated of these
small operators may rely on front companies to insulate themselves
from tough enforcement action. Second, we believe that some small
operators will form a corporation, send promotional mailings under
that corporate structure for 1 or 2 years, and then dissolve the cor-

1See Exhibit No. 15 which appears in the Appendix on page 111.
2See Exhibit No. 56 which appears in the Appendix on page 328.
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poration when they think that the company’s promotions are com-
ing to the attention of regulators. They then form a new company
and begin the cycle all over again.

The Subcommittee has developed case studies of two different
sweepstakes operators whose business practices may illustrate
these techniques. The two case studies involve David Dobin, presi-
dent of Lone Star Promotions, Inc., and Anthony Kasday, president
of Neopolitan Consultants.

Mr. Kasday, who is the president of Neopolitan Consultants, has
been in the promotional mailing business for 30 years. Although we
are not aware of any sweepstakes company in which he is currently
a shareholder, officer, director, or employee, the Subcommittee’s in-
vestigation discovered that, through his various consulting arrange-
ments, Mr. Kasday makes a very lucrative income from the compa-
nies that he directs.

I would like to direct the Subcommittee’s attention to Exhibit No.
25.1 As you can see from this exhibit, Mr. Kasday operates through
his consulting company, Neopolitan, and through Neopolitan he re-
ceived income in 1998 from at least five of the six different sweep-
stakes companies on this chart. These companies are: North Amer-
ican Bureau of Assets; Royal Sweepstakes; Cashorama; Enwood,
Pressman & Ingram; and Mellon, Astor & Fairweather.

Based upon sworn answers to interrogatories and affidavits sub-
mitted by these companies, Mr. Kasday’s consulting firm received
almost $400,000 in 1998. Thus far in 1999, Neopolitan has received
payments from these companies totaling over $500,000. Therefore,
through Neopolitan alone, Mr. Kasday has been paid almost $1
million over roughly the last year and a half.

I would like to specifically discuss two of the companies on this
chart: Enwood, Pressman & Ingram and Mellon, Astor & Fair-
weather. As you can see from Exhibit No. 25, Enwood, Pressman
& Ingram and Mellon, Astor & Fairweather are owned by Nicole
Kasday, who is Mr. Kasday’s niece. The Subcommittee investiga-
tors interviewed Nicole Kasday and discovered that she is a college
student who has no involvement in the operations of either com-
pany. She told us that Mr. Kasday approached her in 1998 about
starting the two companies in her name. He asked Nicole for a copy
of her driver’s license and a copy of her signature. With those in
hand, he had his office manager, Sheilah Williams, prepare a sig-
nature stamp with Nicole’s signature on it. Ms. Williams testified
that, at Mr. Kasday’s direction, she used this signature stamp to
open bank accounts, the mailboxes where the company received
mail in response to its promotions, and to file the necessary paper-
work for the two companies to do business in Nevada. Ms. Williams
also testified that she uses this signature stamp on a regular basis
to manage the affairs of the company, like signing checks for ven-
dors or payroll.

Mr. Kasday essentially conceded that Nicole knows nothing of
the business and is not kept apprised of its activities. She does not
review copy for the mailings or select the mailing list. Therefore,
we believe that the evidence strongly suggests that Nicole merely

1See Exhibit No. 25 which appears in the Appendix on page 138.
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acts as a front for Mr. Kasday, who is the hidden operator of
Enwood, Pressman & Ingram and Mellon, Astor & Fairweather.

When we asked Mr. Kasday why he had Nicole establish these
two companies, he said: “I didn’t expect to be around very long and
I figured this could be something for their future. So I talked to her
about setting up two companies while I was still alive and then
they would be hers and the income would be for her and her broth-
er and her dad.”

Now, if Mr. Kasday’s primary motivation for creating these com-
panies was an estate planning device for Nicole and her family, it
is not working very well. Mr. Kasday told us that he receives 25
percent of the profits from Enwood, Pressman & Ingram and the
lion’s share of the profits from Mellon, Astor & Fairweather.

Ms. Williams testified that she pays Nicole about $1,000 per
month from Enwood, Pressman & Ingram, and she also received a
one-time distribution payment of a few thousand dollars from
Enwood, Pressman & Ingram in February of this year. Therefore,
we believe that Nicole has probably received under $15,000 from
these two companies. However, according to Mr. Kasday, from 1998
to date, he has received approximately %60,000 in his personal ca-
pacity from these two companies, and over $600,000 through his
consulting company, Neopolitan. These numbers show that Mr.
Kasday and his consulting firm have received an overwhelming
portion of the revenues generated by these two companies and that
the profits are being drained out of the company’s operational ex-
penses as payments to consultants—the most important of which
is Neopolitan.

Mr. Kasday may indeed have incorporated the two companies in
Nicole’s name to give her a source of income, albeit modest; how-
ever, our interviews with the Postal Inspection Service suggest that
there is another possible reason why Mr. Kasday is not an officer
or director of Enwood, Pressman & Ingram, and Mellon, Astor &
Fairweather, or any of the other sweepstakes and prize promotion
companies that he directs. If State or Federal regulators ever track
these companies down for sending deceptive or fraudulent mailings,
Nicole Kasday will be the person that they initially contact. That
is, of course, what actually happened to us. We attempted to con-
tact Nicole through the attorneys for both companies, only to learn
that her uncle actually directs the operations.

Now, this is a significant point, which I am sure the witnesses
from the Postal Inspection Service can discuss in more detail. But
under current law, the Postal Inspection Service does not possess
the subpoena authority to dig behind the veneer of the corporate
structure that insulates a hidden operator. More importantly, cur-
rent law does not give the Postal Inspection Service the authority
to impose civil monetary penalties on a sweepstakes or prize pro-
moter until they violate an existing order. Since the person who is
likely to sign such an order is probably the president of a company,
a consultant is likely to walk away from an action by the Postal
Inspection Service without having an order entered against him,
and more importantly, without exposing himself to a future threat
of monetary sanctions for another violation. Thus, by characteriz-
ing the relationship with a company as “consulting services,” an in-
dividual may receive a lucrative income from the sweepstakes busi-
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ness but avoid potential enforcement actions by State and Federal
authorities that would be directed towards the officers and owners.

As 1 mentioned earlier, these smaller operators have another
technique for remaining hidden from the regulators. We believe
that some sweepstakes operators will form a corporation, send pro-
motional mailings under that corporate structure for a few years,
and then dissolve the corporation only to form a new corporation
to send promotional mailings. I would like to direct the Subcommit-
tee’s attention to Exhibit No. 27,1 which is a chart prepared by our
staff. There should be a copy in your book.

The chart shows that, between December 30, 1994, and March
10, 1995, three companies were incorporated in the State of Ne-
vada. They had as their president a man by the name of Dan An-
derson, whom we unfortunately have not been able to locate. Mr.
Kasday was identified as the secretary and treasurer of each of
these companies, and each company had the same address: 9030
West Sahara, Las Vegas, Nevada. We believe that all three of these
companies—National Prize Monitors, Express Processing, and
Intercontinental Prize Distribution—were engaged in the pro-
motional mailing business. You will note on the chart that each of
these three companies only existed for roughly 3 years or less.

The chart also shows that Mr. Kasday’s two other companies
that I mentioned earlier—Enwood, Pressman & Ingram and Mel-
lon, Astor & Fairweather—were incorporated in the summer of
1998. As I mentioned earlier, Nicole Kasday, Mr. Kasday’s niece,
is the sole shareholder and officer of these two companies, but Mr.
Kasday actually directs the operations of both.

Now, with respect to the chart, you will note that Express Proc-
essing was terminated in December 1998, 6 months after the incor-
poration of Enwood, Pressman & Ingram and Mellon, Astor &
Fairweather. In her deposition to the Subcommittee, Sheilah Wil-
liams, the office manager, testified that in the summer of 1998, Ex-
press Processing became Enwood, Pressman & Ingram. She said
that the employees who were working for Express Processing be-
came the employees of Enwood, Pressman & Ingram. They re-
mained in the same office space, kept the same telephone number,
and answered to the same boss, Anthony Kasday. Based upon Ms.
Williams’ testimony, we believe that the change from Express Proc-
essing to Enwood, Pressman & Ingram was one of corporate form
only.

Now, the question, of course, is why someone would open three
corporations, run promotional mailings under their names for a few
years, shut those corporations down, and then start up two new
corporations only to conduct the same business in the same loca-
tion. Now, the State and Federal authorities that we contacted said
that different corporate entities and names make it much more dif-
ficult for law enforcement to detect their activities or take mean-
ingful action against them once they do.

The Federal Trade Commission specifically expressed concern
about this point when it responded to the Subcommittee’s request
for complaint information on these smaller companies, nothing that
“companies who engage in fraudulent activities often change names

1See Exhibit No. 27 which appears in the Appendix on page 140.
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and locations when they become aware that law enforcement orga-
nizations have received a number of complaints concerning their
activities. These moves can have a detrimental effect on potential
law enforcement actions, making it difficult or impossible to track
potential defendants or assets they fraudulently obtain from con-
sumers.”

Further support for this view can be found in an assurance of
voluntary compliance between Richard Kaufman and the Attorney
General of the State of Florida in connection with a promotional
mailing sponsored by Mr. Kaufman’s company, Millennium Sales,
Inc. We sought to discuss this matter with Mr. Kaufman, but he
declined to testify before the Subcommittee on the basis of his Fifth
Amendment right against self-incrimination. A copy of his sworn
affidavit asserting his Fifth Amendment rights can be found at Ex-
hibit No. 39.1 One of the key stipulations that the Florida Attorney
General demanded of Mr. Kaufman was that he “not effect any
change in the form of doing business nor its organizational identity
as a method of avoiding the terms and conditions” of the assurance
voluntary compliance.

Our second case study is David Dobin, who currently is the presi-
dent and sole shareholder of Lone Star Promotions, Inc., a sweep-
stakes company. In connection with the promotional mailings of his
first company, Wellsworth Smythe Jewelers, the U.S. Attorney for
the Eastern District of New York charged Mr. Dobin and his then
partner with conspiring to use the mails as part of a scheme to de-
fraud consumers by means of false and fraudulent representations.
Mr. Dobin entered a guilty plea to conspiracy to commit mail fraud
and is awaiting sentencing. In addition, Mr. Dobin entered into a
voluntary cease and desist order with the U.S. Postal Service in
connection with an administrative action alleging several material
false representations.

One of the allegations by the U.S. Attorney against Mr. Dobin in-
volved the use of multiple trade names in connection with
Wellsworth Smythe’s sweepstakes. Now, unlike the major sweep-
stakes companies, these smaller companies do not have and are not
seeking name recognition or brand loyalty. For example, Mr.
Dobin’s current company, Lone Star Promotions, Inc., offers three
sweepstakes contests in the amounts of $5,000, $10,000, and
$12,000. But he has utilized 40 different trade names. As a result,
an individual may receive several promotional mailings that ap-
pear to be from different companies, but in actuality, all of them
relate to the same contest.

I think an illustration will make the point. If I can direct the
Subcommittee’s attention to Exhibit No. 8,2 this is the promotional
mailing from NABA that appears to be an Original Affidavit from
NWCG/Prize Payout Division in connection with its $10,000 Cash
Opportunity Giveathon. If you will notice at the very bottom of this
mailing, checks are to be made payable to NWCG.

Next, let me show you Exhibit No. 9.3 This is the promotional
mailing that appears to be a Declaration for Cash Winner from
Cash Giveathon II in connection with a $10,000 sweepstakes. Now,

1See Exhibit No. 39 which appears in the Appendix on page 232.
2See Exhibit No. 8 which appears in the Appendix on page 100.
3 See Exhibit No. 9 which appears in the Appendix on page 101.
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an attachment to this mailing directs the consumer to send pay-
ment to NABA.

Finally, I would like to show you Exhibit No. 10.1 This is a pro-
motional mailing that appears to be from the Cash Release Depart-
ment of the International Funding Distribution Center regarding
unclaimed cash in the amount of $10,000. This mailing directs the
consumer to send payment to the I.LF.D.C.

As you can see, these three promotional mailings appear to be
from three different companies: NWCG/Prize Payout Division, Cash
Giveathon II, and International Funding Distribution Center. Now,
the unsuspecting consumer might think that they had opportuni-
ties to win three different prizes in three different contests. How-
ever, all three of these promotional mailings were sent by NABA
and all three are for the same contest.

I should note that these mailings only obliquely acknowledge
that the trade names are not real. The rules on the back of the
mailing state that “different graphic presentations of this sweep-
stakes may be made at the discretion of the sponsor.” However, a
consumer reading this language may not understand that this real-
ly means that the same contest may be promoted under completely
different names. In fact, it is virtually impossible to discern that
these different mailings are from the same contest.

I might also add that the clever trade names utilized by these
companies are often misleading themselves. For example, a mailing
may appear to come from a group that is trying to locate someone
who has already won a prize or is the rightful owner of a cash
award. These trade names include examples such as Unidentified
Claimant Section, Public Winner Releasing Committee, Cash Re-
lease Office, and the Cash Claim and Disbursement Center. It is
clear that by using such names, these operators are trying to con-
fuse consumers into thinking that they have received a notice from
a State unclaimed property division.

Not only will these smaller companies use multiple trade names
for each contest, but they also open multiple mailboxes at post of-
fices or CMRA’s, Commercial Mail Receiving Agencies, which is
shorthand for Mail Boxes Etc. and other companies like that. Many
of these smaller companies actually maintain mailboxes in multiple
States and have the mail forwarded by an overnight courier service
to their base of operations for processing.

For instance, the two companies that we know are operated by
Mr. Kasday—Enwood, Pressman & Ingram and Mellon, Astor &
Fairweather—are actually headquartered in Las Vegas, but they
use multiple mailboxes in different States. Enwood, Pressman &
Ingram receives mail at five different mailboxes in New York and
Pennsylvania for one sweepstakes and three skill contests. Mellon,
Astor & Fairweather uses three different mailboxes in Illinois and
New York for one sweepstakes and one skill contest. The mail from
each of these locations 1s then forwarded to the office in Las Vegas
for processing.

Mr. Kasday’s office manager, Sheilah Williams, testified in a
Subcommittee deposition that she really did not know why these
companies use multiple mailboxes in different locations, but she as-

1See Exhibit No. 10 which appears in the Appendix on page 104.
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sumed that it was to make sorting responses to the various pro-
motions easier for staff. This reason seems implausible, however,
since there are not enough mailboxes to be reserved for each sepa-
rate promotional mailing. In other words, multiple promotions are
being sent to the same mailbox. Moreover, if it was purely a func-
tion of administrative convenience, it seems unlikely that the mul-
tiple mailboxes would be operated in different States. Now, al-
though the use of separate mailboxes may prevent one post office
or CMRA from being overwhelmed with responses, our discussions
with the Postal Inspection Service, the FTC, and State authorities
suggest that the principal reason for opening multiple mailboxes in
different States is actually to avoid the regulators.

Current law only allows the Postal Inspection Service to seek a
temporary restraining order against a deceptive or fraudulent mail-
ing from a specific mailbox. Thus, the Postal Inspection Service and
a State Attorney General might be able to bring an enforcement ac-
tion to stop a promotion in one State, but it would not prevent the
sweepstakes operator from promoting the same sweepstakes and
selling the same prize under another trade name that receives its
mail in a different State. If State or Federal authorities close one
mailbox, the sweepstakes company can continue its promotion
under a different trade name at another location. As I mentioned
earlier, the FTC cited this very reason for requesting that the Sub-
committee not disclose information concerning the number of com-
plaints against a sweepstakes company, which it breaks down by
the different addresses the sweepstakes companies use.

Chairman Collins, Members of the Subcommittee, I will be glad
to answer any questions about the investigation that the Sub-
committee might have and to report in greater detail our specific
findings. Thank you.

Senator COLLINS. Thank you very much for that very illuminat-
ing presentation. I appreciate all the work that the Subcommittee
staff has done.

First, before going to just one or two questions, I want to call on
Senator Edwards who has joined us in case he has any opening re-
marks that he would like to make. Both he and Senator Durbin
have been real leaders in the effort to protect consumers against
deceptive practices, and I appreciate his participation in this hear-
ing.

OPENING STATEMENT OF SENATOR EDWARDS

Senator EDWARDS. Thank you, Madam Chairman.

What I would like to do first is thank Senators Collins and Levin
for holding this important hearing which builds upon the efforts of
this Subcommittee to combat the problem of deceptive sweepstakes
mailings. These efforts and those of the U.S. Postal Inspection
Service and groups like AARP, combined with legal measures being
taken by various States Attorneys General, are clearly helping to
make people aware of the deceitful practices some sweepstakes
companies are engaging in, all in order to trick people into believ-
ing that buying products will increase their chances of winning a
prize.

During our hearings in March, the Subcommittee Members ques-
tioned witnesses from four of the largest sweepstakes promoters:
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Publishers Clearing House, American Family Publishers, Reader’s
Digest, and Time, Inc. These companies argued that people under-
stand that purchases do not increase their chances of winning. For
example, Publishers Clearing House stated in their testimony that,
“We believe that our promotions are clear and that no reasonable
person could be misled by them.”

I believe my colleagues disagree with this statement, as is evi-
denced by the fact that the Senate Governmental Affairs Commit-
tee recently voted unanimously to send our legislation, which
would help put a stop to misleading sweepstakes mailings, to the
full Senate for consideration.

Our bill would require sweepstakes promoters to clearly indicate
on all of their mailings that purchases do not increase the chances
of winning. It would also require those companies to honor a per-
son’s request to stop sending them sweepstakes mailings. I believe
these requirements are essential to our efforts to prevent people
from being scammed.

As Senator Collins mentioned, our bill would also give the U.S.
Postal Inspection Service the tools it needs to enforce laws that are
designed to prevent deceptive mailings. The North Carolina State
Attorney General’s Office told me recently—told me that currently
enforcement is extremely difficult, partly because of what is known
as rip and tear. Rip and tear refers to operations that collect as
much money as possible in a short period of time and relocate be-
fore they are identified, if they are ever identified.

I anticipate that this hearing will illustrate that these types of
companies are still in existence and are quite prevalent.

The Postal Inspection Service must be able to have the most ef-
fective enforcement tools at its disposal to pursue action against
companies it believes are violating our laws. Detecting these com-
panies is further complicated by the fact that they often utilize
what are known as mail drops, commercial mail receiving agencies
in which individuals or businesses lease post office boxes in order
to receive mail and other deliveries. It is very difficult for the Post-
al Inspection Service to track the real addresses of fraudulent com-
panies that can very quickly open and close post office boxes.

I commend the Postal Service’s attempts to issue new regulations
that will help expose these fraudulent sweepstakes operators.

As we heard during the course of the March hearings, the four
sweepstakes companies I previously mentioned adamantly de-
fended their sweepstakes promotional techniques, saying that they
are used to “generate excitement and the possibility of winning”
and raise interest in a product.

It is true that sweepstakes is considered a legitimate marketing
technique. However, what we find disturbing is the increased will-
ingness of more legitimate companies to engage in practices for-
mally only used by smaller, more deceptive operators. This hearing
will also illustrate this problem.

Finally, I am very concerned about the sale of names and ad-
dresses of individuals to other sweepstakes companies. Once a
sweepstakes company engaging in deceptive practices compiles a
list of customers who have purchased from the company, they can
sell that list to other sweepstakes companies and telemarketers
who may recognize that the list is comprised of particularly vulner-
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able people. These companies then flood the individuals on the list
with even more misleading mailings and phone calls, enticing them
to spend more money in the hopes of winning a prize. It is very
important that we continue to educate people about the reality of
these promotions and provide them with a simple way of prevent-
ing them from reaching their mailbox if they so choose.

Again, I thank Senators Collins and Levin for bringing this seri-
ous problem of deceptive sweepstakes mailings to the attention of
the Congress and the country.

Thank you, Madam Chairman.

Senator COLLINS. Thank you very much, Senator Edwards.

Ms. Parde, when you were going through some of the exhibits—
and I would like to have Exhibit No. 91 brought back up—you ex-
plained that one of the ways that the smaller operators differ from
the large sweepstakes companies is that it is sometimes difficult to
figure out exactly what it is that they are selling. And in the case
of most of the mailings that you have reviewed, it turns out to be
a discount coupon book.

But another problem—and you also point out that the language
implies that if you buy the discount coupon book, assuming you can
figure out what it is you are buying, that it increases your chances
of winning. But isn’t another problem with these mailings that it
implies that the person has already won? Perhaps you could read
us the first three sentences of the mailing that you examined ear-
lier.

Ms. PARDE. Yes, Senator. In the first paragraph, the mailing
starts off, “Your name now appears on our winner’s list. Unbeliev-
able as it may seem, you have finally won. That’s right. There’s no
mistake about it.”

Senator COLLINS. So another problem with these deceptive mail-
ings is that, without qualification, they are telling people that they
have won.

Ms. PARDE. Yes, Senator, that is correct. If you actually look at
the attachment to this, there is a box for the recipient to check: “I
am filing my claim for the cash prize I have already won.”

Senator COLLINS. Is that typical of the copy that you have re-
viewed in the mailings that were sent to us by people across the
Nation?

Ms. PARDE. Yes, Senator. This is a sample of one of the tech-
niques that some of these different companies use to deceive the in-
dividual into thinking that they have already won the prize, when
actually it may have only been a 25-cent check.

Senator COLLINS. The second question I want to ask you about
deals with these discount coupon books.2 I have looked at these two
coupon books, and they appear to be identical except for two as-
pects: One is they are a different color, and the second more impor-
tant difference is that one of them says that it has over $3,500
worth of money-saving coupons inside; the other one says that it
has over $1,000 worth of money-saving coupons inside.

1See Exhibit No. 9 which appears in the Appendix on page 101.
2See Exhibits No. 23a and 23b which appear in the Appendix on pages 121-136.
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Was the Subcommittee able to determine—were you able to de-
termine why there were different values placed on what appears to
be an identical set of coupons?

Ms. PARDE. No, Senator, unfortunately, we were not able to. We
attempted to contact the company that actually produces these cou-
pon books, Steppin’ Out, which is located in Las Vegas, Nevada, to
ask them about that specific issue, the two coupon books that ap-
pear to be identical except for the different face amounts. However,
the CEO informed us last week that, upon advice of their counsel,
they were not going to respond to the Subcommittee’s request. We
will, of course, be following up on that, and we will let you know.

Senator COLLINS. The Subcommittee investigators were unable,
however, to find any differences in the coupons. There were no dif-
ferences in the products represented or the expiration dates or any-
thing that would explain the different value assigned to the book
of coupons. Is that correct?

Ms. PARDE. That is correct, Senator. Even the page layouts are
identical in both books.

Senator COLLINS. Thank you. Senator Durbin.

Senator DURBIN. Thank you very much, Ms. Parde.

Let me stick with that line of questioning for a moment there.
Do we know the ownership of this Steppin’ Out? Do you know the
officers involved?

Ms. PARDE. No, sir, unfortunately, we do not have that informa-
tion at this time. This is something that we will be continuing to
pursue, and we will be happy to advise you once we obtain that in-
formation.

Senator DURBIN. Do we know how it works? I mean, they send
a solicitation to people and say if you return a certain amount of
money, you will be given these coupon books for discounts? Is that
how it works?

Ms. PARDE. These are the coupon books that many of the pro-
motional mailings that I discussed and that these smaller compa-
nies mention in their promotional mailings, this is the redemption
packet, the cash savings folio that are mentioned in these pro-
motional mailings. So a promotional mailing will be sent out actu-
ally soliciting a purchase for those coupon books for a release hono-
rarium rather than a purchase price. The consumer will then re-
ceive

Senator DURBIN. What do they call it, a release honorarium?

Ms. PARDE. A release honorarium. Yes, Senator.

Senator DURBIN. I wonder what that means. Go ahead.

Ms. PARDE. The consumer will then receive one of these coupon
books which has regular coupons in it that can be cut out and re-
deemed for savings.

Senator DURBIN. And it was your testimony earlier that in order
to get $1,000 worth of benefit out of it, you would have to spend
a much larger amount of money. Is that not true?

Ms. PARDE. That is correct, Senator. Some of these coupons are
for vacations, for example.

Senator DURBIN. You know what I find curious about this. Look
at the companies that are in this coupon book: Royal Caribbean
Cruise Lines, Avis Rent-a-Car, Celebrity Cruises, Sheraton Hotels,
Kodak, AMC, Loewes, GMC, Earl Scheib, Jiffy Lube, Godfather’s
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Pizza, Swiss Pretzels, and Dunkin’ Donuts. In that list are some
pretty substantial companies, and I wonder, if we ask these compa-
nies, do you know what is happening when you offer these coupon
incentives, do you know what solicitations are being made and the
companies that are using their coupons? Have we asked?

Ms. PARDE. No, Senator, we have not had an opportunity to ask
them, but that is, again, something that we will be following up
with in our investigation.

Senator DURBIN. Madam Chairman, I would like to do that. I
would like to send a letter to these companies and ask them if they
know that they are party to a scam, because, frankly, many of
these are reputable companies that we respect across America, and
these coupon books are being obviously misused.

The next item that you have presented I would like to ask you
about, and that is Exhibit No. 24,1 and I am trying to figure out
what that is all about, this Cash Claim Service. Do you have that
before you?

Ms. PARDE. No, Senator, I do not.

Senator DURBIN. It is Exhibit No. 24 in the book of exhibits that
we have been given. This was a fascinating little—Cash Claim
Service, who are these people?

Ms. PARDE. This is actually from a company operated by Borden
Barrows, which I believe the witnesses from the Postal Inspection
Service will talk about later. As you can see, they are essentially
the same notice for the same amount.

Senator DURBIN. How does their scheme work?

Ms. PARDE. This is not necessarily a sweepstakes. What they are
trying to do in this one, Senator, is to entice the individual to re-
turn $9.97.

Senator DURBIN. That was $9.97?

Ms. PARDE. Exactly, for a product. The postcard that you receive,
it looks like the certified mail receipt that you would receive nor-
mally from the post office. This is instead a solicitation where the
consumer may see this and think for $9.97 they can obtain their
product from the Postal Service as certified mail.

Senator DURBIN. Do you know what is the product involved here?

Ms. PARDE. I don’t believe this actually says. Sometimes what
these companies do is promote products like jewelry and other trin-
kets through this type of mailing.

Senator DURBIN. Well, the thing that intrigues me about these—
I love this—*“All U.S. Government payments are 100 percent guar-
anteed.” I wish that were true, incidentally. They are obviously try-
ing to suggest to whomever receives it that there is some govern-
mental involvement in this redemption of some claim and the like.

Ms. PARDE. I think that is correct, Senator. I think it adds to the
overall deception that this is a certificate from the Postal Service
for a certified mailing.

Senator DURBIN. Well, I think our postal inspectors will probably
get a chance to address that directly.

Let me ask you, like Mr. Kasday I think is going to testify later
on, and you talked about the different companies that he is in-

1See Exhibit No. 24 which appears in the Appendix on page 137.
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volved in, are most of these companies under investigation by
States and their attorneys general?

Ms. PARDE. Well, as I mentioned, part of the problem is, because
they use so many different trade names, the States may not actu-
ally know who the actual operator of the sweepstakes promotion is.
So they may be able to stop a mailing under one trade name but
never actually figure out the real company sending out the actual
mailing itself.

If there are active investigations, we obviously did not want to
pursue those and interrupt those investigations.

Senator DURBIN. The use by Mr. Kasday of his niece, Nicole, the
college student, was clever, but was it legal for him to list her as
the major officer of the company?

Ms. PARDE. We did not see any illegality in setting up a corpora-
tion with Nicole as a sole shareholder and officer. It appears to be
a legal corporation.

Senator DURBIN. And the use of a signature stamp, for example,
would that be legal? Did you find any evidence that it was not?

Ms. PARDE. We didn’t actually delve into that and look at the
statutes in Nevada, for example, that would apply to the creation
of the corporation and the use of her signature stamp. I might
point out, though, there may be laws or regulations regarding the
use of a signature stamp on things like a mailbox application which
has an affidavit at the bottom of the application that the signer is
certifying to the facts.

Senator DURBIN. OK. Thank you. Thank you, Madam Chairman.

Senator COLLINS. Senator Edwards.

Senator EDWARDS. Madam Chairman, I think I will reserve my
questions for the next panel. I know we have a vote coming up
soon.

Senator COLLINS. Thank you, Senator Edwards.

Just a couple of points of clarification on the chart that we have
up.! As I recall, I received this from a constituent in Washington
County, and it was accompanied by a letter that appeared to be
saying that the U.S. Government had cash that belonged to the in-
dividual that could be redeemed by sending in $9.97.

Now, of course, when we do have situations of unclaimed assets,
usually held by State Governments, sometimes inactive bank ac-
counts, there is no charge to redeem or to collect the money that
the consumer is owed. So this is an example of a solicitation that
is attempting to charge consumers for a service that is provided for
free by the government, in this case State Government. But it has
certainly been designed to imply that it has been sent by a govern-
mental agency. So I just wanted to clarify that for the record. The
Postal Service representative who will be testifying later will go
into more detail on this.

Just one final question, Ms. Parde, and that is, it is my under-
standing the Subcommittee investigators did call a couple of the
companies that were listed in the coupon book?2 to see—to try to
get a feel for how much the discount was really worth, and it is
my understanding that there was a paint company, for example,

1See Exhibit No. 24 which appears in the Appendix on page 137.
2See Exhibits No. 23a and 23b which appear in the Appendix on pages 121-136.
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that was called. Could you explain what you found in your prelimi-
nary inquiries?

Ms. PARDE. Certainly, Senator. Our Subcommittee investigators
contacted one of the companies listed in that book which advertised
a discount on a “Pro-Three” paint job. Now, the discount price was
approximately $250 advertised in the coupon book, which was
about 50 percent off the normal retail price, according to the cou-
pon.

Now, our investigators actually contacted the paint shop. They
were quoted the same $250 as in the discount coupon book. Now,
the difference is you don’t have to buy the coupon book in order to
get that discount.

Senator COLLINS. So, in other words, this was a normal sale price
that was available without the coupon, so in this particular case,
the coupon brought no additional value. Is that correct?

Ms. PARDE. That is correct, Senator.

Senator COLLINS. We do not know that that is the case with
every company listed, but that was the case with this one spot
check of the information.

Ms. PARDE. That is correct.

Senator COLLINS. I thank you very much for your testimony.

We do have a vote that is going to begin at 10:30, so we will take
a 15-minute recess and reconvene at 10:45.

[Recess.]

Senator COLLINS. The Subcommittee will reconvene. I know that
Senator Edwards, Senator Levin, and Senator Durbin are all on
their way, but in the interest of time, we are going to proceed.

Our second panel of witnesses this morning includes two mem-
bers of the promotional mailing industry. Anthony Kasday is the
president of Neopolitan Consultants, Inc., and is appearing today
pursuant to a Subcommittee subpoena. David Dobin is the presi-
dent of Lone Star Promotions, Inc.

Pursuant to Rule 6, all witnesses who testify before the Sub-
committee must be sworn. It is my understanding that both wit-
nesses are accompanied by counsel. If the counsels intend to testify
in any way, you, too, need to stand and be sworn.

At this time I would ask that all the witnesses stand and raise
your right hand. Do you swear that the testimony you are about
to give to the Subcommittee will be the truth, the whole truth, and
nothing but the truth, so help you, God?

Mr. Kaspay. I do.

Mr. DoBiN. I do.

Senator COLLINS. For the record, I would like to have the coun-
sels who are accompanying Mr. Kasday and Mr. Dobin introduce
themselves.

Mr. ToMAO. My name is Peter J. Tomao, and I am the attorney
for Mr. Dobin.

Mr. BURNS. And my name is John Burns, and I am the attorney
for Mr. Kasday.

Senator COLLINS. Thank you very much. Mr. Kasday, I am un-
clear whether you have an opening statement or not. If you do have
an opening statement, you are more than welcome to present it.
We have allotted 10 minutes for opening statements by both you
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and Mr. Dobin. If you have an opening statement, you are welcome
to proceed.

Mr. BURNS. May I respond to that, Madam Chairman?

Senator COLLINS. Well, I would think that Mr. Kasday could re-
spond to whether or not he has an opening statement.

Mr. BURNS. We are waiving the opening statement, but we would
like to submit a statement at the end, in a couple of days.1

Senator COLLINS. That would be fine, and it will be included in
the printed hearing record.

Mr. Dobin, it is my understanding that you do have an opening
statement that you would like to give?

Mr. DOBIN. Yes, I do.

Senator COLLINS. I would ask that you limit your opening state-
ment to 10 minutes, and we will put the full written statement into
the hearing record. You may proceed.

TESTIMONY OF DAVID DOBIN,? PRESIDENT, LONE STAR PRO-
MOTIONS, INC., MERRICK, NEW YORK, ACCOMPANIED BY
PETER J. TOMAO, ESQ., GARDEN CITY, NEW YORK

Mr. DoBIN. Thank you. Chairman Collins, Members of the U.S.
Senate Permanent Subcommittee on Investigations, I wish to
thank the Subcommittee for this opportunity to discuss with you
the sweepstakes industry and the proposed legislation to control
deceptive mailings.

I am currently president of Lone Star Promotions, Inc., which is
engaged in marketing coupon books using sweepstakes promotions.
I first entered the direct marketing sweepstakes business in 1992.
While I made some mistakes when I first entered the business,
since 1994 I have operated my business with close attention to all
legal requirements.

I am gratified that the proposed legislation does not seek to out-
law the sweepstakes business. Sweepstakes are enjoyed by many
Americans, and I fervently believe that they should be conducted
fairly and in conformance with all laws.

As I said, I first entered the direct mail sweepstakes business in
1992. Prior to that I was a partner in a successful automobile leas-
ing business. I became friendly with one of my customers, Jeffrey
Novis, who suggested that I go into the sweepstakes business with
him. Another of my customers was already in the business and had
offered to assist Mr. Novis and myself. We formed Wellsworth
Smythe Jewelers, WSJ. In the beginning, we had a third partner,
whom Mr. Novis and I subsequently bought out.

We initially planned to sell jewelry by direct mail, as well; how-
ever, when our initial efforts were unsuccessful, we decided to focus
on the sweepstakes business. We were aided at the time by the de-
cision of another individual to leave the business. We were able to
move into his business premises and hire his staff of experienced
employees. He remained as a consultant and taught me how to
write copy for WSJ’s promotional mailings. Our efforts were re-
warded with a successful business.

1Statement from Mr. Kasday was not submitted for the record.
2The prepared statement of Mr. Dobin appears in the Appendix on page 64.
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However, as I said, I made a serious mistake for which I have
pled guilty. Our mailings offered expedited processing and handling
for an additional fee. While I collected that fee from many cus-
tomers, I regrettably did not assure that these orders, in fact, were
expedited. The postal inspectors searched my business on August
10, 1994, and seized not only our business accounts but my own
bank accounts and those of my partner, Mr. Novis.

The postal inspectors’ investigation was a shock. We were ac-
cused of engaging in various fraudulent activities and misleading
representations. These allegations were largely unfounded, but I
could not deny that those people who paid for expedited handling
did not receive it. So after much reflection and discussion with my
family, I decided that I would agree to plead guilty to one count
of conspiracy before any charges were filed against me.

At the same time, I hired new counsel, including an attorney who
recently became a Federal district court judge. I told my attorneys
that since I wanted to stay in the sweepstakes business, I wanted
to make sure that we scrupulously followed all the legal require-
ments. Since the search, I have personally written all of the pro-
motions which we use in our business. I have done my best to
assure that they are not misleading. We continue to offer expedited
handling, but now I make sure that customers who pay for this
service receive it. We have a no-questions-asked refund policy for
anyone dissatisfied with either our product or our promotions. We
ensure that people who do not want to receive our promotions are
removed from our mailing list permanently.

Currently, I am the president and sole shareholder of Lone Star
Promotions, Inc. I formed Lone Star in February 1996. After the
postal inspectors searched our business in 1994, Mr. Novis and I
formed a new corporation called TriStar Promotions, Inc., which we
continued to operate together until 1996. I was the vice president
of both TriStar and Wellsworth Smythe.

Lone Star is located in the village of Merrick, New York. We em-
ploy 12 people and mail approximately 5 million pieces of mail each
year using sweepstakes promotions to sell coupon books.

Lone Star’s sweepstakes offer prizes in the amounts of $12,000,
$10,000, and $5,000. Currently our odds are 1 in 3 million. In other
words, for each 3 million mailings, we award one prize. In 1998,
Lone Star awarded three prizes. We did not reach the 3 million
mark for the $5,000 drawing. Our 1998 winners were: Kim Grace
of Holyoke, Massachusetts, to whom Lone Star sent checks totaling
$12,000 between December 22, 1997, and June 1, 1998; Donald
Martin of Gardena, California, to whom Lone Star sent a check for
$12,000 on December 18, 1998; Opal P. Clark of Maryville, Wash-
ington, to whom Lone Star sent a check for $10,000 on November
30, 1998.

All of our promotional mailings clearly indicate to the consumer
in several places that no purchase is required. I write the copy for
Lone Star promotions. I have each new promotion carefully re-
viewed by Lone Star’s attorneys in an effort to ensure that the pro-
motions I mail are not misleading in any way.

In addition, our official rules state the odds of winning in bold
type on a separate line. I have tried to make the rules clear and
understandable and use readily readable print. I have made
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changes over the years to improve the rules in this regard. I also
make clear reference to the rules in my promotional copy.

While Lone Star uses a different company name for each of its
promotional mailings, we make no effort to hide the fact that Lone
Star is the sponsor of these promotions. The name “Lone Star Pro-
motions, Inc.” and an address and telephone number at which we
can be reached appear at the end of the Official Rules which are
part of every mailing. Lone Star duly registers each of its trade
names it uses as a “DBA” and reports those names to its banks and
the U.S. Postal Service.

Lone Star currently receives responses at post office boxes in
three local post offices: Baldwin, Levittown, and Massapequa. They
are all right in the same area. We do this to reduce the burden of
our mail volume on the individual post offices. Each box is signed
for by me as president of Lone Star Promotions, Inc.

I am aware that this Subcommittee is concerned that sweep-
stakes companies target certain groups such as senior citizens. I
am personally responsible for obtaining our mailing lists, and I can
tell you unequivocally that Lone Star does not target any age
group; rather, we focus our efforts on people who have previously
participated in sweepstakes and skills games.

We obtain our mailing lists from list brokers. List brokers pur-
chase lists from sweepstakes companies and others to sell them to
other companies. My only specifications to the list broker is that
the list should be people who play sweepstakes and skills games.
I do not specify any age group and do not believe that the list bro-
kers with whom I deal do so for the lists they sell me.

We generally purchase several lists, which we sent to a company
which compiles a single mailing list for us which we refer to as the
“computer house.” The computer house compiles our mailing list by
eliminating any duplicates, as well as the addresses of anyone who
has asked that we not send promotions to them or live in States
to which we do not mail. This company also selects the winning
number for each group of promotions. The computer house provides
the pre-selected number to our attorney but not to Lone Star until
that group of promotions is complete.

We then send the list to another company, which we refer to as
the mailing house. The mailing house personalizes and mails our
promotions to those on the list. We generally send two to three
mailings to these people. We refer to these initial mailings as “front
end” mailings.

When we receive the responses, we sort them into three cat-
egories: Those who made purchases, those who did not make pur-
chases, and others.

The names of those people who purchased our coupon booklet are
further separated into the group that requested and paid for expe-
dited handling and those who did not. These purchases in both
groups are processed and the coupon books are sent out with the
appropriate handling. We enclose with the coupon booklets a form
letter thanking the customer for the purchase, requesting their
comments, and advising them that they have been entered in the
sweepstakes and will be notified if they have the matching pre-se-
lected winning number.
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Any response that contains any additional correspondence, nota-
tions on the processing form, or anything in addition to the form
and payment is placed in the “other” category and processed indi-
vidually by our customer service department.

Complaints and requests for refunds are addressed immediately.

On occasion, we receive orders which make reference to increas-
ing the entrant’s chances of winning. In those cases, we return the
order and payment to the customer with a letter reminding that
customer that no purchase is necessary. Of course, we offer to sell
the coupon book if that person still wishes to purchase it.

The names of all the people who return our promotion whether
or not they purchase anything are sent to the computer house to
compare to the pre-selected number. Since historically only 12 per-
cent of those receiving the promotions return them, the pre-selected
number is generally not returned. In such cases, as provided by our
official rules, the prize is awarded by a random drawing of all the
entries received during the promotion period.

We generally send additional promotions to individuals who
make purchases. These promotions, which we refer to as “back
ends,” also clearly state that no purchase is necessary. Of course,
additional entries do increase the entrant’s chances of winning.
Generally, we send four to five “back end” mailings to each pur-
chaser. If a person purchases again, we send that person another
four to five “back ends.”

It is important to note that rules clearly state that purchases and
expedited processing do not increase the chances of winning.

Lone Star sends out the back-end mailings using its own staff.
The back-end mailings are not personalized.

When Lone Star completes a cycle of mailings, which usually
takes 4 to 6 weeks, we sell the list. Lone Star does not conduct any
market analysis on its lists.

Lone Star sells the list to Heatherwood Associates, Inc., which in
turn sells it to a list broker. Heatherwood is wholly owned and op-
erated by my wife. Heatherwood pays Lone Star $5,000 per month
for its lists and the use of Lone Star’s employees. In addition, I
have another company which leases the premises Lone Star uses
from its owner and subleases it to Lone Star. Other than these
companies, my wife and I and our children do not own any other
businesses.

Lone Star also sells the original return forms through a list
broker who sells such information to other sweepstakes promoters
or telemarketers. After the computer house has processed the re-
turn forms and removed all the relevant information, it returns
these forms directly to Lone Star. Lone Star removes information
regarding the promotion and then offers the forms for sale.

I am aware that this Subcommittee is concerned that sending
multiple mailings with different copy for the same sweepstakes
contest implies that each promotion involves a different sweep-
stakes. However, in our case, we respectfully do not believe this is
true. We use trade or DBA names to sort our promotions and track
results. Each of our promotions lists Lone Star as the corporate
sponsor. Our rules clearly state that Lone Star may use different
copy and different promotional names in the same contest. Since I
do my best to make the rules clear and make reference to them in
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the promotional copy, I believe that I should be able to rely on the
entrants’ reading them.

Similarly, I am aware that this Subcommittee is concerned that
subsequent mailings may entice customers to make excessive and
unneeded purchases. I expect that Lone Star’s back-end mailings
will lead to additional sales and the statistics show that a greater
percentage of recipients purchase on the back end. However, I do
not agree that in the case of Lone Star’s customers these purchases
are either excessive or unneeded.

Senator COLLINS. Mr. Dobin, your 10 minutes have expired, but
if you are close to the end, why don’t you take an additional minute
or two to conclude your comments?

Mr. DoBIN. Thank you.

Lone Star receives letters from its customers complimenting our
product and asking where they could purchase additional coupon
books. We also have a policy to give full refunds without question
to anyone who asks. I don’t know how anyone can complain that
Lone Star unfairly enticed them to purchase something they didn’t
want when we clearly explain what we are selling and readily re-
fund their money if they are dissatisfied.

From my own experience and observations of the sweepstakes
business, I believe that the most significant problems in the indus-
try are: Promotional mailings which mislead the recipient into be-
lieving he or she has already won; use of facsimile checks; appear-
ance that the government is involved in the sweepstakes; and non-
fulfillment. I would like to address each one of these quickly.

Some mailings suggest that the recipient has already won and
need only return the form to collect the prize. For example, one
promotion which I have seen tells the recipient that all they have
to do to collect the prize is return the form and that guarantees
that person’s status as a winner.

Lone Star’s promotional mailings clearly advise the recipient that
to win he or she must both have and return the matching pre-se-
lected winning number.

Some mailings also seem to promise that the recipients have won
a large prize when, in fact, the prize is minimal, such as $1, and
may require that if the winner does not make a purchase, he can-
not use the claim form provided but must claim it in a different
way, such as by sending a 3-by-5 card to a different address. Need-
less to say, Lone Star does not engage in this practice or use such
statements in its promotional mailings.

Some sweepstakes companies send out documents which look
like real negotiable checks. I believe that this is also done to mis-
lead recipients into believing that they have already won. When
they discover that the check cannot be cashed, they may conclude
that all they have to do is mail in the response form and they will
receive the real check which they can cash.

Lone Star does not use facsimile checks.

As many other businesses in all industries, Lone Star uses terms
like “American” and “United States” in its promotional mailings.
However, some sweepstakes companies go too far through the use
of language or official symbols and use promotional mailings which
suggest that it is being sent by or with the approval of the U.S.
Government. This is wrong and misleading.
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I know from my own experience that sweepstakes companies did
not send me the product which was offered in their promotional
mailing. I know this because either I or an employee filled out a
form and paid for the item but never received it. Sweepstakes are
a useful tool for selling products and a company using them should
fulfill all orders. It is incumbent upon the companies in the sweep-
stakes business to fulfill all orders, provide refunds, and pay win-
ners. In my opinion, this is something to which the Subcommittee
should give close attention.

There is another way in which sweepstakes recipients and
sweepstakes companies may be victimized when criminals obtain a
promotional mailing and/or a response and convince the recipient
that they must pay a payment to obtain the prize. This happened
to Lone Star and some of its customers last year. We learned about
it when a recipient contacted us and complained that she had paid
the fee for a prize but never received it. When I spoke to her my-
self, I learned that she had received a telephone call from someone
pretending to be associated with Lone Star who had told her that
she had won the prize. Later she received another call telling her
that before the prize money could be given to her, she had to send
a check to pay for the taxes. She did but she never received the
prize check. She didn’t receive it from Lone Star because she had
not won. We immediately advised the postal inspectors who initi-
ated an investigation. Subsequently, we received similar com-
plaints which we also referred to the inspectors. I suspect that the
people committing these crimes obtained copies of their responses
sent in by the recipients perhaps from the leads Lone Star sold
through list brokers. To avoid this problem, Lone Star initiated a
process of removing information relating to the sweepstakes, such
as the claim number, from the lead before it is sold. Prior to receiv-
ing these complaints, it had never occurred to us that this informa-
tion could be used in this way.

This completes my prepared remarks, and I am now available to
answer any questions that you may have. Thank you very much.

TESTIMONY OF ANTHONY KASDAY, PRESIDENT, NEOPOLITAN
CONSULTANTS, INC., LAS VEGAS, NEVADA, ACCOMPANIED
BY JOHN BURNS, ESQ., NEW YORK, NEW YORK

Senator COLLINS. Mr. Kasday, earlier this morning we heard
about two firms or two corporations whom you had asked your
niece to register. One was the name Mellon, Astor & Fairweather.
The second name was Enwood, Pressman & Ingram. Who is Mr.
Mellon or Ms. Mellon?

Mr. KasDAY. There is no such person, Senator.

Senator COLLINS. Is there a Mr. Astor or Ms. Astor?

[Mr. Kasday shook his head side to side.]

Senator COLLINS. What about Fairweather?

Mr. KAsDAY. No.

Senator COLLINS. What about Enwood?

Mr. KaspAYy. No.

Senator COLLINS. Or Pressman?

Mr. KAsDAY. No.

Senator COLLINS. Or Ingram?

Mr. KAsDAY. No.
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Senator COLLINS. So these are completely fictitious names that
you made up?

Mr. KASDAY. Yes.

Senator COLLINS. How did you choose these names?

Mr. KAsSDAY. I don’t know how to answer that, Senator. One has
to register——

Mr. BURNS. May I consult with him?

[Mr. Burns confers with Mr. Kasday.]

Senator COLLINS. Mr. Kasday.

Mr. KasDpAY. I don’t know quite how to answer that, Senator.

Senator COLLINS. It sounds to me like the names were chosen be-
cause they sound like prestigious accounting firms. It is an impres-
sion that is advanced by the copy that is included in the pro-
motional mailing. Let’s take a look at one of those. Let’s take a look
at Exhibit No. 5.1 And you have an exhibit book at your table if
it is easier for you to follow in that regard.

Now, this is a mailing that was sent by Mellon, Astor & Fair-
weather, which is one of the companies that we have just dis-
cussed. If you look at the upper left-hand corner of the mailing,
where it says “Trustee of Record,” and below it states “Offices of
Mellon, Astor & Fairweather,” it has an address listed as 736 N.
Western Avenue, Suite 620, Lake Forest, Illinois. Do you see that?

Mr. KAsSDAY. Yes, I do.

Senator COLLINS. Does Mellon, Astor & Fairweather, in fact,
have offices at that address?

Mr. KasDAY. It is a Mail Boxes Etc.

Senator COLLINS. So it is not the address of that firm. It is the
address of a Mail Boxes Etc.?

Mr. KASDAY. It is the address of record of, I believe, a firm.

Senator COLLINS. But the mailing says that the offices of Mellon,
Astor & Fairweather are at that address, and that isn’t correct, is
it?

Mr. KAsDAY. In that context, probably not.

Senator COLLINS. What does it mean when it says that Mellon,
Astor & Fairweather is the trustee of record?

Mr. KAsDAY. I did not write this copy, Senator. I don’t know
what was in the mind of the copy writer at the time.

Senator COLLINS. Did you approve the copy?

Mr. Kaspay. I did.

Senator COLLINS. You did approve the copy?

Mr. KASDAY. Yes.

Senator COLLINS. So you were not troubled by the fact that it
says that this firm, which is made up of fictitious individuals, is
listed as the trustee, which has obviously a legal meaning?

Mr. BURNS. Objection. May I consult with him, Your Honor? We
want to—I am sorry. I am calling you “Your Honor,” Senator. I
have been instructed by my client to try to help you get answers,
but I have to consider his privileges, too, and I want to discuss
them with him briefly.

[Senator Collins nods head up and down.]

[Mr. Burns confers with Mr. Kasday.]

Mr. BURNS. He may answer.

1See Exhibit No. 5 which appears in the Appendix on page 93.
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Mr. KAsDAY. I am sorry, Senator. Would you rephrase the ques-
tion, restate the question?

Senator COLLINS. You had stated that you approved the copy for
this promotional mailing.! T asked you whether you were concerned
about the use of the term “trustee” to describe this fictitious firm.

Mr. KAsDAY. No, I was not.

Senator COLLINS. And why were you not concerned about the use
of the term “trustee”?

Mr. BURNS. It is at that point that I have to assert his privilege,
Your Honor—I am sorry—Senator.

Senator COLLINS. Would you state for the record the specific
privilege that you are asserting on behalf of your client?

Mr. BUrNS. It is the Fifth Amendment privilege not to be forced
to give testimony which tends to incriminate.

Senator COLLINS. Mr. Kasday, will you assert the privilege per-
sonally?

Mr. KASDAY. Yes, I wish to take the Fifth Amendment on that
question.

Senator COLLINS. Mr. Kasday, let’s move to a different part of
this mailing. You will notice that there is a seal in the middle of
the page on the right-hand side that purports to be that of Mellon,
Astor & Fairweather, and right next to the seal—and it is in your
book as well—it says “J. Remington Astor, Prize Registrar,” and it
indicates that Mr. Astor’s appointment expires August 29, 2000.

Mr. Kasday, who is J. Remington Astor? And where did you get
the seal?

Mr. KaAsDAY. The seal was an artist’s creation, and there is no
J. Remington Astor.

Senator COLLINS. I want to show you the same promotion with
an enlarged seal from Exhibit No. 5 and right next to it is an en-
largement of a notary public seal on the certificate to do business
that your other company, Enwood, Pressman & Ingram, filed with
the State of Nevada. If you look closely, you will see that the two
seals are identical, except that on your promotion MAF has re-
placed the State of Nevada on the seal, and the notary public’s
name has been replaced by that of J. Remington Astor. Is that cor-
rect?

Mr. KAspAY. I can’t tell exactly by the reproduction, but that cer-
tainly was not the intention.

Senator COLLINS. Why are you mimicking the seal of a notary
public on this publication?

Mr. BURNS. Madam Chairman, may I consult with my client?

Senator COLLINS. You may.

[Mr. Burns confers with Mr. Kasday.]

Mr. BURNS. He may answer.

Mr. KaspAy. I don’t know.

Senator COLLINS. Are you trying to imply to the recipients of this
promotional mailing that there is a trustee who is holding an
award for the lucky consumer?

Mr. BURNS. At this point I do have to assert the same privilege
we asserted before.

1See Exhibit No. 5 which appears in the Appendix on page 93.
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Senator COLLINS. And, again, I would ask that Mr. Kasday as-
sert the privilege for the record.

Mr. KAsDAY. I claim the Fifth Amendment privilege.

Senator COLLINS. I would like you to look at a second promotion
from Mellon, Astor & Fairweather, and that is Exhibit No. 6.1 You
will notice that it follows the same kind of pitch as the previous
promotion. It once again lists Mellon, Astor & Fairweather as a
trustee, and with a big heading, it states, “Revocation Notice,” and
you inform the recipient that this matter is, “Urgent, Urgent, Ur-
gent.”

The promotion then reads, “Dear [Addressee]: I have been in-
structed by my client to locate a certain [addressee] whose last
known address was 1200 Oak Street. If you are this person, our cli-
?ntdhas authorized us to release your portion of the disbursement
und.”

“Our client has requested anonymity, as he wants to remain an
anonymous benefactor.”

Did you approve the copy of this solicitation?

Mr. KAsDAY. Yes, I did.

Senator COLLINS. Did you write it?

Mr. KAsDAY. No, I don’t believe I wrote this one.

Senator COLLINS. But you did approve the writing that was sub-
mitted to you by the copy writer?

Mr. KAsDAY. Yes, I did.

Senator COLLINS. Who is the anonymous benefactor?

Mr. KasDAY. I guess technically it could be myself.

Senator COLLINS. Why does this mailing say that the “client has
authorized us to release your portion of the disbursement fund”?

Mr. BURNS. May I consult?

Senator COLLINS. Yes.

[Mr. Burns confers with Mr. Kasday.]

Mr. KasDpAY. I don’t know.

Senator COLLINS. You don’t know, yet you approved the copy for
this mailing?

Mr. KasDAY. That is correct.

Senator COLLINS. Do you know why it implies that there has
been a search for the consumer by saying that the last known—it
is listing the last known address?

Mr. KasSDAY. As I stated before, Senator, I did not write this par-
ticular promotion. I don’t know what was in the mind of the copy
writer when he wrote it.

Senator COLLINS. But you did approve it, so you were not trou-
bled by the fact that this appears to be misleading?

Mr. KASDAY. I am sorry. I don’t consider it misleading.

Senator COLLINS. You don’t consider it misleading that it says,
“I have been instructed by my client to local [the addressee] whose
last known address is 1200 Oak Street. If you are this person, our
client has authorized us to release your portion of the disbursement
fund”?

Mr. BURNS. May I consult?

Senator COLLINS. Yes.

[Mr. Burns confers with Mr. Kasday.]

1See Exhibit No. 6 which appears in the Appendix on page 97.
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Mr. KAsDAY. I am not troubled by that, Senator.

Senator COLLINS. The promotion goes on to say that a $10 pur-
chase fee is required for a $3,000 savings voucher folio. Are those
the discount coupon books that we discussed earlier?

Mr. KASDAY. Yes.

Senator COLLINS. How much do you pay for the discount coupon
books?

Mr. KASDAY. I am not sure of the exact price. I think it is in the
neighborhood of somewhere between 30 and 50 cents each.

Senator COLLINS. I would note that in your interview with the
Subcommittee staff, you stated that the cost of the coupon books
cost between 25 cents and 30 cents.

Mr. KaspAay. That is quite possible. I did not check into the ac-
tual price.

Senator COLLINS. I see that my time has expired for this round
of questions, so I will next call upon the Subcommittee’s Ranking
Member, Senator Levin.

Senator LEVIN. Thank you, Madam Chairman.

Mr. Dobin, I would like you to take a look at Exhibits No. 11 and
12.1

Mr. DOBIN. Yes, sir.

Senator LEVIN. Are these promotions for the same prize?

Mr. DOBIN. Yes, these are two $10,000 prizes, and they would be
for the same prize, yes.

Senator LEVIN. No, these are one $10,000 prize.

Mr. DOBIN. The way we do it is

Senator COLLINS. Excuse me. Is there one $10,000 prize or two?

Mr. DoBIN. There is one $10,000 prize.

Senator LEVIN. You said these are two $10,000 prizes. Do you
want to correct that?

Mr. DoBIN. No, sir. There is one $10,000 prize, but there’s two
promotions. That encompass—if I could explain?

Senator LEVIN. Because the time is limited, please just answer
the questions that I ask of you.

How many different formats did you send out for that same
$10,000 prize?

Mr. DOBIN. I am not sure exactly how many I do with the
$10,000. I never counted them up.

Senator LEVIN. How many could it be?

Mr. DOBIN. A maximum could be 40.

Senator LEVIN. And how many could one person get?

Mr. DoBIN. In a cycle, they could probably get maybe 20 or 25.
I can’t say it’s impossible for them to get them all if they continue
to stay on the mailing lists.

Senator LEVIN. If a person sends in some money and purchases
what you called at one point a special benefit, then that is the front
end. Is that correct? And then if that purchase is made, you would
then send out back-end mailings to that person?

Mr. DOBIN. Well, if I access the name by buying lists——

Senator LEVIN. No, forget how you do it. Someone buys some-
thing from you.

1See Exhibits No. 11 and 12 which appear in the Appendix on pages 106 and 107.
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Mr. DoBIN. Well, but they could buy it on the back end as well
as the front end. Initially, if I get it, it would be from a front-end
piece. If they purchased that, then I would go and send them a
back end.

Senator LEVIN. And when you send the same person back-end
mailings, how many different mailings could that same person get
on the back end?

Mr. DOBIN. They could get 5, and if they purchased, they could
get as many as 10 more.

Senator LEVIN. So it could be as many as 15 mailings?

Mr. DOBIN. Through the whole cycle of my mailings, they could
get 25 or 26 mailings.

Senator LEVIN. And what percentage of your sales are back-end
mailings, approximately?

Mr. DoBIN. I have never broken it down.

Senator LEVIN. Would it be a quarter, a half, three-quarters?

Mr. DOBIN. I would be guessing. I could find that information out
for the Senator.

Senator LEVIN. All right. Why do you change the format to make
it look as though it is a different sweepstakes for each of your mail-
ings to the same person?

Mr. DoBIN. Well, we are trying for different looks. What may
work for one person may not work for another.

Senator LEVIN. I am talking about the same person. Why do you
send the same person 5, 10, and 15 different mailings for the same
prize?

Mr. DOBIN. These people enjoy to play the sweepstakes, and we
continue to send them the promotions. They’re our customers.

Senator LEVIN. You are not answering my question, though. You
are suggesting to that person when you send out a different, totally
different sweepstakes item with a different name and a different
claim number and a different format and a different company, all
names of which you have made up, you are telling that person that
these are different prizes. That is the clear impression that any-
body reading 5 or 10 different items would get.

Mr. DoBIN. Well—

Senator LEVIN. You are under oath here. Is that not your motive?

Mr. DOBIN. Senator, I put “Lone Star Promotions” on the back
of each and every one of my promotions with the same address and
the same phone number. Each and every one. I also have a thing
in my rules that says that the contest can appear in different
graphic presentations. That is not what I do, no.

Senator LEVIN. Yes, but what you also do is tell people in each
one of these that they can win $10,000. Isn’t that correct?

Mr. DOBIN. They can win $10,000. That is correct.

Senator LEVIN. They can’t win more than $10,000, can they?

Mr. DOBIN. On that particular contest, no.

Senator LEVIN. I am talking about that particular contest, even
though it has 15 or 20 different sweepstakes offers. They only can
win once. Isn’t that correct, at the most?

Mr. DOBIN. They can only win once—in that universe.
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Senator LEVIN. Yes, in that universe. But like on Exhibits No. 11
and 12,1 that person receiving that isn’t told that. That person is
told that he can win on Exhibit No. 11, and then he is told he can
win on Exhibit No. 12, is he not?

Mr. DOBIN. If he has and returns the matching pre-selected win-
ning number.

Senator LEVIN. He is told on each of them he can win
$10,000——

Mr. DoBIN. That is correct.

Senator LEVIN [continuing]. Is that not true?

Mr. DOBIN. That is true.

Senator LEVIN. And that is a lie, isn’t it?

Mr. DOBIN. No, it isn’t.

Senator LEVIN. He can’t win more than one $10,000, can he?

Mr. DOBIN. But it also says that the more times they enter, the
more chances they have of winning.

Senator LEVIN. The first $10,000.

Mr. DOBIN. And it also explains——

Senator LEVIN. Excuse me. Let me ask my questions.

Mr. DOBIN. I'm sorry, sir.

Senator LEVIN. The person is told on the first one he can win
$10,000. Isn’t that correct?

Mr. DOBIN. Yes.

Senator LEVIN. He is told on the second one he can win $10,000.
Is that not correct?

Mr. DOBIN. Yes.

Senator LEVIN. He is told on the third one he can win $10,000.
Is that not correct?

Mr. DOBIN. Yes.

Senator LEVIN. If he wins on the first one, he cannot win on the
second one. Is that not true?

Mr. DOBIN. Yes. If he wins on the first one, he wouldn’t win on
the second.

Senator LEVIN. But you don’t tell——

Mr. DOBIN. But I'm saying he can——

Senator LEVIN. You don’t tell him that on the second. You tell
him on the second one he can win $10,000 on that one. You tell
him on the third one he can win $10,000 on that one. You tell him
on the fourth he can win $10,000 on that one. You tell him on the
fifth he can win $10,000 on that one. You tell him on each one he
can win $10,000, and all of those but one is a lie.

Mr. DoBIN. I disagree, Senator. You're looking at it not the way
it is. You're not looking at what we’re saying in the rules and how
I'm explaining it to the people. You're taking a point of view, but
it isn’t the full point of view, I respectfully say.

Senator LEVIN. Will you admit that if the person wins on the
first one, he cannot win on the second one? Will you admit that
much?

Mr. DOBIN. If he had it in the universe of the three-winner uni-
verse

Senator LEVIN. That is correct.

Mr. DOBIN. He can only win one time.

1See Exhibits No. 11 and 12 which appear in the Appendix on pages 106 and 107.
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Senator LEVIN. He cannot win on the second one if he wins on
the first one.

Mr. DOBIN. But I’'m not saying he won. I'm saying if he has and
returns the matching pre-selected winning number, then he will
win. My promotions do not say you've won %10,000 and then I don’t
send another one saying you've won $10,000.

Senator LEVIN. Can he win on each of them?

Mr. DOBIN. He cannot win on each of them, not in the universe.

Senator LEVIN. You have told him on each of them he can win.

Mr. DoBIN. If he has and returns the matching pre-selected win-
ning number.

Senator LEVIN. He can’t win on each of them.

Mr. DoBIN. But he may have the pre-selected winning number on
the first one and not on the second, or he may get the first one and
not have the pre-selected winning number and get it on the second.

Senator LEVIN. Mr. Dobin, he cannot win on each of them.

Mr. DOBIN. That is correct.

Senator LEVIN. He is told on each of them he can win.

Mr. DoBIN. He can win. That’s correct.

Senator LEVIN. He can’t win on each of them, you’ve just told us
under oath.

Mr. DoBIN. I disagree, sir.

hSenator LEVIN. No. You just told us he cannot win on each of
them.

Mr. DoBIN. He cannot win on each of them.

Senator LEVIN. You tell him on each of them he can win.

Mr. DOBIN. But he’s been assigned a claim number. If I send him
10 and one of those has the winning number, obviously he can only
win one time.

Senator LEVIN. Let’s go through two simple questions.

Mr. DOBIN. Yes, sir.

Senator LEVIN. He cannot win on each of them, can he?

Mr. TomAo. May I consult with my client?

[Mr. Tomao confers with Mr. Dobin.]

Mr. DoBIN. OK. His odds of winning, no matter how many he
gets, are still 1 in 3 million.

Senator LEVIN. Now let me try my question. Is it not true that
he cannot win on each of them?

Mr. DOBIN. In the same universe, he cannot win on each of them.
That’s correct.

Senator LEVIN. But he is told in each of them he can win. Is that
not true?

Mr. DOBIN. That he can win, that is true.

Senator LEVIN. Therefore, he is told a lie in all but one.

Mr. DOBIN. I don’t see it as a lie, Senator.

Senator LEVIN. Therefore, it’s deceptive. It is highly decep-
tive——

Mr. DoOBIN. I disagree

Senator LEVIN [continuing]. What you were doing, and we will
check with the postal folks because they are going to be up here,
again, and be answering questions for the record.

Mr. Dobin, this is fundamentally a tissue of lies. It is a fabric of
lies. And what you are doing—and I think you are doing it pur-
posely, is that you are sending out 5, 10, 15, and 20 different-look-
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ing offers so that people will believe that they are entering dif-
ferent sweepstakes. And if that were not your motive, you would
send them the same format over and over and over again. I believe
it is deceptive. The thing you pled guilty to, the information that
you pled guilty to, by the way, sets forth almost exactly that same
set of circumstances, that you sent different sweepstakes offers for
the same prize to the same person, that it looks different, has dif-
ferent claim numbers. That was all set forth in the information to
which you pled guilty.

After you pled guilty, you then formed Lone Star and continued
that same pattern. I believe it should be stopped. I think under
current law it is illegal. If it isn’t—and we will check with our U.S.
Attorneys General and our postal people on this—it ought to be il-
legal because it is so fundamentally deceptive what you are doing
here. And I will tell you that straight up. I will look you in the eye
and tell you that. It is shameful to me what you are doing. You are
taking advantage of vulnerable people, gullible people, over and
over and over again up to 25 times, your so-called back-end mail-
ings. I don’t know that you get it. I don’t believe you do, but I do
hope that if the U.S. Attorneys General, or the Justice Department
informs this Subcommittee that what you do is not already illegal
under law, as I believe it is, well, then, I do hope that the Congress
will very promptly make it illegal because this is wrong. What you
are doing is wrong and is a lottery. I believe it is very clearly a
lottery. I think it is deceptive to boot. And I hope we can put you
out of business.

Thank you, Madam Chairman.

Senator COLLINS. Senator Durbin.

Senator DURBIN. Thank you, Madam Chairman.

Mr. Dobin, you have been involved in coupon book promotions
that we discussed earlier in the hearing.! Is that not correct?

Mr. DOBIN. Yes, sir.

Senator DURBIN. Was Steppin’ Out one of your products?

Mr. DOBIN. Yes.

Senator DURBIN. It is. Well, good, that makes this easier. How
did you happen to lure Avis Rent-a-Car, Sheraton Hotels, Kodak,
Earl Scheib, Jiffy Lube, Godfather’s Pizza, Swiss Pretzels, and
Dunkin’ Donuts into your business?

Mr. DoBIN. Well, I don’t own Steppin’ Out. I purchase the books
from Steppin’ Out. How they do that I'm really not sure. I just
know that those companies are in the book because that is the rea-
son I like to offer the book for sale.

Senator DURBIN. Are they paid in order to be able to use their
corporate trade names in the book?

Mr. DoBIN. That I have no idea about.

Senator DURBIN. So what is the name of the company—Steppin’
Out is a separate company, is it?

Mr. DOBIN. Steppin’ Out, yes, sir.

Senator DURBIN. And where is Steppin’ Out located?

Mr. DOBIN. They’re in Las Vegas.

Senator DURBIN. In Las Vegas. Well, I want to pursue this be-
cause, frankly, I don’t know if these major companies know that

1See Exhibit No. 23a and 23b which appear in the Appendix on pages 121-136.
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they are complicitous in what is going on here. But I think they
ought to have an opportunity to come and tell us how they make
a decision about whether or not Dunkin’ Donuts will offer you three
extra muffins if you buy three in one of these little mailings here.
I think that is a legitimate question, and I would like to have an
answer to it at some point.

Let me follow this a little further. I want to try to figure out for
a moment here the mailing business that you are in, why you de-
cided to get in it. Clearly, it is profitable. But at one point in your
testimony you said you mail about 5 million pieces a year. Is that
all your businesses together?

Mr. DOBIN. Yes, sir.

Senator DURBIN. OK, 5 million pieces a year.

Mr. DOBIN. I only have the one business.

Senator DURBIN. Lone Star?

Mr. DOBIN. Yes, sir.

Se?nator DurBIN. OK. Five million pieces. What is the return
rate?

Mr. DoBIN. Out of every hundred I mail out, approximating, I get
12 promotions back. So 88 out of 100 don’t respond to me.

Senator DURBIN. That is a 12 percent return. Now, you have a
box on some of them that says you don’t have to send any money
back, just return it if you want to. So out of the 12 percent return,
how many come back with money in the envelope?

Mr. DOBIN. Between 4.5 and 5 percent.

Senator DURBIN. About 5 percent. And so what would you gross
from 5 million mailings? What would be a good number to work
with in terms of anticipated gross if 5 percent are returning the
$10 or whatever it happens to be?

Mr. TomAo. Can we just have a moment?

Senator DURBIN. Sure.

[Mr. Tomao confers with Mr. Dobin.]

Senator DURBIN. I think 5 percent of 5 million is 250,000. Does
anybody in the audience want to jump in? Does that sound right?

Mr. DOBIN. Yes, just about.

Senator DURBIN. Two hundred and fifty thousand returns coming
back, each one of them with $10. Is that what you are asking——

Mr. DOBIN. It doesn’t come out that way, though. That’s what
we're going to try to find for you.

Mr. ToMAO. One second.

[Mr. Tomao confers with Mr. Dobin.]

Mr. DOBIN. Once again, we're using an approximation, but that
should be very close to what it would be.

Senator DURBIN. Well, let’s try this. Five percent of 5 million is
250,000. If you get $10 a return, you get $2.5 million gross revenue
coming back.

Mr. DOBIN. Yes, sir.

Senator DURBIN. You keep an office open, you are paying 12 em-
ployees, and you decided that every year you want to give out of
that $2.5 million $34,000 in prizes.

Mr. DOBIN. Yes, sir.

Senator DURBIN. Is that right? Would 1998 reflect that is about
how it works?

Mr. DoBIN. That’s about it, yes.
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Senator DURBIN. So this is a pretty profitable undertaking.

Mr. DoOBIN. Well, we have—there are a number of costs in there,
also, printing and mail. The post office bill is over $1 million a year
and things like that. But it’s profitable, yes, sir.

Senator DURBIN. It clearly is.

Let me ask you, Mr. Kasday, what percentage of the replies that
come back from your mailings have no cash inside, just send it
back and check off the box that says, yes, I want to be in the con-
test but, no, you can’t have any money?

Mr. KAsDAY. I'm not sure of the exact number, Senator. I can
only guess. I'd say about 7 or 8 percent.

Senator DURBIN. Seven or 8 percent. And how many mailings
come back with money in the envelope?

Mr. KasDAY. Between 5 and 6 percent.

Senator DURBIN. Pretty close to what Mr. Dobin testified to.

Mr. KASDAY. Yes.

Senator DURBIN. Kind of an industry standard on sweepstakes,
it sounds like

Mr. KASDAY. Yes.

Senator DURBIN [continuing]. Moving in that direction. Where do
you get your mailing lists, Mr. Kasday?

Mr. KaspAY. We rent them.

Senator DURBIN. Rent them from?

Mr. KAasDAY. From list management companies.

Senator DURBIN. Is there a major company that does list man-
agement?

Mr. Kaspay. Well, there are many.

Senator DURBIN. Can you give us the names of the largest ones?

Mr. KaspAy. Well, we rent our names primarily through Walter
Carl.

Senator DURBIN. Based in what city?

Mr. KAsDAY. They'’re in a small town in New York. New City, I
think, but I wouldn’t swear to it.

Senator DURBIN. Any other major sources?

Mr. KAsDAY. Yes. I'm trying to think of a couple other names.
Nothing is popping into my head right now.

Senator DURBIN. Well, Mr. Dobin, how about yourself? Where do
you turn to for lists of people to mail these to?

Mr. DOBIN. I use a list broker called Saavoy, and they’re located
in New Jersey.

Senator DURBIN. And when you made your request to them for
lists to use, what kind of criteria do you tell them: Here is what
I'm looking for, don’t send me people who are part of a garden club,
that isn’t what I'm doing here; I'm trying to find people who will
send me 10 bucks if I send them an enticing offer. What do you
tell your mailing list source?

Mr. DoOBIN. Basically the lists that I use are either people that
have played sweepstakes or skills games.

Senator DURBIN. So are you looking for those who have already
done that or who are likely to do that, or both?

Mr. DOBIN. Really, both.

Senator DURBIN. Both. And it’s our impression here, from letters
that I get in my office, and I think Senator Collins might say the
same, that some of the saddest and most tragic stories—and I have
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seen references from attorneys general in the States to back it up—
are elderly folks who get to a point in life where they are so easily
misled that they are sending money hand over fist. So do you have
any policy to keep names off the list of certain age groups or to in-
clude certain age groups on lists?

Mr. DOBIN. I don’t discriminate as far as age is concerned. I do
agree that that can be a problem. How to stop that from being a
problem, that I don’t know. What I do is any letter that I get that
says—and I've gotten them from people—my father spent $50, my
father spent $100, whatever it is, we immediately refund it. We
don’t ask for the book back or anything else, and we immediately
take them off our list.

Also, if they request to be taken off the list, they’re taken off the
list as well.

Senator DURBIN. Out of the 5 million mailings a year, how many
such requests do you get to have a name taken off the list?

Mr. DOBIN. It’s a very small percentage, but we do get—I could
give you that exactly.

Senator DURBIN. More than 1007
| Mr. DOBIN. More than 100, but not a whole lot more, I don’t be-
ieve.

Senator DURBIN. Out of 5 million?

Mr. DOBIN. Yes.

Senator DURBIN. Mr. Kasday, how about your own business? 1
mean, when you are looking for these mailing lists, do you have
any standards that you use saying, listen, I don’t want to take ad-
vantage of people over a certain age, so please don’t send me their
names? Do you cull it out and say I want to look for folks who
would respond positively but not in certain categories?

Mr. KAsDAY. We never do age selects, Senator, and we look for
people who are experienced in sweepstakes or contests.

Senator DURBIN. I am asking from the other perspective. You
don’t do age selects, but do you tell your mailing list source, listen,
don’t send me folks who are over a certain age, we know that they
are more vulnerable and by our experience we have heard about
this? Is that part of your business?

Mr. KASDAY. Senator, I don’t believe that most mailing lists are
divided by age, so I'm not even sure if the list owner knows what
the age of their constituents are.

Senator DURBIN. And when you say that you are soliciting those
who have played sweepstakes, I guess there is a universe of mail-
ing list source that you all traffic in, once you’ve gotten responses
from 12 percent of—now we are going to do some more calculation
here—5 million, so you have—stick with me—600,000 people who
have responded. Do you then sell that list, Mr. Dobin, to others?
Is that part of your business, too?

Mr. DoBIN. The lists are broken down two ways, buyers and non-
buyers. OK?

1 Ser;ator DURBIN. Those who send money and then those who
on’t’

Mr. DoBIN. That’s correct. And we sell the list of the buyers.
Some people have asked for the other list, but very rarely.

Senator DURBIN. So that 250,000-name list is something that you
then have as an asset that you can turn around and sell?
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Mr. DOBIN. Yes, sir.

Senator DURBIN. Mr. Kasday, same experience?

Mr. KAsDAY. Yes, sir.

Senator DURBIN. Let me just ask, in terms of investigations—I
know, Mr. Dobin, you have testified that you have been involved
in some investigation by authorities. How many different States
are actively investigating your mailings at this point? Do you
know?

Mr. ToMAO. One moment.

[Mr. Tomao confers with Mr. Dobin.]

Mr. DOBIN. We receive attorney general letters from time to
time—which I have my attorney take care of. Right now there is
one pending in Illinois.

Senator DURBIN. And any other State?

Mr. DoOBIN. That is all, sir.

Senator DURBIN. That is the only one?

Mr. DOBIN. Yes, sir.

Senator DURBIN. OK. Mr. Kasday, how about yourself? How
many different State Attorneys General or consumer protection
agencies in those States are currently investigating your mailings?

Mr. KASDAY. I'm not aware of any attorney general investiga-
tions.

Senator DURBIN. How about other State agencies or local agen-
cies?

Mr. KAsDAY. I don’t quite know how to answer that because con-
sumer protection agencies, we may get a letter from time to time—
which is answered. I don’t know if that’s considered an investiga-
tion.

Senator DURBIN. Well, but you would certainly understand a sub-
poena.

Mr. KAsSDAY. Yes, sir.

Senator DURBIN. And if a State, like Illinois, Missouri, Maine, or
whatever it might be, decided to subpoena information from you,
you would be aware of that. Has that happened to you in the
course of your business?

Mr. KasDAY. Not to my recollection. Any business that I've
owned, we’ve never—I don’t believe we’ve ever been subpoenaed.

Senator DURBIN. One of the points made earlier by the investiga-
tor, Ms. Parde, is the fact that you operate under so many different
names and appear to be changing addresses and moving. Is there
a design, a strategy here to stay as elusive as possible, not to be
pinned down? Reader’s Digest, for example, came in in the first
round here, and they kind of stick with the name. But you seem
to—you have a pretty creative sense here when it comes to J. Rem-
ington Astor—is it?—dJ. Barrister Tipton, whatever you came up
with there. Is it your idea that, you know, to be kind of quick on
your feet so that they can’t catch up with you?

Mr. KAsDAY. Not at all, sir.

Senator DURBIN. Well, why do you keep operating under so many
different names?

Mr. Kaspay. Well, we don’t, really. There’s three different com-
panies currently operating, and there’s the same name, and we’ll
remain the same name.
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Senator DURBIN. The one that sounds—or the two that sound
like Main Line law firms or accounting firms are the ones that you
continue to operate under?

Mr. KaspAy. I don’t believe that they sound like Main Line law
firms or accounting firms. As a matter of fact, we put on our lit-
erature “not a law firm.”

Senator DURBIN. I noticed that in very small print at the bottom
of the letter.

Let me see if I can clarify this for the record. The Lustigman
firm, is that representing—Mr. Kasday, has that represented you?

Mr. KaspAY. No. Mr. Burns represents me.

Senator DURBIN. OK.

Mr. KAsSDAY. But we have used the Lustigman firm from time to
time.

Senator DURBIN. There was a question asked of them on July 6,
1999, in reference to some of your companies. Please provide a total
of the attorney general’s letters received. Enwood, Pressman &
Ingram received 28 inquiries in 1999; Mellon, Astor, 7.

Mr. KASDAY. I believe that is correct.

Senator DURBIN. OK. So when I asked earlier if there were let-
ters of investigation or investigations underway, this would be
more reflective, would it not? Or is your firm wrong in saying that?

Mr. KasDAY. I don’t consider those investigations. Usually they’re
just asking for information or they’re responding to a letter from
one of their constituents. I presumed you were talking about an ac-
tive investigation.

Senator DURBIN. So if they would write to you and say we’ve re-
ceived a complaint from someone living in this State, they want to
be taken off your list, for example, they don’t want to be solicited
anymore, you think Lustigman’s referring to that sort of thing?

Mr. KasDAY. I believe so. If that happens, we take them off the
list, and we respond to the——

Senator DURBIN. And when you turn around and sell that list,
again, is their name on it?

Mr. KaspAY. The name is off it.

Senator DURBIN. The name is off.

Mr. KaspAy. Off the list. It’s out of the computer.

Well, when I say out of the computer, it’s in a permanent—what
we call a kill file that we don’t mail to, and we don’t rent those
names.

Senator DURBIN. I have run out of time here. I was going to try
and delve into how you made your career choices here. I wanted
to try to get an idea of how you decided to get into this business.
But I don’t have time. Madam Chair? Well let me find out.

Mr. Kasday, how did you decide to get into this business?

Mr. KAsDAY. It was a long, long time ago, Senator, and it was
purely a fluke. It’s a long story if you want to hear it.

Senator DURBIN. Give me the short version.

Mr. KasDAY. All right. I think it was about 28 years ago. Some-
one I knew who was a bridge player was very friendly with another
bridge player who owned an advertising agency. He was looking for
a business to get into because he didn’t like what he was doing.
She suggested the contest business. And he was rather inexperi-
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enced, and he approached me and said, Would you like to form a
partnership? It sounded interesting, I examined it, and that was it.

Senator DURBIN. And your background before that, what had you
done?

Mr. KasDAY. I've done a little bit of everything. I’ve been in sales.
I owned with my wife a duplicate bridge club in Los Angeles. Noth-
ing related to this field.

Senator DURBIN. Mr. Dobin, how about yourself? How did you
happen to get in this business?

Mr. DoBIN. I had a customer of mine when I was in the auto-
mobile leasing business named Jeff Novis who was interested in
getting into the business, and I knew another guy who was in the
business. And I liked it. I thought that the hours were good, and
I thought that it was a business that—I like to write and things
like that. I thought it was a good business to go into, run properly.

Senator DURBIN. Well, if you can gross $2.5 million and pay out
$34,000, it does sound like a pretty decent business to get into.

Mr. DoBIN. I don’t get that in my pocket, unfortunately.

o hSenator DURBIN. Thank you very much. Thank you, Madam
air.

Senator COLLINS. Thank you, Senator Durbin.

Mr. Dobin, I'd like to ask you some questions about Exhibit No.
14,1 if you could turn to that and if we could have the chart put
up. Now, it is my understanding that this is one of Lone Star’s pro-
motions that uses the trading name of Darwin American Selection
Services. Is that correct? It’s one of your promotional mailings?

Mr. DOBIN. Yes, it is.

Senator COLLINS. In the middle of the mailing in red are the
words “Guaranteed Prize Payout $5,000.00 CASH.”

Mr. DOBIN. Yes.

Senator COLLINS. You see those words?

Mr. DOBIN. Yes, Senator.

Senator COLLINS. Have you paid out the $5,000 in cash that is
the guaranteed prize payout?

Mr. DoOBIN. Not yet.

Senator COLLINS. Why haven’t you paid out the amount that is
promised by this mailing?

Mr. DOBIN. Well, what happened was we selected a winning
number in a range of 1 to 3 million, like we do for all our other
promotions. But I don’t send out that many $5,000 solicitations. We
wanted to do a test on $5,000. Of course, once it’s out and we’ve
already picked the number, we sort of got caught between and be-
twixt. We realized it was going to take longer to reach that 3 mil-
lionth name than we anticipated.

Now, it does say in our rules that we’re allowed to extend the
deadline, and we should be awarding this prize within the next
couple of months. But as of yet, we haven’t done that.

Now, what I'm going to do is change the rules, and that’s com-
pletely unrelated to this Subcommittee meeting, and we were going
to do this a long time ago because we realized it was taking too
long to get to that number. We’re probably going to drop the odds
to maybe 2 or 1.5 million.

1See Exhibit No. 14 which appears in the Appendix on page 110.
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Senator COLLINS. On the back of the mailing, it clearly states,
“The prize will be awarded”—this is the $5,000 cash prize—“on or
about December 15, 1998.”

Mr. DOBIN. Yes.

Senator COLLINS. That is 7 months ago.

Mr. DOBIN. Yes.

Senator COLLINS. Can you show me where on this mailing it says
that the prize will not be awarded if you don’t send out 3 million
solicitations?

Mr. DoOBIN. Yes. Where it says in the sentence, “To enter without
receiving special premium, after 1998, sponsor reserves the right to
extend the deadline.”

Senator COLLINS. It says it reserves the right to extend the dead-
line. It does not say that you are not going to award the prize.

Mr. DOBIN. Oh, we are going to award the prize, but it’s got to
be in the 1 to 3 million numbers, because, see, I don’t——

Senator COLLINS. Aren’t you controlling the number of solicita-
tions that are sent out? Aren’t you the one who determines whether
you get to 3 million?

Mr. DOBIN. Yes, I do determine that.

Senator COLLINS. So if you wanted to meet the deadline that is
listed in here of December 15, 1998, all you had to do was to send
out 3 million solicitations by that date. Is that not correct?

Mr. DoBIN. Well, it’s not so easy to get 3 million names some-
times to mail out. But our intention was not to deceive in any way,
shape, or form. But what did happen—see, we pick a winning num-
ber. We don’t know what it is. It goes to the attorney. When I say
“we,” my computer house picks a winning number. He sends it to
my attorney. I have no idea what the winning number is. If I were
allowed to ask what the winning number was and it was in the
universe that I'd already mailed out, I would have paid that win-
ner. But I couldn’t do that.

Now, I may send some of these out——

Senator COLLINS. Mr. Dobin, you’re the one who determines
whether or not 3 million solicitations are sent. Is that not correct?

Mr. DoBIN. That is correct, yes.

Senator COLLINS. And you have told the contestants, the people
who are entering your contest, that the prize will be awarded on
or about December 15, 1998. Is that correct?

Mr. DoBIN. That’s correct.

Senator COLLINS. And yet you did not award the $5,000 prize on
or about December 15, 1998. Is that correct?

Mr. DoBIN. That is correct. But we also do say that the sponsor
reserves the right to extend the deadline in these type of cir-
cumstances.

Senator COLLINS. Do you have the right to extend it indefinitely?

Mr. DoBIN. Well, my purpose is not to extend it indefinitely. My
purpose is to pay the $5,000 when the 3 million names come in.

Senator COLLINS. But you are the one who controls when the 3
million figure is reached.

Mr. DoOBIN. Well, but you’re asking—you’re saying am I trying
not to pay the winners, then you would be right, I'd be a bad guy.
That’s not what I'm trying to do. You know, my word, I mean, we
do it on 3 million names.
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Senator COLLINS. Then why don’t you put in for your deadline
the l(i‘a?lte by which you are going to reach the 3 million solicitation
mark?

Mr. DoBIN. Well, we try to guesstimate it as best we can. Unfor-
tunately, with the $5,000 prize, it was the first time we offered a
$5,000 prize. I didn’t realize it was going out in such small quan-
tities. When I did and I started to increase the mail-out, it ex-
tended beyond December 1998. It’s really as simple as that.

Senator COLLINS. Well, I don’t think it is simple at all. I think
it is highly misleading to tell consumers that a prize will be award-
ed on or about December 15, 1998, and then 7 months later still
not to have awarded the prize. I think that is very misleading. But
let me ask you another question.

Why is this mailing void in Indiana?

Mr. DOBIN. There are certain States which, from my understand-
ing, sweepstakes companies do not mail into all of them. I've never
really looked into why. I just know there are certain States that
we do not mail into, and that’s one of them.

Senator COLLINS. Is that the same reason you say this is void in
Connecticut, Minnesota, Louisiana, Florida, and Kansas?

Mr. DOBIN. Yes, I think it’s illegal to mail into those States.

Senator COLLINS. None of these States have prohibitions against
sweepstakes per se. Is it that their laws would prohibit the kind
of deceptive sweepstakes that you are sending out?

Mr. DoBIN. I thought that they had laws that prohibited that. I
was wrong. That’s the reason.

[Mr. Tomao consults with Mr. Dobin.]

Mr. DOBIN. Also, Senator, we don’t consider our pieces to be de-
ceptive.

Senator COLLINS. Well, I think that is something that we obvi-
ously have a profound disagreement on. I have no further questions
for this panel. We may be submitting some additional written ques-
tions from myself and other Members of the Subcommittee for you
to respond to. You will have 30 days to respond to those questions.
You are excused.

Mr. Tomao. Excuse me, Senator? May we also have the right to
submit additional comments as you offered to Mr. Kasday at the
beginning of the session?

Senator COLLINS. You may.

Mr. TomAo. Thank you, Senator.

Senator COLLINS. I would now like to call our final panel of wit-
nesses this morning. I want to welcome Kenneth J. Hunter and
Robert G. DeMuro from the U.S. Postal Inspection Service. Mr.
Hunter is the Chief Postal Inspector, and Mr. DeMuro is an Inspec-
tor Attorney. They will discuss some of the cases that the Postal
Inspection Service has pursued recently and what, if any, new en-
forcement authorities are needed to help them effectively combat
deceptive mailings.

Pursuant to Rule 6, all witnesses are required to be sworn, so I
will ask that you stand and raise your right hand. Do you swear
that the testimony you are about to give to the Subcommittee is
gledrt;ruth, the whole truth, and nothing but the truth, so help you,

od?

Mr. HUNTER. I do.
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Mr. DEMURO. I do.

Senator COLLINS. Thank you.

Mr. Hunter, I am going to ask you to begin, and you will have
10 minutes for your prepared testimony.

TESTIMONY OF KENNETH J. HUNTER,! CHIEF POSTAL INSPEC-
TOR U.S. POSTAL INSPECTION SERVICE, AND ROBERT G.
DEMURO,! U.S. POSTAL INSPECTOR ATTORNEY, U.S. POSTAL
INSPECTION SERVICE

Mr. HUNTER. Good morning, Chairman. As you said, I am Ken
Hunter, Chief Postal Inspector, and accompanying me today is
Postal Inspector/Attorney Bob DeMuro from Newark, New Jersey.
We appreciate this opportunity to appear before your Subcommit-
tee to discuss sweepstakes and government look-alike mailings. I
want to thank you, Senator Levin, Senator Cochran, and Senator
Edwards for the work that all of you have done to develop legisla-
tion to provide additional protections for consumers. We, too, are
concerned that the adverse impact deceptive promotions can have
is significant. I have submitted more detailed written testimony for
the record and will simply summarize its main points today.

For over 200 years, the Postal Inspection Service has been pro-
tecting postal employees, the mails, and postal facilities from crimi-
nal attack and protecting businesses and consumers from being vic-
timized by fraudulent schemes and other crimes involving the use
of the mails.

Congress initially created the Nation’s mail service to maintain
a reliable, efficient, affordable, and secure means of communica-
tion. A recent Harris poll affirms that the American public feels
significantly more confident about the security of the mail than
telephones, fax, or Internet.

Inspection Service employees are dedicated to preventing unscru-
pulous promoters from damaging public confidence in the U.S.
mail. The Postal Inspection Service is not opposed to sweepstakes
in general. They can be lawful, non-deceptive marketing programs.
However, any sweepstakes promotion that does not clearly rep-
resent the true nature of the offer it is making in an effort to de-
ceive and prey upon citizens deserves to be penalized.

Thanks to the attention you and Senator Levin have drawn to
this problem, we are all now more aware of the heartbreaking sto-
ries of citizens, many of them elderly, who have invested their for-
tunes in deceptive and sometimes fraudulent sweepstakes pro-
motions, receiving virtually nothing of value in return. This is a
disgrace.

Unfortunately, the statutes that most readily address fraudulent
and deceptive promotions are not adequate and provide little incen-
tive for the operators to quit their promotions.

One of our best-known remedies to address fraudulent schemes
that utilize the mail is the criminal mail fraud statute. During the
past fiscal year, 1,339 investigations were initiated by postal in-
spectors regarding possible mail fraud violations. We obtained
1,278 convictions resulting in prison sentences, fines in excess of

1The prepared combined statement of Mr. Hunter and Mr. DeMuro appears in the Appendix
on page 75.
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$11.9 million, and court-ordered and voluntary restitution of over
$311 million.

Prosecuting fraudulent promoters under criminal statutes often
occurs only after damage has been done to the victims. Addition-
ally, many of the promotions that we address skirt the elements of
guilty knowledge and criminal intent which are necessary to prove
violations and sustain convictions under Federal and State crimi-
nal statutes.

Most often, we address these activities under current civil mail-
ability statutes in an attempt to stop the schemes and limit the
number of victims. What often happens is that our actions deny
promoters the fruits of their schemes—incoming mail containing
money—and diminishes the likelihood of criminal prosecution due
to the fact that we stem the victims’ losses.

This would be an acceptable situation if promoters were influ-
enced to discontinue the operation of their deceptive promotions.
Unfortunately, as you know, this is not the case.

Current civil statutes concerning fraudulent promotions have
been utilized by us to reduce victim losses related to a particular
scheme. However, it is too easy for the promoter to set up new ad-
dresses and continue the scheme or start a new scheme.

What is missing are possible sanctions that make promoters who
have1 been shut down think twice before resuming business as
usual.

We remain committed to protecting consumers through any
means available. However, it is time to quit trying to explain why
our effectiveness is limited by weaknesses in the existing laws. As
you have demonstrated, there is overwhelming evidence that peo-
ple are misled by language allowed by the existing statutes. We
need clear and unambiguous legislation to protect both consumers
and businesses from deceptive promotions.

We wholeheartedly support S. 335, which we believe will greatly
enhance our ability to conduct investigations, shut deceptive pro-
motions down, and decrease the likelihood of a promoter’s recidi-
vism. Provisions that you have included in the legislation will allow
multi-district temporary restraining orders, establish significant
civil penalties for mailing deceptive promotions or evading stop or-
ders, and grant limited administrative subpoena authority to the
Inspection Service for production of records relevant to the inves-
tif%ations. These provisions are key to more effective enforcement
efforts.

Also, the legislation will establish for the first time specific
guidelines for solicitations involving sweepstakes, games of skill,
and facsimile checks. In addition, government look-alike provisions
will be better defined.

While I am proud of our success in conventional law enforcement
efforts, I am also convinced that arrests, convictions, and civil judg-
ments are only part of the way to effectively deal with consumer
fraud. The results of these efforts may only come after the victims
have lost their money and the con artists have spent it.

For this reason, we have been working closely with consumer
groups and industry to develop fraud prevention strategies and
share best practices. These efforts have produced dramatic results
in the areas we have targeted. Last September, while testifying be-
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fore the Subcommittee on International Security, Proliferation, and
Federal Services, I announced that the Inspection Service had
joined with the National Council of Better Business Bureaus to
make a vision we share a reality. Assisted by other consumer and
government agencies, including AARP, the Department of Justice,
the Federal Trade Commission, and the Federal Bureau of Inves-
tigation, we plan to launch perhaps the most ambitious fraud pre-
vention initiative ever undertaken, Project kNOw Fraud.

In October, we will mail to every home in America a card con-
taining valuable fraud prevention tips and providing a toll-free
number to call and an address to write for information. Also, there
will be a dedicated web site which links to the participating agen-
cies and organizations, and an informational video is being pro-
duced which will be available through 16,000 public libraries and
on the website.

Senator the only way to reach everyone in this great country is
through the mail, and that is what we intend to do.

Now, this card is being designed to be displayed by the phone as
a reference and prevention tool in hopes of helping citizens make
informed decisions regarding mail and telemarketing solicitations
and to help them avoid becoming victims of fraud. Of course, I
would much prefer that they not ever receive those offers that this
education is necessary for. And in that regard, I applaud you for
the bipartisan effort that you are leading on this bill and certainly
commend you for holding this series of hearings.

We very much appreciate your interest in protecting the Amer-
ican public. We believe your bill is the most comprehensive legisla-
tion to date that relates to fraudulent and deceptive mailings. I as-
sure you that the Postal Inspection Service will continue to com-
bine aggressive investigations and widespread public awareness
campaigns to rid the mail of fraudulent schemes. The American
public’s confidence in the mail is not only important to the Postal
Service, but also to the millions of businesses that rely on the mail
as an important communications and marketing tool.

At this time, as you have requested, I would like to ask Postal
Inspector Attorney Bob DeMuro to discuss a few examples of
sweepstakes and government look-alike schemes that we have in-
vestigated. Thank you very much.

Senator COLLINS. Thank you very much, Mr. Hunter.

Mr. DeMuro.

Mr. DEMURO. Thank you, Senator. I would like to thank the Sub-
committee for this opportunity to address them concerning S. 335,
the Deceptive Mail Prevention and Enforcement Act. The proposed
legislation would enhance the Inspection Service’s efforts in com-
bating deceptive mail practices that are plaguing American con-
sumers. Several aspects

Senator COLLINS. Excuse me for interrupting. Could you move
the mike just a little bit closer to you? They are very directional,
so you have to speak right into them. Thank you.

Mr. DEMURO. I would like to illustrate some provisions of the
proposed legislation with current and past investigation cases of
how your legislation would have been very helpful to us.

With respect to multi-district TRO authority, in the current in-
vestigation of Eagle Promotions, it was determined that after we
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filed for a TRO in New Jersey and that the promoter, James
Bierman, was operating in 13 different trade styles, we discovered
that he was also operating out of New York with a different cor-
poration and in four different solicitations with different trade
styles. Had we had multi-district TRO authority, the TRO we re-
ceived in New Jersey would have impacted on the New York oper-
ation.

Typically, promoters do use multiple addresses, multiple trade
names, as testified earlier. In a previous case, a person by the
name of Borden Barrows operated four different sweepstakes pro-
motions in four States under three different names. Now, again, if
we had the TRO authority for multi-district filing, if we were to
have that authority, we could stop the future Barrows from operat-
ing with only one filing. This would promote judicial economy and
it would help us to protect consumers better.

With regard to Mr. Barrows, interestingly, when we approached
him in 1993 in New York City, Mr. Barrows closed up shop, failed
to award the prize, which was cash or a car, and moved on. He set
up shop sometime later in Massachusetts. Again, postal inspectors
approached him. Once approached, he closed up shop, failed to
award the prize, which was cash and a car, and moved on.

He then surfaced in Florida, again, incorporating under new cor-
porations using new trade styles, and this time he started to solicit
the public with a solicitation called Cash Claim Service and Na-
tional Cash Distribution Bureau. The solicitation was a delivery
notice. It represented that the U.S. Government was holding money
for the addressee. Barrows had set up CMRA, commercial mail re-
ceiving agencies, addresses in Arizona, New York City, Washington
State, Washington, DC, White Plains, New York.

Senator COLLINS. Mr. DeMuro, I am going to have that put up
since we do have that as Exhibit No. 24.1 It is this one that you
are describing, I believe. Is that correct?

Mr. DEMURO. Yes, it is.

Senator COLLINS. Thank you. Please keep going.

Mr. DEMURO. In the case of Cash Claim Service, each time Mr.
Barrows was approached, he would merely stop—or we would stop
him in one location, and he would merely move on to another loca-
tion.

Currently, the penalties that promoters receives are only after
they have violated a cease and desist order and after the Postal
Service has granted us a breach petition. Barrows had signed a set-
tlement agreement with the Postal Service for Cash Claim Service
and National Cash Distribution Bureau in November 1997. Subse-
quently, he set up two addresses several months later, in April
1998 and June 1998, using a new trade style called Distribution
Center. Barrows then solicited the public with a different delivery
notice, violating the settlement agreement he signed with the Post-
al Service.

In August 1998, the Inspection Service and the Postal Service
Law Department sought and obtained a breach petition against
Barrows. Barrows defaulted on the breach petition, and it was
granted. Barrows simply ignored the agreement and the cease and

1See Exhibit No. 24 which appears in the Appendix on page 137.
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desist order. The proposed legislation would have subjected Bar-
rows to penalties for the initial violation, and it would have taken
the profit out of his illicit promotions. It would also have subjected
Barrows to a double fine for violating the cease and desist order.

In another case, Mailworks International operated several sweep-
stakes out of Tempe, Arizona. Postal inspectors obtained a TRO in
September 1998. Most of the defendants did settle in November
1998, except one, who has then become subject to a preliminary in-
junction. Interestingly, in March 1999, a company called Wilson
Perrie Corporation operated from Nebraska. Now, Wilson Perrie
Corporation was using a Mailworks sweeps solicitation substan-
tially similar to a trade style called Monetary Fulfillment Agency
out of Tempe, Arizona. If we had administrative subpoena author-
ity, we would be able to identify the parties behind Wilson Perrie
Corporation, established the links between Wilson Perrie Corpora-
tion and Mailworks, and determine the scope of the scheme and the
volume of mail to assess penalties.

In Eagle Promotions, again, we initially filed against them in
New Jersey, but did not know about the New York operation. Had
we had subpoena authority, we would have known very quickly
about the New York operation and could have moved very quickly
against it.

Subpoena authority also helps us establish whether there are
funds available for consumer restitution. In the area of government
look-alike legislation, the current law is a subjective standard. In
the Eagle case, the government has argued that 2 of the 13 pro-
motions violate the law. It violates it as reasonably construed as
implying a Federal Government standard—excuse me, a Federal
Government connection. Your legislation would provide an objective
standard which would strengthen it, and it would also provide pen-
alties.

The legislation calls for conspicuously listing on sweepstakes a
no-purchase option. A clear and conspicuous no-purchase option on
the claim and entry form allows consumers to make an informed
decision as to whether to participate in the sweepstakes. In the
Eagle promotion and in the Mailworks promotion, the no-purchase
option on the claim forms would have helped clear consumer confu-
sion about whether they are obligated to send money to receive the
cash award.

Finally, with regard to working with State Attorney General’s
Offices, the Inspection Service has worked in cooperation with the
State Attorney General’s Offices and Consumer Affairs Divisions.
In the Eagle Promotions investigation, we have worked jointly with
the New Jersey Attorney General’s Office and Consumer Affairs Di-
vision. We shared information, exchanged consumer complaints,
and jointly developed consumer witnesses. We even coordinated the
filing of our cases in Federal and State court.

Promoters often do not solicit from consumers in the same State
that they are operating from. In the Eagle Promotions case, it did
not solicit New Jersey consumers with Eagle Promotions, and only
with Lexington, which is located in New York. Promoters believe
that the attorney generals do not have jurisdiction over them if
they do not solicit consumers from their States or perhaps that the
attorney generals will put them on a lower priority list.
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As in the Eagle Promotions case, the Inspection Service has
worked jointly with the New Jersey Attorney General’s Office to de-
velop out-of-State witnesses for both of our cases. The proposed leg-
islation would enhance the Inspection Service’s ability to assist the
Attorney Generals with their investigation as well.

Thank you very much.

Senator COLLINS. Thank you very much. I want to thank you
both for your support for our legislation, for the excellent work that
you have done to try to curtail deceptive mailings, and also for your
technical advice and expertise which you have shared with the
Subcommittee throughout our investigation and in drafting our leg-
islation. That has been extremely helpful.

When the Subcommittee first began looking into deceptive mail-
ings, I was familiar with the four large sweepstakes companies. I
had no idea that there was an underground operation of dozens of
small operators who are also reaching millions of Americans with
their solicitations. It troubles me greatly that we have people, these
underground operators, what I call the stealth sweepstakes opera-
tors, which are very difficult to detect, to track, to close down, who
have been in operation for decades. Why is it so difficult to identify
these small promoters? Why are they able to stay in business so
long, Mr. Hunter?

Mr. HUNTER. Well, I think probably there are hundreds who are
operating and that many of them are operating, as you have heard
today, under multiple names so that many of them have multiple
branches. And it has been possible for a number of reasons, pri-
marily centering on their anonymity, the ability to use so many dif-
ferent names, and also loopholes in the law that you are trying to
close such that, for example, if a TRO is issued in one judicial dis-
trict, it would apply even if they moved to other districts. As you
have heard, it is very easy to use commercial mail receiving agen-
cies and not even have a physical presence in those locations, just
a business you pay to receive those payments and forward them to
you. And, of course, if there were some penalties, if there were
some teeth in these civil administrative proceedings, the financial
penalties that you are proposing, because, frankly, people are in
the business for the money.

Likewise, the subpoena power would be very helpful, too, because
as you heard today from the person responsible for your investiga-
tions, who has some of those powers, even then it is difficult to get
this information. And we are hindered even further without the ad-
ministrative subpoena power to learn more about the operation
more quickly, and the victims, so that it can be shut down before
further individuals are victimized.

Senator COLLINS. Following up on Mr. Hunter’s point, Mr.
DeMuro, as we investigated Mr. Dobin’s enterprises, we found out
that he had 40 different trade names that he was using for only
three sweepstakes. Is the use of this complex layer of different
names and different companies for the same promotion common?
And does that make detection that much more difficult?

Mr. DEMURO. Yes, Senator, it is. It is very typical that promoters
will use multiple names. Again, going to the Eagle Promotions
case, there were 13 different trade styles in New Jersey and four
in New York. Now, with the New York operation, we did not be-
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come aware of it until after we had filed. And Barrows, for in-
stance, he had used three different sweepstakes operations in three
different States.

What the difficulty is is to link those particular solicitations back
to Barrows, and because they are in different locations, the com-
plaints go to different locations. And it is only really by conversa-
tions with other inspector attorneys or inspectors that we find that
there is a link between the two.

Senator COLLINS. We found that also in our investigation, that
it took a great deal of work and digging to find out all of the mul-
tiple corporations, all the multiple DBAs, all of the fictitious names
that were being used by these promoters. And we also found that
there are companies that use straw owners who have nothing to do
with the operations. So you think you have the individual who is
the person responsible, and you find that you do not.

Have you had experience with companies being run by straw
owners as someone who really has little or no involvement with the
company that is putting out the deceptive mailings?

Mr. DEMURO. Yes, there’s been numerous examples, Senator,
where even the postal forms will have the names of individuals
who are straw owners or third parties, and when you approach
those third parties, they know little or nothing about the operation.
But we at that point, through interviews of vendors, will try to
reach beyond that straw person to reach the real promoter or the
principal who actually directs and controls those corporations.

Senator COLLINS. That was one of the challenges for us in getting
into this whole matter, was finding out who really is pulling the
strings and benefiting from the money that consumers deceived by
these mailings are sending in.

I think that is why the administrative subpoena power is so im-
portant that is in our legislation, as well as the ability for you to
have multi-district TROs so that you can’t have a Mr. Barrows just
moving his operations to another State and you have to start all
over again. Is that correct, Mr. Hunter?

Mr. HUNTER. I would agree those are very valuable tools.

Senator COLLINS. Let me ask just one final question to you, Mr.
DeMuro. On the exhibit that we have on the posterboard l—and
this is the Barrows case, I believe—this really troubles me not only
because it was received from one of my constituents, but because
it is a perfect example of a government look-alike mailing that is
deliberately using words associated with government to deceive
consumers.

For example, it says that all U.S. Government payments are 100
percel?lt guaranteed. True, but totally irrelevant to this mailing, is
it not?

Mr. DEMURO. That’s correct, Senator.

Senator COLLINS. It also says special notification—it appears to
be designed to look like a postal document, one of those postcards
that the Postal Service uses. Is that correct?

Mr. DEMURO. That’s correct. That’s what we call a delivery no-
tice scheme, if you will.

Senator COLLINS. How common are these kinds of schemes?

1See Exhibit No. 24 which appears in the Appendix on page 137.
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Mr. DEMURO. The ingenuity of the people, of questionable pro-
moters, are unlimited. In this particular case, Senator, the fulfill-
ment is a book of addresses, U.S. Government addresses, and when
the consumer gets it, basically it is like a telephone book of free
information.

Senator COLLINS. Thank you very much. Again, I want to thank
you for your very valuable assistance to the Subcommittee through-
out our investigation. I am very hopeful that the hearings that we
have held will result in the legislation that we have introduced
being passed to give you the tools that you need.

Senator Edwards.

Senator EDWARDS. Thank you. Thank you both very much for
being here.

I want to follow up on a question that was asked by Senator Col-
lins for just a minute. Could the two of you just comment on why
you believe the administrative subpoena power that is in our bill
is so important?

Mr. HUNTER. Sure. It gives us the ability under the constraints
that are provided in the bill to quickly get in and to ascertain the
significant details in terms of the extent of the scheme and to be
able to make a determination for referral to the appropriate au-
thority more quickly for appropriate action so that you avoid fur-
ther victimization.

Senator EDWARDS. Mr. DeMuro.

Mr. DEMURO. Senator, I think the administrative subpoena
power is the keystone of the bill in that it allows us to reach be-
yond and peel away the layers that protect the true principals that
are operating, and most importantly because once we do obtain a
cease and desist order, we want to be able to serve it on the true
principal so that that principal could be assessed the penalties and
they could be subject to further fines down the line.

Senator EDWARDS. Both of you I think have advocated—changing
subjects, both of you have advocated there being real and meaning-
ful separation between the processes used to enter a sweepstakes
and the processes used for purchasing a product. Can I get the
comments from the two of you on how you think that could be done
most effectively?

Mr. HUNTER. Well, I think the key for both is the same in that
people who are extending an offer to someone for something of
value should be required to explain very clearly what the nature
of the offer is and what the reasonable expectation in terms of an
outcome is. If it is a sweepstakes, that it is a sweepstakes, what
the odds are, what the term of the sweepstakes is, etc.; and like-
wise for products, a clear representation——

Senator EDWARDS. If I can interrupt you just a minute, what
about, for example, the idea of requiring separate addresses, sepa-
rate envelopes for the two so that you can’t—so they are both not
part of the same envelope and same address?

Mr. HUNTER. You mean for the response back, that requirement?

Senator EDWARDS. Buying a product versus entering the sweep-
stakes.

Mr. HUNTER. Well, I would encourage very clear information and
uniform information on how you respond. If I understand you cor-
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rectly, you are talking about if you are not going to buy, you follow
some different procedure than if you are.

Senator EDWARDS. Well, what I am really saying is you just have
two separate envelopes, requiring that you have two separate enve-
lopes, so that if you are responding to the sweepstakes, you send
one envelope in; if you are responding to it by buying a product,
you send a separate envelop in.

Mr. HUNTER. Very good. I emancipated myself from those types
of responses a couple of years ago, and I've felt very free every
since. But only if it would be very clear to the consumer what the
ramifications are, because I think today that it is misleading often
in those offers. So if the provision facilitated the rapid filling of an
order, but it was very clear in the offer that that was the case, per-
haps it would not be objectionable. But it would be very important
that the legislation be such that the wording was very clear in that
regard.

Mr. DEMURO. I think, Senator, the no-purchase option clearly
and in boldface on the entry form would probably be the best ad-
vice to permit consumers to check off that option. Currently what
happens is on the reverse side of most of these sweepstakes, the
consumer does have an option to send in a No. 10 or a No. 9 enve-
lope with a 3-by-5 card and/or the claim form if they don’t want to
participate by sending money. That is very confusing. I find that
lawyers can kind of wiggle the language so that the consumer will
remain confused. But I think on the claim form if you have in bold-
face no-purchase option and you just check that off, I think that is
probably the best device to allow consumers to participate without
sending money in.

Senator EDWARDS. So basically just the most effective thing, you
think, is just a clear, easily identifiable, conspicuous disclaimer.

Mr. DEMURO. Yes, I do, particularly for our senior citizens who
may not read the rules as astutely as someone else will.

Senator EDWARDS. Can we get Exhibit No. 14 up, please?!

I don’t know if you all can read this from where you are, you
have a copy in your book there. But if you look down at the lower
right-hand corner of this exhibit, it says, “Do you have a valid
major credit card?” Then there are two boxes to check, yes or no.
Do you all have any idea why this information is requested? Or
have you looked into that? What do they do with that information?

Mr. DEMURO. Well, Senator, I could only speculate because I
didn’t investigate this particular case. But I think what they will
end up doing is adding that to their mailing list, which then they
will rent to other questionable promoters, and on there they will
indicate that the consumer has a credit card, and then that con-
sumer will suddenly be targeted either for legitimate or non-legiti-
mate mail that will involve the use of credit cards.

Senator EDWARDS. I understand that you haven’t specifically in-
vestigated this particular case, but one reasonable interpretation of
this would be that it would be used to make the list more valuable
forhsg)lling it to other people or renting it to other people. Is that
right?

1See Exhibit No. 14 which appears in the Appendix on page 110.
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Mr. HUNTER. To make either list more valuable, because there
are a lot of schemes that extend credit to people or the ability to
get credit to people who otherwise are unable to. So I don’t know
which names would be more valuable, those who have the valid
credit card or those who don’t who could be targeted in a scheme
to get credit cards in which they don’t get a card are valuable.

Senator EDWARDS. But the information in any event is valuable,
no matter how you use it. Is that correct?

Mr. DEMURO. That’s correct, Senator.

Senator EDWARDS. Could we get Exhibit No. 9 up, please?!
About halfway down on this, there is a portion that says that this
mailing is void, and then there is a list of States: Arkansas, etc.—
my State of North Carolina is listed. Do you have any idea why
they make their mailings void in those States? I think there are
21 States listed in here.

Mr. DEMURO. Senator, in my experience, I have seen both situa-
tions where they don’t list any States and those States where per-
haps there are orders pending against that particular company
where the State Attorney General’s Office was successful. I can’t
answer the question specifically for these particular States, but it
could be a combination of things. And one situation definitely is
where the attorney general has taken action and the promoter
signed a settlement agreement with that State.

Senator EDWARDS. What about whether they are just under in-
vestigation in those States? Do they sometimes void them in those
States, too?

Mr. DEMURO. I don’t believe so. I think they wait until there is
some final action by the State before they void because it is too
profitable for them.

Senator EDWARDS. Mr. Hunter, do you have any comment about
that?

Mr. HUNTER. My comment in general is that our country contin-
ues to have an adequate supply of attorneys, and I would encour-
age legislation that doesn’t require you to be an attorney to under-
stand it.

Senator EDWARDS. Right.

, Mr. HUNTER. But specifically these States on this offer, I don’t
now.

Senator EDWARDS. Right. You ought to be able to figure it out
without being a lawyer is what you are saying.

Mr. HUNTER. Yes, sir.

Senator EDWARDS. Thank you both very much. We really appre-
ciate your being here and participating. Both Senator Collins and
I both feel this is very, very critical legislation, and your support
of it is very important. Thank you.

Mr. DEMURO. Thank you, Senator.

Mr. HUNTER. Thank you.

Senator COLLINS. Thank you very much, Senator Edwards, and
I thank our final witnesses for their tremendous contributions.

I believe that the Subcommittee has learned a great deal from
our investigation and the hearings that we held both in March and
today. From today’s hearings and investigations, we have learned

1See Exhibit No. 9 which appears in the Appendix on page 101.
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that there is a largely unknown and hidden segment of the pro-
motional mailing industry that does a very lucrative business with
sweepstakes and skill contests that have involved at least in a 100
million mailings last year.

Second, we have learned that these smaller operators engage in
marketing tactics that are much more deceptive than those of the
larger, more prominent sweepstakes companies and that in some
cases border on outright fraud. And as those who have followed
this issue know, I am very critical of the deceptive practices of the
large companies, but it seems to me we have seen a whole new na-
ture of deception in the mailings that we have examined through
these hearings.

Third, these smaller operators often pursue this lucrative busi-
ness without detection and without fear of prosecution because
they very craftily obscure their true identities so that neither the
public nor the regulators can easily identify or pursue them.

And, finally, we have learned that the Postal Inspection Service
needs strong additional authority to meet the challenges presented
by these hidden operators and their apparently endless capacity for
new forms of deception.

I do want to particularly thank our two witnesses from the Post-
al Inspection Service. You have been very helpful in giving us in-
formation on how to close the loopholes in current law.

In light of the testimony we have received today, I believe the
need for the comprehensive Federal legislation which Senator
Levin, Senator Edwards, Senator Cochran, and I and others have
introduced is more apparent than ever. I do hope very much that
today’s legislation will prompt consideration by the full Senate be-
fore we adjourn for the August recess.

In closing, I want to thank our Subcommittee staff. They have
worked extremely hard on a very difficult and complex investiga-
tion and to prepare this hearing. In particular, I want to thank Lee
Blalack, Glynna Parde, who did an excellent job testifying for us
today, Kirk Walder, Emmett Mattes, who is our detailee from the
Postal Service, and we thank you for that as well; Kathy Cutler,
Eileen Fisher, and Mary Robertson.

In addition, I want to thank Senator Levin who has worked very
hard on this issue. He has been a long-time leader in the attempt
to crack down on deceptive mailings. And, again, thanks to Senator
Edwards for his always very valuable contributions to the Sub-
committee’s hearings.

The Subcommittee is now adjourned.

[Whereupon, at 12:34 p.m., the Subcommittee was adjourned.]
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Thank you Chairman Collins, Senator Levin, and Members of the Subcommittee.

The Subcommittee’s investigation uncovered a breed of sweepstakes companies that is
wholly different from those highlighted in the Subcommittes’s March 1999 hearings. Although
most consumers probably recognize the names Publisher’s Clearing House and Reader’s Digest, our
investigation found that there are dozens of smaller companies that attempt to remain hidden from
consumers and below the radar screen of the regulators. The Subcommittee’s investigation suggests
that these smaller sweepstakes and prize promoters employ marketing tactics that are much more
aggressive and deceptive to sell their products. Moreover, these companies have developed
ingenious ways to remain undetected by the regulators. And, even if they are detected, some have
developed techniques to insulate themselves from effective enforcement action.

Although the companies that we examined are smaller than the big four in terms of total
mailings and gross revenues, they nevertheless sent roughly 100 million pieces of mail last year.
Though each mailing must be evaluated independently, we did find that -- in general -- the mailings
from the smaller companies are much more deceptive than those sent by the companies the
Subcommittee focused on in March.

To give the Subcommittee a sense of what I mean by deceptive, I would like to show you
several exhibits that are promotional mailings that the Subcommittee obtained during the course of
this investigation. The first promotional mailings was mailed by North American Bureau of Assets,
Inc. (“NABA"); it is Exhibit 8. Exhibit 8 appears to be an “Original Affidavit” from NWCG/Prize
Payout Division in connection with its “$10,000 Cash Opportunity Giveathon.” This mailing
advises the consumer that “[yJou may not be aware that cash prizes are issued in the aforementioned
amount of ten thousand, one thousand, one, one hundred, and fifty dollars, and additional vouchers
entitlement in a two thousand dollar voucher pak. Said cashpak is released with mandatory release
fee of ten dollars, and is over and above your previously mentioned cash winnings.” This language
clearly implies that the consumer will receive vouchers for an additional two thousand dollars, going
5o far as to call the “voucher pak” a “cashpak.” Only as an afterthought in the last sentence of the
last paragraph does the mailing mention that the “cashpak” contains “redeemable vouchers from
national incentive guarantors, and good for food, entertainment, travel, merchandise, etc., when fully
redeemed.”

(55)



56

-

Even someone who was suspicious might not be able to tell that the “voucher pak” and the
“cashpak” referred to in this mailing are really nothing more than a discount coupon book. The two
thousand dollar value is the estimated value of obtaining every single discount available. To realize
that retail value, the customer may actually have to purchase thousands of dollars of goods and
services from the vendors who are listed in the coupon book.

Moreover, the mailing does not offer the consumer an opportunity to purchase a discount
coupon book for ten dollars. Instead, the consumer is told that he or she must pay a “mandatory
release fee” to get the “cashpak.” This mailing, therefore, illustrates one of the big differences
between the promotions of the major sweepstakes and those that are the subject of this investigation.
Unlike American Family Publishers or Publishers Clearing House, these small operators attempt to
disguise both the solicitation and the product.

Exhibit 9 is another promotion from NABA that only hints that the mailing is actually a
solicitation for a product. The key paragraph states that “[w]e have reserved in your name, a
redemption packet valued in excess of $2,000.00 when the value certificates are fully redeemed (see
reverse for details). Your initials and release honorarium are required for shipment of this value
packet.” Even though it’s the same coupon book and the same contest as Exhibit 8, this time NABA
calls the coupon book a “redemption packet” instead of a “cashpak™ and the purchase price is a
“releasc honorarium” rather than a “mandatory release fee.”

We also discovered that these smaller companies attempt to trick the consumer into thinking
that, if they purchase one of these coupon books, their odds of winning the sweepstakes will
improve. 1’d like to show you Exhibit 10, which is another sweepstakes promotion from NABA.
The sixth paragraph of this promotion, which is highlighted at the bottom of the chart, reminds the
consumer that the prizes NABA awards “are determined from private lists of participants who
entered a sweepstakes or were involved in a merchandise purchase by mail. It’s that simple! Your
response to direct mail offers has paid off for you, and we offer you our heartiest congratulations.”

The NABA mailing then confidently announces that the consumer will “undoubtedly take
advantage of the elective entitlement option described below” because “most winners do.” The
bottom portion of the promotion goes even further to connect the purchase of the coupon book, or
“elective entitlement option” as it’s called here, to winning the sweepstakes. This portion contains
a box for the consumer to check to “take advantage™ of the “elective entitlement option,” reiterating
that “most winners do,” and then adding, “[ble sure and send me the check I have already won.”

Despite strongly linking a purchase to the odds of winning, the promotion does state in small
print at the top of the page that there is “no purchase required.” Even if a consumer read this
disclaimer, however, the language used inthe promotion suggests strongly that—although you don’t
have to purchase a product to win — it will greatly improve your odds since — as the mailing notes
— “most winners” did purchase.
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The Subcomumittee’s investigation also found two other disturbing types of solicitations in
these mailings. First, many of these companies imply in their promotions that the consumer has
already won the grand prize and, in fact, is guaranteed to win. Upon much closer inspection, the
disheartened recipient —who was moments ago counting his money — will learn that he can only win
the grand prize if he has and returns the winning number and is a guaranteed wirmer of only a
nominal amount.

For example, if I can direct your attention to Exhibit 16. The fifth paragraph informs the
recipient that “fulpon processing and completion of our Top Prize $10,000 Sweepstakes, the
unclaimed cash will be delivered to the determined principal of record, which in this case is you.”
Sounds pretty good. This language does not appear conditional; the recipient has won ten thousand
dollars. Only by carefully reading the fine print below the P.S., which is highlighted at the bottom
of the chart, and the rules on the back does it become clear that the consumer’s odds of winning the
ten thousand dollars are one in three million and that the consumer is only guaranteed to win 25¢.
Therefore, the bulk of consumers who responded to this promotion actually lost money because their
guaranteed winnings were less than the cost of postage.

The second common practice utilized by these smaller companies is to imply that the
promotion is authorized by or related to a government agency — thereby lending credibility to the
sweepstakes. I'd like to show you one example of this practice that Subcommittee investigators
uncovered. Exhibit 15 is a promotional mailing for a contest currently being conducted by R&R
Marketing, Inc. You might be interested to know that there isan “Official United Sweepstakes of
America.” Weknow that the federal government does not sponsor sweepstakes. Yet, this promotion
adds to the deception that the federal government has sponsored this contest with a photo of the U.S.
Treasury Building that references a mailing address at 611 Pennsylvania Avenue, S.E. #1135,
Washington, D.C. Our investigators discovered that this is the address for a Mail Boxes, Etc. You
will also note that the promotion claims to be from the Office of Treasury of Awards, and is marked
with the purported seal of the Official United Sweepstakes of America.

At the bottom of the page, the mailing does state that the sweepstakes “is an independent
private sweepstakes, not affiliated with the United States government.” It then coyly turns the
disclaimer to its advantage, however, and says that, “[a]s an independent private company, we can
with good conscience and faith make the guaranteed promise to pay the official winning $10,000.”

Our investigation even uncovered evidence of simple mail fraud. For example, many of
these smaller companies offer a service known as “rush processing” for an additional fee or what’s
referred to as a “kicker.” “Rush processing” does not mean that the recipient will receive a prize
carlier, but only that the sweepstakes comipany will expedite sending its product, usually the discount
coupon book. We found that some companies may not even expedite the processing of the discount
coupon book.

Subcommittee investigators also discovered that, in a few cases, some sweepstakes
companies completely failed to award a prize. In the case pending against Eagle Promotions, Inc.
(“Eagle™), the U.S. Attomey for the District of New Jersey has commented that Eagle has not
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awarded a prize in its contest. The Subcommittee also obtained a copy ofa letter from a sweepstakes
operator named, RL.TMR,, to the Better Business Bureau of Nashville/Middle Tennessee
expressing regret that the sweepstakes company would not be awarding its prize, a Chevrolet Blazer.

As 1 mentioned earlier, these small sweepstakes operators clearly want to remain
underground and hidden. And, as evidence of that goal, the Subcommittee’s investigation uncovered
a few practices that we believe conld be attempts to not only evade detection by the regulators but
also to insulate the principals in these sweepstakes companies from meaningfil enforcement action.

First, we believe that some of the most sophisticated of these small operators may rely on
front companies to insulate themselves from tough enforcement action. Second, we believe that
some smaller sweepstakes operators will form a corporation, send promotional mailings under that
corporate structure for one or two years, and then dissolve the corporation when they think that the
company’s promotions are coming to the attention of regulators. They then form a new company
and begin the cycle all over again.

The Subcommittee has developed case studies of two different sweepstakes operators whose
business practices may illustrate these techniques. The two case studies involve Mr. David Dobin,
President of Lone Star Promotions, Inc. and Anthony Kasday, President of Neopolitan Consultants.

Mr. Kasday, who is the President of Neopolitan Consultants, Inc., has been in the
promotional mailing business for 30 years. Although Mr. Kasday is not currently a shareholder,
officer, director or employee of a sweepstakes company, the Subcommittee’s investigation
discovered that, through his consulting arrangements, Mr. Kasday makes a very [ucrative income
from the compunies that he may direct.

1 would like to direct the Subcommittee’s attention to Exhibit 25. As you can see, Mr.
Kasday operates through his consulting company, Neopolitan, and through Neopolitan he received
income in 1998 from at least five of the six different sweepstakes companies. These companies are:
North American Bureau of Assets or NABA; Royal Sweepstakes, Inc.; Cashorama, Inc.; Enwood,
Pressman & Ingram; and Mellon, Astor & Fairweather.

Based upon sworn answers 1o interrogatories and affidavits submitted by these companies,
Mr. Kasday’s consulting firm recetved almost four hundred thousand dollars in 1998. Thus far in
1999, Neopolitan has received payments from these companies totaling over five hundred thousand
dollars. Therefore, through Neopolitan alone, Mr. Kasday has been paid almost one million dollars
over roughly the last year and a half.

T’d like to specifically discuss two of these companies: Enwood, Pressman & Ingram and
Mellon, Astor & Fairweather, As you can see from Exhibit 25, Enwood, Pressman & Ingram and
Mellon, Astor & Fairweather are owned by Nicole Kasday — Mr. Kasday’s niece. Subcommittee
investigators interviewed Nicole Kasday and discovered that she is a college student, who has no
involvement in the operations of either company. She told us that Mr. Kasday approached her in



59

-5-

1998 about starting two companies in her name. He asked Nicole for a copy of her driver’s license
and a copy of her signature. With those in hand, he instructed his office manager, Ms. Williams, to
prepare a signature stamp with Nicole’s signature on it. Ms. Williams testified that, at Mr. Kasday’s
direction, she used this signature stamp to open bank accounts, the mailboxes where the companies
would receive mail in response to their promotions, and to file the necessary paperwork for the two
companies to do business in Nevada. Ms. Williams also testified that she uses this signature stamp
on a regular basis to manage the affairs of the company, like signing checks for vendors or the

payroll.

Mr. Kasday essentially conceded that Nicole knows nothing of the business and is not kept
apprised of its activities. She does not review copy for the mailings or select mailing lists.
Therefore, we believe that the evidence strongly suggests that Nicole merely acts as a front for Mr.
Kasday, who is the hidden operator of Enwood, Pressman & Ingram and Mellon, Astor &
Fairweather.

When we asked Mr. Kasday why he had Nicole establish the two companies, he said: “I
didn’t expect to be around very long and I figured this could be something for their future. So I
talked to her about setting up two companies while I was still alive and then they would be hers and
the income would be for her and her brother and her dad.”

If Mr. Kasday’s primary motivation for creating these companies was as an estate planning
device for Nicole and her family, it’s not working very well. Mr. Kasday told us that he receives
25% of the net profits for Enwood, Pressman & Ingram and the “lion’s share” for Mellon, Astor &
Fairweather.

Ms, Williams testified that she pays Nicole $1,000 per month from Enwood, Pressman &
Ingram. Nicole also received a one-time distribution payment of a few thousand dollars from
Enwood, Pressman & Ingram in February of this year. Therefore, we believe that Nicole has
received under $15,000 from these two companies. However, according to Mr. Kasday, from 1998
to date, he has received approximately $60,000 in his personal capacity from the fwo companies, and
over $600,000 through his consulting company, Neopolitan. These numbers show that Mr. Kasday
and his consulting firm have received an overwhelming portion of the revenues generated by the two
companies and that the profits are being drained out of the companies’ operational expenses as
payments to consultants — the most important of which is Neopolitan.

Mr. Kasday may indeed have incorporated the two companies in Nicole’s name in order to
give her a source of income ~- albeit modest -- in the coming years; however, our interviews with
the Postal Inspection Service suggest that there is another possible reason why Mr, Kasday is not an
officer or director of Bnwood, Pressman & Ingram, Mellon, Astor & Fairweather, or any of the other
sweepstakes and prize promotion companies that he directs. If state or federal regulators ever track
these companies down for sending deceptive or fraudulent mailings, Nicole Kasday will be the
person that they initially contact. That is, of course, what happened in our investigation — we
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attempted to contact Nicole through the attorney for both companies only to learn that her uncle
directs the operation.

This is a significant point, which [ am sure the witnesses from the Postal Inspection Service
can discuss in more detail. Under current law, the Postal Inspection Service does not possess the
subpoena authority to dig behind the veneer of the corporate structure that insulates a hidden
operator. More importantly, current law does not give the Postal Inspection Service the authority
to impose civil monetary penalties on a sweepstakes or prize promoter until they violate an existing
order. Since the person who is likely to sign such an order is probably the president of a company,
a consultant is likely to walk away from an action by the Postal Inspection Service without having
an order entered against him -- and more importantly -- without exposing himselfto a future threat
of monetary sanctions for another violation. Thus, by characterizing the relationship with a cormpany
as “consulting services,” an individual may receive a lucrative income from the sweepstakes
business but avoid potential enforcement actions by state and federal authorities that would be
directed toward the officers and owners.

AsI'mentioned earlier, these smaller operators have another technique for remaining hidden
from the regulators. We believe that some sweepstakes operators will form a corporation, send
promotional mailings under that corporate structure for a few years, and then dissolve the
corporation only to form a new corporation (o send promotional mailings. I would like to direct the
Subcommittee’s attention to Exhibit 27, which is a chart prepared by our staff. The chart shows that,
between December 30, 1994 and March 10, 1995, three companies were incorporated in the State
of Nevada, which had as their president a man by the name of Dan Anderson, whom we,
unfortunately, have not been able to locate. Mr. Kasday was identified as the secretary and treasurer
of each of the companies and each of these companies had the same address: 9030 West Sahara
#171, Las Vegas, Nevada. We believe that all three of these companies, National Prize Monitors,
Express Processing, and Intercontinental Prize Distribution, were engaged in the promotional
matling business. You will note on the chart that each of these companies only existed for roughly
three years, or less.

The chart also shows that Mr. Kasday’s two other companies, Enwood, Pressman & Ingram
and Mellon, Astor & Fairweather, were incorporated in the Summer of 1998. As I mentioned earlier,
Nicole Kasday, Mr. Kasday’s niece, is the sole shareholder and officer of these two companies, but
Mr. Kasday directs the operations of both.

With respect to the chart, you will note that Express Processing was terminated in December
of 1998, six months after the incorporation of Enwood, Pressman & Ingram and Mellon, Astor &
Fairweather. In her deposition to the Subcommittee, Sheilah Williams testified that in the Summer
of 1998, Express Processing became Enwood, Pressman & Ingram. She said that the employees who
were working for Express Processing became employees of Enwood, Pressman & Ingram. They
remained in the same office space, kept the same telephone number, and answered to the same boss,
Anthony Kasday. Based upon Ms. Williams’ testimony, we believe that the change from Express
Processing to Enwood, Pressman & Ingram was one of corporate form only.
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The question, of course, is why someone would open three corporations, run promotional
mailings under their names for a few years, shut down the corporations, and then start up two new
corporations only to conduct the same business in the same location. The state and federal
authorities that we contacted said that different corporate entities and names make it much more
difficult for law enforcement to detect promoters’ activities or take meaningful action against them
once they do. The Federal Trade Commission (“FTC”) specifically expressed concern about this
point when it responded to our request for complaint information on these smaller operators, noting
that “companies who engage in fraudulent activities often change names and locations when they
become aware that law enforcement organizations have received a number of complaints concerning
their activities. These moves can have a detrimental effect on potential law enforcement actions,
making it difficult or impossible to track potential defendants or assets they fraudulently obtained
from consumers.”

Further support for this view can be found in an assurance of voluntary compliance between
Richard Kaufman and the Attorney General of the State of Florida in cormection with a promotional
mailing sponsored by Mr. Kaufiman’s company, Millennium Sales, Inc. We sought to discuss this
matter with Mr. Kaufinan, but he declined to testify before the Subcommittee on the basis of his
Fifth Amendment right against self-incrimination. A copy of his sworn affidavit asserting his Fifth
Amendment rights can be found at Exhibit 39. One of the key stipulations that the Florida Attorney
General demanded of Mr, Kaufman was that he “not effect any change in the form of doing business
nor its organizational identity as a method of avoiding the terms and conditions” of the assurance
of voluntary compliance.

Our second case study is Mr. David Dobin, who currently is the President and sole
shareholder of Lone Star Promotions, Inc., a sweepstakes company. In connection with the
promotional mailings of his first company, Wellsworth Smythe Jewelers, the United States Attorney
for the Eastern District of New York charged Mr. Dobin and his then-partner with conspiring to use
the mails as part of a scheme to defraud consumers by means of false and fraudulent representations.
Mr. Dobin entered a guilty plea to conspiracy to commit mail fraud and is awaiting sentencing. In
addition, Mr. Dobin entered into a voluntary cease and desist order with the United States Postal
Service in connection with an administrative action alleging several material false representations.

One of the allegations by the U.S. Attorney against Mr. Dobin involved the use of multiple
trade names in connection with Wellsworth Smythe’s sweepstakes. Unlike the major sweepstakes
companies, these smaller companies do not have, and are not seeking, name recognition or brand
loyalty. For example, Mr. Dobin’s current company, Lone Star, offers three sweepstakes contests
in the amounts of $5,000, $10,000, and $12,000, but he has utilized forty different trade names - a
different trade name for each promotional mailing. As a result, an individual may receive several
promotional mailings that appear to be from different companies but, in actuality, all of them relate
to the same contest.

I think an illustration will make the point. If1 can direct the Subcommittee’s attention to
Exhibit 8. This is a promotional mailing that appears to be an Original Affidavit from NWCG/Prize
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Payout Division in connection with a $10,000 Cash Opportunity Giveathon. If you will notice at
the very bottom of this mailing, checks are to be made payable to NWCG. Next, let me show you
Exhibit9. This is a promotional mailing that appears to be a Declaration for Cash Winner from Cash
Giveathon I in connection with a $10,000 sweepstakes. An attachment to this mailing directs the
consumer to send payment to NABA. Finally, I’d like to show you Exhibit 10. This is a
promotional mailing that appears to be from the Cash Release Department of the International
Funding Distribution Center regarding unclaimed cash in the amount of $10,000. This mailing
directs the consumer to send payment to the LF.D.C.

As you can see, these three promotional mailings appear to be from different companies,
NWCG/Prize Payout Division, Cash Giveathon I1, and International Funding Distribution Center.
The unsuspecting consumer might think that they had received opportunities to win three different
prizes in three different contests. However, all three of these promotional mailings were sent by
NABA and all three are for the same contest.

1 should note that these mailings only obliquely acknowledge that the trade names are not
real. The rules on the back of the mailing state that “different graphic presentations of this
sweepstakes may be made at the discretion of the sponsor.” However, a consumer may not
understand that this cryptic language means that the same contest may be promoted under
completely different mailings. In fact, it is virtually impossible to discern that these different
mailings are for the same contest.

I might add that the clever trade names utilized by these companies often are misleading
themselves, For example, a2 mailing may appear to come from a group that is irying to locate
someone who has already won a prize or is the rightful owner of a cash award. These trade names
include examples such as Unidentified Claimant Section, Public Winner Releasing Committee, Cash
Release Office, and the Cash Claim and Disbursement Center. It is clear that, by using such names,
these operators are trying to confuse consumers into thinking that they have received a notice from
a state unclaimed property division,

Not only will these smaller companies use multiple trade names for each contest, but they
also open multiple mailboxes at post offices or CMRAs, Commercial Mail Receiving Agencies,
which is shorthand for companies like Mail Boxes, Etc. Many of these smaller companies actually
maintain mailboxes in multiple states and have the mail forwarded by an overnight courier service
to their base of operations.

For instance, the two companies that we know are run by Mr. Kasday, Enwood, Pressman
& Ingram and Mellon, Astor & Fairweather, are headquartered in Las Vegas, but use multiple
mailboxes in different states. Enwood, Pressman & Ingram receives mail at five different mailboxes
located in New York and Pennsylvania for one sweepstakes and three skill contests. Mellon, Astor
& Fairweather uses three different mailboxes in Illinois and New York for one sweepstakes and one
skill contest. The mail from each of these locations is then forwarded to their office in Las Vegas
where it is processed.
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Mr. Kasday’s office manager, Sheilah Williams, testified in a Subcommittee deposition that
she did not know why the companies use multiple mailboxes in different locations, but she assumed
that it was to make sorting responses to various promotions easier for office staff. This reason seems
implausible, however, since there are not enough mailboxes to be reserved for each separate
promotional mailing. In other words, multiple promotions are being sent fo the same mailbox.
Moreover, if it was purely a function of administrative convenience, it seems unlikely that the
multiple mailboxes would be opened in different states. Although the use of separate mailboxes may
prevent one post office or CMRA from being overwhelmed with responses, our discussions with the
Postal Inspection Service, the FTC, and state authorities suggest that the principal reason for opening
multiple mailboxes in different states is to evade the regulators.

Current law only allows the Postal Inspection Service to seek a temporary restraining order
against a deceptive or fraudulent mailing from a specific mailbox. Thus, the Postal Inspection
Service and a state Attorney General might be able to bring an enforcement action to stop a
promotion in one state, but it would not prevent the sweepstakes operator from promoting the same
sweepstakes and selling the same prize under another trade name that receives its mail in a different
state. If state or federal authorities close one mailbox, the sweepstakes company can continue its
sweepstakes promotion under a different trade name at another location. As I mentioned earlier, the
FTCcited this very reasorn for requesting that the Subcommittee not disclose information concerning
the number of complaints against a sweepstakes comparty, which are broken down by the different
addresses used by the company.

Chairman Collins, Members of the Subcormmittee, T will be glad to answer any questions
about the investigation that the Subcommittee might have and to report in greater detail our specific
findings. Thank you.

S
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PREPARED STATEMENT OF DAVID DOBIN
PRESIDENT OF LONE STAR PROMOTIONS, INC.
BEFORE
UNITED STATES SENATE
PERMANENT SUBCOMMITTEE ON INVESTIGATIONS

JULY 20, 1999

Introduction

Chairman Collins, Senator Levin, members of the US. Senate Permanent
Subcommittee on Investigations. I wish to thank the Subcommittee for this opportunity to discuss
with you the sweepstakes industry and the proposed legislation to control deceptive mailings.

1am currently president of Lone Star Promotions, Inc. which is engaged in marketing
coupon books using sweepstakes promotions. [ first entered the direct marketing sweepstakes
business in 1992. While I made some mistakes when I first entered the business, since 1994, I have
operated my business with close attention to all legal requirements.

1 am gratified that the proposed legislation does not seek to outlaw the sweepstakes
business. Sweepstakes are enjoyed by many Americans and Iintend to remain in the business and
follow whatever laws are enacted.

Background

As 1 said, I first entered the direct mail sweepstakes business in 1992. Prior to that
I was a partner in a successful automobile leasing business. [ became friendly with one of my
customers, Jeffrey Novis, who suggested that I go into the sweepstakes business with him. Another

1
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of my customers was already in the business and had offered to assist Mr. Novis and myself. We
formed Wellsworth Smythe Jewelers, Inc. (WSI). In the beginning, we had a third partner, whom
Mr. Novis and I subsequently bought out.

We initially planned to sell jewelry by direct mail, as well, however, when our initial
efforts were unsuccessful we decided to focus on the sweepstakes business. We were aided at the
time by the decision of another individual to leave the business. We were able to move into his
business premises and hire his staff of experienced employees. He remained as a consultant and
taught me how to write copy for WSJ's promotional mailings. Qur efforts were rewarded with a
successful business.

However, as I said I made a serious mistake for which I have plead guilty to
conspiracy to commit mail fraud and am waiting sentence. Our mailings offered "expedited
handling” for an additional fee, while I collected that fee from many custorners, 1 did not assure that
these orders, in fact, were expedited. The Postal Inspectors searched my business on August 10,
1994, arrested one of our employees, and seized not only our business accounts but my own bank
accounts and those of my partner, Mr. Novis.

The postal inspectors’ investigation was a shock. We were accused of engaging in
various fraudulent activities and misleading representations. These allegations were largely
unfounded but I could not deny that those people who paid for expedited handling did not receive
it. So I decided that I would agree to plead guilty to one count of conspiracy before any charges
were filed against me and to cooperate with the government’s investigation of the sweepstakes

business. Mr. Novis agreed to the same.
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At the same time, I hired new counsel including William Pauley who recently became
a federal district court judge. Itold Mr. Pauley and his associates that since I wanted to stay in the
sweepstakes business, I wanted to make sure that we scrupulously followed all the legal
requirements. Since the search, I have personally written all of the promotions which we use in our
business. | have done my best to assure that they are not misleading. We continue to offer expedited
handling but now 1 make sure that customers who pay for this service receive it. We have a no-
quibble refund policy for anyone dissatisfied with either our product or our promotions. We ensure
that people who do not want to receive our promotions are removed from our mailing list
permanently. We also do not send promotional mailings into any state whose attorney general has
asked us not to do so, While these efforts have reduced our business volume, I am still able to make
a good living and receive numerous letters from our customers complimenting our products.
Operation Lone Star Promotions

Currently, I am the president and sole shareholder of Lone Star Promotions, Inc. I
formed Lone Star in February 1996. After the postal inspectors’ searched our business in 1994, Mr.
Novis and 1 formed a new corporation TriStar Promotions, Inc. which we continued to operate
together until 1996, 1 was the vice president of both Tri Star and Wellsworth Smythe.

Lone Star is located in tﬁe village of Merrick, New York. We have approximately
12 employees and mail approximately five (5) million pieces of mail each year using sweepstakes
promotions to sell coupon books.

Lone Star’s sweepstakes offer cash prizes in the amounts of $12,000.00, $10,000.00

and $5,000.00. Currently our odds are 1 in 3 million. In other words for each 3 million mailings,

3
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we award one prize. In 1998, Lone Star awarded three prizes. We did not reach the 3 million mark
for the $5,000.00 drawing. Our 1998 winners were:

1. Kim Grace of Holyoke, MA, to whom Lone Star sent checks totaling of
$12,000.00 between December 22, 1997 and June 1, 1998;

2. Donald Martin of Gardena, CA, to whom Lone Star sent a check for $12,000.00
on December 18, 1998; and

3. Opal P. Clark of Maryville, WA to whom Lone Star sent a check for $10,000.00
on November 30, 1998,

Promgotional Mailings

All of our promotional mailings indicate in several places that no purchase is required
or necessary. 1 write all the copy for Lone Star’s promotions. 1have each new promotion carefully
reviewed by Lone Star’s attorney prior to mailing.

In addition, our official rules state the odds of winning in beld type on a separate line.
1 have tried to make the rules clear and understandable and use readily readable print. I have made
changes over the years to improve the rules in this regard. I also make clear references to the rules
in the promotion copy.

While Lone Star uses a different company name for each of its promotional mailings,
we make no effort to hide the fact that Lone Star is the sponsor of these promotions. The name
"Tone Star Promotions, Inc.” and an address and telephone number at which we can be reached
appear at the end of the Official Rules which are part of every mailing. Lone Star duly registers each
of the names it uses as a "DBA" and reports tixose names to its banks and to the U.S. Postal Service.

Lone Star currently receives responses at post office boxes in three (3) local post

4
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offices (Baldwin, Levittown and Massapequa). We do this to reduce the burden of our mail volume
on the individual post offices.
Mailing Lists

I am aware that this committee is concerned that sweepstakes companies "target"
certain groups such as senior citizens. I am personally responsible for obtaining our mailing lists
and Ican tell you unequivocally that Lone Star does net target any age group. Rather, we focus our
efforts on people who like sweepstakes and skills games.

We obtain our mailing lists from list brokers. List brokers purchase lists from
sweepstakes companies and others and resell them to other companies. My only specifications to
the list broker is that the list should be people who like to play sweepstakes and skills games. Ido
not specify any age group and do not believe that the list brokers with whom I deal do so for the lists
they sell me.

We generally purchase several lists, which we send to a comnpany which compiles a
single mailing list for us which we refer to as the "computer house”. The computer house compiles
our mailing list by eliminating any duplicates, as well as the addresses of anyone who has asked that
we not send promotions to them or live in states to which we donot mail. This company also selects
the winning number for each group of promotions. The computer house provides the preselected
number to our attorney but not to Lone Star until that group of promotions is complete.

We then send the list to another company, which we refer to as the mailing house.
The mailing house personalizes and mails our promotions to those on the list. We generally send

two to three mailings to these people. We refer to these initial mailings as the "front end" mailings.
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Responses

When we receive the responses, we sort them into three categories: those who made
purchases, those who did not make purchases and others.

The names of those people who purchased our coupon booklet are further separated
into the group that requested and paid for expedited handling and those who did not. These
purchases in both groups are processed and the coupon books are sent out with the appropriate
handling. We enclose with the coupon booklets a form letter thanking the customer for the purchase,
requesting their comments and advising them that they have been entered in the sweepstakes and will
be notified if they win.

Any response that contains any additional correspondence, notations on the
processing form or anything in addition to the form and payment is placed in the "other” category
and processed by our customer service department.

Complaints and requests for refunds are addressed immediately.

On occasion we receive orders which make reference to increasing the entrants
chances of winning. In those cases, we return the order and payment to the customer with a letter
reminding that customer that no purchase is necessary. Of course, we offer to sell a coupon book
if that person still wishes to purchase it.

The names of all the people who return our promotion whether or not they purchase
anything are sent to the computer house to compare to the pre-selected number. Since historically
only 12% of those receiving the promotions return them, the preselected number is generally not

returned. In such cases, as provided by our official rules, the prize is awarded by a random drawing

6
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of all the entries received during the promotion period.

We generally send additional promotions to individuals who make purchases. These
promotions, which we refer to as "back-ends", also clearly state that no purchase is necessary. Of
course, additional entries do increase the entrants chances of winning. Generally, we send four to
five "back-end" mailings to each purchaser. Ifa person purchases again, we send that person another
four to five back-ends.

The rules clearly state that purchases and expedited processing does not increase the
chances of winning.

Lone Star sends out the back-end mailings using its own staff. The back-end mailings
are not personalized.

When Lone Star completes a cycle of mailings, which usually takes four to six weeks,
it sells the list. Lone Star does not conduct any market analysis on its mailing lists.

Lone Star sells the list to Heatherwood Associates which, in tum, sells it to a list
broker. Heatherwood is owned by my wife. Heatherwood pays Lone Star $5,000.00 per month for
its lists and the use of Lone Star’s employees. In addition, I have another company which leases the
premises Lone Star uses from its owner and subleases it to Lone Star. Other than these companies,
my wife and I and our children do not own any other businesses.

Lone Star also sells the original return forms to telemarketers through a list broker.
After the computer house has processed the return forms and removed all the relevant information,
it returns these forms directly to Lone Star. Lone Star removes information regarding the promotion

and then offers the forms for sale.
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1 am aware that this subcommittee is concerned that sending multiple mailings with
different copy for the same sweepstakes contest implies that each promotion involves a different
sweepstakes. However, in our case, we respectfully do not believe this is true. We use dba names
to sort our promotions and track the results. Each of our promotions list Lone Star as the corporate
sponsor. Our rules clearly state that Lone Star may use different copy and different promotional
names in the same contest. Since I do my best to make these rules clear and make reference to them
in the promotion copy, I believe that I should be able to rely on the entrants reading them.

Similarly, I am aware that this Subconumittee is concerned that subsequent mailings
may entice customers to make excessive and unneeded purchases. I expect that Lone Star’s back-
end mailings will lead to additional sales and the statistics show that a greater percentage of
recipients purchase on the back-end. However, I do not agree that in the case of Lone Star’s
customers, these purchases are either excessive or unneeded. Lone Star receives letters from its
customers complimenting our product and asking where they could purchase additional coupon
books. We also have a policy to full give refunds without question to anyone who asks, Idon’t
know how any one can complain that Lone Star unfairly enticed them to purchase something they
didn’t want when we clearly explain what it is we are selling.

PROBLEMS IN THE SWEEPSTAKES BUSINESS

Frommy own experience and my observations of the sweepstakes business, I believe
that the most significant problems in the industry are (1) promotional mailings which mislead the
recipient into believing he or she has already won; (2) use of facsimile checks; (3) appearance that

the government is involved in the sweepstakes; (4) non-fulfillment. Let me address each of these
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briefly.

1) Promotional Mailings which Mislead the Recipients into Believing They Have Won

Some mailings suggest that arecipient has already won and need only return the form
to collect the prize. For example, one promotion which I have seen tells the recipient that all they
have to do to collect the prize is return the form and guarantees that person’s status as a winner.

Lone Star’s promotional mailings clearly advise the recipient that to win he or she
must both have and return the matching preselected winning number.

Some mailings also seem to promise that the recipient has won a large prize when,
in fact, the prize is minimal, such as one dollar ($1), and may require that if the "winner" does not
make a purchase, he can not use the claim form provided but must claim in it a different way, such
as sending in a 3X5 card to a different address. Needless to say, Lone Star does not engage in this
practice or use such statements in its promotional mailings.

2) Use of Facsimile Checks

Some sweepstakes companies send out documents which look like real negotiable
checks. I believe that this is also done to mislead recipients into believing that they have already
won. When they discover that the check can not be cashed, they may conclude that all they have to
do is mail in the response form and they’ll receive the real check which they can cash.

Lone Star does not use facsimile checks.

3) Appearance that the Government is Involved in the Sweepstakes

As many other businesses in all industries, Lone Star proudly uses terms like

American and United States in its promotional names. However, some sweepstakes companies go
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too far and use promotional mailings which suggest that it is being sent by or with the approval of
the United States Government. This is wrong and misleading.
4) Noo-Fulfillment

[ know from my own experience that some sweepstakes companies did net send me
the product which was offered in their promotional mailing. I know this because either I or an
employee filled out a form and paid for the item but never received it. Sweepstakes are a useful tool
for selling products and a company using them should fulfill all orders. It is incumbent upon
companies in the sweepstakes business to fulfill all orders, provide refunds and pay winners. Inmy
opinion, this is something to which the Subcommittee should give close attention.
Other Criminal Activity

There is another way in which sweepstakes recipients and sweepstakes companies
may be victimized when criminals obtain a promotional mailing and/or response and convince the
recipient that they must may a payment fo obtain the prize. This happened to Lone Star and some
of its customers last year. We learned about it when a recipient contacted us and complained that
she had paid the fee for a prize but never received it. When I spoke to her myself, I learned that she
had received a telephone call from someone pretending to be associated with Lone Star who told her
that she had won a prize. Later she received another call telling her that before the prize money
could be given to her, she had to send a check to pay the taxes. She did but never received the prize
check. She didn’t receive it from Lone Star because she had not won. We immediately advised the
Post Inspectors who initiated an investigation. Subsequently, we received similar complaints which

we also referred to the inspectors. | suspect that the people committing these crimes obtained copies
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of the responses sent in by the recipients perhaps from the "leads” Lone Star sold through list
brokers. To avoid this problem, Lone Star initiated a process of removing information relating to
the sweepstakes, such as the claim number, from the lead before it is sold. Prior to receiving these
complaints, it had never occurred to us that this information could be misused in this way.
CONCLUSION

This completes my prepared remarks and I am available to answer any questions that
you may have.

Thank you.

11
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INTRODUCTION

Chairman Collins, the U.S. Postal Inspection Service appreciates this opportunity fo
appear before your subcommittee to discuss deceptive mailings. We want to thank
you, Senator Levin, Senator Cochran and Senator Edwards for the work you have done
o develop legislation to provide additional protections to consumers. We too are
concerned about the adverse impact deceptive promotions can have upon consumers.

The Postal Inspection Service is responsible for protecting postal employees, the mails,
and postal facilities from criminal attack, and for protecting consumers from being
victimized by fraudulent schemes or other crimes involving the mails. We also work to
rid the mails of drug trafficking and money laundering; mail bombs; and one of the most
despicable crimes - child pornography. In addition, we along with the Office of Inspector
General, conduct internal audits of postal operations. The Postal Inspection Service,
which employees about 2,100 postal inspectors, 1,400 postal police officers and 800
professional, technical and support employees, has performed many of these duties for
over 200 years and is one of the oldest federal law enforcement agencies.

A number of statutes enable us to take action against fraudulent practices involving the
use of the mails. The public policy, which underlies these statutes, remains valid today:
the postal system created by Congress to serve the American public should not be
used to conduct schemes to defraud.

The nation’s mail service was designed to assure that there is always a reliable,
efficient, affordable and secure means of communication for its citizens. Lastyear a
Harris Poll affirmed that the American public feels significantly more confident about the
security of mail than they do in telephone, fax or internet communications. Our mission
is to prevent damage to that confidence.

FRAUD AND DECEPTIVE MAIL STATUTES

One of our best known remedies is the criminal mail fraud statute, 18 U.S.C. § 1341,
During the past fiscal year, 1339 investigations were initiated regarding possible mail
fraud violations. Last fiscal year we obtained 1278 convictions, resulting in prison
sentences, fines in excess of $11.8 million, and court-ordered and voluntary restitution
of over $311.5 million.

Our criminal enforcement efforts are not limited to federal investigations. We also
utilize our expertise in consumer fraud to provide assistance to state and local
authorities in cases being pursued in state courts.

The False Representation and Lottery Statute, 39 U.S.C. § 3005, allows the Postal
Service to take administrative action to return to consumers all mail sent in response to
a lottery or a scheme that seeks to obtain money or property by mail through false
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representations. These proceedings may be very time-consuming and the penalties
are limited to stopping further mail from being received by the promoter, often after the
promoter has received most of the proceeds of the scheme, and issuing cease and
desist orders prohibiting future operation of the lottery or false advertising scheme.
Violation of these orders can result in penalties of up to $11,000 per violation. The
Postal Service Law Department initiates administrative proceedings under this statute
before the Postal Service Judicial Officer. The Judicial Officer considers whether we
have proven by a preponderance of the evidence that material facts about a particular
product or service have been misrepresented. Last fiscal year, complaints filed with the
Judicial Officer alleging violations of Section 3005 resulted in 70 consent agreements,
78 cease and desist orders and 137 False Representation Orders.

Because the administrative proceedings may be time-consuming and mail scams often
are of short duration, two federal statutes (18 U.S.C. § 1345 and 39 U.S.C. § 3007)
authorize the U.S. district courts to issue injunctions to prevent consumer losses while
the administrative proceedings are pending. Section 1345 permits injunctive orders
ranging from stopping the delivery of mail in response fo the fraudulent solicitation to
the appointment of a receiver to manage a fraudulent company and provide restitution
to victims. Section 3007 allows the U.S. district courts to issue temporary restraining
orders and preliminary injunctions permitting the Postal Service to withhold from
delivery mail in response to schemes that are the subjects of pending actions under the
false representation and lottery statute. in cases where a promoter receives mail at
addresses in multiple judicial districts, the use of Section 3007 creates an inefficient use
of resources within the Postal Service, the Department of Justice, and the U.S. district
courts, because a separate case must be pursued in each district. This also places an
unreasonable burden upon the promoter who has fo litigate the matter in multiple
jurisdictions. Additionally, in some cases, less litigation would leave more money for
victim restitution.

We also enforce 18 U.S.C. § 1302, which makes it a crime o mail iottery tickets and
related matter. With limited exceptions for certain mailings conducted by state-operated
lotteries or nonprofit organizations, this statute applies to any mailing that involves the
three legal elements of a “lottery”: prize, chance and consideration. Any scheme in
which a prize is awarded based upon chance and in which consideration must be given
in order to be eligible to win constitutes an unlawful lottery under Section 1302.
However, if any one of these required elements is missing, the promotion does not
violate the statute. Accordingly, while the statute could apply not only to classic lottery
ticket promotions but to sweepstakes promotions as well; it would only apply where the
sweepstakes requires the remittance of a fee or the purchase of goods or services in
order to be eligible to win a prize through a drawing. Often, sweepstakes promotions
offer a free entry option and thus no legal “consideration” under the statute. Games of
skill generally avoid being in violation of the lottery statute by not having the element of
chance.
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Under other statutes, the Postal Service can withhold from delivery mail sent to false or
fictitious names or addresses. Title 39 U.S. Code, Sections 3003 and 3004, provide
that if a promoter uses a false or fictitious name or address to conduct a scheme in
violation of the mail fraud statute (18 U.S.C. § 1341) or to escape identification, the
Postal Service can withhold mail sent in response to the scheme pending adequate
identification and proof of entitlement to the mail. These statutes were used in 191
cases during the past fiscal year, preventing the promoters’ receipt of their intended
victims’ money.

SWEEPSTAKES, GAMES OF SKILL AND LOTTERY MAILINGS

Sweepstakes mailings often are completely lawful, non-deceptive marketing programs.
They seek to solicit a response by satisfying the enjoyment many people derive from
entering sweepstakes. Unfortunately, there also are sweepstakes that constitute
fraudulent or deceptive advertising practices or constitute illegal lotteries.

As | previously mentioned, a promotion is an unlawful lottery if, in order to win a prize
based upon chance, the participant must pay some consideration. A “prize” can consist
of anything of value. "Chance” is present if winning any prize, or one prize as opposed
fo another, depends predominately upon events beyond the participant's control—for
example, random selection of a winning number. “Consideration” normally consists of
requiring participants to make a purchase from, or otherwise pay money to, the sponsor
of the promotion, in order to be eligible to obtain a prize. So-called "sweepstakes”
promotions often avoid the postal lottery statutes by allowing optional participation with
“no purchase required,"” thereby removing the required legal element of “consideration.”

We have continued to pursue the operators of deceptive promotions using the False
Representation and Lottery Statute. During the first nine months of Fiscal Year 1989
prize promation cases have resulted in six consent agreements, eight cease and desist
orders, three False Representation Orders and one voluntary discontinuance. The
lottery cases have resulted in 3 consent agreements, 4 cease and desist orders, 88
False Representation Orders and 8 voluntary discontinuances.

To further combat illegal lotteries and prevent the victimization of American citizens,
U.S. Customs Service officials work with the Inspection Service to stop such offerings
from entering the country. U.S. Customs agents now contact postal inspectors when
they find such mail during border searches. The mail is detained and samples are
forwarded to the Postal Service Law Department to determine their legality. If mail is
considered illegal, the mailer is notified that the material is subject to destruction and
may appeal the notice. if the mailer fails to appeal or loses the appeal, the detained
mail is destroyed. Over 3.4 million pieces of illegal foreign lottery mail were destroyed
during Fiscal Year 1998.
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At this time, we have 34 open sweepstakes investigations and 70 open lottery
investigations.

GOVERNMENT LOOK-ALIKE MAILINGS

During the late 1980s, so-called government look-alike mailings reached near epidemic
proportions. The mailings commonly used a name that would include the word
“federal,” a return address in Washington, DC, and an eagle or other official jooking
symbol on the envelope. The 101* Congress responded by enacting the Deceptive
Mailings Prevention Act of 1890, codified as 39 U.S.C. § 3001(h). Under this statute,
solicitations using any symbol or name that could reasonably be consirued as implying
a connection with the federal government were declared nonmailable unless the mailing
or its envelope bears a disclaimer of government affiliation. In 1991 Congress enacted
Public Law 102-91, which supplemented the Deceptive Mailings Prevention Act by
declaring that a violation of its mailability provisions constituted prima facie evidence of
a violation of the False Representations and Lottery Stafule.

These laws resulted in a substantial reduction in government look-alike maitings.
However, we continue to receive complaints from the public - 236 during the first nine
months of this fiscal year - and to refer any that appear to be a possible violation of the
statute to the Law Department for review and possible initiation of administrative
proceedings under the False Representations Statute. In most cases, the Law
Department obtains voluntary agreement of the mailer o discontinue practices, which
appear to violate the statute. However, many of the mailings that individuals complain
about do not violate the existing statute.

LEGISLATION

We have worked with members of each Congress beginning with the 101® Congress to
develop proposals that, if enacted, will strengthen federal statutes relating to fraudulent
and deceptive mailings and allow us to more effectively protect the public from these
types of solicitations. In the 105" Congress laws were enacted to address two serious
areas of consumer fraud that we aggressively investigate - telemarketing fraud and
identity fraud. In the 106" Congress six bills have been introduced, four in the Senate:
and two in the House, addressing mailings that may be deceptive. We appreciate the
level of concemn Congress has demonstrated in the area of consumer protection.

In testimony before the International Security, Proliferation and Federal Services
Subcommittee last September, we discussed suggestions for improvements fo Chapter
30 of Title 38. if made, the improvemenis would enhance our ability to protect
consumers through civil enforcement. We are pleased with the provisions that were
subsequently included in 8. 335, the Deceptive Mail Prevention and Enforcement Act.
We believe the legislation has balanced the need for stronger consumer protection with

4
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the concerns of the business community to be able to use the mail as an advertising
medium without unreasonable constraints.

Your legislation would, for the first time, provide specific parameters and guidelines for
solicitations containing sweepstakes, games of skill and facsimile checks. Your
proposal to require a clear and conspicuous “no purchase necessary” statement on the
sweepstakes claim or entry form would ailow consumers to make a more informed
decision. It also enhances the restrictions on government look-alike mailings for the
first time since the beginning of this decade. Additionally, the bill requires any person
or company using the mail for any covered mailing to adopt procedures to prevent the
mailing of such materials to anyone who submits a written request stating their intent
not to receive such mailings.

The legislation also recognizes the very limited ability the Postal Service has under
current civil statutes to investigate, penalize and stop deceptive mailings. The
weaknesses in current law are addressed by granting the Postal Service administrative
subpoena authority and the ability to impose civil penalties, and giving U.S. district
courts the ability to impose nationwide temporary restraining orders. Together, these
three provisions will enhance the effectiveness and efficiency of our consumer
protection work, while at the same time providing for review by U.S. district courts to
ensure the authorities granted by this legislation are properly administered.

We also appreciate your concern to not preempt the authority of the states. We often
work in cooperation with state attomeys' general offices and with various consumer
affairs offices in a cooperative and coordinated effort to combat deceptive mailings. We
share information and consumer complaints, assist each other in identifying witnesses,
and coordinate the filing of our respective cases. This cooperative effort has produced
significant results in limiting a variety of frauds. Our combined efforts enable state
attorneys general to reach questionable promoters beyond their state borders. The
proposed change in this legislation would not only enhance the Postal Inspaction
Service's ability to investigate and stop deceptive mailings, but it would also help us
help the state attorneys general work more effectively as well.

Bt

CASE EXAMPLES

.

%‘\s you can see from the following examples, although we utilize the civil statutes to try
%o prqtect consumers fr.om deceptive promotions, the operators have identified and
E?(ploxted weaknesses in the statutes. These cases serve as good examples of how

e provfsion_ws in your legislation would assist the Postal Inspection Service in providing
e public with much more effective protection from deceptive promotions.

gilworks I

nternat?onal I?uring the latter part of 1998 we pursued civil action against
%umber of promotions using six post office boxes (22037, 22041, 22043, 22046

?‘4?, and 22048} under the control of Mailworks International in Tempe, Arizona. The
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promotions used direct mail solicitations advising or implying that a check was being
held for the addressee in amounts that ranged from $10,000 to $11,200.47, depending
upon the promotion. They also stated that the promoter was holding “an entittement”
(also referred to as a redeemable bankpak, redeemable documentation package, quick
reply elective, early bird elective. etc.) valued at from $2,200 to $3,500 depending upon
the promotion. The entitlement involved a "mandatory processing fee” that ranged from
$10 to $16. The promotions advised the winnings are available “without mandatory
purchase," "with non-requisite purchase,” or "monetary options are elective and non-
requisite.” During a 10-day period of time it was determined that the six post office
boxes generated an average total of 8,000 pieces of mail per day.

The Postal Service filed a civit complaint against Mailworks International and its
principal, Bruce White, on September 14, 1998. On the same day, with the assistance
of the U.S. Attorney's office, a temporary restraining order (TRO) stopping delivery of
mail to the post office boxes was obtained in U.S. district court. A consent agreement
was reached with the promoters on December 23, 1998, and the Postal Service Judicial
Officer issued a false representation order and a cease and desist order on December
31, 1988. On January 15, 1999, the Postal Service returned to the senders
approximately 30,000 pieces of mail that had been stopped by the TRO. Had the
administrative subpoena authority and civil penalty provisions been available, we would
have been able to establish the number and quantity of mailings which, based on the
number of responses, would have been significant and led to the possible imposition of
civif penalties. Also, the provisions in the legistation would require much clearer
disclosure of the terms of the offer, including a "no purchase necessary” statement on
the return order form.

On April 20, 1988, the Postal Inspection Service discontinued delivery of mail to a post
office box in Papillion, Nebraska, which was being used for a promotion in the name of
Wilson Perrie Corporation (WPC). The promotion involved direct mail solicitations
appearing to be from accounting or monetary fulfillment firms. The solicitations, mailed
from Tempe, Arizona, gave the impression the recipient had already won $10,000. For
fees ranging from $13 to $19, the addressees received a coupon booklet for various
products and services. In some instances, the complainants received three different
variations of the award notification, each asking for another fee. it was determined that
400 to 1,000 pieces of mail were received per day. Some of the WPC solicitations were
mailed in envelopes bearing the return address of P.O. Box 22048, Tempe, AZ 85285.
Postage for ail of the WPC solicitations we reviewed was paid using two of the same
postage meters that had been used for postage on some of the Mailworks International
mailings.

Several solicitations were sent with portions of the text blacked out. At the bottom of
the page of one solicitation, the overprinting did not obscure an address used for
responses to one of the Mailworks International promotions. Additionally, some return
envelopes had WPC address labels pasted over the original preprinted addresses for
Mailworks International promotions.
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We believe the civil penalty provisions of S. 335 might have worked as a deterrent to
prevent either scheme. In addition, administrative subpoenas would be needed to
obtain records showing the number and the size of mailings necessary for the proper
imposition of civil penalties. The subpoena could also help identify the principals of
each promation, victims and the location of funds that could be used for victim
restitution.

J.R. Publishing, Inc. Beginning in January 1997 J. R. Publishing, Inc., Missoula,
Montana, used direct mail solicitations to promote games of skill involving three-stage
contests. Ronald James Ellis of Las Vegas, Nevada ran the promotions. The first two
stages were very simple word games. The third stage was a complex word puzzle.
Entry fees varied from $5 to $20. Often a person would submit as many as six first and
second stage entries, but only receive one stage three puzzle. Many of the solicitations
were prepared in a manner that would lead individuals to believe they were winners.
Some solicitations included the statement, "You are guaranteed $10,000 cash as our
sole grand prize winner."

An administrative complaint was filed on June 23, 1998, and a hearing was held in Las
Vegas, Ellis' actual business and residential location, on October 22, 1998. A
temporary restraining order to stop the delivery of mail to the Montana addresses was
obtained in U.S. district court on October 28, 1998. The Postal Service Judicial Officer
issued a false representation order and a cease and desist order on March 26, 1999.

However, Mr. Ellis was not deterred by the actions we took. Beginning four days after
the hearing, he opened boxes in commercial mail receiving agencies in five states in
order to continue his promotions. We have referred this matter to the U.S. Attorney for
the District of Montana.

If U.S. district court judges had the authority o issue multi-district temporary restraining
orders, we could have reacted quickly to prevent the victimization of more people
through the new addresses he established. We believe the civil penalties also would
have functioned as a deterrent to the expansion of this scheme. Finally, through the
use of administrative subpoenas, we might have obtained information that would have
alerted use to his intention to expand the scheme to new addresses.

Eagle Promotions, Inc. On May 25, 1999, the U. S. Attorney for the District of New
Jersey obtained a temporary restraining order against Eagle Promotions, Inc., and its
principal, James Bierman.

Eagle Promotions operated out of P.O. Box 3177 in South Hackensack, New Jersey.
The corporation utilized 13 different business names, soliciting members of the public
for a "sweepstakes” promotion. All 13 sweepstakes solicitations were similar in form
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and contained similar representations. The solicitations were personalized to represent
that consumers are eligible for a large cash award. However, the large cash award
{e.g. $15,000) cannot be released until the “claim form” attached to the solicitation is
completed “in full” and returned promptly to Eagle Promotions. The claim form is
attached to the solicitation. 1t is a forced choice checklist requiring payment in the form
of “cash, check or money order” and does not contain a “no purchase” option or
statement. The fees required for entry are variously described as a “transferal fee,
acquisition fee, release fee, redemption fee,” etc. The claim forms have clever titles
such as "Award/Entitlement Verification Form,” "Award Transfer Claim,” “Award
Denouement,” “Award/Entitlement Security Form,” and “Award Transfer Claim.” The
claims are intentionally confusing to consumers, leading them to believe that they must
pay a fee to receive the large cash award.

The rules to Eagle Promotions sweepstakes are contained on the opposite side of the
solicitation. Although there is a “no purchase” option included in the rules, to utilize the
no purchase option, consumers are instructed to mail a 3X5 card with their name, |.D.
Number and the claim form (in 11 of 13 solicitations) in a No. 10 business envelope to
P.0O. Box 3177, Hackensack, NJ. However, consumers are warned that if they use the
“courtesy reply envelope” included in the solicitation to return their 3X5 card, they will
be automatically disqualified from the sweepstakes.

It has been our experience that consumers who remit fees to “sweepstakes” and other
similar promotions become "hot commodities” and are targeted with additional
solicitations from promoters. Such was the case with the Eagie Promotions
solicitations. One consumer who responded to a solicitation received an additional 22
solicitations from 8 different related Eagle Promotions business names.

Two of the Eagle Promotions businesses: National Judging Services and Consumer
Fulfilment Center were to issue cash awards on or about April 1, 1899, pursuant to the
rules in the solicitations. As of June 1, 1999, no cash award was awarded to any
consumer.

Eagle Promotions also solicited the public with two separate alleged “government look-
alike solicitations.” The solicitations were mailed in official looking envelopes with
governmental-type seals bearing the names "US Entitlement Service, Eastern Region,
South Hackensack NJ 07606-1177”; and “Internal Monitoring Service, Dept. of
Sweepstakes, Eastern Region, P.O. Box 3177 S. Hackensack, NJ 07606-1177/Official
Business, Penalty for Unauthorized Use.” The Postal Service has argued that the seals
on the envelope can be reasonably construed as implying a federal government
connection, in violation of Title 39 U.S.C. 3001(h).

Eagle Promotions’ fulfillment for all 13 different business names and their respective
solicitations is a coupon book entitled “Step into Savings.” The “Step into Savings”
coupon book contains various coupons, many of which can be found in local
newspapers, allegedly valued somewhere between $2500 and $8500. In fact, the
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coupon book requires the consumer to spend thousands of dollars to realize the so-
called discounts. Consumers have complained they were not interested in the coupon
book, but wanted the large cash award. Moreover, consumers are remitting the
required fees because they believe they must in order to receive the large cash award.

Eagle Promotions’ principal, James Bierman, is also a principal in a New York
corporation entitled Lexington Promotional Systems, Inc., utilizing P.O. Box 1381,
Church Street Station, New York, NY. Utilizing three different business names,
Lexington Promotional Systems solicits the public with “sweepstakes” promotions that
are similar in form and in substance to the Eagle Promotions sweepstakes promotions.
Interestingly, Eagle Promotions, located in New Jersey, did not solicit consumers from
the State of New Jersey; however, Lexington Promotional Systems, located in New
York, did solicit consumers living in New Jersey.

in this case, as in other cases we have pursued, questionable direct mail promoters are
known to mail to and from multiple judicial districts. Under current law (39 U.S.C.

3007), the government must file for temporary restraining orders in each of the districts
in which consumer response mail is received. The proposed change granting the
district court the power to “direct the detention by the Postmaster in any and all districts,
of the defendants’ incoming and outgoing mail, which is subject to the proceeding under
Section 3005..." would be a very useful tool in combating deceptive mailings.

In addition, administrative subpoena authority would have enhanced our ability to
investigate and gather evidence of alleged deceptive mailings before seeking injunctive
relief in district court. Moreover, subpoena authority would enable the Inspection
Service to identify and link the participants ta the promotion, and to determine the true
scope of the scheme through business and mailing records.

Borden Barrows Another example of the types of difficulties postal inspectors face
attempting to protect consumers utilizing current law is that of direct mail promoter
Borden Barrows. Barrows has been operating a variety of direct mail promotions and
sweepstakes since at least 1992, In 1983, when Barrows and his associates were
approached by postal inspectors, he closed up shop in one location, moved on to
another location, and set up again under a different name. In fact, in his most recent
promotions, “Cash Claim Service, National Cash Distribution Bureau and Distribution
Center,” Barrows has used several locations for consumer response including New
York, NY; Washington, DC; Issaquah, WA; Mesa, AZ; Atlanta, GA; San Francisco, CA;
White Plains, NY; Northampton, MA; and Chicopee, MA.

Barrows used numerous addresses at commercial mail receiving agencies nationwide,
which collected the consumer responses and then forwarded them to him. Barrows has
been known to operate several sweepstakes promotions in which no prize has been
awarded. He closes up shop after collecting consumer monies and leaves for new
locations to start soliciting the public again using different names. Barrows and
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associates were the subject of consent agreements and cease and desist orders in
which he agreed to discontinue his promotions; however, because the statutes lack
significant penalties there is no real deterrent to continuing the deceptive promotions.

BENEFITS OF PROPOSED LEGISLATION

As illustrated in the four cases, the provisions of S. 335 are expected to play a major
role in consumer protection. It has been our experience that some questionable direct
mail promoters, when approached by the government, simply close their operation in
one location and *hopscotch” across the country to other locations and resume
business as usual. There is little in the current law to deter unscrupulous promoters
from repeatedly violating Postal Service cease and desist orders. The proposed
change in the penalties for violation of this statute would put “teeth” in the statute and —
in our opinion — deter promoters from resurfacing in new locations and continuing
business as usual. The civil penalties will also be a deterrent to some individuals who
contemplate running deceptive mail promotions

The muiti-district TRO authority would have been very useful in several of the cases,
allowing us to go back to the judge who issued the initial TRO, rather than having to go
into additional judicial districts to get individual TROs. This authority will resultin a
much more efficient use of Postal Service, Department of Justice and federal court
resources, by reducing the number of court filings and hearings necessary to consider
applications for TROs. Additionally, as previously stated, the promoters will not be
forced to defend their actions in multiple judicial districts. This will not only reduce the
financial burden on private citizens, but will also preserve more funds for cases where
victim restitution can be obtained.

In each case the use of administrative subpoenas could have expedited the process,
resulting in quicker actions that would reduce the number of victims. Currently the
Postal Service has no subpoena authority available for this type of civil case. The
result is that it takes longer to develop sufficient information to pursue civil action
against a deceptive promotion. The subpoenas will also be a critical tool in developing
sufficient information to obtain TROs due to the increased burden of proof placed on
the government by this legislation. The subpoenas will also play an important role in
obtaining sufficient information to determine the number and size of mailings for the -
purposes of establishing the appropriate assessment of civil penalties. As stated earlier
in the testimony, the legislation contains provisions for judicial review of subpoenas
issued, civil penalties assessed and applications for temporary restraining orders.

PREVENTION THROUGH CONSUMER AWARENESS

While we are pleased with our success in our law enforcement efforts, we are
convinced that reducing fraud losses resulting from improper uses of the mail requires

10
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more than historic law enforcement responses. Too often, the results of law
enforcement - arrests and civil orders - occur after victims have lost money that cannot
be recovered. Increased arrests do not necessarily demonstrate success, but rather
they reveal a continuing problem requiring a more lasting solution. In recent years we
have had significant success working in close partnership with the credit card industry,
the rebate industry, and the mail order industry to reduce fraud losses they have
experienced. For many years, we have worked with the Better Business Bureaus, state
consumer protection groups and others to share our knowledge of prevailing mail order
scams and to arm the public with the information that can help them avoid becoming
victims.

The Postal Inspection Service aggressively participates in a wide range of consumer
protection and public education efforts such as reverse boiler rooms with AARP, public
service announcements, video news releases, press releases, brochures and posters
warning consumers about the signs of fraud. Admittedly, each of these efforts only
reaches a targeted segment of the population. Fraud is one crime that can be dealt
with most effectively through education because every potential fraud victim must first
make a choice. Our goalis to help the consumer make the right choice.

in the hearing last September, we announced that we had joined with the National
Council of Better Business Bureaus to make a vision we share a reality. Assisted by
other consumer and government agencies including AARP, the Federal Trade
Commission, the Department of Justice, and the Federal Bureau of Investigation, we
plan to launch what may be one of the most ambitious fraud prevention initiatives ever.
in October we will mail to every home in America- approximately 114 million - a card
containing valuable fraud prevention tips, which provides an 800-phone number to call
and an address to write for additional information. There will also be a dedicated web
site with links to the participating agencies and organizations. Additionally, an
informative video is being produced that will be available at 16,000 public libraries and
on the web site. The card is being designed for display by the telephone as a reference
and prevention fool, in hopes of helping citizens make informed decisions regarding
mail and telemarketing solicitations when they occur, so they avoid becoming victims of
fraud. This very exciting and promising initiative has been named "kNOw Fraud."

Over the many years we have enforced the postal fraud, lottery and false
representation statutes we have observed that the tactics of con artists are similar, and
if profitable, will be repeated. | want to assure you that the Postal Inspection Service
will continue to combine aggressive investigations and widespread public awareness
campaigns to rid the mail of fraudulent schemes. As in the past, this effort will include
schemes that include the use of the mall, which are initiated through any advertising
medium - mail, telemarketing, television, newspaper or more recently the Intemet. The
American public’s confidence in the mail is not only important to the Postal Service, but
also to the millions of businesses that rely on the mail as an important marketing tool.
We would like to commend you for holding this hearing and generating publicity that will
result in increased public awareness and a reduction in consumer vulnerability.

"
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$10.000.00__may be st in motion. 1 have checked ty Sweepstakes Tracking Nombers (on top

3T Vou notles And o this fortn and thes are identical and all scventoen dieits 4 presant and tonally

Cogrizable. 1 understand if you verify that [ have submitced the winning digits th conformity

your rules, arangoments 16 sénd me the full award Wil be initiated promplly.

Please inchude: Sers of National MoncyPak Vouchers @ $10.00 aach (pls one i tharge
OF S5 (S&H) THank you for helping to makie this sweepsiokes promustion 2 Sucgess. Please make v
CHECK or MONEY ORDER payable o “EPT for bigh-priority RUSH handling please inclad
P

Ml this TRANSMITTANCE FORM in the enclosed anvelupa lo:
BRI, Provisianal Advative Notification Section « 1213 W, Boston Post Road, Suite 112, Mamaqaneck. NY 10543

Be on notice, You are not required to make any purchase as a condition of participation in this

sweepstakes. Neve
able to state that

rﬂ«iiiiii ieciili'e of your current status and the obvious advantage of our being
is an actual user of the product for

which this sweepstakes was created to promote, we are hoping you will freely expend the small
amount necessary for us to list you as a customer.
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Senate Permanent Subcommittes
tions

on Inv

2 ey

1204 BOSTON POSTAD.

SUTE |12
MAMARONECK, NY 1543

" QUICKBUCKS
“CASH EXCHANGE?
SWEEPSTAKES

FHERE & A WINIENG $1:000.08 OUICKBUCKS
S BILL FOR ’ . :

Meke a mach and . YOIT ARE A GUARANTERD WINNERL!

If' thie serial number on this faux $1,000.00 bill matches ANY of the serial inmbers below, it is exchangeable for
REAL CASH! (use tie-enyelope provided)

DEAS23ILHHA 8793821544 C10749073U L3s&ILaqaF

T wasted to send you this swappable faux THOUSAND DOLLAR BILL right now, because if your serial number
matches one of the numbets above, YOU HAVE WON ONE OF OUR, CASH
PRIZES! Belicve itll As I write these words, Im logking at the ten crisp-one hundred dollar bills sitting in my desk
right now. TM KEEPING THEM IN MY LOCKED DESK $0 I CAN SEND THEM BY COURTER MAIL TO

THE WINNER! T get a big kick out of hearing from delighted winners, AND ID'LOVE TO SAY *HI’ TO YOU
AS A WINNER!

My name is Henry Wickerson, and Tm the President of QUICKBUCKS WINNERS SWEEPSTAKES.
YOU are a guaranteed winner! Yol may be someone who has never won before, but THES TIME, YOU HAVE
Z“mongy fn the bank”.

Grand Prize is $1 1,000.00 wiﬂ\ other pnzes of $1,000.00, 3500.00 nnd lesser amoums as indicated in sweepstakes
rules without mandatory purchase.

CHECK THE SERTAL NUMBER ON YOUR FAUX ONE THOUSAND DOLLAR BILL AGAINST THE
PRINTED LIST ABOVE RIGHT NOW. 'I£ you make a "match", RUSH your faux bill back in the special
winner's envelope enclosed. I promise to exchange it for REAL. CASHABL]I MONEY as soon as the numbers are
confirmed Eleven thousand doflar grand prize has been computer pre-selested to matching personal T pumbers,
as have all other awards.

BUT WAIT THZERES MORE You have i‘nﬂ pte-apprroval for release to-you-of the charter WINNERS PAK
d two thousand f£ive hundred dollars:in WINNERS PAK discount

A od for food, ise; etc., and-all incentive
GUARANTEED: tobewmhafu}lSZ :ODOOwheu fully X i required for
release, K 5

SRS Thisls NOT a jnlu'
oollectll TMUST. hear t’mm YO!) wit

this:Jetier ‘or

it wait & v e

: cu'rAr.onn mm LIS AND AT N ENVELORE| PHOVIDED

1 Tam the person named above. Entitlements Waived: [ 1YES [ INO

1 Lhave made a serial number match. My phone # is: ¢ b
Send me the cash {have won.

[ 11Iwish RUSH processing! Enclosed is $3 additional.

1030 EFI 08 INT

i
b
¥
- 13
—_— i
i

11 have never won §$1,000.00 (or more) before. 4 72008995034 PO4842 { |
1 Enclosed is $10.00 MANDATORY activation fee H
for $2,300.00 Winners P ¢
:
i
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CASH BECLARATIVE
MUST BE 18 YEARS OF AGE OR OLDER TO PARTICIPATE, IMMEDIATE FAMILY MEMBERS ©
EMPLOYEES NOT ELIGIBLE T) ENTER, PURCHASE IS NOT REQUIRED. DALY ONE MAJOR

2 " i S T
8 & MULTIPLE PROGRAM WITH SEP&RATE ENTITIES FIRST PART 1S A NATIONAL SWEE
ELEVEN THOUSAND DOLLARS ODOS 1/286,500: SEGOND PRIZE ONE THOUSAND DOLLARS O

. ATIVES OF SPONSOR OR THEIR
EMPTION PER PERSON OR

WITH GRAND PRIZE O
HIRD PRIZE FIV!

HUNDRED DOLLARS ODDS 1/286,500; FOURTH PRIZE GRE HUNGRED DOLLARS OBDS 1/285.500; FIFTH PRIE SIFTY DOLLAR
Q008 ?1?86 500 AND ADDITIONAL CRSh WL BE AJ)FO S0 THAT ONE BOLLAR @\F‘&;{ BE THE man BAYOUT € r’
URRANTEE CASH Pia URT

TAXES ON WIMNINGS ARE SQLE RESPUNS!B[UT\’ OF WINNERS UNCLAIME ; [, BE
ANARDED TO NEXT NEW RANDOMLY SELECTED |0 NUMBER FROM TO . AT
£ OF EVERY LISTED GASH AWARD WILL EE HELEASED. AlL

(TH WIN M
INDEPENQENT JUDGE, D! DLINE FOR, CLAIMING CASH PRIZES 1S EITHER NINE DAYS FHOM RECIPIENTS RECE\PT OF
NOTIFIGATION DR SIXTY DAYS FROM DATE OF THIS NOTIFICATION. THIS SWjPST)\KES BEGING JANUARY 1, 1998 AND EN

JUNE 30, 1999. POSTMARK BETERMINES DATE OF RESPONDERS REPLY. ALL MAJDR P ZFS VCRtHE{J M!D PAID BY AUGUST
30.1996. SPONSOR NOT RESP SIBLE FOR LOST, STGLEN OR M SﬂiﬁEC’H) WA 0! i

Wi, \1‘-0 AZ, T, & & OK, Bi, N, WY 10, "!:

BRESENTATH 0’\18 &0 PR ‘ MAY BE UTH Z‘D 8V SPONSOR DURXN THE (‘OLRSE OFT

»"

J DECISIONS M FlN i N ELECTIVE, FEEA Fi

QFFERING, DESIGNED TO INCREASE CONSUMER A\ ESS OF WATIONAL RETAIL rL‘DD WMERCHANDISE AND
ENTERTAINMENT SERVIGES FROM NATJDNAL INCENTIVE GUARANTORS AND CONSIST NO DF A ISCOUNT VOUCHER
UU N0 TWG £ MEE. SWEEPSTAKES

C
COMB(NAT(ON WITH ELECTIVE OFFERING, USE THE ENCLO\ED GF ENV !O il W&
PRINT YOUR FULLN&MEJ\NDADQ ESS 0N 4 3¢5 MDEX RES “CAS HIRY
LEFT HAND COANER OF GARD. CHECK ENTITLEMENTS WAIVED 80% OR CJ«:M FORN WHEN ELE‘““NC THIS METHOD, THEW
LACE THE CARD 1 A BUSINESS SIZE #10 ENVELOPE ADDRESSED TO: SWEEPSTAKES ENTAY 130 GARTH AQ., SUITE 508,
SCARSDALE, MY 10583-3764, 00 NOT USE ENCLOSED ENVELOOF f0R SNFrF‘b LY ENTRIES 45 THIS Wil DISQUALIEY
YOUR ENTRY AND CASH CLAIM SATISFACTION (00% GUARANTEED.

PSTAKES ONLY,
NTED N LOWER

RESIDENT HOUSEHOLD. ILLEGIBLE, IMPROPER OR INCOMPLETE RESPONSES AND/OR ENTRIES MAY BE DISQUALIFIED. THIS
1S A MULTIPLE PROGRAM WITH SEPARATE ENTITIES FIRST PART IS A NATIONAL SWEE (ES WITH GRAND PRIZE OF
ELEVEN THOUSAND DOLLARS 0DOS 1/286.500; SECOND PRIZE ONE THOUSAND BOLLARS DDDS 1/286,500; THIRD PRIZE FIVE
HUNDRED DOLLARS 0DDS 1/286 500; FOURTH PRIZE ONE HUNDRED DOLLARS ODDS 1/285 500; FIFTH PRIZE FIFTY DOLLARS
0DDS 1/286,500; AND ADDITIONAL CASH WILL BF ADDED SO THAT ONE DOLLAR WILL BE THE MINIMUM PAYOUT 0BDS 141,




THS HOTS Nt L. YERDER

7 f08 AL GBS, PUBLE AND PRVATE

B79381154A

Prsiansernia. PA

7
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. o
Unapentirien CLAIMANT SECIH}\J Senats Pemane ‘s? whites
CREDIT CARD {6ER SWEEPSTAKES on lnvestigations

Sentur Director EIFEW, Boston ost

L Suite 112, Mamsroneck.
's Offies Fxucutive Towers

of Unpuid ywards Camptroil

23303 DIEIT %) T RLE TORRCATION UUSER:
< 72008%4SO3IN POYSRE |
S

Bkttt bdfubiubbohbnb

Attention SENNINMINRENCGT.

15 yeu are the MEENESENDMNEESSn living 2t the abowe sddress.
GREETINGS- ve rasched vou.

This aotice perbains to an TOPEN § UNPSIDT cash srize from sur
current  Cradit {ard Usar sn.eebs(.sk@s totaling ¥ha. #a ara mast
anxious to have this money TRANSEEREED TN FULL to ibs riahtful
recipient

M is my cleasurz to inform vau that vou have
e aaenet olfIThally eliuinle b0 be searded this oman paveent.

e reafize this is not s larse

sum, But we would like to have

< Camstreiler’s Check sianed and
i 4 vefore closing of

b
Hopatukly« sven SUONER.

Please return vour vellow starred VIP Number ammemabulv tit is
reprinked on  vour ACKNOULEDGEN}.NT VOUCHER below which we are
asking vou Lo submit for procassing

TIME IS 0F ESSENCE:D

Rulss for mavment releass state that in addition &s having the
vellaw staread winning VIP numbar, ypu must send it to us befars
our final deadliine (see rules on raverse sided. Plaase ba assured:
na purchase of any kind is required.

 TRTEERERIART, vlease turn 80 raverse side...}

g
28T 3L

Credit Card User Suwepsiakes

. PRIORITY.

i sous msimctions. To oy eouudige 1 2 Jo

{NOTE: Pleass maie your chpck o erneney srder payabls 1 "EPY)

vr2x VP RG] of B8 plus
fona Discouot ComECaEs
e oy v s e,

Please mai tris Voucher 1 tha sncigeed envelops
UNIDENTIFIED CLAIANT SEGTION 7214 1. 85501 st R, Sl 12, Yomaranesi, NY 1083

1 am enclosing at my discretion, $72 to cover VIP handiing of my file plus provisional
overnight EXPRESS delivery of the winner's check and a special portfolio of Nationa) Discount Certificates with a guaranteed
redempiion value in excess of $2,000.00.
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Senate Permansnt Subcommitise
on Investigations

mw

s . P | FILED =* |

{ L3S -
N. Western Avenue, Suite 620 ! - B ) F
Lake Forest, 1L 600451994 ! FILE NO. AMOSE

- - -y ;. . FILE DATE
Declaration of Distribution In the name of: -
: f})/"’i@t)
22005995034 PO4BSS e
.
) {16/24/99

RESPOUDENT ELIGIELE FOR:
ﬁ?ﬁm FORD ESCORT Jmﬂ 08 CASE‘i

_ DECLARATION ! SWORN STATEMENT

Biv ihe power vested 11 mne by
options ug sehevled vr cusls 1
winiing numbers with 4 personal LR nombe
frue and coreect:

T 1 lave been duls mithorized Lo rel aud shep a (999 Tord Escorl wilh
 Fass Viegas, NV, whon i matoh of pre-seleelad
15 i made T hereby certify that the followng 15

7 any holding negotiable Nusds m e amowst of $10.000.00 ready to send. T suihorized W ship o 1999 Tord
FEseort Inaded with elected options i hiew of $10,000.00 Prize.

“EEEEEEEE” vou are 1 Guaraniced Winner of either Cash or the car.

the funds anz on depost at a Federallyv msured Cacility awalng voor shupping authorzation. Fleuse
wmplut&, the authorzation Torm encloscd and relurm by 06/24/99. Your cash or car wward is fully guaranteed
2 Lo the of Fizal rules on reverse. No puwlhm, MECTESALY.

e

DIRECTOR OF PIﬁZE DISTRIBLUTION

iz gran i

Aug, 24,300

Deur SNgR

To recsive your cash or car, you must claint it before the deadlme or your award wall be forfeited. Accordmy to
I rules, T will be reguired to ship your award to another lucky parly. If vou reply before 06/24/99 you
will safely fall within the claim deadline and avoid award forfeiture.

TIpen of ficially being seleied the grand prize-winner, vou will choose between the $10,000.00 cash or the 1999
Ford Eseort. [F vou would like to have the car, please complete the antomoble Preferred Option Sheet so that we
may deliver the color and options, i available, that vou desire,

Cash awsrds will be distribuied via uniformed courier of. SETRSTENNIWONEER Cash awirds in additon to the
grand prize of $10,000.00 mclude $1000, $1, $300. Official rules mandate distribution of all awards and full
mformatienal details.

In addstion, there is a $3,500.00 cash savings (olio being held in your name, A mandatory claima fee of $10 is
reguired for release.

Dot throw away the casl, Respond now,

Sincerely. BAUTHORI ZATION
/ T FOR RELEASE
féo/(‘ v C L .

Director of Prize Distribulion

8. All cash awards are made in one, lump sum pavment, Taxes are the responsibility of reciptent.  » aata o Son

QRIGIMAL
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FIRST PRIZE: $10,000.00 CASH OR 1998 FORD ESCORT

WARNING: Awards and cash savings faliv may not be released unless this form
is completed and returned in the envelope provided. No exceptions.

RELEASE AUTHORIZATION

Z2008993034 PO48S6

CHECK ALL APPLICABLE BOXES

ot Tam tie SREERIEIRET (© W« hom Hus nolwaion s addessed. T luve valid sdentibicatron o praseul i courier, (F
requred. (Do ol send ID at s tane | ;
b i

! deohwentiny as Drst prize e, Tohosse T DRIO OO0 cash | T 1999 Ford Pagort rptense
complete autonobale Preferred Ophons Sheel balow

1 1 have enclosed $10 pavable 6 MAF. Reluase and deliver my 33.500.00 cash savings Pelra

1 E tave road and understand e of Prond rales and afCom it Lo over 88 Laus of sge et ave not alrcady
recerved over $20.000.00 from Mellow, Astor & Fainweadher

3 ¥ wash RUSIT processmg. Here s $3 00 EXTRA

R

Enclosed st ZF cash T check | money order payable to MAF (Mellon. Astor & Fafrweather)

11999 FORD ESCORT PREFERRED OPTIONS SHEET

EXTERIOR PAINT COLORS INTERIOR TRIM COLORS PREFERRED
{HRASE OHE} MEDL. GRAPHITE WILLOW BREEN MED. PRAIRIE TAK UPHOLSTERY
| I Mocha Frost - - " {1 Leather
|1 1 Bright Red 0 - ) i Vinyl
.7 Antarctic Blue 2 - s {1 Fabrie :
T Silver Frost o 3 - L
T Black Satin I - ) TRANSMISSION
1 Vibrant White o o a 71 Manual }
) o | 3 Automatic !
3
' EXTRA PREFERRED OPTIONS
; 1 Power Windaws / Steering / Locks Tt CD Player 1 Spead Control
| 1 Anti-lock Brakes (ABS) 1 Dual Air Bags T Air Conditioning J’

Please return the entire page with the Preferred Options Sheet and the
Release Authorization with your signature in the return envelope provided.

ORIGINAL (RETURN THIS PAGE)
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30Uy

—me—WZTU‘Ime )
3 Qualy%catwn To Do Business in Nevada STATE OF

Secretarv ¢

Return Acknowledgment to: |

SEVADA

Name !
JuL 13 1998 Address
ity

g‘ State
) Zip
. ‘,J or i lpﬁiocuse 4) L

HVIPOR‘ILM All foreign corpomuons whether for profit or non-profit, may use this form to qualify ¢
do business in Nevada. Read instructions on reverse side before completing this form
TYPE OR PRINT (BLACK INK ONLY)

L "ﬂnCﬁQo ‘H’\fy(cuu as ‘p/tufauni

Titke of officer
of g/y\u}g z A mm d« gomm m, e, a corporation formed under the

o

of the Stazc of g N gg DAR i{j -make the following statement:

1. General description of purposes of corporation: d irect Mml&}u,m cend Amon Honel
OéLU\_LNA “Ru\mm‘} tHireet Mo d ss‘rQAJ

2. Thetotal authorized stock is: 100, 000 (attach d )
(a) Number of shares with par value: &
(b) Par value of each share: -

(c) Number of shares without par value: HX-), D0
NOTE: If this is a nonprofit, nonstock corporation indicate N/A above.

State of Hga Q\_(i_ﬂ__:
County of_ (‘Qa 2 K

This instrument was acknowledged before me on

R EAL 1998 .

| e TR Y Niceks %ﬁdw/{
atar bl - VA
My aot. 0., 25, 159 as ﬁOAo(x)m :
0. 9504274 . (7P ol maubarky. . prosedoss eic
" of__Laidoon O fens/Man 0.

(rotary saazmp <)

RESIDENT AGENT: (designated resident agent and his STREET ADDRESS in Nevada where process may be served)

Name of resident agent: € ﬁ h Q,(‘I ﬂ[”) (/d l(//l(ﬂx msS
Street address: %SSO (}\} . M %MQLO‘*W\%QA}A\ - 4% ’03\ ’;LFZ

StectNa. Soeet Name MS l/ }L%{kg%, NV
Certificate of Acceptance of Appointment by Resident Agent

\Shglo}\ QJL“I(LIZ!S . hereby accept ap .1g=« ’«24“! Vf%,;mw b ed carporatior
&0@0 (A)/VOOL()M) jt{,\: \ H'} ;2/4:3—23
Signaturc of Resider Agent w Datc

JuL 131938
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| REVOCATION NOTICE | Sensto Permansnt Subcommities

. . lﬂ\”es‘ﬂ@aﬁons‘

; ) P
| Trustee: | Mellon, Astor & Fairweather* | Fite ¥ Zosozrsress poasy 6
[ 736 N. Western Avenue, Suite 620 Nz‘su;chase irod EXHIBIT# ! § ]
i ! Lake Fore B ] re 2. e ——————MAY |
i . : Lake Forest, IL 600451894 i ] RE: Client Fund Disbursements

Respondent: _ I e —

; -

; 301-70 ALL FOR AADC 786 dApprovcdforElmivc

Elfigibility

1200 Dak St
Burnet, TX 78611-1310

WeedlbeltborndlrelloesilusHon sl dl MF,““‘?‘She‘df‘?"fh?bu‘semem

M Affidavit Required”
tequlre

TIrgent Urgent.  Urgent.. Urgent. ..

Dear WRENIQEONNE

[ have been mstructed by my ¢hient Lo locate & certain veumyeeEimoe. whose last known address was 1200 Oak
St. If vou are this person, our client has authonized us to release your
protion of the disbursement fund

Our chient has requested anonymity, as e wants 10 remain an anonymous benefactor

Prior to releasing the vengmuiiiligain hare of (he disbursement fund, my {irm must receive vour legal signature
to document our files

Our chient has spent a good portion of his life giving away hundreds of thousands of dollars - now he's choser

your name

i

‘1 Upon internal verification of vour fegal idenuity, our client has authorized Mellon, Astor & Fainweather o

i disburse vour portion of the client fund to Venpwiwagemest 1200 Oak St. A 310 purchase fee 1s reginred for
1‘ elective of over $3,000.00 cash savings voucher folio

Please sign the bottom portion of this document and return w the envelope provided

i Meilon, Astor & Fairweather 15 required to wail 7 days for vour response. Failure to respond may resuli tn vour
: owrnership claim revertg back 10 the firm. Please do not aljow this to happen - respond promptly

! Sincerely vours, -

Chief Disbursement Officer 1

i Enclosures
PTR/alm
*Not a law firm

DETACH AND RETURN BELOW

| Approvals:
1] -
: 1200 Oak St ﬁI' e within T davs | '
am responding within 7 days
Bumnet, TX 78611-1310 = ponding Wi ¥ | |
: ; 1, do hereby authorize Mellon, Astor & Farrweather to release my protion of chient ’
| fund ta mv address as 1t appears below. [ have electively included $10.00 + $2 S&H ($12.00 total) to obtain :
priority processing and over $3.000.00 cash savings voucher folto ‘
1 swear under penalty of revocation that I am the Vemon Tucker of Bumet, TX. A lega! sample of my signature H
appears below ‘
Legal Signature Date: / / ‘
Send cash. check or money order pavable to: MAF (Mellon, Astor, & Fawrweather) and mail m returm envelope. 4‘ |
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SWEEPSTAKES RULES AND INFORMATION

immediate family members or relatives of sponsor or their employees not eligible to enter. No purchase
required. Must be 18 years of age or older to participate. Only one major prize redemption per person or
resident household. lllegible, improper or incomplete responses and/or entries may be disqualified.

All winners predetermined prior to mail notification by a matching of individual ID numbers with winning
numbers preselected at random by an independent judge. This is a multiple program with separate entities.
First part is a national sweepstakes with grand prize of ten thousand dollars, odds 1/286,500; second prize
one thousand dollars odds 1/286,500; third prize five hundred dollars odds 1/286:5004feurth prze.one
hundred dollars odds 1/286,500; fifth prize fifty dollars odds 1/286,500. Prize money already won consists
of shares from the prize pool which will be no less than one dollar. Taxes on winnings are sole responsibility
of winners. Unclaimed prizes of fifty dollars or more will be awarded to next new randomly selected 10
number from total universe of participants until claimed.

At least one of every listed cash award will be released. Deadline for claiming cash prizes is either nine days
from recipients receipt of notification or sixty days from date of this notification. this sweepstakes begins
August 5, 1998 and ends June 30, 2000. Postmark determines date of responders reply. All major prizes
verified and paid by July 30, 2000. Sponser not respensible for lost, stolen or misdirected mail. Void in ND.
AK, AR, NV, 1A, VT, MN, WY, Wi, KS, MO, AZ, IN. NC, WA, OR, OK, RI, NM, WV, ID, PQ or where otherwise
prohibited. Different graphic presentations and promotional names may be ulilized by sponsor during the
course of this sweepstakes.

Complete list of winners available at conclusion of judging by sending a S.A.S.E. #10 (large) to: Winners List,
MAF 736 N. Western Avenue, Suite 620, Lake Forest, IL 60045-1894. Complete sweepsiakesswisiwetesthcse
rules and all judges decisions must be final. Second part is an elective, fee-based for profit offering, designed
to increase consumer awareness of nationd IETEM RN merchandise and entertainment services from national
incentive guarantors, and consisting of a discount voucher program with a value of at least three thousand
dollars when fully redeemed. Sweepstakes entry is without charge and non-contingent on other elective offers.
When entering sweepstakes in combination with elective offering, use the enclosed reply envelope. When
entering sweepstakes only, print your full name and address on a 3x5 index card with the words “cash claim
entry” printed in lower feft hand corner of card, then place the card in a bugipass,sidgetd envelope addressed
t0: Sweepstakes entry, 340 holt road, suite 215, Webster, NY 14580-9101. Do not use enclosed envelope for
sweeps only entries as this will disqualify your entry and cash claim. Satisfaction 100% guaranteed.
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B MAF ATM EXPRESS REPRESENTATIVE ATM CARD
! AWAITING ACTIVATION

AWARD ASSESSMENT COMMITTEE
MONETARY COORDINATION SECTION
17 Mill Street, Suite 5135

Liberty, NY 12754

pRIORTY

§10,000 PRE-MONETARY
PRE-DEPOSITED INTC ALLOCATION
ATM SWEEPSTAKES ¥ g ATM
: o
PRIZE ACCOUNT, BANK SAR

R CONDHTIONAL ASSIGNMENT TO;

AND RETURNED BY 10 DAYS OF RECEIPT,

2.20085950‘25 S e o
.. SEGURE

ATTENTION: UNAUTHORIZED USE
OF CONTENTS 1S UNLAWFUL Your assigned provisional
epresentativo ATV Card,

THE BOTTOM SECTION OF THIS FORM MUST HE AUTHORIZED

We are ploased ta be cuntacting you with news that a cash transfer has beon offielally apgroved to cover either:
ATH card purchases tatallng TEN TROUSAND DOLLARS {$10,000.00) or cash withdrawals for the same amouat.
This fuliy-vested card ia the Grand Prize in a National Swoepstakes for which you were oarlior declered as an
eligible recipient basad on past direct mail activity. IMPORTAKT: make sure the spefiing of your name is accarato
to preciude possible commualeation problemus later on. Thank you.

Please note the [.D. Nuzibser printed on the representative provisional ATH Card above, [t was specifically assigned
to gou to facilitate sdministrative grocedirres relative to formally matching your 1.D.Number [alsa printed on the
Acknowledgment Forns below) with the pre-drasm winning number held in our comptrollers safe. This procedure is
requiced to eaable us to certify the achlevement of  vaiid match beyend question and that no aiteration or erasures
of a gumber was made elther aceidently or othermise In the process of notification.
IF corfirmation of match-up is deemted totally in conforatance to sweepstakes rules fsee roverse sidel, the attached
representative ATK
MOMINNG this important Notive coutinnes o severse side...]

Detach

erai
For Safekeeping!

ACKNOWLEDGMENT FORM

Amentions This Form bt bs recurmed within 10-days of s feseipt o yous cuteat. stanus wil be mulified.
2000995028 AWARD ASSESSMENT COMMITTER
MONETARY COORDINATION SECTION No Pychase Requirsd
137 B8l Strer, Stz 5+135
Libery, NY 12754

STATUS VOID AFTER 10-DAYS!

y 10,00050

- rasa .
il caatis e, WPARRER: to sithdraw the whoie

itk

¥ A
amouat or purchase up to $10,000.00 at my pieasace.
[l

%)
1 por w68 basdiing include 13 sztre.

Addresy Confirmation: Correct [1¥es 1] No.
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TRWET Int 6 V2

NWCG/PRIZE PAYOUT  $10,000.00 CASH OPPORTUNITY GIVEATHON

Prize Payout Division, Dept. #7-11
DIVISION 119 Rockland Center, Nanuet, NY 10954

ORIGINANAREIDIE

| RULURS 110 TOR SHEET - KEEC THL YELLOW COFY FOR YOUR RUCC

ENCLOSED ENTITLEMENT FORM OHLY FOR : ‘s

133

bear s peems S

I have been duly apgcinted by the Prize Payout Division to locate
Patti of 1726 Blanchard Or, Henderson, NV, 89018-0912. $10,000.00
in CASH rémains unclaimed in a Federally Insured banking facility.
YOUR WINNING CLAIM NUMBER IS CIRCLED BELOW.

According to all of our official documented records, e HAS
BEEN DESIGNATED ANC VERIFIED AS A CASH WINNER. When you return the
winning matching pre-selected cash claim number, the §$10,000,00 is
yours, all with no purchase nescessary. 1 1look forward with
pleasure to presenting the $10,000.00 winners

check myself!

You may not be aware that cash prizes are issued in the
aforementioned amount of ten thousand, one thousand, one, one
hundred, and fifty dollars, and additional vouchers entitlement
in a two thousand dollar voucher pak. Said cashpak is released
with mandatory release fee of ten dollars, and is over and above
your previously mentioned cash winuings.

A cash release form appears below which reguires your immediate
attention for fastest monetary processing. Complete the release
form in full, return this top page in the convenient envelope
enclosed, keep the yellow copy for your records. PUT THE YELLOW
COPY IN A SAFE PLACE, AS IT IS VALUABLE! Time is of the essence.
Cashpak contains over two thousand dollars in redeemable vouchers
»m national incentive guarantors, and good for food,
Jertainment, travel, merchandise, etc., when fully redeemed.

very Truly Yours,

F 3-DIGIT 890
SRR

HERAEFsoh, "NV~ B901U-0912
LYY P 0 YT PRYOOPY 9 P PO PO [

Hadalid

Chief Financial nfficer

P.S. 1f you respond within S days, I will send you additional
valuepak opportunites worth many thousands of doliars.

CASH CLAIM 61034666018 p06008 RELFASE FORM TSSUED ONLY TO:
NOW FOR RELEASE OF YOUR WINNINGS.

RELEASE FORM

$10,000.00 CASH OPP. GIVETHON II

Cash ip the amount of $10,000.0¢ will be delivered by
uniformed courier to YEEEF upon verification of

winning cash determination number. Please make any necessary
spelling or address changes below.

—-- Send me the cash I have already won.

--- Here is my $§10 for release of my two thousand dollar
entitlement as indicated above.

--- I wish RUSH processing of my claim. Here is $3.00 extra.

--- I am returning this form within 5 days for
qualification of additional valuepak.

ORISIAL AFEID/AVTT

RETURN THE TOP SHEET - KEEP THE YELLOW COPY FOR YOUR RECORDS .
. Address Correction

Renderson, NV 89014~0912

DETERMINATION #: 61034666018 P06048

MAKE ALL CHECKS PAYABLE T0: NWCG, Dept. #7-11. 119 Rockland Center. Nanuet, NY 10954

, Senate Permanent Subcommittee]
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Senate Permanent Subcommittee

on Inve

9
Cash Giveathon I Dept. #7-11, 119 Rockland Center, Namuet, WY 10954

Declaration for Cash Winner

T D ECLARED OFFICTIAL
WINNER IN CASH GIVEATEION

135~81 3-DISIT 891 T T
< MINNING CLAIM #
Las Vegas, NV 89117-6712 | L%301002017 POR329

NuhddmobadBeoldhbududhdidbadud ol

Dear (R

Your nane now appasrs on our winner’s iist. Unbelievasble as it mav seawms vou
have finally won. That's right. There's na mistake about it.

is registered in our priza offices as an official prize winner with no purchase
reguired in our Cash Giveathan II Sweepstakes. and aur accounting

department is ready to issue vour prize check.-. up to $10-000.00 in cash!

This cash-win is non—transferable and is available only to WNEIEENSNE
2t JMRERNE..., . NV. 53117 L7L2. Are vou this person??

Tf sn- yotl MUSEt he very excited. Gell over =L0-000.00 in cash is schedulad to
be awarded by our prize office and prize dencminations in varving amounts of
ten thousand. one thousand. ones one hundred- and five hundred dellars will he
awarded. The chief financial director has insisted that I contact vou
inmediately as we must hear from vou within 9 davs of vour receipt of this cash
notification- Failure to respond would result in forfeiture of vour cash win.

Yaur cash prize is absciutelyy positively guarentead. but we canrot releasse ip
until you fill out the enclosed Winmers Declaration. don’t vou want the monev?
We must by law, award these prizes. Again... failure to respond means forfeit
of your prize. and it will have to then be awarded to someone else. Flease DO
NOT ailow this to happen?

This afficial notification is the ONE AND ONLY notification ws are required to
issua. Act NOW. or this may be a life-long regret- Don't lose out on your cash
prize because you decided to wait. Take care of this importart matter NOU.

We have reserved in vour name. a redemption packet valued in excess of
%2,080.00 when the value certificates are fully redeemed (see reverse for
details). Your initials and release honorarium are required {or shipment of
this valusd packet.

by — APPROVED —

Sincerel
s to

g

i,
o
&)

. . Chiief Financial Officer
Cash Promotional Administratar F

D799 NABA, ING. 06 INT NG V2,

Well over $10.000.00 in cash is schedulad to
be awarded by our prize office and prize denominations in varving amounts of
ten thousand. one thousand. one: one hundred-. and five hundred dollars will
awarded -
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SWEEPSTAKES INFORMATION

MUST BE 18 YEARS OR OLDER TO RESPOND. RELATIVES OR IMMEDIATE FAMILY
MEMBERS OF SPONSOR OR THEIR EMPLOYEES NOT ELIGIBLE TO ENTER. NO PURCHASE
REQUIRED. ONLY ONE MAJOR REDEMPTION PER PERSON OR HOUSEHOLD. IMPROPER,
INCOMPLETE, ILLEGIBLE RESPONDERS RESPONSE AND/OR ENTRIES ARE DISQUALIFIED.

N T I: $70,000.00 GRAND PRIZE
DETERMINED BY PRE-SELECTED WINNERS CODED PROCESSING NUMBER. ODDS
ESTIMATED AT 1: 878,770.  $1,000.00 FIRST PRIZE, FIVE HUNDRED DOLLAR PRIZE, ONE
HUNDRED DOLLAR PRIZE, DETERMINED BY PRE-SELECTED WINNERS CODED
PROCESSING NUMBER. ODDS ESTIMATED AT 1 878,770. ADDITIONAL CASH WILL BE
ADDED TO THIS AMOUNT SO THAT ONE DOLLAR WILL BE THE MINIMUM PAYOUT (1/1).
[UNCTAIMED PRIZES UF ONE THOUSAND DULLARS OR MORE WILL BE AWARDED TO NEXT|

NEW RANDOMLY SELECTED CODED WINNERS PROCESSING NUMBER FROM SAME
UNIVERSE UNTIL CLAIMED. DEADLINE FOR CLAIMING CASH PRIZES IS SIXTY DAYS FROM
DATE OF THIS NOTIFICATION. SWEEPSTAKES BEGINS AUGUST 15, 1998 AND ENDS MARCH
15, 2000. POSTMARK DETERMINES DATE ON RESPONDER’S REPLY. NOT RESPONSIBLE FOR
LOST, STOLEN, MISDIRECTED, OR LATE MAIL. VOID IN AK, AR, NV, IA, VT, MNsWY, W1, KS;
MO, AZ, IN, NC, WA, OR, OK, Rl, NM, WV, ID, ND, PROVINCE OF QUEBEC, OR WHERE
OTHERWISE PROHIBITED BY LAW. DIFFERENT GRAPHIC PRESENTATIONS OF THIS
SWEEPSTAKE MAY BE MADE AT THE DISCRETION OF THE SPONSOR. COMPLETE LIST OF
TOP WINNERS AVAILABLE 60 DAYS AFTER CONCLUSION OF THIS SWEEPSTAKE BY
SENDING A SELF-ADDRESSED STAMPED ENVELOPE TO: WINNERS LIST, 119 ROCKLAND
CENTER, NANUET, NY 10954. THIS SWEEPSTAKE IS SUBJECT TO THESE OFFICIAL RULES
AND ALL JUDGES DECISIONS ARE FINAL.PART 2 [S A FOR PROFIT PROMOTION TO
INTRODUCE DISCOUNT VOUCHERS FROM NATIONAL INCENTIVE GUARANTORS GOOD
FOR FOOD, ENTERTAINMENT, ETC. AND WORTH AT LEAST TWO THOUSAND DOLLARS
SAVINGS WHEN FULLY REDEEMED. PART ONE PARTICIPATION IS AUTOMATIC UPON
RETURN OF FORM. PART 2 IS DISCRETIONARY AND REQUIRES MONETARY
CONSIDERATION AS OUTLINED.WHEN TAKING ADVANTAGE OF THE ELECTIVE OFFER IN
COMBINATION WITH THE SWEEPSTAKES, USE ENCLOSED ENVELOPE. WHEN ENTERING
SWEEPS ONLY, WITHOUT ELECTIVE OFFER, PRINT YOUR NAME AND ADDRESS NEATLY ON
A STANDARD 3X5 INDEX CARD AND PRINT “SWEEPSTAKES ENTRY” IN THE LOWER LEFT
HAND CORNER, THEN USE YOUR OWN ENVELOPE AND MAIL THE CARD AND YOUR ENTRY
TO OUR REYURN ADDRESS. DO NOT USE THE ENCLOSED ENVELOPE FOR SWEEPS ONLY
ENTRIES, NON COMPLIANCE WITH THIS REQUIREMENT RESULTS IN AN INVALID ENTRY
TO THE SWEEPS, SATISFACTION 100% GUARANTEED.

24 hr. Customer Service Information Line ¢ 914-421-8565

THIS IS A DOUBLE PROGRAM WITH SEPARATE ENTITIES. PART 1: $10,000.00 GRAND PRIZE
DETERMINED BY PRE-SELECTED WINNERS CODED PROCESSING NUMBER. ODDS
ESTIMATED AT 1: 878,770.  $1,000.00 FIRST PRIZE, FIVE HUNDRED DOLLAR PRIZE, ONE
HUNDRED DOLLAR PRIZE, DETERMINED BY PRE-SELECTED WINNERS CODED
PROCESSING NUMBER. ODDS ESTIMATED AT 1: 878,770. ADDITIONAL CASH WILL BE
ADDED TO THIS AMOUNT SO THAT ONE DOLLAR WILL BE THE MINIMUM PAYOUT (1/1).
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Senate Permanent Subcommittae
on Investigations
[T TS DISTRIEUTION CENTER

foworth H RELEASE DEPARTMENT
it Reense * fFiccr 222 Rowie 9N, Suite 1000, Haverstraw, NY 0927-1030

‘Uncliiied cash
psiberitiiys

3-1 3-DIGIT 891 PIIRSONAL FILE NUMBER:
61001061017 P0G §
‘No Purcise tequired

E————
Las vegas, NV 89117-6712
ik llfeohalladdbandoofho RET EASE PERIOD:

9 days Trm recerpl

Tcarmmine ™

o huve won a
e, Youwill
sttution

Oneof the et e of aur posa 5 g s ponl st ke sourel i
sl prize, 'nu) offic 12, b
KTy Tt o b

Torosae s o sy £ ot he s documants o, Yo pesonal e st
4 hove. Cretul h d

sombers sl b Lo 'u,nlmd oor i exuctniaunt 1o b relezsed (0
3 Tosh of 3 Tted Stten sl chodk.

I oot th s ke oo o i ot s aftaaou e s et We con
st fhal s ofTice W a o310 A Ao e chckod
g ety e rould o Oy Som s Bt oo, St 4 o OME e
licene, socia] securny cacd, birlh certiCiate. or other hegal mvzans of 1.

be vertfted aud casts smannt
.k for SI0000.0 Wi} ndeal e e,

cash ¥
determuucd. Ypon Uhe officral “OK. from our of
ontat one

hundred dollars.

W sill feap vour ke apen for the (a9 day persed. The rest, {rankis, i up 10 yow, 1€ wedo ot bear
‘eriod, vaue file will ity became closed and (he casy awanded

10 someon else.

ST A TR VA S T I
o were mvolved 1n 4 mesclion s b . T Tt siplt. ot respone t vt il

o o0 o s ot s o ot S o Fou il mdubicl ke
otvantange of the electsre entutiement aption descrabvad below (most iR

Plasse keep @ secord of sour personat (tke nutaber That appeans at (e tap of Gits lotier, 20d e 1 1 aty
e corsespondence with .

Smeerely

Clult Cash Refense Offieer

P.5. Dun't fuiget the 9 dny doadline, wnd compiets the celease form kel

CASH RELEASE DOGUMENT S DAY DEADLINE iN EFFEST

SE—
Tas Vogas, NV 891176712

PERSONAL FILE NO, 1001001057 Pt i

T o o ey e eran towhars i cash efense etr s adeseed.
T Jeas oF age Coraideny Thave 4 any cortections in my name or address below:
Thavé responded within _____ days of recciving this notification.

My phone number is: ) -
I thike o travel,
O Thave never won over ten thousand doltars before.

L] 1 have won over ten thausand doilars befare.

1 Tam interested in winning more. morey in the fuure.

O Here is my $11.00, I am 1aking advantage of the elective entitiement option (inost winners do). Be
sute and sead me the check I have already won. Make checks or raoney orders payable to LED.C.

) 1 wish RUSH processing. Here is $3.00 extra.

) Entitlements waived, Note that the' emulemem folio cantains ayer two thousand doltars worth (when
(ol redeemed) of aona discomnt vouchersfor food:cateraloment, s eréhandis oo famos
ional s, Waives Soes ot cxeods csnable Sheck cady wo

IRNTERNATIONAL FUNBING BISTIIIEHTII]I\I LCENTER i

222 ROUTE SW, SUITE 1008, HAVERSTRAW, NY 19927-) 030 :

The cash prizes we award are determined from private lists of participants who entered a sweepstakes,
or were involved in a merchandise purchase by mail, It's that simple! Your response to direct mail
offers has paid off for you, and we offer you our heartiest congratulations, You will undoubtedly take
advantage of the elective ent:itlement option described delow (most winners do).
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SWEEPSTAKES INFORMATION

MUST 85 18 YEARS OR OLDER 10 RESPOND. RELATIVES OR IMMSDIATE eaILy

MEMBERS OF SPONSOR OR THEIR EMPLOYEES NOT

KEQUIRED, ONLY ONE MAIOR REDEMPTION PER pznsow 68 HODSEHOL

INCOMPLETE, ILLEG] ERS RESPONSE AN mmsARaQOumn

LTl PRORAM WILH SEPARATE ENTIIES. B 310,000.00 GRANI

DETERMINED BY PRE-SELECTED WINNGRS CODED BRSCESSING NUMBER. ODBS
oa

70, 51,000 RIZE, ONE PRIZE, FIFTY
DOLLAR PRIZE, DETERMINED BY PRESHLECTED WINNERS CODED PROCESSING
NUMBER, 0DDS ESTIMATED AT I; 378,770, ADDLTIONAL CASH WILE BE ADDED 10 THIS
AMOUNT 5O THAT O LLAR WILL BE THE MINIMUM PAYOUT (m) UNCLAIMED
3 THOUSAND-DOLLARY OF MORE WILL BE ANARD T NEXT Now
SADOMLY JELECTED CODED WNERS. PROC SN NUMRES FRONE SAME UUIVARSE

UNTIL CLAIMES, GEADLING FOR CLAIMING CASI PRIZES IS SEXTY DAY FROM DATE OF

Az INNC_

ot YISDIRECTED, OR LATE MALL YOID IN AK, AR iy T8, T M, W WL 165, M
ND, FQ, PROVINCE OF O OF WiE
S

SENDING % SELF ADDRESSED STAMPED, RNVELOPE 10 WINNERS L
FENTON, 222 ROUTE 9. SUITE 1000, SAVERSTRAW, NY 10021, THS swar;psmce ls
JECT 10 L JUDGES DECISIONS ARE FINAL, PART
FOR PROCIT PROMOTION S HODYCE. BACOUNT. VOUCHARS. FROM NALIONAL
NTORS GOOD FO ND WORTH

GOD, TAINMENT, AT

B osarD DOLLARS swmcs WEEN FULLY, REDEEMED, PART ONE
FRRMCIBATION 1§ ACTOMATIE 10 IS DISCRETIONARY AND
REQUIRES A TR CONSDER ATION AS OUTLIVED, SATAPASTION 10% SCARANTEED,

OTHERWISE PROHIBITED BY LAW. DIFFERENT GRAPHIC PRESENTATIONS OF THIS
SWEEPSTAKE MAY BE MADE AT THE DISCRETION OF THE SPONSOR. COMPLETE LIST OF
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ovece vy Fowyrizios s opoSY, o o s o on IYWSSﬂQaﬂONS
€)s

(185.000.00  gf$10,000.00 () S2S.000.00 () 550,000.00
[Ty —— aun mxulmwmxlmm#
PREPARED EXCLUSIVELY e—
ron

Ty —

GUARANTEED PAYOLT:

Gash Svings Valae (500 Reverse)

e P

March 5, 1999

his ctfiial nosles s been sent w0 o
SELECT,USA. Al greparations necessary 1o effect relcase of eompany check #1074, cash funds io
have been canipleted.

“Fhis Officiaf Aunounicoment For\/P12406 has been security seanned for aceuracy, signed, wisnessed and stamped
officiat. 14 i genuine in every way, and legally binding,

T i with greas excitoment that PRIME SELECT,USA notifies vou soday iha ous Cash Prize Office s prepared to
Totmally antouncs ha shey have approved fh selsse of iz funds aling SH.099.00 CASH TO OUR SELECTED
SVINNER QEESSS, i1 you right aow have an prompily resusn 10 our office ihe malching winning case file
“dentifics.

AlL that you nce 0 db now is sgo, complete, and retarn the affismation of identity form atzached helov. Wk, it
is dmperative it you undersiand elearly that if you fail fo do this you canant be declared our winner, We are undec
o further obligation to notify you agsin,

e
ih ihe complete approval of the Cash Prize Office of PRIME
' $10,008.00

swever, rest assured that on - emlope, pending your confrned posscsion of the winn
demtTer e chack 11074 To $1000800 05 DOLLARS, i bt Fayele o T
IMMEDIATELY sent 1o your st , Dix Hitis, NY 11746 agdress

We will expect 10 reccive yous envelape Within 7 business days, To speed up pracessing, ploase write the number
1074 (fac check 1074) on e reply envelope we'se enclased for you, This witl help o quickly identify the envelope
concaining 2 elaim for that cheek.

We hope to wolcome yau, WS- into our WINNERS CIRCLE very soon.

Sinoerely,

é: oot %,,9_
S S g Partion For g s, " )

DOCUMENT OF AFFIRMATION.
8030520129-2LMPS. WM,

To ensure this document has reached 16 intended carsect doétination, according 1o Peime Select, USA Palicy please
complete the folsawing.
Check: this box if mame and address are correst 1

1f ncorvect, please neaily prin the corroced information hese.

Name

Adbress Gy Sme_ P

For o seconds newl prit youe tlephone nuer ()

hee 2 major credit card? (1-Yes 0 Ne
Woutd yo ik cancs s csiing v O es 11 %
Doyou like &9 wayet? O Yes 01 No

55 the cmrsod mme Iy sinicanly d1Tcens fss s etgina e, e et e 15 o Il s docet. P
m-ﬁe: T s docuna e orac with the cac s we e e i 0
Finte e dospmn e 1 st be seflchens eoVisc 1o il (b o b el 1 7l
B i (Cotesten seme s s \orsatlon w13 o L 2vad 1 enbue orges elivces o oo siaish boxli:y

PORTANT: inctuse so4.05 casi iz on
Sign Heee X. [sionsy ornsny poyesta o Castt
iricr v i st peocenng st
Jortvery of sour spoctet sencyie.

A lredifeclelen

ot o0~

IMPORTANT: fnclude $74.99 (CASH CHECK OR
MONEY ORDER)} payable to CASH PRIZE
OFFICE to initiate immediate processing and
delivery of your special benefil.
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REGISTERED NOTIFICATION o

{Time Sensitiva Correspendence] # 12 ;
Offigial Notice of Guaranteed Winner’s Eligibility RE: $10,000.00 Cash Prize

Confirmed Target Candidate: WG Claim Na.: 80309780203LMMR
Name and Address as they appear on Company Fiie:

Ne Purchase Required

Company Prize: AC1102

‘Q)\‘ nna—
Recorded Dace of Release: oy

Friday $4702/99 10:15 a3
Gificial Bar Code 1T IR 1Y i 11

)

Tl lebebuslafslelashalE

% 2
From: Cash Payout Superviser

subjeet #1: Regarding $10,000.00 Cash Prizs #AC1102, as previously
discussed, cash funds have bsen ailocated and approved for relesse.

special Salact Claim Number 8030978020 has been positively assigned to-
S £ , Oceanside, NY 11372 exclusively (eorrect phons
TNumber not on. £ilaj. Locate e 5. S.A.P. and offieially inform them for
the record that if they have and return fox official verification the
matehing pre-selected winning claim pumber; we will forward said prize
AC1302, $10,000.00 Cash, te their home.

Subject #2: ngnrdinq prize. winner Sheri Hellenbseck, please make a
Eellopayun ohone nalY bn reonsst hat shel £311 sk aod earusn ollonaner snrk
Denr

What better way ta bring you his wonderful news 1ian o shaw yau the Inter-office Memo above! It says
ir all - and we couldn't be happier for you. The 510,000.00 Cash is ready 1o be relzased. Sign and mail your
Prize Registracion Form below te officially register your eligibility to claim as is necessary.

Your Spectal Selection also entities you 16 a Primary Benefit with & Cash Savings Value of §2,500.1 00 (sex
ceverse)l Because you have already heen approved to receive this incredible benefiz, we wilf process your
claim immediately epon receipt of the proper Acqulsmon Fae (see below) and forward it directly to your
home via Uniformed Caurter ta gnsure safe detivery!t

Just complete the Prize Regisiration Form and remrn it today. Keep this upper portion in a safe place.
Hopefully the next time we conptact you will be te make the necessary arrangemencs Lo forward you the
$10,000.00 Winner’s Check.

MERRICK FAMILY CIRCLE AWARDS

R REGISTRENTIONFOEY

Confirmed Database Targer Candidate Name: JESSneegd
MERRICK FAMILY CIRCLE AWARDS

1. This registered natificatian was mailed S EPRANAENEAIRCIMNES porate Headquarters on Fnday Apnl 2,
1999 and hand delivered to AN, via Uniformed Courier. We
requtst your postmacked reply Priar to Tuesday, April 20, 1999. Failure on your part to return this
Regiswation Form for official veriiication as required wilf result in disqualification. Plesse nate: Failure of the
péron possessing the Winning Claim Number to respond tn time will force us to award the prize to an
atternare winoer to be selected randomly.

The Cheek witl be awarded in one lump sum payment in the full amount of $10,400.08 U.S. Doltars. Any
applicabie taxes are the respon: ity of the recipient,

3. Accepranee of the $18,000.00 Check allaws unlimited use of the winner's name and state in future promotions.

Warmest Wishes,

o

Please Sign Your Full Legal Nane Where Indicated: Mosoth ! Day / Year
X Dute ! s

Do you have a valid Credit Card? [ Yes O No

if No, would you like a Major Credit Card? I Yes O Mo

P you fike to ravel? I3 Yes £1 No

Your Telephone Number: ) STV p——

Best time to Cantact You: T Morning 3 Mt:muon [ Evening Usitit... C1 7 pm EST (2 § pm EST L ¢ pm EST

IMPORTANT: Failure 1o include the required Acquisition Fee of §14.99 will result in Joss of your eligibility
regarding all special beoefits desceibed.

Make all Cheeks Puyable to; Merrick Family Circle Awards
Detach whare tndicaced and return this section as required. Please br sure 1o use the enclosed courtesy repty
envelope [or faster vesults.
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Official Rules:

NO PURCHASE NECESSARY

Open to all individuals age eighteen and over except employees of the sponsor. Taxes are the
responsibility of the winner. Winning claim number was pre-selected.

Average entrant’s odds of winning are 1 in 3,000,000.

Void in IN, CT, MN, LA, FL, K8, and elsewhere where prohibited by law.

This cash giveaway is to promote our Cash Savings Vouchers which consist of over $3,500.00 in
fabulous discounts on purchases from nationally available stores, travel discounts, movie, cruise,
car rental and grocery discounts. Satisfaction Guaranteed or your money will be refunded. Coupons
require additional expenditures to effect savings indicated.

To enter without receiving Special Benefits, return form completed. All entries must be received
by June First, Nineteen Hundred Ninety Nine. Sponsor reserves the right to extend the deadline.
All decisions are final. Winner required to sign and return a winner’s affidavit within ten days of
notification attempt. If prize is unclaimed, it will be awarded in a random drawing of all entries
received during promotion period on or about June Thirtieth, Nineteen Hundred Ninety Nine. Odds
on random drawing depend on total number of entries received. Although different copy
representations and promotional names of this offer may be made at the discretion of Lone Star
Promotions, Inc., additional entries shall increase the participant’s chance of winning. Prize winner
gives unlimited use of name, city, state (no street address will be used) for future promotions of
sponsor. Marketing questions are voluntary, and do not indicate prize winner.

Please allow 4-6 weeks delivery on any purchases. If you elect to receive expedited rush
processing, if available, allow 2-3 weeks for delivery. Expedited processing does not increase your
chances of winning.

A service charge of $15.00 will be charged if a check is returned for any reason when purchasing
Special Benefits. If you do not wish to receive future offerings, please notify us in writing. This is a
for-profit promotion. To receive the name of the Cash Winner, send a self-addressed stamped
envelope to: "Prize Department”, PO Box 9011, Massapequa, NY, 11758-9011, after June First,
Nineteen Hundred Ninety Nine and before June Fifteenth, Nineteen Hundred Ninety Nine.
Customer Service No. (516) 378-6392

Customer Service Recording will be available Monday through Friday
10:00 a.m. until 3:30 p.m. ES.T.
Lone Star Promotions, Inc., New York
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Senate Pemanent Subcommitiee

onin

Office of the Treasurer
Notifizatian Intended for:

NGO PURCHASE NECESSARY
FILE £301-026-3724-7LMCP

Teetlerlblt

HibordeDoboalsdselaltoctodl

let me give you fair warning. Once word of this gats out, a lat of peaple in Toledo, OH may be very
Jealous of you! Why? Because you are seading 2 proof positive, official documnent, affering you the goaraniced
oppartunity la receive §5,000.00 cosht

Yeos, you read thai corregt]y -- $5,600,00 cash doliars!! and let me assure you MR, no mistake has been made.

I'm hippy t0 say that all records have been checked and rechesked, and special (ile number 3010268724 has
positively been issued 1o you - WEEEENNERSRNENNRNINGS i Toleds (1}

il 1 you have 10 o' register your confirmed right of eligibility regarding the $5,000.00 cash prize is complets
the affidavic of identity forrn betow, and return it to our office before the deadline dzie. Pending conlirmation by
aur security staff that your assigned number matehes the re selected winning numbsr, T personally will contact
you by telephane or telegram 19 make the arrangements necaseary 1o deliver the $5,000.00 cash prize righ1 to your
front duar,

Formal prize payment wili be made in person, by & CPI representative wha will be dressed in a black, white & red
racing jacket, holding a tottle af the finest champagne in one hand, 2nd 4 $5,000.09 Cashivrs Check in the other!
A piotagranher, of eourse, wilt also bie on hand 1o captuce, and recard, all the excitament that winping §5,000.00
CASH can bring. #My 1hat is 3 moment we hope to share with yan very oon,

Ta help spoed Up processing W be sure 10 use the reply envelope we've enclosed for yau. The special bar cads
ors the envalape will help us o quickly {dentify the SR responze,

A, | un very excited for you, and hope 1o be contacting you again very soon. All the hest of luck and happizess
to you abways.
Sinceraly yours,

e Sl

Treasurer

P.5. RE: SPECIAL BENEFUT: W, CPT has reserved in your ame, and approved for immediate release, e very
special henafit package with an sstessed cash savings value of aver $2,300.00 {See Reverse)! Please be sure to lake
advaniage of shis wondesful opportuni

Setach amd Retar

Sipfietanrl i .
. g Not Write It This Box
APPROVED PRIZE AMOUNT: 55,000.00 CASH ; FILE # 301-026-8724-TLMCP |
CLATMANT: S [ i
CLAIMANT ADDRES!

This Namber Mugt Be Verified.
Any Alterativn Will Resalt In Disquatificacion.
B, for security purposes, please sign your name where indicated below.

X

Your Stprature Dats

We do not havs your felaphone number on record. Please give us your phons number end the best fims to
contagt you where indicated. (.Y o~

The bost time ta reach me fs berwesn the howrsof _ (Jam (ypmosnd ()Y am. (}pm.
Do you have = valid major credit card? ( ) Yes ( } No

Would you like sssistanice in obtaining 2 credit card? ¢ } Yes { ) No

Da you like to travei? ( ) Yes ( } No

™, Special Select File Number 301-026-8724-TLMCP Entitles you to guaranteed delivery of afl special benefits
described. To initiate immedizte processing and hand delivesy via uniformed courier right o your front door, be sure
to‘enclose $12.99 (cash, chick or manay arder} For super rush defivery inelude $2 extea (§14.99 Totst). Make all
checks payable to Champion Promotions,
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D E RWI N NOTIFCATION FORM A11-BR

AMERICAN SELECTION SERVICES

Guaranteed P PRIZE NOTIFICATION OFFICE Security Co / Alpha 97
S
Relsase Code: B 37 - 0950 -

TO AVOID POSSIBLE DISQUALIFICATION, AND LOSS OF YOUR GUARANTEED $5,000.00 CASH
PRIZE ELIGIBILITY, BE SURE TO READ AND FOLLOW THE CONDITION SECTION BELOW.

Page 1.0f |
TRANSACTION/ DESCRIPTION PRIZE AMOUNT CONDITIONS (Read Carefully)

Exclusive time dated, and recorded correspon- You must return the bottam portlon of this notice
dence. 48 hour postmarked response requested. to officially register your eligibility and intent to
accept the 55,000.00 CASH PRIZE. Pending
For purpose to officially annaunce guarantesd your confirmed possession and timely return of
$5,000.00 Cash Award eligibility, (winning numbar the winning pre-setected file number, Awards Di-
must be returned before deadiine for official verifi- vision will contact you via telephone, telegram, or
cation) selection and status. mail to rmake ar to defiver
the $5,000.00 CASH PRIZE to your front door.
FRERRARR AR AL IR AX | Guaranteed Acceptance of the $5,000.00 CASH PRIZE grarts
ACCESS RETRIEVAL CODE AND SECURITY ID Prize Payout | DARWIN and ts subsidiaries permission to use
LABEL HAVE BEEN OFFICIALLY SCANNED, your name and fikeness in futlire promotions.
AFFIXED AND APPROVED FOR RELEASE. ss,uoo_oo
KERKAELKAAEEXFREIHATHINTN N IMPORTANT: Please be advised that failure of
Guaranteed Prize Payout $5,000.00 Prize 1o be CASH the person possessing the winning fife number to
awarded in one {T) lump sum payment from the respond before the deadiine will resultin disquali-
i icati lternate winner will be selected
corporate insured parent company account of DAR- fication, and an al
WIN American Selection Services. Al rights re- randomiy. NO EXCEPTIONS can be made. You
served. g are not scheduled ta receive any further notices.
You have been notitied. Please don't fet this op-
Special Premium - as selected recipient of this portunity slip away. $5,000.00 CASH IS AT
notification, your select status entitles you to a very STAKE!
special cash savings folio valued at over $3,500,00
{ses reversa}.
F KR I KA I A Ak R Rk

SAYE THIS UPPER PORTIQN FOB YOUR REGORDS.
Detach and Return This Claim Form Today!

DARWIN

Prize Payout AMERICAN SELECTION SERVICES  ELIETIEETPEETN ot 1Y
$5,000.00 Cash Cack Claim Fora DAR 75-10/ Alpha 97 - B 37-0950

t have read the conditions section of your official notification, and | am seturning my cash claim form as you have requested, along
with my signature for official verification. | am aver 18 years of age, and | am not employed by or affiliated in any way with DARWIN
American Selection Services.

X

[ )

Signature Phone Number

Bo you have a valid major Gredit card? 1 Yes 22 No
Requested Action: Include $11.99 to receive im-
mediate release of ail Special Premiums describad
(you will also receive a special added premium
worth up to an additional $500.00). For Super Rush
Delivery include $2 extra ($13.9¢ total).

Make checks payable to: DARWIN.
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g 2t
on naving and returalng the offiezal ontry form with the winoing olsim pumber we'll be ploased

OL‘ HAVE OFFICIALLY WON

Praspact Heights,

TE L NE 1115 » WASHINGTON. D.L.

611 PENNSELYANMA WVE

THE UEFICIAL UNIFED SWEEPSTORES (F 1MEH]

o MM

='o brue! Aud yes, ik's offisialny
S :Don Totard of

The orfice of Treasury of hwards will officially award you 3%
wha campleted Taquized infermatice in Rha headiing anava.

Tur firet of all Crl emuh—, xaiow that the United Suexvstakes 30 Mmeriea ts the galy Offfelal United
dwnopntakas of hmer
Tha wna and soly amal

L. Bauasae, We xrs The 23 and only  OTfi21al Tnited Swaapatakea of Amayica, She Traagurar of Awarda
Bas basn given the suedorley Lo confirm the winmse 30 the OFf1sial Unlesd Swespstakes of smorica Jash
tand Prigm, worth e $10,000.00

. And secsu ra tne zpe and ooly 9E5icial Umited awsepstakes of fmeriga, tha Troasuzar of Awards
aué Gaposi: the Winning §10 908 00 Berfified chack with a fedsrally insurad imstitation cight here Lz
Washington, B.C..

B.e., you

- % secouse, wa ara Sna sne and galy Sfficlal Gaitad Sweeetakas of smarics in wadl

nitaly boua iho whu 33,358 00 Fiowss aus wv o6k isgs
! He bolekdl 8o glmmleke! He purshass n 23ryt ALl You have te 4o la raturs your cemplatad
satry form and maet tha Gffisial contes: conditiona.
it's Lo your inmed nd best isterest to mall your BEficial Omited Sweepstakes of

a.merwu Butey form with the 0f€ficizl Claim Bumbor an time, Bobore the deadlinet

font delayt Do it sswi Teday! 5o vou, ORIDENRNE <4 have your Pederaliy izaured $10.000.00 as
qalekly as pessible:

officlally Yeurs. !ﬂnmaana By

Klen bight Helan Sguice
oot or avasas Tyeanursy Superviser, USK

£.8. Our Tronsuser af Awanda bns 2 smecial §2,500.00 Valua Voucher Sonus fackage commrvad in your sam.
This valne Voucher Package is goed for discounts towards Tho purchade of s varisty of mercdandise mad
Tarvicen. Pioaus iaclude §5.55 ia zash, Shadk or meney order for basaling, hrecurement ad ahivhing:
Hake your check payabiz to Uplted Fwgapatakss of America.

MAL5, I¥ YOUR GYFICIAL ANTRY ORM ¥OW WITH THE WLWNING HUNHER...AND UZ & WINWBRY
The of L tUnited Sweepstakes of Amecicz iw an independant private swespstakes, oct affillaved wish
the Dnltod 3tates povernment. ks an indapendeat private compacy, we can witz good comacisnce and fairh
make sha suarenracd peooian Lo pey the tfieiel witming 518330100,

¥

sy enveiope Arovided.

Gul on e getted fine and send the form Delow 25ce 10 Usin i

— m—— pmr
’Lﬁ@&}'&i&z il WA
so seceiva your zasagred, §2,300.00 apec.ul Value Vousner Scmus Packega, pisass inalude

9% woncy arder for handling, procuremest and skipping. Fleass mske ehadk payabla to

finicad gwsepatatas of Amerios. 2 Susanatakas o Amerio
INVALID WITHOLY

Do vou lLAe o !:r.a‘ful’f — Yms ____Ho OFFICIAL SEAL HERE
our = tee ofTalally voRTERt vou) (i o
o Son mava & welid Fiaa on Maetesasrds - zes T wo

am aver e years of age 2od the person mamed Adove
s 3

SPPICIAL CLAIM WOMRER: J224785776-00045R

Prospact Saighta, T3 49070
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Office of Procurement and Disbursement
Finance Station, Box 20095

New York, NY 10021 EXHIBIT# 16 e |
SUBJECT: UNCLAIMED CASH BELONGING TO YOU.

Mcladden, Ellens & Justin Senaie Permanent Subcommiting
__oninvestigations

i DESCRIPTION:
$10,000.00 TOP PRIZE SWEEPSTAKES

YOUR CASH PRIZE STATUS:
{ WINNER 0 NON-WINNER

Qur Research Department has determined that unclaimed cash has been set aside for disbursement directly to you. The rea-
son for this cash disbursement to you is because you recently entered a “money opportunity” offer.

This unclaimed Top Cash Prize has been confirmed to be valued at $10,000.00. The funds in question shall be paid in cash
in the form of a certified cashier's check and delivered with no obligation nor any necessary purchase. These funds ate being
held in an escrow account under our supervision until their rightful and lawful releasc via certified, registered mail.

Qur investigative rescarch department has determined that YOU in fact, have ownership and claim 1o such cash prize up
10.$10.000,000. Further investigation and documentation shall be required before such determination can be made.

Pleasc assist our investigators by completing and returning the Unclaimed Cash Source Data Sheet which is artached. This
i mation is vital to proceeding with the timely disbursement of your unclaimed cash o which you are endtled.

Upon processing and completion of our Top Prize $10,000.00 Sweepstakes, the unclaimed cash wilt be delivered 1o the
determined principal of record, which in this case is you

Thank you for your cooperation in our effort to disburse this cash to its rightful owner. Please complete the Unclaimed
Cash Source Data Sheet without delay and return within 10 days in the courtesy envelope provided.

Sincerely,

Joase b

Jason Eagleton
Documentation Agent

DS, Please remember 10 carefully complete the Unclaimed Cash Source Dara Sheet below. Its quick return to our office is
crucial to your receiving your cash See offe:r bilow fora specml $3 500.00 Cash Value Finder package.

TEGC Ot ol e i s voner mmsmouunu ,7/,, et winrs s an 10000 i i il i s e s A o
s s oo o i
e St

UNCLAIMED CASH SOURCE DATA SHEET

Pleass carefully fill out all parts of this form and retum it to us in the provided envelope.
1. Personal Information - 2:SPECIAL $3,500.00 CASH VALUE OFFER -

a, Have you changed your name for any reason
other than marriage In the past 15 years?

Please include $7.95 research processing fee (§9.95 for
Rush Service) in cashi check or money order for $3,500.00
redeemable value Finders package. Make check or money
order payable to Top Prize Sweepstakes.

3. In case we need to contact you

a, Phone Number:

(7eb) 364 44 50

Q Yes @ No
b. Do have a birth certificate or passport?
'es O No

ﬁéﬁéws’%mm 0034642165 b. Do you have a valid Visa or
1800 PALM BEACH_AVE 5
ROSSVILLE GA 30741-4627 Mastercard? O Yes & No

Lodh il dondbalaelldis Bl d i dibe dlien ol
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Sanate Permanent Subcommittes
on Investigations

EXHIBIT#

WOOIROW, COCHRAN & LAYLOR CASH TRANSFER STATEMENT
2 South Nellis Bl #117 01598917

Le (:/;Lg.u Nevadt oEscRETIoN: PRIZEPAYMENT  0ATE: 0319199
1 ;

{CLAIM NUMBER: # 6804818
CHECK AMOQUNT: . T N o

ONE HUNDRED THOUSAND DOLLARS _fee S[ ovawon]

NoN-NEgETIRALE SiMuLATED
18 NOT & CHEGK

MANCHESTER ME 04351-9555 BRITN GREENSHORG - AUTHORIZED SIGNATURE

2092372 0LL097n*  n081LkSm

cosal
WOODROW, COCHRAN & LAYLOR
outh Nellis Bivd, #117
Lus Vegas, Nevada
oA ASSET MANAGEMENT AND DISTRIBUTION

FOR THE BENEFIT OF:

Your complete attention is needed in:
THE MATTER OF:
In Regards To:
Claim # 6804818
A Verification

CONTEST EXPRESS }
)
)
} B) Terms and Conditions
}
)

Las Vegas, NV.
Notice to:

€) Claim Lnstructions

L ——
MANCHESTER, ME 04351-9553 D} Forfeiture

DESCRIPTION:
. WIIEREAS, Woadrow, Cochran & Laylor represent the above mentioned (hereinafter
referred to as PAYER) have been direeted to disburse cash holdings to 3
(hercinafter referred to as RECIPIENT) and therefore, will distribute one (1) cheok to RECIPIENT.

2 WHEREAS, RECIPIENT is entitled ta receive the fallowing at no purchase requirement:
A, Up 1o 8100.000.00 ir
B. Ifaction is not taken, disbursements will be null and void.

3. WHIEREAS, RECIPIENT will receive an additional $1,000.00 for press release consideration, and
$1,000.00 if a photograph is necessory. (Press release is optional)

THEREFORE, it is declared that the RECIPIENT shall also receive 2 S2.000.00 voucher package.
VERIFICATION OF ASSETS:
5. THEREFORE. now, so it be known by all present, that 1, in my fiduciary responsibdility to both PAYER and
RECIPIENT,
declare and avow that st match the Claim Number # 6804818 against the Claim
Number on the Cash Transfer Statement, If they match then a guaranteed payout order of up to $100,000.00 will
be paid to upon return of Verification of Assets with a $15.00 Processing Fee (to
cover shipping, handling and package)*

6. Youmnst act in compliance with the claim form, which requires that a black or blue ink pen be used to
complete, in its totality, in an aceurate manner, all information requested. and follow fully. AFTERWHICH, your
claim will be expedited efficiently.

7. THEREFORE, be it understoad that, in order to implement yaur action, your reponse must be postmarked
by midnight of

Lz(‘ol..rs Cf

Prize Administrator d itescn e,
- i G FERFOARTED LN 1%
V LRIE ICATION OF ASSETS;
QT have sead snd understand governing rules. CUAT
0t pctued my $15.00 (155, Dollas)

OCheek or Monsy Order
_n ant RUSH procesciog and by included 3 exia
00 (U'S. Doflars) Totul: ¥:
Jl ».m never weeived o large lump sum L e
from Woudrow, Cochran & Laylor. MANCHESTER ME 043519555
D you have a Visa o Mustercurd? IYes ONo
1F 10, sovid you like one? J¥es ONa
Phone Munther: ( —
o e sgnate
Make all chocks payable to:
CONTEST EXPRESS, 2232 South Nellis Bivd. #117,Las Vegas, Nevada, 89104
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Sanate Pemanent Subcommilies

Coriirol No. 32685058

MSt MPARTIAL SWEGPSTAKTS ADMINISTRATORS
SXEZUTIVE OFFICES + F.0. B0% 510722 » BOCA RATON. FLORIDA 334310722

o7 VTS TRSET VRS

VERTFIED N
MO

llluelfcs

WTHORZ
GrHCE

You are hereby nox.

Busrd Ly be asemie of
claim by winner. Piease raply

crasmant aumver 569 335 $313 b
o1 | -1 s3,200.00| assrgnea ta you sx our araving. TAL
B2 SUIMEEERY. 20 VeTLey youT ldeRbity.

902 $3,200,20 ~ e e g .
oozt 53,000,008 avge 2.300.00 2acn,
oo e e - 4 single, L\AL’\P SUR DaYERt
004 T 8300608 slaiming.
y m recess of your svhorizanin sy
9o5 | -] $3,000.00 -

- Siiecon nvniope sroviasa.
Tnlal 315 500 20

S careisl When correcting any sProcs Ln your
acdrzss. Yob mast have the Claimgnt i.il. Nunber
Cleariy is3ibde on your Presestacnt af Claim form
20d ot sy aetere e gezaii, H5 il nor e
respanssbly Saconplete or iiieginie

ous Srompr atientize TG ERis matiar i3
apgeeniated and Righly cacomnended.

sincarely,

" tatar Ac:mu&

) aﬁuﬁmtmmﬁ nf €

i e o

msm\i

$harsy dam any and all v o 0 v
752 apibas uner 0 oS 200 SIS G

B 30w
s v25 4213
PSS PRIZE AHEUT

Wi of residres and thal ar (0t ated D65,
SwRepstaies Sponsar in any Maena respect

RO
il BT v

vem

MERCHANT VOUCHERS .
COLLATERAL ENTITLEMENT

TRANSFER FEE PER DELIVERY:  $20.00

| HAVE ENCLOSED ___

T3 Gash 73 Check 3 Money Order
ake check payable to MSL

Write your Claimant 1.D. Number on
your check or Maney Order.

EXHIET 19
®ificisd Preseutment of Awsari e

on Invesfigetions

]

=
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Nariona. Dgaursement Cenren
4618 West Sahara Avenue, S, 339
Las Vegas, NV 89102

suM OF § 00 1900 [ s100,000.00 |

T THE ORDER OF: FIMBLATEG-NON-REGONABIE

THE SEM OF:

AYTHORIZED SHATURE

- 8 o et i s e e o s

DESCRIFTINY T WOUAT I

]

REAYLH, L CLAN FOR 7S FLINDS BLO00.00

sodfication OF Disbarsament of LS Funds
Fiie Numbor: 34452219330

IHIRI0, Yl

Lt it b kneswn thie o e 18th day of Vi
cansh avward fas been contirmed and dishur:

IR s nssizned file quaber J4E
aent i guacanteed by g

A Director of Dubursentents. Fhave hea wssi

ed the fiesk of lorwarding your sheck o vou. Onoe vou
regaive yaur chrek you cin dupusit i ov cash ftat an bank, Please venify thas vau as the d ned paes
s that pous mowe Ippears i the masnar that v desire, IMPORTANT: Cnless vou adyise us
otherwise, your ehoek will he nude payable to the pame and uddress Indiznted oo the Bwshnile
check attached.

whid in a

Frets ane being cure depesitany insased by e Federal G
e swith the rules anl regulations of'tus nobfiesion you w
dighugsensent it vou are entichd to roceive

Sinysdy tw respontfing in the maaner prescrived vou will receive your cash disbursament md qualay 10
(S0 00 i dditionad 18 Punds i thix aations s pusreirece requisvest

A Prepaium Incentive Package with » fiil rederprion value of $4.000 06 hos bees roserved sod is now

atilalile for disriation, pending vour response

Please complete the sunehes form and mail in the envalope provided. If vou nave elested o crerciss your
privilege o reevive your $4.900.60 Premium Incentive Package epelose vour somplered response in the
smwvelope prosided, steng with your shegk or money erder made payable 1 Natonal Dishursemens Conter
iy (e aimoeat oF S 97

Make Check or Money Ovder Payable tor National Dishursemeni Center

PNRICICIS IO A PPLICATION FOR DISBURSEMENT OF U.5. FUNDS. JRneat e ot 1b.

1 zentify it Lam a cithoen of the Usiied Sues and ¢ e enditled te wovive the U5, PUNDS that zez
dishursed in aecardoncs with e squised eoneantes disclosune naftees.

Buing

vt i aniees of 5 e b paidd o

?;‘E;‘;T?SEST [Deask [Denzcs Movky ORDER

1 s imclested $14 47 to conar o

FOR: Photed_ 3 B

J— avissor MaarCantt [_1vas [ Jve

RSN RRPORIE v, v B srandit sacd peaction fres for 3 e i 3\‘0
00, wonkd v ke wenatit ont” [ v T ]

Do veu §

Pl s b e comnceted with zuy Marieiped. State o Faderal Age

il v b ot UL e
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Senate Permanent Subcommities
on Inve

BXHBTE ... 2 s

Wilaon Perrie Carporasion

P.0. Box 480848
Papillion NE 68046-0848

T
Meding, DH 4¢238-1691
Seonsity Harking
eled vl abelelebealbnenel el bostdinsse I dos EsdTided

Claim # 5003602

Deer TR

As 2 Prize Administrator for W.P.C., it is my fiscal responsibility to locate and rotify via mail all
fully eligible Cash Award recipients, and then to arrange for uniformed delivery of the winnings.

It gives me the utmost pleasure to advise you that our Pentinm Computer has maiched a claim
identification number with vour naume (bslow), you are verified with full eligibility for_the
F10,000.66 CASH AWARD. SWESEEENED, 1l! you have to do is fllow the simple requirements
stated herein.

Just so there is no misunderstanding, let me ngain repeat this great naws, $10,000.00 is the Cash
Prize. In order for us to nsure that the winner gets the correct award, we have established certain
security requirsments and procedures. Mainly that you register your Claim Identification Number
with this office by return mail. You are urged to reply within § days after you received this lattar.
Fm sfraid after the allotted time pemd your prize status could be suspended per regulations. We
have added ample time for you to rscgive this notice, and for the mail to reach aur amces, but. we
still strongly suggest you act i diately, 30 you safaly hest any possible

As we stated above, ten thousand dollars (§30,000.90) is the prize at stake. Just think what you
could do with that mueh muney' Of course, all {axes are the requirements of the recipient, A

plete list of k formation appears on reverse of this letter. Tha individual Claim LD,
numbers with thess ps lected by the P awards, Again 2 Claim LD, number
was matched with your nama!

More great news!! You ave at this time fully vested in compliance for 100% eligibility for $3,500.00
voucher alective worth a full three thousand five hundred when upon completa redemption from
issuing National Incentive Guarantors - $16.00 foe required.

There is no time to wasta. So plesse AH out the Security Release Form below und return
inunediately.

With my bast wishes,

e fovmy oF cash (%
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WILLSON PERRIE CORPORATION / NATIONAL SWEEPSTAKES

INSTRUCTIONS FOR CASH CLAIM AN SWEEPSTAKES INFORMATION
NOT A LOTTERY BUT RATHER A NATIONAL SWEEPSTAKES. MUST BE AT LEAST 18 YEARS
OF AGE'OR OLDER TO PARTICIPATE. IMMEDIATE FAMILY MEMBERS OR RELATIVES OF
SPONSOR OR THEIR EMPLOVEES ARE NOT ELIGIBLE TO ENTER OR PARTICIPATE.
PURCHASE I$ ELBCTIVE AND NON MANDATORY. ONLY ONE MAJOR PRIZE REDEMPTION
PER PERSON OR RESIDENT HOUSEHOLD ALLOWED. INCOMPLETE, IMPROPER OR
ILLEGIBLE RESPONSES AND/OR SWEEPSTAKES ENTRIES MAY BE DISQUALIFIED. THIS IS A
DUAL PROGRAM WITH SEPARATE ENTITIES. FIRST ENTITY IS A NATIONAL SWEEPSTAKES
WITH A GRAND PRIZE OF TEN THOUSAND DOLLARS ODDS 1/750,000;

WINNERS. UNCLAIMED PRIZES OF FIVE HUNDRED DOLLARS OR MORE WILL BE AWARDED
TO NEXT NEW RANDOMLY SELECTED ID NUMBER FROM TOTAL UNIVERSE OF
PARTICIPANTS UNTIL CLAIMED. AT LEAST ONE OF EVERY LISTED CASH AWARD WILL BE
RELEASED-ALL WINNERS PREDETERMINED PRIOR TO MAIL NOTIFICATION BY A
MATCHING OF INDIVIDUAL ID NUMBERS WITH WINNING NUMBERS PRESELECTED AT
RANDOM BY AN INDEPENDENT JUDGE. DEADLINE FOR CLAIMING CASH PRIZES IS EITHER
TEN DAYS FROM RECIPIENTS RECEIPT OF NOTIFICATION OR SIXTY DAYS FROM
POSTMARK DATE OF THIS NOTIFICATION.

SPONSOR NOT RESPONSIBLE FOR
LOST, STOLEN OR MISDIRECTED MAIL. VOID IN AK, AR, NV, 1A, VT, MN, WY, WL, KS, MO,
AZ, IN, NC, WA, OR, OK, DC, NM, WV, ID, CT, OR WHERE OTHERWISE PROHIBITED. Sl
DOES NOT SOLICIT CUSTOMERS THROUGH TELEMARKETING OR 900 NUMBER
SOLICITATIONS. SMBEMAILINGS GO TO ALL AGE GROUPS, 18 AND OLDER, AND IN NO
WAY ARE RESTRICTED TO SENIOR CITIZENS. DIFFERENT GRAPHIC PRESENTATIONS
PROMOTIONAL NAMES, AND P.0. BOXES MAY BE UTILIZED BY SPONSOR DURING THE
COURSE OF THIS SWEEPSTAKES. COMPLETE LIST OF WINNERS AVAILABLE AT
CONCLUSION OF SWEEPSTAKES BY SENDING A S.A.3.E. #10 (LARGE) TO: WINNERS LIST:
W TG ADDRESS ON REVERSE. COMPLETE SWEEPSTAKES SUBJECT TO THESE RULES
AND ALL JUDGES DECISIONS MUST BE FINAL. SECOND PART 18 AN ELECTIVE, FEE-BASED
FOR PROFIT OFFERING DESIGNED TO INCREASE CONSUMER AWARENESS OF NATIONAL
RETAIL FOOD, MERCHANDISE AND ENTERTAINMENT SERVICES FROM NATIONAL
INCENTIVE GUARANTORS CONSISTING OF VARIOUS DISCOUNT VOUCHERS WITH A FULLY
REDEEMED VALUE IN EXCESS THREE THOUSAND DOLLARS. USE RETURN ENVELOPE
ENCLOSED ALONG WITH INDICATED RELEASE FEE FOR THIS ELECTIVE COMBINED WITH
SWEEPSTAKES ENTRY. SWEEPSTAKES ENTRY 18 AUTOMATIC ON SUBMISSION OF FEE-
FREE ENTRY AND NON-CONTINGENT ON ANY OTHER ELECTIVE OFFERS, IF RESPONDING
TO SWEEPSTAKES ONLY, WITHOUT THE AFORE-MENTIONED FEE BASED ELECTIVE
OPTION, PRINT YOUR FULL NAME AND ADDRESS ON A 3 X 5 INDEX CARD AND PRINT HBRE
SWEEPSTAKES [N LOWER LEFT HAND CORNER, THEN INSERT THE RELEASE FORM AND
THE 3 X 5 CARD IN A BUSINESS REPLY SIZE #9 ENVELOPE AND
SO /D DO NOT USE RETURN ENVELOPE ENCLOSED.
SATISFACTION 100% GUARANTEED. NGO PURCHASE NECESSARY

THIS SWEEPSTAKES BEGINS NOVEMBER 1, 1998 AND ENDS THE EARLIER OF
DISTRIBUTION OF ALL OFFICIAL FORMS DECEMBER 31,1999, WHICHEVER
FIRST OCCURS. ALL MAJOR PRIZES VERIFIED AND PATD BY JANTIARY 15, 2000.
SEND ALL CORRESPONDENCE ON 3X5 INDEX CARDS TO: WPC, PO BOX 460848,
PAPILLION NE 68046-0848
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Sanate Permanent Subcommifies
on Investigations

EXHIBIT

I FORM JAUST BE STAMPED AN I JNmALEn EEL\JW FOR APPﬁOVﬂIL E
?-ﬂ
i APPHOVED FOR C GASH
i J{ﬁ(j/?{} . vt W Mgy |
1

| MONETARY AWARDS §§

OCESS!N(—‘- ﬂEPARTMENT

rw

**BASH ELIGIBILITY STATUS**
o AT MIXED AADG 852 .
L o —
———— ;
S Diegs, C4 4116-5332 Claim # 4127324

Belvessheboslinndl e Herdlrelllvnelechillind

POR: M
$11,200.47 guaranteed payout, plus early bird $2,200.00 elective.

e you sitting down? IF you indesd ave 1 have some
shrilling news for vou, §11,200,47 is aBl yours if you will 1

TP
ake a simple moment and RETUREN YOUR CASH
TLATM FORM slong with the matching win cash prize elaim number, all with non-requisits purchase,

Wonld S11,200.47 come in handy right now? [ misss that's a sily quescion, since all of us could nse an eviea
eleven thousand fwo undred dollars forey seven coms, Howovor JER, you would be simply amazed at the
aurber of people we send cssh letters to wha FATL to claim the money THEY HAVE ALREADY WONI Please
don’s be & "ho return, cash-losy stanistie™.

Eit e ask you this? Would you rather be $11,200.47 vicher, or bo the parson who tossed out their tash
dlaim? YOU HAVE ABSOLUTELY WON A CASH PRIZE

EARLY BIRD OFFER: Ta thank you for your participation, you msy st this thwe take adventage of
the $2,200.00 “earty bird™ offer, Our "sarly bird" has a full twe thousand twe hundred deliar ruiumpuon e
when fully utifized, and applicable for food at famous restayranss, frst class mevehendiss, Tavel, sruises, mavies,
sta. You will nead only fe cneiage a modest $15.00 to exercise your olaimy, You should know that in addition (o the
eleven thousand grand prize, other awasds ave i varying amouncs such as twn thousand five dollars eighiy sight
cgnts, over oxe thousand doblars, and other lesser amountis

Howerd W. Movgan

| GASH GLAIM INSTRUCTIONS

i

{ IN ORDER TO FILE YOUR PERSONAL CLAIM FOR THE ELEVEN THOUSAND
! TWO HUNDRED DOLLARS AND FORTY SEVEN CENTS OR OTHER AWARDS,
5 PLEASE READ ALL OF THE FOLLOWING:

; AY Return the cash elaiim form below within 10 daye of your reveipt of this lotter.

B} Confirm that your identity Is indeed SERNGNERENNS - Szr. Dieso, CA.

C Allow vs to use your name ond photo for publicity purposes in your hame fown paper.

' CUT ALONG DOTTED LINE AND RETURN IN ENVELORE FRUVIOER ’F

[ i o i o o Y e

CASH CLAIM OFFER !

R ey H
San Disgo, CA 921163332 | Claim # 4127824

Entitlements waived: [ YES ZINQ

g ¥ B OOCRO0e0n LSRG A

1 lam the persor named sbove.
T3 1 give my permission (0 ys oy name and perhags phato tor publicity purposes.
i Ihave euclased $15 for my carly bird efective. Make checks twr €3 M

Send me my cosh pri prize.

L I would like RUSH processing, and have enclosed $3 extea.

n of CMS -+ CM$ Bldg., P.0. Box 22041, Tempe. A2 §5285-2041

Monetary Awards
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INSTRUCTIONS FOR CASH CLAIM AND SWEEPSTAKES INFORMATION

NOT A LOTTERY. BUT RATHER A NATIONAL SWEEPSTAKES, MUST BZ AT LEAST 18 YEARS OF AGE OR
OLDER 7O PARTICIPATE, IMMEDIATE FAMILY MEMBERS OR RELATIVES OF SPONSOR OR THEIR
EMPLOYEES ARE NOT ELIGIBLE TO ENTER OR PARTICIPATE. PURCHASE IS ELECTIVE AND NON
MANDATORY. ONLY ONE MAJOR PRIZE REDEMPTﬁON PER PEASCN GR RESIDENT HOUSEHOLD ALLOWED.
INCOMPLETE, IMPROPER OR ILLEGIBLE RESPONSES AND/OR SWEEPSTAKES ENTRIES MAY BE
DISQUALIFIED. THIS IS DUAL PROGRAM WITH SEPARATE ENTITIES. FIRST ENTITY IS A NATIONAL
SWEEPSTAKES WITH GRAND PRIZE OF ELEVEN THOUSAND TWQ HUNDRED DOLLARS FORTY SEVEN
CENTS 0DDS 1/414,355; SECOND PRIZE TWQ THOUSAND FIVE DOLLAHS EIGHTY EIGHT CENTS ODDS
/412,355, THIRD PRIZE ONE THOUBAND TWO DOLLARS TWENTY TWOQ GENTS ODDS 1/414,385; FOURTH
PRIZE TWO HUNDRED DOLLARS ODDS 1/414,355; AND ADDITIONAL CASH WILL BE ADDED S0 THAT ONE
DOLLAR WILL BE THE MINIMUM PAYOUT ODDS 1/1. TAXES ON WINNINGS ARE SOLE RESPONSIBILITY OF
WINNERS. UNCLAIMED PRIZES OF TWO HUNDRED DOLLARAS OR MORE WiLL BE AWARDED TO NEXT NEW
RANDOMLY SELECTED ID NUMBER FROM TOTAL UNIVERSE OF PARTICIPANTS UNTIL CLAIMED. AT LEAST
ONE OF EVERY LISTED CASH AWARD WILL BE RELEASED- ALL WINMERS PREDETERMINED PRIOR TO MALL
NOTIFICATION 8Y A MATCHING OF INDIVIDUAL ID NUMBERS WITH WINNING NUMBERS PRESELECTED AT
FANDOM BY AN INDEPENDENT JUDGE. DEADLINE FOR CLAIMING CASH PRIZES IS EITHER TEN DAYS FROM
AECIPIENTS RECEIPT OF NOTIFICATION OR SIXTY DAYS FROM POSTMARK DATE OF THIS NOTIFICATION.
THIS SWEEPSTAKES BEGINS JANUARY 1, 1998 AND ENDS JUNE 30, 1999. POSTMARK DETERMINES DATE
OF RESPONDERS REPLY. ALL MAJOR PRIZES VERIFIED AND PAID'BY AUGUST 20, 1999, &:PONSOR NOT
RESPONSIBLE FOR LOST STOLEN OR MISDIRECTED MAIL. VOID IN AK, AR, NV, {A, VT, MN, WY, W1, KS, MO,
AZ, IN, NC, WA, OR, OK, DG, NM, WV, (D, CT, OR WHERE OTHERWISE PROMIBITED, CMS DOES NOT SOLICIT
CUSTOMERS THROUGH TELEMARKETING OR 900 NUMBER SOLICITATIONS. CMS MAILINGS GO TO ALLAGE
GROUPS, 18 AND OLDER, AND IN NO WAY ARE RESTRICTED TO SENIOR CITIZENS. DIFFERENT GRAFPHIC
PRESENTATIONS AND PROMOTIONAL NAMES MAY BE UTILIZED BY SPONSOR DURING THE COURSE OF
THIS SWEEPSTAKES. COMPLETE LIST OF WINNERS AVAILABLE AT CONCLUSION OF SWEEPSTAKES BY
SENDING A S.A.S.E. #10 (LARGE) TO: WINNERS LIST: CAMEFON, MORGAN & STALLBRIGHT, TOADDRESS ON
HEVEHSE COMPLETE SWEEPSTAKES SUBJECT TO THESE RULES AND ALL JUDGES DEGISIONS MUST BE
SECOND PART (BANKPAK) IS AN ELECTIVE, FEE-BASED FOR PROFIT OFFERING DESIGNED TQ
INOPEASE CONSUMER AWARENESS OF NATIONAL RETAIL FOOD, MERCHANDISE AND ENTERTAINMENT
SERVICES FROM NATIONAL INCENTIYE GUARANTORS CONSISTING OF VARIOUS DISCOUNT VOUCHERS
WITH A FULLY REDEEMED VALUE IN EXCESS FTWO THOUSAND TWO HUNDRED DOLLARS, USE RETUBN
ENVELOPE ENCL ALONG WITH SND!CATE RELEASE FEE FOR THIS ELECTIVE COMBINED WITH
SWEEPSTAKES ENTRY. SWEEPSTAKES ENTHY 15 AUTOMAIC ON SUBMISSION OF FEE-FREE ENTHY AND
NON-CONTINGENT ON ANY OTHER ELECTIVE OFFERS, IF RESPONDING TO SWEEPSTAKES ONLY, WITHOUT
THE AFORE MENTIONED FEE BASED ELECTIVE OPTION, CHECK "ENTITLEMENTS WANVED" ON RELEASE
FORM, THEN PRINT YOUR FULL NAME AND ADDRESS ON A 3 X 5 INDEX CARD AND PRINT CMS
SWEEPSTAKES IN LOWER [ EFT HAND CORNER, THEN INSEHT THE RELFASE FORM AND THE 3 X § CARD
IN A BUSINESS REPLY SIZE #9 ENVELOPE AND SEND TQ CM: BOX 22042, TEMPE AZ 86286-2042, AND

DO NOT USE RETURN ENVELOPE ENCLOSED. SAT! SFALTION 100% GUARANTEED.
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Senats Permanent Subcommiites
on Invastigations .

SFEP BeBTE 2%
INTO ;' |
SAV’INGS

ﬂ
P

)
f’ f‘g

o & ‘* OVER $1,000
& & WORTH OF MONEY

'_ f ";% SAVING COUPONS INSIDE!
¢
A
"‘ ’ ‘ ’ ‘ FOOD ® ATTRACTIONS @

SERVICES ® TRAVEL ® AND MORE!

© 1998 Steppin’ Out All ights reserved  ciNABAD99



Thank you for
participating in
our program,
and be sure to
enjoy the valuable
savings and
services provided
for you at
the many fine
organizations
included in this
booklet.
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ogt.

Cordially invites you to enjoy a
LARGE PIZZA FOR A MEDIUM PRICE!
Valid at all participating
Godfather’s Pizza locations.

Not valid with any Big Value Menu
pizaa or other discount offers.

Limited delivery times and areas; H
delivery charge may apply.

VALID THRU JUNE 2060

Cordially invites you to enjoy ONE
COMPLIMENTARY SWISS PRETZEL
when a second SWISS PRETZEL
of equal or greater value is purchased.

Chot foppings extral

VALID THRU JUNE 2000

3 Free Muffins

when you purchase 3 Muffins at
the regular price
ing Dunkirt D

per. customer per visit. May not ke combined with anig uther,
coupon or premium-offer. Shop must wtain coupon. Toves nat

included.
DUNKIN’

5. Orié colpan

Limit: o Offer
1Ofter g00d theu

PLU-309 It worth the trip, ©/30/00

F128a VALID THRU JUNE 2000




Valid at all participating {ocations.
Not to be combined with any other offer.

Not valid in combination
with any other discount or
special offer One coupon per
customer.

DUNKIN’
DONUTS

It's worth the trip.
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jiffy

10%
lubes OFE
signature
service

10% off thie regular price for all servics performed.
Simply give the Jiffy Lube Fieet Care Accourit #06037778 and
you receive the Jiffy Lube Signature Service at specially
egotiated Fleet service rates that are 10% Off the ragular
price for all service performed.
JIFEY LUBE SIGNATURE SERVICE INCLUDES?
* OIL CHANGE WITH MAJOR ERAND (UP FO'5 QUAKTS} @ INSTALL NEW OILFILIER
* CHECK WIPER SLADES ® VACUUM INTERIOR FLOORS © WASE] EXTERIOR WINDOWS
 CHECK BRAKE FLLID LEVEE.
JIFFY LUBE WILL DO-THE FOLLOWING AS NEEDED!
* LUBRICATE CHASSIS # CHECK & FILL BATTERY WATER ® CHECK & FiLL
TRANSMISSION /TRANSAXLE FLUID ® CHECK & FILL POWER STEERING FLUID
© CHECK & FILL WINDSHIELD WASHER FLUI
* INFLATE TIRE 7O PROPER PRESSURG
VALID THRU JUNE 2000

10%
ENJOY SPECIAL OFF
PREFERRED CUSTOMER PRICING

AT ALL PENSKE AUTO CENTERS

remsnce]

Airto Center
Present this coupon 1o receive your Preferred Customer
discount at any one of the more than 850 Penske Auto
Centers at K-Mart™ Stores throughout the country, This
offer can provide 2 significant savings for automotive
repairs, {labor & parts), tires, instafied batteries, air condi-
tioning repair and more. Simply present this couponto the
Automotive Service Manager prior to serviging to be eligible
for this special distount.
Steppin’ Out Penske Preferred Customer account
humber #15763238.

mast VALID THRU JUNE 2000

ElemplResY.

- 50%
=Scheib OFF

————rAINT & BORY

TOP-OF-THE-LINE
PRO 3 PAINT JOB

$239.95
Regulary $479.95
6 year warranty. See shop for details.

VALID THRU JUNE 2000




Please visit one of over 1,300 participating
Jiffy Lube locations nationwide.

Some services may not be available
at ail locations. Fleet rates are available
only at participating Jiffy Lube locations.
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e i THEATER
QEAT'HEB * @Cmema BONUS
m SONY THEATERS

Valid for up to FOUR ADMISSIONS

per theatre. Admissions valid any time.

(Cnecial B feded
(Sp Exi }

Mait order only Before June 1, 2000
fon availability basis}

Save & enjoy any show, special attractions, any day of the
week. No refunds or exchanges. This coupon is Not
Redeemable at Cinema Box Office.

Note:Sony-Loews tickets may not be
used during the fist lan days of a
smation pictuse’s run oF whate protiited.

VALID THRU JUNE 2000

FEHSHE

Aute Center

Steppin’ Out Penske Preferred Customer
account number #15763238.

This offer is provided in association with
STEPPIN’ OUT™ and is mot valid in
combination with any other discount

of special offer.

=Scheib

TSR PAINT & BODY

Good at any
Earl Scheib Paint & Body Shop.

Call directory assistance for the
shop nearest you.

SEED;

GROCERY SAVERS
OF AMERICA

‘That's right, because you chodse the name brand coupons I
you want for those products you're now buying! Select from
1006 National BRAND NAME Products - Crest, Colgate,
Kleenex, Kelloggs, Pepsi, 7-Up, Ajax, Ivory, Tide, Parkay, Lipton,
Kraft, Stouffers, Swift, Heiriz, Gerber, Borden, Minute Maid, Purina,
Nine Lives, Morton, Armor, Del Monte... The list goes on.

WHY PAY FULL PRICE when you can buy trusted name
‘brands at generic prices? And when your local stores offer
“Double coupons,” you will save even more with your
FREE MEMBERSHIP to Grocery Savers of America.
$5.95 for shipping, handling and insurance.

VALID THRU JUNE 2000

i SPECIAL
BONUS

Key Bank

Key Bank and Trust is proud fo announce the VISA
credit card that everyone i$ guaranteed to qualify
for... even if you’ve been tumed dowr as recently as
yesterday. Qualifying is easy. Simply call our
TOLL FREE NUMBER.
within minutes you’ll be approved!

Call for complete details.
1-800-275-0251
Ext. 280

VALID THRU JUNE 2000
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STEPPIN' OUT™ ORDER BLANK
Please send _____ tickets,
‘masdmum four (4) Hekets, Please Choose....
‘Remit amounts shown leﬁ x tickets = 0 AMC (@5450)
O GENERAL CINEMAS (@ §5.00 )
MAIL TO:  Steppin’ Out™ 0 SONY-LOEWS (@ $4.50)
8689 W. Sahara Ave., #100 "
Tas Vepas NV 89117 PLUS $1.50 processing
{Note: Tickets presented at Sony Manhattan theaters will be subject to a $1.00 surcharge.)

Name:.....

Address:

VALID THRU JUNE 2000

City: State: ____ Zip:

Daytime Phone: (____)

* You MUST ENCLOSEASELFADDRESED STAMPED ENVELOPE
plus $1.50 for onder.

Malmdxeckpayable(o SI'E’PIN' OUT""
e 1, 2000, Tickets are on an availability basis. Tickets

" b mailedmthledaysof veceipt of arder.
AMC Theatres, Sowlaemnmlss or General Cinerna & Steppin’ Out™, are ot responsible for any
Iapse in expiration dates, mispiaced or stolen VIP tickes. In addition, of tickets are pwdlamimaﬁnnlm]e
basis. Inthe EventAMC Theaus. Sonylnem'ﬂmlas. or G azlﬂmma\ﬁsmmm!:&vit'sdmm[
gram orncreases
‘extended or money retumed.

Complete the form below and send with a check
or money order for $5.95 to cover shipping &
handling and insarance.

Free Roduak Film Certificate
NEVER BUY FILM AGAIN!

100 ROLLS OF KODAK FILM FREE!
Receive our valuable MEMBERSHIP KIT which includes:
+ 36 FREE WALLET-SIZE PHOTOS.
¢ 10 FREE 5 x 7 ENLARGEMENTS.

». 4 FREE 8 x 10 ENLARGEMENTS.
+ 3 FREE PHOTO PUZZLES.
8114

Name:
Address:
City:
State: Zip:,

MAKE CHECK PAYABLE & MAIL TO:

STEPPIN’ OUT
8689 W. Sahara Ave., #100
Las Vegas, NV 89117

GUARANTEED!

prices for developing when you use our National Lab.
¢ 24 HOUR IN-LAB SERVICE and FREE MAILERS.
» FREE 35mm CAMERA GIFT CERTIFICATE.

FREE KODAK FILM COUPON BOOK GOOD FOR:
< 100 ROLLS OF FREE KODAK FILM with 40% OFF Kodak list

REGARDLESS OF YOUR CREDIT HISTORY HOTEL
Offered by Key Bank And Trust DISCOUNT
v Qualifying is easy
# No CREDIT Check Sheraton
K@Z @m X v You Can’t Be Turned Down : Receive the guaranteed

¢ $500 Credit Limit ; CORPORATE RATE atall
participating Sheraton Hotels.
¢ Guaranteed Ap proval Call (800} 325-7823 for reservations.
Applicant must be a U.S. citizen, 18 years or older Request SET #86900/CODE #33568194
with income of at least $165 per week.
Call for complete details.

1-800-275-0251 0
Ext. 280 VALID THRU JUNE 2000

Reservations must be wade in
advarce for discount to be applicable,




developing, Save hundreds of dollars by cutting out the middleman & dealing direct with our

FREE MEMBERSH!P in our National Kodak Equipped Lab. Membership offers 35mm CAMERA
plus FREE KODAK COLOR FILM returned with your pictures at 40% off Kodak List Price for

This Certificate is awarded by U.S. Express, Inc. and participating sponsors and entitles the bearer to
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SAVE UP
SE il iy 22
You can SAVE at least $1,500.00 per cabin

on any. CELEBRITY CRUISE
that you reserve with
INTERNATIONAL TOURS® - Fifth Avenue.
This discount is appficable through JUNE 2000

EXCEPT for holiday sailings. Not.vajid in combination

with any other discount or special offer. Al cruises
subject to availabiiity; based on double occupancy.
RECEVE 4 FREE 35 MM CAMERA WHEN YOU RESERVE
AND PAY FOR YOUR CRUISE VACATION THRU
INTERNATIONAL TOURS -~ FIFTH AVENUE

VALID THRU JUNE 2000

Zip:

State;

STEPPIN' QUT™
Las Vegas, NV 89117

8689 W. Sahara Ave., #100
DO NOT SEND FILM AT THIS TIME.

Please Send $5.95 Along With Certificate ONLY For Every Order.

FREE
UPGRADE
We tey harder”
A Freg Avis UrGRADE!

In addition to your s?ecial meémbership discounts, you can
enéoy an uggrade at no extra charge'when you rent anyg
Infermediate through Full Size 4 m Avis. Justg
resent this coupon at any Avis corporate or participating
censee location in the U.S. and Canada. 1t's good fhroughj
June, 2000.
To request this offer, call ?lour travel consulant, or an!
emplovee/ownet of Avis af 1-800-831-8000 in the U5, ing
Canada, call 1-800-879-2847. Be sure to mention your Avis
(Worldwide Discount (AWD) number: A048100. 1

Subject to Terms and Conditions on reverse side.
wis features GM cars.

VALID THRU. JUNE 2000

SEND TO:

*Dlsc is a Registered Trademark
Eastman Kodak Co, Rochester, N.Y.

National Lab. TO RECEIVE MEMBERSHIP KIT, JUST COMPLETE NAME AND ADDRESS BELOW,
AND MAIL CERTIFICATE ONLY ALONG WITH $5.95 TO COVER PROCESSING, POSTAGE

AND HANDLING.

$1,000.00
e DISCOUNT
¢
et
3 ROYAL CARIBBEAN CRUISE LINE
Sh@ﬁ“’&ﬂ@lﬂ Cruise to the Caribbean, Mexican Riviera,
Call » Bermuda, Panama Canal, Alaska, or Europe!
a Ov Yeservarions So {cti ty, for details.,
(300) 325-7823 o more armation somact
INTERNATIONAL TOURS & CRUISES FIFTH AVENUE 7
Request SET #86900 1:800-BUY-TRAVEL / 800-289-8728 or (212) 243-2277
CODE #33568194 s RECEIVE A FREE 35 1M CAMERA WHEN YOU RESERVE

AND PAY FOR YOUR-CRUISE VACATION THRUY
INTERNATIONAL TOURS ~ FIFFH AVENUE

8164 VALID THRU JUNE 2000




DE appidy S
Cruise fo:

Bermuda, Caribbean,
Mexican Riviera and Alaska.

Subject to availability and blackout dates.

For further information & reservations call:

184 Fiftn

Aventa ) 212402277

4th Floar Infernational Tours soq.auv-rraveL

How York, NY & Cruises. (269-8728)
Fifth Avenue

wECEIVE A PREE 35 M CAMERA WHEN YOU RESERVE
AND PAY FOR YOUR CRUISE VACATION THRY
INTERNATIONAL TOURS - FIFTH AVENUR

® Stoppin’ Out 1999 All rights reserved, — No Cash Vobie

TERMS AND CONDITIONS

Coupon valid for a one-time, one-car group upgrade on an
Intermediate {Group C) through a Full Size 4-door (Group E)
car. Maximum upgrade to Premium (Group G}, Offer valid on
weekend and weekly rates only. Coupon must be surrendered
at time of rental; one per rental. Coupon valid at Avis corpo-
rate and participating ficensee locations in the continental U.S,
and Canada. Cars and upgrades are subject to availability at
time of rental. An advance reservation with request for
upgrade is required. Renter must meet Avis age, driver and
credit requirements. Minimum age is 25.

Offer expires June 30, 2000.

Rental Sales Agent Instructions:

At Checkout: In AWD, enter AD48100. Assign customer a car
one group higher than car group reserved. Upgrade to no

higher than Group G. Charge for car group reserved.
Complete this information: ~ COUPONAUUGD&0

AVis

Wo 1y harder”
©1999 Wirerd Co,, fuc.

: wR%QYAL

Holiday sailings are excluded.
Subject to availability and blackout dates.

RA#

Renial Location —
Attach ¢ COUFON fape.

This offer is not combinable with any other discounts.

For further inforsnation & reservations call:

T84 Fifth
Avenue 3
3t Flaor International Tours _ anecpanry
New York, NY & Cruises. S0-BUYTRAVEL
15010 (28e-8728)

¥ifth Avenwe

RECEIVE & FREE 35 Mb CAMERA WHEN YOU RISERVE
AND PAY FOR YOHJR CRUISE VACATION THRL
INTERNATIONAL TOURS - FIFTH AVENUE

© Steppin’ Out 1999 All rights reserved. — No Cash Value

parpersont -
Foe 5595 SRH.

H
¥
23
oy
=
&
=)
gl

&b socrammivetitions

4 (é///é 4 /&{//{/

ong to tour the Hoover Dam,
2 for 1 admissions to the Caesars Palace Omuimax Theatre,
Free 1 admissioh to the (mperial Palace Auto collection.
* See complete terms & conditions on reverse side.

50% Discount!
issi

+ Day tour to Laughlin, NV - historic boomiown on the Colorado River. Plus lunch!.
2 for 1 admi

¥ Fiee admission to Hurray America at the Westward Ho on the Strip
% Casino Fun Books.

4 $108 in Match Play/Casine Action.

MEVER BUY BOTTLED

WATER AGAIN SAVE

HUNDREDS OF $555%!
Enjoy spring fresh tasting bottled quality water right from your
kitchen faucgt with this amazing countertop

# PARAGON WATER PROCESSING SYSTEM. It

eliminates the bad faste, colors and edors that inake
water unplensant to drink. The advanced turée

¥ stage processing system removes CHLORINE and
§ reduces awide range of toxic chemicals found in tap

only $3495  fincludes shipping avd widling )
VALID THRU JUNE 2000
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Paragon Water
Processing System

money

order (US hmds)
today payable to:

Rush check or

STEPPIN’ OUT

8639 W. Bahara.

Suite #100

NV 89117

Las Vegas,
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Senate Permanent Subcommities
on Investigations

STEP svwre__o

AVINGS

OVER $3,500
WORTH OF MONEY
SAVING COUPONS INSIDE!

FOOD ® ATTRACTIONS
SERVICES ® TRAVEL ® AND MORE!

© 1995 Steppin’ Qut Al rights reserved  ¢f fonest 6/98



Thank you for
participating in
our program,
and be sure to
enjoy the valuable
savings and
services provided
for you at
the many fine
organizations
included in this
booklet.

SRepDifony.

Cordially invites you to enjoy a
LARGE PIZZA FOR A MEDIUM PRICE!
Valid at all participating
Godfather’s Pizza locations.

Not valid with any Big Value Menu
pizza or other discount offers.

Limited delivery times and areas;
delivery charge may apply.

VALID THRU JUNE 2000

Cordially invites you to enjoy ONE
COMPLIMENTARY SWISS PRETZEL
when a second SWISS PRETZEL
of equal or greater value is purchased.
(hot toppings extra)

VALID THRU JUNE 2000

Segpirey.

| 3 Free Muffins

when you purchase 3 Muffins at
the regular price

i i Donuts®
per customer per visit. May not be combinied with any other
compon o premium offer. Shop must retein coupon. Taxes nok
inciuded.

Limit: DUNK!"Z Offer
i DONUTS' o

PLU-309 Jts worththe trip. 5/30/00

F126a VALID THRU JUNE 2000




Godfathers
Pizza

v

Valid at all participating locations.
Not to be combined with any other offer.

Not valid in combination
with any other discount or
special offer One coupon per
customet.

It worth the tzip.

131

y ity

10%
lubee OFF
signature
service

10% off the regular price for all service performed.
Simply give the Jiffy Lube Fleet Care Account #06037778 and
you feceive the Jiffy Lube Signature Service at specially
Tegotiated Fleef service rates that are 10% off the regular
price for all service performed.

JIEFY LUBE SIGNATURE SERVICE INCLUDES:

* OILCHANGE WITH MAJOR RAND (UP TO'5 QUARIE) # INSTALL NEW OIL FITER
& CHECK WIFER BLADES * VACUUM INTERIOR RLOORS ® WASH EXTERIOR WINDOWS
© CHECK BRAKE FLUD LEVEL

JIEFY LUBE WILL DO THE FOLLOWING AS NEEDED:

* LUBRICATE CHASSIS ¢ CHECK & FILL BATTERY WATER ¢ CHECK & ALL
TRANSMISSION /TRANSAXLE FLUID @ CHECK & FILL POWER STEERING FLUID
© CHECK & FILL WINDSHIELD WASHER FLUID
'+ INFLATE TIRE TO PROPER PRESSURE

VALID THRU JUNE 2000

Sepniment.

ENJOY SPECIAL OFF
PREFERRED CUSTOMER PRICING
AT ALL PENSKE AUTQ CENTERS

Present this coupon to receive your Preferred Customer

at any one of the more than 850 Penske Auto
Centers at K-Mart™ Stores throughout the country. This
offer can provide a significant savings for automotive
repairs, (labor & parts), fires, instalied batteries, air condi-

tioning repair and more. Simply present this coupon 10 the
 Automotive Service Manager prior to servicing to be eligible

for this special discount.

Steppin’ Out Penske Preferred Customer account
number £15763238:  yALID THRU JUNE 2000

o 50%
Seheib OFF

EESARPAIST & BOBY

TOP-OF-THE-LINE
PRO 3 PAINT JOB

$239.95
Regulary $479.95

6 year warranty. See shop for details.




Please visit one of over 1,300 participating
Jiffy Lube locations nationwide.

Some services may not be available
at ali locations. Fleet rates are available
only at participating Jiffy Lube [ocations.

Steppin’ Out Penske Preferred Customer

account number #15763238.

This offer is provided in association with
STEPPIN’ OUT™ and is not valid in
combination with any other discount

of special offer.

PR PAINT & BOBY

Good at any
Earl Scheib Paint & Body Shop.

Call directory assistance for the
shop nearest you.

sencra { THEATER

THEATRIES © Cinema BONUS

IBEWS oo
Valid for up to FOUR ADMISSIONS
per theatre. Admissions valid any time.

(Special E) Excluded.
P gag
Mait order only Before June 1, 2000
{on availability basis)

Save & enjoy any show, special attractions, any day of the
week. No refunds or exchanges. This coupon is Not
Redeemuble at Cinema Box Office.
Nota:Seny-Losws tickets may ot be

used during the first ten days of 2

motion pictura's fun of whars prohibited.  VALID THRU JUNE 2000

Aurto Center

-
GROCERY SAVERS VALUE
OF AMERICA

That’s right, because you choose the namé brand coupons
you want for those products you're now buying! Select from
1000 National BRAND NAME Products - Crest, Colgate,
Kleenex, Kelloggs, Pepst, 7-Up, Ajax, Ivory, Tide, Parkay, Lipton,
Kraft, Stouffers, Swift, Heinz, Gerber, Borden, Minute Maid, Purina,
Nine Lives, Morton, Armor, Del Monte... The fist goes on.

'WHY PAY FULL PRICE when you can buy trusted name
‘brands at generic prices? And when your local stores offer
“Double coupons,” you will save even more with your
FREE MEMBERSHIP to Grocery Savers of America.
$5.95 for shipping, handling and insurance.

VALID THRU JUNE 2000

e
SPECIAL
KGXQE%ELJ& BONUS

REBUILD YOUR CREDIT!

Key Bank and Trust is proud to announce the VISA §

credit card that everyone is guaranteed to qualify }
for... even if you’ve been turned down as recently as §

yesterday. Qualifying is easy. Simply call our
TOLL FREE NUMBER,
within minutes you'll be approved!

Call for complete details.
1-800-275-0251
Ext. 280
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DIDIrIY ULL  Unumo sunoue
Please send

B e T Piease Choose.... 3
Remit amounts shown left x tickets = O AMC (@52.50) 2
O GENERAL CINEMAS (@ $5.00} ut
MAIL TO: Steppin’ Out™ 0 SONYLOEWS (@ 54.50) g = %
8689 W. Sahara Ave., #100 5 prt E3
Las Vegas, NV 80117 PLUS $1.50 processing 8 X =
(Note: T 1,00 surcharge) > z
I
Name: z
a
Address: =
res <>(
City: State: Zip:
Daytime Phone: ( )

* You MUST ENCLOSE A SELF-ADDRESSED STAMPED ENVELOPE
plussl 50 for processing to receive your order.
* Make check payable to STEPPIN’ OUT™
+ Order before June 1, 2000, Tickets are on an availability basis. Tickets
will be mailed within 21 days of receipt of order.
_AMC Theatres, SonyLoews Theaters, or General Cinems & Steppirf O™, are notresponsbl
lapse in expiration dates, misplaced or stoten VIP tickess, In acicn, n]]ndmanpm:ﬁamionnfmalmlz
baminmeevmlAMCThzzmSony Theaters, or General Cinerna discontinues ll’s
Y Out™, i i

Free Kodak Film Certificate
NEVER BUY FILM AGAINi
100 ROLLS OF KODAK FILM FREE!
Receive our valuable MEMBERSHIP KIT which includes:

+ 24 HOUR IN-LAB SERVICE and FREE MAILERS.
« FREE 35mm CAMERA GIFT CERTIFICATE.
)

prices for developing when you use our National Lab.

FREE KODAK FILM COUPON BOOK GOOD FOR:
« 100 ROLLS OF FREE KODAK FILM with 40% OFF Kodak list

22t
SHEE
bR
Nezg
e ormoney enaned 7 i f, o
-~z ZE
=gClye
O~ om
< x T
Zw Nm
Complete the form below and send with a check mm e
or money order for $5.95 to cover shipping & E E & E
handling and insurance. ) E SR
(= . =
Name: ‘? R T @
Address:
City:
State: Zip:
MAKE CHECK PAYABLE & MAIL TO:

STEPPIN’ OUT
8689 W. Sahara Ave., #100
Las Vegas, NV 89117

GUARANTEED!

REGARDLESS OF YOUR CREDIT HISTORY

FSEDInCUY.

HOTEL

£,

Offered by iey Bank And Trust VV*S*% DISCOUNT
o YW
v Qualifying is easy et
] « No CREDIT Check Sheraton
Kex@?‘;uﬁ ¢ You Can’t Be Turned Down Receive the guaranteed {
CORPORATE RATE at all

¢ $500 Credit Limit RPO
participating Sheraton Hotels.
¥ Guaranteed Approval Call (800) 325-7823 for reservations.
Applicant must be a U.S. citizen, 18 years or older Request SET #86900/CODE #33568194
with income of at least $165 per week.

Call for compiete details.
1-800-275-0251
Ext. 280

Reservations must be made in
advance for discount to be applicable.

VALID THRU JUNE 2000



developing. Save hundreds of dollars by cutting out the middleman & dealing direct with our

FREE MEMBERSHIP in our National Kodak Equipped Lab. Membership offers 35mm CAMERA
plus FREE KODAK COLOR FILM returned with your pictures at 40% off Kodak List Price for

This Certificate is awarded by U.S. Express, Inc. and participating sponsors and entitles the bearer to

National Lab. TO RECEIVE MEMBERSHIP KIT, JUST COMPLETE NAME AND ADDRESS BELOW,
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Sheraton

Call for reservations
(800) 325-7823

Request SET #86900
CODE #33568194

DO NOT SEND FILM AT THIS TIME.
Please Send $5.95 Along With Certificate ONLY For Every Order.

*Disc is a Registerad Trademark
Eastman Kodak Co, Rechester, N.Y.

—

SE/il s

You can SAVE at least $1,500.00 per cabin.
on any CELEBRITY CRUISE
that you reserve with
INTERNATIONAL TOURS® - Fifth Avenue.

This discount is applicable through JUNE 2000
EXCEPT for holiday sailings. Not valid in combination
with any other discount or special offer. All cruises
subject to avaitability; based on doubie occupancy.
RECEIVE A FREE 35 MM CAMERA WHEN YOU RESERVE

THRY

AND PAY FOR"YOUR CRUISE VACATION THRY
INTERNATIONAL TOURS - FIFTH AVENUE

VALID THRU JUNE 2000

SAVE UP
TO $1,500

Slapplment.

FREE
V. 17/AY UPGRADE
We try barder.” '
A Frig Avis UPGRADE!

In addition to your special membership discounts, you can
engoy an j.lE!egradE aF no exira charge when you rent any
Tnfermediate through Full Size 4-ddor car from Avis. Just
Eresent this coupon at any Avis corporate or participatin;
]‘censee location in the U.S. and Canada. It's good throug
une, 3
To request this offer, call gour iravel consultant or an|
pl owner of Avis af 1-800-831-8000 in the U5, in
Caniada, call 1-800-879-2847, Be sure to mention your Avis
Worldwide Discount {AWD) number: A048100.

Subject to Terms and Conditions on reverse side.
| Avis features GM cars.

VALID THRU JUNE 2000

EROYAL
CARIBREAN

ROYAL CARIBBEAN CRUISE LINE
Cruise to the Caribbean, Mexican Riviera,
Bermuda, Panama Canal, Alaska, or Europe!

Some restrictions apply, see reverse for details.
For more information contact
INTERNATIONAL TOURS & CRUISES FIFTH AVENUE ™
1-806-BUY-TRAVEL / 800-289-8728 or (212) 242-2277
RECEIVE A FREE 35 MM CAMERA WHEN YOU RESERVE
AND PAY FOR YOUR CRUISE VACATION THRU
INTERNATIONAL TOURS - FIFTH AVENUE

$1,000.00
DISCOUNT

VALID THRU JUNE 2000




Cruise to'
Bermuda, Caribbean,
Mexican Riviera and Alaska.

Subject to availability and blackout dates.

For further information & reservations call:

184 Fifth
Avenue _ 22.202.2077
sthFloor 7 Infemational Tours sop-suv-rRaveL
New Yark, NY & Cruises., (289-8728)
10010 Fifth Avenue

RECEIVE A FREE 35 MM CAMERA WHEN YOU RESERVE
AND PAY FOR YOUR CRUISE VACATION THRU
INTERNATIONAL TOURS - FIFTH AVENUE

© Steppin’ Out 1999 All rights reserved. — No Cask Value

TERMS AND CONDITIONS

Coupon valid for a one-time, one-car group upgrade on an
Intermediate (Group C) through a Full Size 4-door (Group E)
car. Maximum upgrade to Premium (Group G). Offer valid on
weekend and weekly rates only. Coupon must be surrendered
at time of rental; one per rental. Coupon valid at Avis corpo-
rate and participating licensee locations in the continental U.S.
and Canada. Cars and upgrades are subject to availability at
time of rental. An advance reservation with request for
upgrade is required. Renter must meet Avis age, driver and
credit requirements. Minimum age is 25.

Offer expires June 30, 2000.

Rental Sales Agent Instructions:

At Checkout: In AWD, enter A048100. Assign customer a car
one group higher than car group reserved. Upgrade to no
higher than Group G. Charge for car group reserved.
Complete this information: = COUPON#UUGD870

W AWIS

Rental Location, We try harder.”
Attach to COUPON tape. © 1999 Wizard Co., Inc.

#ROVAL
CARIBAEAN

Holiday sailings are excluded.
Subject to availability and blackout dates.

This offer is not combinable with any other discounts.

For further information & reservations call:

184 Fifth
Avenu
ath Floor - International Tours  2t2-2a2-2277
New York, NY & Crilses.  800-BUY-TRAVEL
001 {289-8728)

Fifth Avenue

RECEIVE A FREE 35 MM CAMERA WHEN YOU RESERVE
AND P4Y FOR YOUR CRUISE VACATION THRU
INTERNATIONAL TOURS - FIFTH AVENUE

© Steppin’ Out 1999 All rights reserved. — No Cash Value

135

5149

VALID THRU JUNE 2000

Theatre.

Free 1 admission to the Imperial Palace Auto collection.

max

K
N
N

3
2

i

4+ Free admission to Hurray America at the Westward Ho on the Strip

La

#(Il(lyﬁdaﬂ

s to the Caesars Palace Omi
* See complete terms & conditions on reverse side.
i

4+ Day tour to Laughlin, NV - historic boomtown on the Colorado River. Plus lunch!
2 for 1 admissions to tour the Hoover Dam.

<4 $100 in Match Play/Casino Action,

£ = 2

S - 5

g & =3

+
NEVER BUY BOTTLED '\, VALUE /
WATER AGAIN SAVE -
HUNDREDS OF $$$$%!

Enjoy spring fresh tasting bottled quality water right from your
kitchen faucet with this amazing countertop
PARAGON WATER PROCESSING SYSTEM. It
eliminates the bad taste, colors and odors that make
water unpleasant to drink. The advanced three
stage processing system removes CHLORINE and
reduces a wide range of toxic chemicals found in tap
water. Connects in minutes easily fto your
faucet...requires mo additional plumbing. Sold
nationwide for up to $179.00, with coupon you pay &
only $34.95 (includes shipping and handling)

VALID THRU JUNE 2000
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DIFFICULTY, PLEASE NOTIFY STEPPIN'

QUT™. WE WILL DO OUR BEST TO

SATISFACTION.
MAIL TO
STEPPIN' OUT™
8689 W. Sahara Avenue., #100
Las Vegas, NV 89117
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Processing System
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For credit card orders call:

(800) 275-0251
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Senale Permanent Subcommittes
on investigations
EXHIBIT # 28
The LusTioman Frrm, PC.
ATTORNEYS
BOTH FLOOR
EMPIRE STATE BUILOING
NEW YORK, NY 10118-6098
TEL (212) 268-0797 « Fax, {2123 268-1989
SEHELDON 3. [USTIGMAN ANDREW B LUSTIGMAN
{ADMITTED NY & NI CADMITTED NY & ND

June 15,1999

VIA FAX {(202) 224 7042 (without enc.)
AND FEDERAL EXPRESS

Mr. Emmert Mattes

Subcommittee Staff

Committee on Governmental Affairs
100 Russell Senate Office
Washington, DC 20510

Re: Cashorama Request For Information and Material

Dear Mr. Mattes:

We are special regulatory counsel to Cashorama and have been asked 1o respond
on its behalf to the Permanent Subcommittee on Investigations™ Request for Information
and Materials as set forth in letters to the company.

Please be advised that it is the intention of the company and its principal to
comply in good faith with the Subcommitiee’s request for information. The following
information is being supplied based on Staffs representation that this mvestigation is not
related 1o an enforcement action by the United States Postal Service, the United States
Attorneys’ Office, The Federal Trade Commission or any of the state attorneys general
and that such information will not be provided 1o such enforcement agencies, The
company has supplicd the materials and information furnished herewith. The company is
responding to the requests an the basis of currently available information. The company
expressly reserves the right fo alter, amend. and/or supplamnent its responscs should
additional relevant information beceme available. The company's response is as follows:’

Q.1.  The name, address, owner or owners, and officers or directors of any and all
entities (including fictitious names and dba’s) under which your company
sent mailings from January 1998 to the present.
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Mr. Emmett Mattes
June 1S, 1999
Page 2

Answer: The name of the corporation is Cashorama. ['s address is 7040
Paddington Way, Las Vegas, Nevada 89147  Andrea N. Bumow s
President and the sole officer and shareholder.

The wading names used by Cashorama are;  Burean of Unclaimed Cash
and Prize Commitice.

Q.2.  The date entries identified in item 1 were esfablished and the date each entity
began sending promotional mailings or conducting contests.

Answer: Cashorarna was incorporated on June 26, 1998, and began sending
promotional mailings shortly thereafter.

Q.3.  Copies of all filings required under any state faw concerning contests,
sweepstakes, prize promotions, awards or merchandise offerings.

Answer: The company has not made any filings to date since it does not believe
that it is operating in states that require fitings for skill contests.

Q4. The approximate number of mailings sent in 1998 by each company
identified in itera 1,

Answer: The company sent a total of approximately 1,005,698 million mailings in
1998 under the wading names referred to above.

Q.5.  The pumber of individuals who responded te mailings identified in item 4 by
sending mouey or making a purchase.

Answer: The company estimates approximately 62,721 individuals responded to
the mailings by paying to enter the contest.

Q.6. The pumber of individuels who responded to mailings identified in item 4
without sending money or making a purchase.

Answer: The company estimates that approximately 57,060 individuals responded
to the mailings without entering the contest or ctherwise sending money.
These individuals were also sent the checks as represented.

Q.7. Thyee sample copies of every mailing over 1,000 pieces sent in 1998 by all
cutities identified in item 1.

Answer: Three sample copies of all available mailings over 1,000 picces sent in
1998 are enclosed herewith.
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Mr. Emmnett Maites

June 15, 1999

Page 3

Q.8.  For every sweepstakes or contest identified in item 4. a list of the prizes
awarded and products offered.

Answer:

Prizes vary according to the level of skill completed. ldentification of the
prizes and dates when they are 10 be awarded at the couclusion of the
contest appear on the back of the promaotions in the Consumer Declarative
and Contest Information disclosures which set forth the terms and
condirions of the contest.

Q.9. A description of how the names and addresses for mailings are obtained, and
the source of any list obtained by the entities listed in ftem |

Answer:

The company rents names from its Hst brokerage company: List Services,
Inc., 6 Trowbridge Drve, P.O. 516, Bethel, Connecticut 06801, The
company rents all available names of persons who have responded to
similar types of offers and who are 21 yoars of age or older.

Q.10. The name, address and phone pumber of a representative of your company
wihom the Subcommittee may contact to request additional information.

Answer:

Undersigned counsel is available to assist the Subcommittee to the extent
it requires any additional information.

Please let us know if you have any questions.

S5Lieh
Enclosure

ELDO! USTIGMAN

ce: Cashorama
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THe LusTioMaN Firm, P.C.
ATTORNEYS

60TH FLOOR
EMPIRE STATE BUILDING
NEW YORrk, NY 10118-6098
TEL: (212) 268-0797 » Fax: (212) 268-1989

SHELDON S. LUSTIGMAN ANDREW B. LUSTIGMAN
(ADMITTED NY & N) (ADMITTED NY & N

June 30, 1999

VIA FAX (202) 224 7042 (without enc.)
AND FEDERAL EXPRESS

Mr. Emmett Mattes

Subcommittee Staff

Committee on Governmental Affairs
100 Russell Senate Office
‘Washington, DC 20510

Re: Cashorama, Inc.

Dear Mr. Mattes:

Pursuant to the Subcommittee’s request, enclosed please find all available copies of
letters received from Offices of the Attorney General and the company’s response thereto.

Please let me know if you have any questions.

Sinc

W IGMAN

ABL/eb
Enclosure



145

Cashorama, Inc.
144 Fairport Village Landing #212
Fairport, NY 14450

State of Nebraska

Office of the Aitomey General
2115 State Capitol Building
Lincoln, NE 68509-8920

Atin: Alberta Johnson Arruda , Complaint Mediator

RE: M. June Clark , Larue Roberts

Dear Mrs. Johnson Arruda:

1 have received your correspondence regarding the above named individual. Ms. Clark’s daughter has
contacted us via several consumer protection agencies over the last six months requesting that ber mothers
name be removed from our mailing kist and any monies be returmed to her. According to our records Ms.
Clark was not, nor has ever been one of our customers.

On several occasions it has been explained that although Ms. Clark is not a castomer of ours we will not
mail any further information to her.

The only further assistance I can offer Ms. Roberts is to contact Direct Mail Marketing. This company will
remove her mother’s name from mailing lists.
If our office may be of further assistance, please do not hesitate to contact us.

Sincerely,

Rita Apthony
Cugstomer Service Representative

CC: File
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Cashorama, Inc.
144 Fairport Village Landing #212
Fairport, NY 14450

Larue Roberts
19118, 186™ St.
Omaba, NE 68130

Dear Ms. Roberts:

I have received correspondence regarding the removal of your mother’s name from our mailing list.
According to our records your mother is not a customer of ours. If your mothers name does a appear onta
list that we receive it will be romoved immediately. The only other information I can give you that might be
helpful is a company that will contact other compandes and have your mothers name removed fror mailing
tists, Please wiite o

Direct Mail Marketing
6 E. 43¢
‘Washington, DC 10017

If you supply them with your mother’s name and address they will remove her from future mailing lists.

If we may be of further assistance please do not hesitate to contact us.

Sincerely,

Rita Anthony
Customer Service Representative
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Office of the Attorney General

Don Stenberg
Attorney General

RETURN TO:

Consumer Protection Divisic
2115 State Capitol

Lincoln, Nebraska 68509
402)471-2682

800-727-6432

CONSUMER COMPLAINT FORM

Please type or print ciearty in black ink.

COMPLAINT REPORTED BY .

COMPLAINT REPORTED AGAINST

oM. Sone Clack

an\'\o ranna

Your Name

220 W27 Thrcek

Name of Firm or Person Complained Of

qu t \(‘(\"\l’k’ \(I \\\aC}\C \"é\’ﬁ(\'lf

Your Address

Zreoreseny L NE e B )2

Thelt Address =t 212
EATW m.OOFBf CNY jdaed

ity State, ZiP Code

Clty,State, 21 Code

Day Phone No. Home Phone No.

Clo LaRix Foberts Cda\{{\kr\
G S e Sy
Omana, NE 55120

Phone

Name of individual With Whom You Dealt

Your Address at Date of Purchase If Different than Above

Date of Purchase of Product or Service

Method of Payment (Cash, check, credit card)

Type of Product or Service

Cost of Product or Service

Actual Amount Paid

Enclose photocopies of any documents that may relate to your compiaint {contracl
vertisements, correspondence, cancelied checks or other proof of payment)

A OFFICE USE ONLY )
Opecat (2 1.2511 94

Dese
Caee

(over,

DO NOT SEND ORIGINALS

FOR OFFICE USE OKLY
Date Closedt__ e

Coag®D____ e
please)
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STATE OF NEBRASKA

(Bffice of the Atforney General

2115 STATE CAPITOL BUILDING
LINCOLN, NE 68508-8920
(402) 471-2682
TDD (402) 471-2682
CAPITOL FAX (402} 471-3297
1235 K ST. FAX (402) 4714725

DON STENBERG STEVE GRASZ
ATTORNEY GENERAL LAURIE SMITH CAMP
DEPUTY ATTORNEYS GENERAL

February 23, 1989

Secure Monetary Facility
144 Fairport Village Landing, Suite 212
Fairport, NY 14450

RE: M. June Clark
Dear Representative:

our office has been notified by LaRue Roberts,daughter of M.
June Clark, that Ms. Clark has sent money to you in response to
offers to enter a sweepstakes. LaRue Roberts is 82 years old and
is vulnerable to offers of the type you made to her.

This office requests that any money sent to you by M. June
Clark be returned to her, with evidence of that refund being sent
to this office.

We also request that no more solicitations from your business
be sent to M. Jume Clark.

We expect a response to this office by March 12, 199S5.

s incerely,

od
David K. Artectun Jason W. Hayes Perry A Piach Mak . Starr
L Jay Bactal Arber £, Herick Paus N_Potacse Martin
Kistine D. Bregnais Lauren L Ht Mack 0. Rattety onn R Thompson
1. XK Brown Amy Bany
Oadd T. Bydatek Wasam L Howland Habert B. Rupe Tort M, Weels
Daia A_ Cormer: Marilyn B, Hutchinson James 0. Smith J. Whittamore-Martzios
Suzanca Glovec-Ettrich Toarese N Jamos JametH Spears Uinda L. Wikard
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STATE OF NEBRASKA

Bffice of the Attorney General

2115 STATE CAPITOL BUILDING
LINCOLN, NE 68508-8920
(402} 471-2682
TDD (402) 471-2682
CAPITOL FAX (402) 4713287
1235 K ST. FAX {402) 4714725

DON STENBERG ) STEVE GRASZ

ATTORNEY GENERAL LAURIE SMITH CAMP
DEPUTY ATTORNEYS GENERAL

February 23, 1899

Secure Monetary Facility
144 Fairport Village Landing, Suite 212
Fairport, NY 14450

RE: M. June Clark
Dear Representative:

Our office has been notified by LaRue Roberts,daughter of M.
June Clark, that Ms. Clark has sent money to you in response to
offers to enter a sweepstakes. LaRue Roberts is 82 years old and
is vulnerable to offers of the type you made to her.

This office requests that any money sent to you by M. June
Clark be returned to her, with evidence of that refund being sent
to this office.

We also request that no more solicitations from your business
be sent to M. June Clark.

We expect a response to this office by March 12, 1999.

Sincerely,

C
Darid K. Artertum Jason W. Hayss Jeccllar S. Ubedahi Pory A Pisch Maxk D, Sta
L. jay Bactal Asber F. Hortck. Chartes E. Lowe Puud N. Potace Maxtin Swanson
Kristine . Bromeis Laren L HR! Usa O. MartinPrice Mack O Ratiety Soba R Thompson
3. Krk Brovn Amy Ly A Metson Hesthacshaw Risko
Dawd T. Wika L Homiend Docwid J, B, Miker Hobet B, Fape Tent M Woeks
Dais A. Comer Marityn 8. Hutchinson Rocekd . James D Seritn Melacie 4. Wiittamors-Mantzios
Suzacra Giover-Etrich Therese N, Jaes Fracrick F. Neid James K. Speacs Unds L Wikerd
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STATE OF NEBRASKA
Offire of the Mtorney General

2115 STATE CAPITOL BUILDING
LINCOLN, NE 68509.8920
(402) 471-2682
TOD (402) 471-2682
CAPITOL FAX (402) 4713257
1235 K ST, FAX (402) 4714725

DON STENBERG STEVE GRASZ
ATTORNEY GENERAL April 12, 199% - LAURIE SMITH CAMP
DEPUTY ATTORNEYS GENERAL

Secure Monetary Facility
144 Fairport Village Landing, Suite 212
Fairport, NY. 14450

RE: M. June Clark
Dear Representative:

By letter dated February 23,1999, our office forwarded the
above referenced complaint to you for your written response. To
date we have not received your reply.

While we would appreciate your voluntary assistance, we must
advise that under the provisions of the Nebraska Consumer
Protection Act, Neb.Rev.Stat. §59-1601 gt seqg. (Reissue 1993), this
office is empowered to initiate formal proceedings to obtain
necessary information in regard to a consumer complairnt.

Please advise us within fourtcen days of your position in
regard to the consumer complaint filed with our office.

Thank you for your cocoperation.
Sincerely yours,

DON STENBERG
Atcc;:ney General
4 ,@/f//?%/(—/

Al¥erta Johnson Arruda
Complaint Mediator
Consumer Protection Division

B1
David K. Asterbum Jason W, Hayes Jernitec $, L ecati Paay A, Prsch Mark D. Star
L. oy Bortet Arritec F, Hectick Crwries £ Lows Paud K. Potadie Martia Swanson
Kitsting O, Brennsis Larees L HE Use D, MactinPrice Mark O, Raffety obe R Thompaox
o Kirk Beown Amy Tym A, Sstsort - Heaathorshaw Risko
Dhindd T, Bydaiek WWASam L Howtaex! Donekd L. 8, Mbec Hobw? B, Rupe “Tarf M Weoks
Daie A_Comer Mariyn B, HuteRnson Ronaid 0. Morswec Jacres . S Fakonie J WIEIANOCE- MRS
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STATE OF NEBRASKA
(Bffire of the Aftorney General

2118 STATE CAPITOL BUILDING
LINCOLN, NE £8503.8920
{402) 471-2682
TOD {402) 471-2682
CAPITOL FAX {402) 4743297
1235 K §T, FAX {402) 4714728

DON STENBERG STEVE GRASZ
ATTORNEY GENERAL April 12, 1999 LAURIE SMITH CAMP
DEPUTY ATTORNEYS GENERAL

Secure Monetary Facility
144 Fairport Village Landing, Suite 212
Fairport, NY. 14450

RE: M. June Clark
Dear Representative:

By letter dated February 23,1999, our office forwarded the
above referenced complaint to you for your written responsge. To
date we have not received your reply.

While we would appreciate your voluntary assistance, we wmust
advise that under the provisions of the Nebraska Consumer
Protection Act, Neb.Rev.8tat. §59-1601 et seg. (Reissue 1993}, this
office is empowered to initiate formal proceedings to obtain
necessary information in regard to a consumer complaint.

Please advise us within fourteen days of your position in
regard to the consumer complaint filed with our office.

Thank you for your cooperation.
Sincerely yours,

DON STENBERG
Attoxrney Gener
[ .

Alberta Johnson Arruda

Complaint Mediator
Consumer Protection Division

B1
David K. Artecom Jason W, Hayes Jecxifa S, {Bedatt Foay A Pt Matrc D Star
L Jay Bactes AenbecF, Homck. Crates & Lows Pau N
Krfstne 0. Brecreis Laren LR Lisa . MartiaPrice. Mark D, Hatfery Jotn & Thompaon
4 Kk Beown Ly A, Mton " Cada Howthecshaw Riska
Davd 7, Bycalek VWi £ Howaind Derwwid 1, B Ml Hobet B, Rupe Tioett M, Weeks
Omis A, Correr Makyrt B, Haterinson, Bl T, ~ Sacoas O, Senttty Mook J, Whitharrces Mantxios.
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CASHORAMA/SECURE MONETARY FACILITY
144 FAIRPORT VILLAGE LANDING STE 212
FAIPORT, NY 14450

Dept. of Justice
APR 2 6 1999

State of Nebragka

APRIL 20, 1988

STATE OF NEBRASKA

OFFICE Or THE ATTORNEY GENERAL

2115 STATE CAPITQOL BUILDING

LINCOLN NE 68503-2682

TTIN: ALBERTA JOHNSON ARRUDA
COMPLAINT MEDIATOR

RE: JUNE CLARK vs. CASHORAMA AND SECURE MONETARY FACILITY

Gentlemen:

We have recently received your correspondence regarding a
complaint that has not been answered for the above named customer.

We do not have a record of a complaint concerning this person.

Please forward us a copy of the complaint so we can rectify this
situation.

If there are any further questions please feel free to contact us.

Alisa Williams
Customer Service Representative
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STATE OF NEBRASKA

Bffice of the Attorney General

2115 STATE CAPTOL BUILDING
LINCOLN, NE 68508-8920
(402) 471-2682
TDD (402) 474-2682
CAPITOL FAX (402) 471-3297
1235 K ST. FAX (402) 4714725

DON STENBERG STEVE GRASZ

ATTORNEY GENERAL LAURIE SMITH CAMP
DEPUTY ATTORNEYS GENERAL

February 23, 13999

Bureau of Unclaimed Cash
223 Wall Street
Huntington, NY 11743-2060

RE: M. June Clark
Dear Representative:

Our office has been notified by LaRue Roberts,daughter of M.
June Clark, that Ms. Clark has sent money to you in response to
offers to enter a sweepstakes. LaRue Roberts is 82 years old and
is vulnerable to offers of the type you made to her.

This office requests that any money sent to you by M. June
Clark be returned to her, with evidence of that refund being sent
to this office.

We also regquest that no more solicitations from your business
be sent to M. June Clark.

We expect a response to this office by March 12, 1899.

Sincerely,

oxr

Complaint ¥ a
4 eCtion Division

Consumer

(o]
Dawid K. Arterbumn Janon W. Hayes Jecwifec . Liiegahi Peny A Pirsch Mark D. Starr
L Jay Bartel Amber F. Herrick Chartes E. Lowe Pau N, Potacse
Kristine D. Brecnets Lauren L Hat Lisa 0. Martin-Price. ‘WMark D. Raffaty Joha R Thompeson
J. Kirk Brown Ay Lyret A Meison Heathershaw Risko Waid
David T. Bydalek ‘Witkam {_ Howland Doneld J. 8. Miler Habect B. Ripa Teari ML Woeks
Daie A. Comec Martyn . Hutchinson Rorwkt D. Moravec: James D, Smith Melarie J. Whtamone-Mantzios
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NEBRASKA DEPARTMENT.OF JUSTICE
Office of the Attorney General

RETURN TO:

Consumer Protection Divisior
2115 State Capitol

tincoln, Nebraska 68509
(402)471-2682

800-727-6432

CONSUMER COMPLAINT FORM

Fiease type or print clearly In black ink. ()jc,\' O wdn \‘\(\
e =, OOMN =<
COMPLAINT REPORTED BY . COMPLAINT REPORTED AGAINST

pon stenberg
Attorney General

M Sone Clack Colre s ns Lioakas aned
Your Name Ngme of Firm or Person Complained of Q&\'_\
220 W2 e 275 \WNall e ¥
i Address Thelr Address
et L NE sz < Dunt.coyen | NN Wgd®
City,State,2IP Code City,State, 2P Code
Phone No. Home Phane No. Phone
Clo LaPux Aoberts (%%hb\
Gt ST Sy
Ocare, NE 65120 Name of ndividual With Whom You Dealt
Your Address at Date of purchase §f Different than Above Type of Product or Service
pate of Purchase of Product or Service Cost of Product or Service
Method of Payment (Cash, check, credit card Actual Amount Pald

iclose photocopies of any documents that may relate to your complaint {contrac
'vertisements, correspondence, cancelied checks or other proof of payment)

FOR OFFICE USE oKLY o DO NOT SEND ORIGINALS | Forormcsusz ony
Do : Dete Ciowec_
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STATE OF NEBRASKA

Offire of the Aftorney General

2115 STATE CAPITOL BUILDING
LINCOLN, NE 68509-8920
(402) 471-2682
TDD (402) 471-2682
CAPITOL FAX (402) 471-3287
1235 K ST. FAX (402) 4714725

DON STENBERG STEVE GRASZ

ATTORNEY GENERAL LAURIE SMITH CAMP
March 3, 1999 DEPUTY ATTORNEYS GENERAL

Secure Monetary Facilicy

Customer Service

144 Failrport Village ianding, Suite 212
Fairport, NY. 14450-1£44

RE:

860 "G" St., Geneva, NE. 68361-2022

Dear Representative:

We extend our appreciation to you for responding to our
concerns in regard to the above reférenced complainant. Please
note as per your reg ¢ we have included the complainants address
for your further att on to her request in regards to removing
her name from all ':-v: Irture mailings.

Sincerely,

DON STENBERG
Attorney General

Afger Johnson Arruda
Complaint Mediator
Consumer Protection Division

TY
David K. Arterbom Jasca W. Hayes Jonnifor 5. Likedahl ~Peay A Pirsch Mark O. Staw
L Jay Bartel Arrityer F_ Herick Charies E_ Lowe Pau N, Potace: Martin Swenson
Kaistine D. Brerveis Lawren L Htl Usa D Martin-Price Mark D. Reatioty John R Thomeson
4. Kek Brown Ay Holienbeck Lym A Metson Carta Heathershaw Rizko By Waid

Davd T. Bydalok Wit L Howtand Donmkd J. B, Miler Hobert 8. Rupe Tori M. Woeks.
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SECURE MONETARY FACILITY
CUSTOMER SERVICE
144 FAIRPORT VILLAGE LANDING SUITE 212
FATIRPORT NY 14450-1850

STATE OF NEBRASKA
OFFICE OF THE ATTORNEY GENERAL
2115 STATE CAPITOL BUILDING
LINCOLN NE 65809
ATTN: ALBERTA ARRUDA

COMPLAINT MEDIATOR DIVISION

RE: NINA R WESTFALL

Dear Sirs:

In reply to your correspondence regarding the above customer, we
have removed her from our mailing list.

Secure Monetary Facility is a company that rents lists from
companies that own them. We have no control over the names on
these lists.

As you probably know, a person can become a part of a mailing list
through many channels, by answering many different advertisements
or questionnaires, or sending a response in to other companies.

In order to have names removed from these other 1lists, the
customer may contact:

DIRECT MAIL MARKETING

6 E 43RD

WASHINGTON DC 10017
and they will in turn contact the owners of the aforementioned
mailing lists, requesting the customer's name be removed. There
is no charge for this service.
Thank you.

Jennifer Starr
CSR

cc: Nina Westfall
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CASHORAMA

Vi Dunnigan 521799 1016 314

. 10.00
Operating
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Cashorama, Inc.
144 Fairport Village Landing #212
Fairport, NY 14450

Bureau of Consumer Frauds And protection
144 Exchange Blvd.
Rochester, NY 14614

May 21, 1999
RE: RCR99A 10462, Virgil Dunnigan

To Whom It May Concern:

We have received your correspondence regarding the above file number. We apologize for the delay in
responding to this complaint. :

According to our records, we have not received any correspondence regarding the customer’s
dissatisfaction with our company. We are returning his payment of $10.00 along with a letter of apology.

If we may be of further assistance, please do not hesitate to contact us

Sincerely,

Rita Anthony
Customer Service Representative
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Cashorama, Inc.
144 Fairport Village Landing #212
Fairport, NY 14450

Virgil Dunnigan
1920 South Second St.
Springfield, IL 62704

May 21, 1999

Dear Mr. Dunnigan,

We have recently received correspondence regarding a transaction you made with our company. We are
returning your payment of $10.00 and removing your name from our mailing list.

Please accept our sincere apologies for any inconvenience you may have experienced. If I may be of further
assistance, please do not hesitate to contact me. ’

Sincerely,

Rita Anthony
Customer Service Representative



STATE OF NEW YORK
OFFICE OF THE ATTORNEY GENERAL
ELIOT SPITZER REGIONAL OFFICE DIVISION
Attorney General ROCHESTER REGIONAL OFFICE
May 1, 1999

Secure Monetary Facility

144 Fairport Village Landing

Suite 212

Fairport, NY 14450-

Re: Our File No: RCR99A10462

Consumer: Virgil Dunnigan

Address 1920 South Second Street
Springfield, (L 62704-

Dear Sir or Madam:
Enclosed please find a copy of a complaint filed by the above consumer.

Attorney General Eliot Spitzer's Bureau of Consumer Frauds and Protection enforces consumer
protection laws and mediates consumer complaints. Our purpose in handling individual complaints is to
assist in settling disputes fairly and amicably.

Since we now know only the consumer's side, we request that you review the complaint and state
your position in writing. We enclose our response form. Kindly attach copies of any relevant
documents.

er adjustment, it should be made promptly
and you should advise us accordingly.

Of course, if the consumer is entitk

Please send your reply within seven (7) business days.
We look forward to your cooperation.
Very truly yours,

BUREAU OF CONSUMER FRAUDS
AND PROTECTION

Enclosure

PLEASE INCLUDE ABOVE FILE NUMBER ON ALL CORRESPONDENCE
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ATTORNEY GENERAL ELIOT SPITZER .
STATE OF NEW YORK COMPLAILNL runu

OFFICE OF THE ATTORNEY GENERAL Consumer Hodine For Hearing Impaired
BUREAU OF CONSUMER FRAUDS AND PROTECTION 1 (800) 771-7755 TDD (800) 788-9898
144 Exchange Boulevard hrtp:/fwww.oag.state.ny us

Rochester, NY 14614-2176
Tel. (716) 327-3240  Fax (716) 546-7514

. PLEASE BE SURE TO COMPLAIN TO THE COMPANY OR INDIVIDUAL BEFORE FILING.

PLEASE TYPE OR PRINT- CLEARLY IN DARX INK.

. YOU MUST COMPLETE THE ENTIRE FORM. INCOMPLETE OR UNCLEAR FORMS WILL BE RETURNED TO YOU.
MAKE SURE YOU ENCLOSE COPIES OF IMPORTANT PAPERS CONCERNING YOUR TRANSACTION.

sw

Vieeie L. Downtréad uﬁ?ﬁ“}?n

STREET ADDRESS \ BUSINESS TELEPHONE NUMBER
L) 92, Sa asr Jme
CITY/TOWN COUNTY STATE . ZIP
SPRUANEE(F LD SENEAr o  Jllzwves YAEE P4
NAME OF SELLER OR PROVIDER OF SER NAME OF GTHER SELLER OR PROVIDER OF SERVICES
gjze vrL Mamﬂy }%’L&/(_z =y
Zz %f STREET ADDRESS
/ ‘—ff{’ P CautPoer l//wm AN
STATE CITY/TOWN STATE 77
iR Poer /\/7' ) LI
TELEPHONE NUMBER Z TELEPHONE NUMBER
-ATE OF TRANSACTION - COST OF PRODUCT OR SERVICE HOW PA;]D (Check those which apply)
Scr /o 1978 $ /O<eo O caan B/Ch:ck {7 credic cars [ otter -
DID YOU SIGN A CONTRACT? ‘WHERE DID YOU SIGN THE CONTRACT? DATE SIGNED
[ o Yo COVTRALT -
WAS PRODUCT OR SERVICE ADVERTISED? WHERE WAS [T ADVERTISED? DATE ADVERTISED
s I DiRECT MBI CUge Urar &7 (718

TYPE OF COi {e.g. car, mail order, etc. Use the reverse side of this form w provide detils)
(;;gz\ Reveese Si1DE

DATE YOU COMPLAINED TO THE COMPANY OR INDIVIDUAL PERSON CONTACTED JOB TITLE

ByMat (] By Teleghone [} 10 Person
NATURE OF RESPONSE DATE OF RESPONSE

HAS MATTER BEEN SUBMITTED TO ANOTHER AGENCY OR ATTORNEY? (IF “Yes,” give name and address)

D Yes ‘gNo

IS COURT ACTION PENDING?  (Please describe as necessary)
Yes No

MANUFAm OF PROD!:V(ET - PRODUd MODEL OR SERIAL NUW
Lo RPPLLOA BLE-

ADDRESS WARRANTY EXPIRATION DATE

DID BUSINESS ARRANGE FINANCING? (If “Yes,” give name and address of bank or finance company)

Ovee The N 0T _ALPLLCAELE

PLEASE DESCRIBE COMPLAINT ON REVERSE SIDE
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BRIEFLY DESCRIBE YOUR COMPLAINT.
FHEL. LerTile R Eo¥0 g/ PrrefEl, (518 5%@_@;:5/
HAD A cffecre o pt, y#lo V6 R NAp1owab %W?W
THAT cmnfﬂ.zwf\ffﬂ MY CHECk. Fp. ST 68, 4D gRELR.
CtAe] P/ﬁcmz WHAEH-F- MAUED Yo THEM, &/17%- MY Ofreg

£ 3100 Foe W02, 0w/ Oy, 10 (998 - MO CHEECIL WAS ErEe.
(CEeEAVED Frrom THE ]

AP MEN IINTD ju yHE VT GpnEere, SIATE.
g7 WEW Yoic, 270,019 pro7 ﬂiv/cizﬁf(ﬂfm/izy Bur /F
THTY SEAND yHE SorE Legize. VO A YoLumE gf
PEIR) gop NEVER PHY  THEY ALE conpoerrd' s ft

Saeaml Af&fﬁf/ oF Tt LETTER Witt=BE=Sp g
g w 1S EWCLOSE D FERPRINVITHC

"HAT FORM OF RELIEF ARE YOU SEEKING? {e.g., exchange, repair or money back, etc.)

WHO REFERRED YOU TO THIS OFFIcEr__ A Lo T S PIT2ER ﬂmffm STRTE or
NEW Y IelC.

READ TBE FOLLOWING BEFORE SIGNING BELOW

PLEASE ATTACH TO THIS FORM PHOTOCOPIES of any papers involved (confracts, warranties, bills received, cancefled checks,
correspondence, etc.). DO NOT SEND ORIGINALS.

NOTE: In order to resolve your complaint, we may sexnd a copy of this form to the persen or firm about whom you are complaining.

In filing this complaint, I understand that the Arorney Generel is not my private anorney, but represents the public in enforcing laws designed
10 protect the public from misleading or unlawful business practices. I also understand that if I have any questions concerning my legal rights
or responsibilities, I should contact a private agorney. T have no objection. to the contents of this complaint being forwarded to the business
or person the complaint is directed against. The above complaint is true and accurate to the best of my knowledge.

1 aiso understand that any false statements made in this complaint are punishable s a Class A Misdemeanor under Section 175.30 and/or
Section 210.45 of the Pendl Law.

Signature: 7""4/ W Date:, é M ;r; / 2 f#

HAVE YOU ENCLOSED COPIES OF IMPORTANT PAPERS?

Return to: Office of the Attorney General
Bureau of Consumer Frauds and Protection
144 Exchange Boulevard
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YLl S/ s o
: ,SECUQEbMDNETARY FADILITY

144 FAIRPORT VILUAGE LANDING, GUITE 212
FAIRPORT, NY 14450

In reference tor
Contingent. Cash Trensfer for: -

e i 010 TYNOIGY YIISTHO0H
520-234 ALL FOR AADC 625 o : R g
onga: Dunmigan T TWRNESAINGOLIY 312030 SAN

1920.6. 200 St . b s
e iTriold, 1L Téz704-39ss  60Ch ¢ T ¥dY

Ll m £ 111 IRMNER 1IN} ) N
: ’ GH&@QA&I\GH&I

Tiis i your registered And recorgod dociment that verifies Wat the cheekt we re holding for you'ts about to
b cancelled. ‘If vou act quickly. you can reverse the cancellation, and receive the check which 1 cashable i
wxmost any benking instituti B : . S

~Dear me D\mmgan

Tam aliowed to hold ths ied in your neme For'a very limited fime. If you respond to this
notification within § days of your recerpt of this letter, ] will be pleased t authorize release of your check
“and send it to you via uniformed cousier. - . :

“ have o inform you that w cannot hold your Tunds beyond this short {but reasonable) deadlize.’ Our [itm.

has gone. [0 Inore 1140 100 cst}:xpmg.c'hxst'to. gt this notification tnto the correct hands (yours), and it is
snow your responsibility, i Gls! have reserved m Your BAIE. - D

1 you need 1o o i corestly yerify your claim, wsing the Sash claim form below, and then | canrelease
your check. ™. You should be aware that our national contest has a grand prize of $10,000.00, ples other sums
+/in varying amounts as indica the confest declarative opyeverse. | (. L O
’ REDK 15 STTTING.QN MY DESK AWATTING YOU TO CLAIM IT!
1zl contest is eastly accomplished via the clai form Yelow, and you will be pleased to
‘skill game has, only, three parts, all interesting and fun and challenging. Help willbe

p&ig it d::s 2d and all'is spelled out completely in contest deciam[@ve

»

Again, compléte this transaction oy £illing i {he Slaim form below, TeIUrn it to e within 9 days of your
Treceiot gmgyem;m&mmmmmmum one complete pavmentl.

Very Sincemly,
. Wg%?mw,
‘Morten P. Morgan
Vice President

P.S. This is not a lottery nor a sweepstakes, but 2 game of fun and skill. You already have a check coming ¢
you. CLAIM TT NOW!
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ATTORNEY GENERAL ELIOT SPITZER
State of New York
Office of the Attorney General

FleNo.:

RESPONSE FORM

Name of consumer:

Legal name of company:

Executive office address:

If 2 corporation, names of president and general manager:

If a partnership, names of partners:

1f a sole proprietorship, name of owner:

Narne, address and telephone number of person to contact for additional information:

RESPONSE TO COMPLAINT:
(Enclose_copies of documents in support of your position. Use additional pages if necessary.)

In order to resolve this matter, we offer to:

I understand that any false statements made on this form are punishable as a Class A Misdemeanor under §175.30 and/o
§210.45 of the Penal Law.

Name: Title:
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GASHGHAMA
Ms. Christine Mc Mahon 5/21/99 4313
N 14.97
14.97

Operating

5P oeLuxE BUSINESS FOAMS  1+800-328-7208
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Cashorama, Inc.
144 Fairport Village Landing #212
Fairport, NY 14450

Office of the Attorney General
Atta: Teresa Salts

301 SW 16®

Lower Level

Topeka, KS 66612

May 21, 1999

RE: File No. 99-1694

Dear Ms. Salts:

We have recently received your correspondence regarding the above file number. We apologize for the
delay in the response time of this letter. After repeated efforts we were unable to locate the customer in our
records. Enclosed you will find a letter of apology to Ms. Mc Mahon and a refund check in the amount of
$14.97.

If we may be of further assistance please do not hesitate to contact our office.

Sincerely,

Rita Anthony
Customer Service Representative
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Cashorama, Inc.
144 Fairport Village Landing #212
Fairport, NY 14450

Ms. Christine Mc Mahon
2714 West 48" St.
Westwood, KS 66205

May 21, 1999

Dear Ms. Mc Mahon:

We have recently received correspondence regarding your dissatisfaction with our company. Unfortunately
we were unable to locate you in our records. However we are returning your payment of $14.97. We
apologize for any inconvenience this may have caused you, and will remove you from our mailing list
immediately.

Please accept our sincere apologies for any inconvenience you may have experienced. Enclosed you will
find a check in the amount of $14.97.

If I can be if further assistance please do not hesitate to contact me.

Sincerely,

Rita Anthony
Customer Service Representative
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Htate of Ransas
®ffice of the Attorneg General

CONSUMER PROTECTION/ANTITRUST DIVISION

301 S.W. 10TH, LowEeR LEVEL, TOPEKA 66612-1597
PHONE: (785) 296-3751 Fax: 291-3699 TTY: 291-3767

CARLA J. STOVALL ' Consumer Hotume
ATTORNEY GENERAL 1-800-432-2310

May 11, 1999

Bureau of Unclaimed Cash iy
144 Fairport Village Landing el
Suite 212

Fairport, NY 14450

Re: Our File No. 99-1694
Ms. Christine McMahon
2714 West 48th St.
Westwood, KS 66205

Dear Sir/Madam:

This office recently sent you a cowplaint filed by the
above-named party. Although we asked that you respond to our letter
promptly, we have not heard from you.

We are interested in determining the validity of this complaint.
Please provide this office with a written response within seven days
in order that this matter can be settled without resorting to legal
action.

If you have already responded to our previous letter, please
send us a copy of that correspondence. Your cooperation is
appreciated.

Sincerely,

OFFICE OF THE ATTORNEY GENERAL
CARLA J.,STOVALL

S

Specia}Y Agent
Consumer Protection Divisicn

dw:5
cc: Ms. Christine McMahon
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State of Ransas
Bffice of the Attorney General

CONSUMER PROTECTION/ANTITRUST DIVISION

301 S.W. 10TH, LOwER LEVEL, TOPEKA 66612-1597
PHONE: (785) 296-3751 Fax: 291-3699 TTY: 291-3767

~ April 2, 1999
CARLS. J. STOVALL P Consves Horune
ATTORNEY GENERAL 1-800-432-2310

Bureau of Unclaimed Cash

144 Fairport Village Landing
Suite 212

Fairport, NY 14450

Re: Our File No. 99-1694
Ms. Christine McMahon
2714 West 48th St.
Westwood, KS 66205

Dear Sir/Madam:

We have received the enclosed request for assistance from the

above party. It is the policy of this office to protect consumers
against unconscionable and deceptive business practices as well as to
treat businesses fairly. In accordance with this policy, we are

bringing this complaint to your attention to provide you an
opportunity to respond.

Please review the consumer's complaint and provide the relief
requested if you believe it is justified under the circumstances. We
would appreciate a written response within two weeks so that our files
will reflect full and accurate information for the evaluation of this
complaint. It would be of great assistance if you would include the
file number listed above on all correspondence.

We will determine whether a violation of the Kansas Consumexr
Protection Act has occurred at the conclusion of our investigation and
will notify you at that time. Your cooperation is appreciated.

Sincerely,

QFFICE OF THE ATTORNEY GENERAL
CARLA J, STOVALL

Consumer Protection Division

dw:4
Enclosure
cc: Ms. Christine McMahon



171

State Of Kansas

Office Use Only

Stfice Use Only
Office of the Attorney General aee A
CONSUMER PROTECTION/ ANTITRUST DIVISION c ) 2=
301 W. [0TH STREET, LOWER LEVEL aegory: _
TOPEKA, KANSAS 66612-1597 File No.: ~/ &7

PHONE! (785) 296-3751 Fax:291-3699 TTY:291-3767

CARLA J. STOVALL
ATTORNEY GENERAL

CONSUMER HOTLINE

CONSUMER COMPLAINT . 1-800-452-2510

INFORMATION ABOUT THE CONSUMER INFORMATION ABOUT THE COMPANY
(SIGNATURE ON BACK REQUIRED) YOUR COMPLAINT IS AGAINST .

Name: MR, DATE OF BIRTH: COMBANY NAME:
C}'\/r\e mCmagou 4-9-03 /gUl‘@‘?U 070 (%nc/@/mﬂ/ Gsé
3 st 48 S TIY Faieport o Lend,

ADDRESS Apr. #

Ciy, STATE, ZIF; : Crpr, STATE, ZIP: . oy ,(4 Z/Zj
b estwesd {s w2 Eacrpord | Y 714450 l

DarTime pHoNE #: T/ P8 -787] (C\;:&u'f> PrHoNE #:

Home prone  #: 7/ 3 F3 ) 1¢S5

P AM A IVIDUA| CORFORATION

SALES PERSON:

COKTACT PERSON:
: ’-."xNFohMAfnoNiAéqurlmE_TRANSACﬁON B8

SATION : ?

(CIRCLE ONE)' SOLE PROPRIETOR PARTNERSHIP

TE OF TRAN:

DID YOU SIGN A CONTRACT? /ﬂO DATE sSIGNED: PLACE SIGNED:
PRODUCT OR SERVICE INVOWVED:

Cas
AMOUNT PaID: $ 1 Paio BY: i/ Casn CHECK CReorr CARD Loan

ARE YOU MAKING PAYMENTS ON A ::QNTRACT?_é é IF 5O, LIST COMPANY NAME, ADDRESS, AMOUNTS PAID, AND YOUR
ACCOUNT NUMBER!

FIRST CONTACT BETWEEN YOU AND THE COMPANY: (CHEGK ONE) WHERE 01D THE TRANSAGTION TAKE PLACE: (CHEGK

ONE)
- PERSON CAME TO MY HOME OVER THE PHONE
| TELEPHONED THE COMPANY AT HOME
! RESPONDED TO A RADIO/TV AD AT THE COMPANY
L=t RECEIVED INFORMATION IN THE MAIL LBV MaAIL
| WENT TO COMPANY’'S PLACE OF BUSINESS OTHER (EXPLAIN)

{ RECEIVED A TELEPHONE CALL FROM COMPANY
OTHER (EXPLAINY

1]

. RESOLUTION SOUGHT -

"HAT ASSISTANCE ARE YOU SEEKING? (CIRCLE ONE)

ProoucT DELIVERY
PLAING SERVICE PERFORMED HER

SHpL S ending Hhew medoret,

/4,
IF YOU ARE SEEKING A REFUND, PLEASE STATE THE AMOLUNT: $ ? 7
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ACTION YOU HAVE TAKEN *

HAVE YOU RETAINED AN ATTORNEY REGARDING THIS COMPLAINT? ' F SO. PLEASE STATE THE NAME, ADDRESS, AND PHONE

JMBER OF YOUR ATTORNEY:

HAS LEGAL ACTION BEEN TAKEN BY YOU OR AGAINST YOU WITH REGARD TO THIS COMPLAINT? ( / e so. PLEASE DESCRIBE
THE CURREMNT STATUS OF ANY LEGAL ACTION:

HAVE YOU FILED THIS COMPLAINT WITH ANY OTHER AGENCIES? ! /4 IF SO, LIST NAME OF AGENCY AND STATUS OF COMPLAINT.

DESCRIPTION OF SACTION

PLEASE DESCRIBE THE TRANSACTION IN CHRONOLOGICAL ORDER (ADD ADDITIONAL PAGES IF NECESSARY).

Nad oo B oy
e e

7

W@%%% had B cu 2

Mif W%sz\

O,'/IaA .

DOCUMENTATION OF THE TRANSACTION

PLEASE PROVIDE COPIES OF ALL DOCUMENTS RELEVANT TO THIS COMPLAINT, INCLUDING ADVERTISING MATERIAL, CONTRACTS,
WARRANTY INFORMATION, RECEIPTS, LETTERS, CHECKS (FRONT AND BACK), PHOTOGRAPHS, ETC. FALURE TO PROVIDE ALL RELEVANT
DOCUMENTS WILL CAUSE UNNECESSARY DELAY IN THE HANDUNG OF YOUR COMPLAINT.

VERIFICATION

N FILING THIS COMPLAINT, | UNDERSTAND AND AGREE THAT THE ATTORNEY GENERAL AND HER STAFF ARE NOT MY PRIVATE ATTORNEYS,
BUT INSTEAD REPRESENT THE STATE OF KANSAS (N ENFORCING LAWS DESIGNED TO PROTECT THE PUBLIC FROM DECEFTIVE AND
UNCONSGIONABLE BUSINESS ACTS AND PRACTICES. | UNDERSTAND THAT KANSAS LAW LIMITS THE PERIOD OF TIME DURING WHICH |
MAY FILE ANY PRIVATE LEGAL ACTION(S), AND | HAVE SEEN ADVISED TO CONTACT A PRIVATE ATTORNEY IF | HAVE ANY QUESTIONS
CONCERNING THOSE TIME LIMITATIONS AND MY LEGAL RIGHTS WITH REGARD TO ANY FRIVATE ACTION(S). | FURTHER UNDERSTAND AND
AGREE THAT THE CONTENTS OF THIS COMPLAINT MAY BE FORWARDED TO THE BUSINESS OR PERSON THE COMPLAINT IS DIRECTED
- SAINST OR TO OTHER APPROPRIATE AGENCIES. FINALLY, | VERIFY THAT THE INFORMATION CONTAINED IN THE ABOVE COMPLAINT iS
WE AND ACCURATE TO THE BEST OF MY KNOWLEDGE.

mf/%eiu 3//3

YOUR SIGNATURE
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BUREAU OF UNCLAIMED CASH

144 Fairport Village Landing, Suite 212
Fairport, NY 14450

CASH ROUTING NO.
IE7-L82 ALL FOR AADC 328 \
Wiliiam McMahon

. 50019385165 O304

9000 US Highway 192 # G40
Clermonty FL 34711 8299
Ldlubullesdialleasdfabosblliunliflnlbandhl

bate ! G2/19/9%9
Cash Recipient : William McMahon

Cancellation Date : 03/05/99

Pear William McMahon.

As unclaimed cash director it is my sworn duty to locate
William Mctahen of 9000 US Highway 192 # kL40. Clermont. FL-
Unclaimed cash is being held in vour name and vour

immediate response is required to avsid cancellation.

Please respond within 72 hours with the Cash Claim/Entry Fcorm
in the sealed envelope-

There is no mistake- If you are William McMahon
of 9000 US Highway 192 # b40. Clermont. FL.+ then
the monev is vours.-

William~ please don't allow this claim to lapse
into cancellation. Respond within the recommended 72
hours to ensure prompt pavment-

Additional funds in excess of %1i0.000.00 remain unclaimed
pursuant to the Cash Declarative on reverse of claim
form. %L4.97 entry fee required to retain eligibilty.

Sincerelya

i

President

P.S. Because of deadline. this mav be vour only
notification of vour unclaimed funds-.

enclosed

|



FORM NO. 00214C

wowse | NOTIFICATION OF CASH FORFEITURE
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Date: 02/22/99

RE: Five day forfeiture notice

50019657647  CDB30S

435-%2Lk MIXED AADC 890
William McMahon

9000 US Highway 192 # k4O
Clermont FL 34711 &299
00 Py s [ P P 1 v o P

Dear William-.

I have been retained bv the Bureau of Unclaimed Prizes to
locate contest entrants and to release unclaimed checks. It

is with great pleasure and extreme urgency that I am contacting
vou at this time. William-

Your name has appeared on my list of those people in
ieopardy of cash forfeiture. The Bureau of Unclaimed Prizes
is holding cash in vour name for five more davs- After five
dayss vour unclaimed cash may be forfeited and aswarded to
another partyv. It is my sworn duty to notify you of this
cash so that vou may receive it prior to forfeiture.

Don't vou want the monev? It's yours - all vou have to do

is fill out the Cash Claim/Entry Form and return it in the
envelope I've provided for vour conveniance within five days
without entry requirement and this cash will be delivered to
vou via neqotiable bank check immediately.

Due to time limitations. you mav not be notified of this

cash again. Unclaimed checks will be pooled and redistributed
according to the Rules & Requlations of disbursement. This
matter is entirely in your hands.

In addition. there is the matter of the unclaimed %10.000.00
grand prize. Tnis skill bssed prize remains unclaimad and

I am required to notify you of vour rights and entitlements
with reaard to this monev. Pursuant to Cash Declarative on
reverse %14.97 entry fee is required. Check the appropriate
box on the (ash Claim/Entry Form below and your entitlement
paperwork will be forwarded tc you at:

9000 US Highway 192 # L4B. Clermont. FL. 34711 8259
immediately.

Sincerelya

isbufsements O0fficer

P.S. Response required within 5§ days of receipt to avoid

B.U.C.DEPTY
DIRECTORS BFFICE
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State of Ransas
Bffice of the Attorney General

CONSUMER PROTECTION/ANTITRUST DIVISION

301 S.W. 10TH, LOowER LEVEL, TOPEKA 66612-1597
PHONE: (785) 296-3751 Fax: 291-3699 TTY: 291-3767

CARLA J. STOVALL Consuner HotLine

ATTORNEY GENERAL March 3, 1999 1-800-432-2310
Joan McMahon

2714 W. 48" Street
Westwood, KS 66205

RE: Complaint
Dear Mrs. McMahon:
L am inreceipt of your letter concerning your in-laws. I have enclosed complaint forms that you may
fill out for each company they have lost money with. Our office will attempt to recover their money

and ask that their name be removed from the company’s list and ask that the mailings stop. If you
have any questions, please feel free to contact me.

Sincerely,

OFFICE OF THE ATTORNEY GENERAL
CARLA J. STOVALL
Tere:

Special Agent

Consumer Protection Division

\/’/t/j'enc osures ML‘: 6J@
He o
MB 0 \cﬂ]

ik
s b A

[ A
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Senate Permanent Subcommittee
on Investigations
Tue LusticMman Firm, P.C.
ATTORNEYS pBTE 29
60TH FLOOR
EMPIRE STATE BUILDING
NEW YORK, NY 10118-6098
TEL: (212) 268-0797 + Fax: (212) 268-1989
SHELDON S. LUSTIGMAN ANDREW B. LUSTIGMAN
(ADMITTED NY & NJ) July 1, 1999 (ADMITTED NY & NJ)

VIA FAX (202) 224 7042 (without enc.)
AND FEDERAL EXPRESS

Mr. Emmett Mattes

Subcommittee Staff

Committee on Governmental Affairs

100 Russell Senate Office

Washington, DC 20510

Re: Corporate Prize Headquarters, Inc. Request For Information and Material

Dear Mr. Mattes:

We are special regulatory counsel to Corporate Prize Headquarters, Inc. (“Corporate
Prize”) and have been asked to respond on its behalf to the Permanent Subcommittee on
Investigations” request for information and materials as set forth in letters to Contest Express.

Please be advised that it is the intention of the company and its principal to comply
in good faith with the Subcommittee’s request for information. You will note that the company
offers a sweepstakes which prominently discloses that no purchase is necessary to enter or win. The
products offered by the company is backed by an unconditional, money-back guarantee of
satisfaction.

The company has supplied the information fumnished herewith. The following
information is being supplied based on Staff’s representation that this investigation is not related to
an enforcement action by the United States Postal Service, the United States Attorneys’ Office, the
Federal Trade Commission or any of the state attorneys general and that such information will not
be provided to such enforcement agencies. The company’s response is as follows:

Q.1. The name, address, owner or owners, and officers or directors of any and all entities
(including fictitious names and dba’s) under which your company sent mailings from
January 1998 to the present.

Answer: Andrea Burrow (owner and officer)
Corporation Name: Corporate Prize Headquarters, Inc.
Address: 2950 Saybrooke Boulevard
Stow, Ohio
Trading names: None
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Mr. Emmett Mattes
July 1, 1999
Page 2

Q.2. The date entries identified in item 1 were established and the date each entity began
sending promotional mailings or conducting contests.

Answer: Corporate Prize was incorporated in August 1998 and began sending mailings in
approximately March 1999.

Q.3. Copies of all filings required under any state law concerning contests, sweepstakes,
prize promotions, awards or merchandise offerings.

Answer: The company has not knowingly marketed in any jurisdiction which requires a filing
for the mailings at issue.

Q.4. The approximate number of mailings sent in 1999 by each company identified in item
1.

Answer: The company sent a total of approximately 68,823 mailings in 1999.

Q.5. The number of individuals who responded to mailings identified in item 4 by sending
money or making a purchase.

Answer: The company estimates approximately 1,936 individuals responded to the mailings
by paying to enter the contest.

Q.6. The number of individuals who responded to mailings identified in item 4 without
sending money or making a purchase.

Answer: The company estimates that approximately 2,252 individuals responded to the
mailings by not paying to enter the contest.

Q.7. Three sample copies of every mailing over 1,000 pieces sent in 1999 by all entities
identified in item 1.

Answer: Three sample copies of responsive mailings are enclosed herewith.

Q.8. For every sweepstakes or contest identified in item 4, a list of the prizes awarded and
products offered.

Answer: No contest has yet ended. Products offered include discount coupon vouchers for a
variety of goods and services. A sample coupon book will be produced herewith.
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Mr. Emmett Mattes
July 1, 1999
Page 3

Q.9.  Adescription of how the names and addresses for mailings are obtained, and the source
of any list obtained by the entities listed in item 1.

Answer: The company has utilized the names of recent buyers from an affiliated company,
Cashorama, Inc.

€1.10. The name, address and phone number of a representative of your company whom the
Subcommiltee may contact to request additional information.

Answer: Undersigned counsel is available to assist the Subcommittee to the extent it requires
any additional information.

(.11. Please produce any letters received from an office of the Attorney General or similar
federal regulatory body.

Answer: The company is not aware of any letters from any regulatory bodies.
Please let us know if you have any questions.

Sincerel

REW B_EURTIGMAN

ABL/eb
Enclosure

cc Corporate Prize Headquarters, Inc.
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Senate Permanent Subcommitte
on Investigations
T
THE LL,STIQMAN Firm, PC. ExHBTE 30
ATTORNEYS
GOTH FLOOR
EMPIRE STATE BUILDING
NEwW YORK, NY 10118-6098
TeL: (212) 268-0797 « Fax: (212) 268-1989

SHELDION $. LUSTIGMAN ANDREW J3 {USTIGMAN
(ADMITTED NY & NJ)Y June 14, 1999 (ADMITTED NY & N

BY MAIL AND FAX: (202) 224-7042
Mr. Kirk Walder

Subcommittee Statf

Committee on Governmental Affairs
100 Russell Senate Office

Washington, DC 20510

Re: Enwood, Pressman and Ingram, [nc.
Dear Mr. Walder:

Reference is made 1o your letter of June 9, 1999 requesting that our client, Nicole
Kasday of Enwood, Pressinan and Ingram, Inc., testify at a deposition on June 16.

As 1 told you, although Ms. Kasday is the owner af record of Enwood, Pressman and
Ingram, Inc., she is not active m the operation of the company. Rather, the company is operated
under the directi supervision of Ms. Kasdav’s uncle, Anthony Kasday. [ therefore advised
you that I believe it would be a complete waste of time to question Ms. Kasday.

1 also advised you that T was not sure whether or not we would be representing Mr.
Anthony Kasday. By your letter of June 10, 1999 you have requesied that Mr. Anthony Kasday
appear at a deposition on June 18. Please be advised that we will not be representing Mr. Kasday
with respect 1o this matter. We understand that Mr. Kasday will likely be represented by atiorney
John M. Burns, 11, Mr. Burns can be contacted at (212) 243-1347.

LUSTIGMAN

SSL/eb

cc Nicele Kasday
Anthony Kasday
John M. Burns, III, Esq.
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THE LusTiomaN Firm, PC.
ATTORNEYS

GOTH FLOOR
EMPIRE STATE BULILING
Nrw YORK, NY 10118-6098
TEL: (212) 2680797 - FAX: (212) 2068-1989

SHEIDON 3. LUSTIGMAN ANDREW H. LUSTIGMAN
(ADMITTEDR NY & NJ) June 16, 1999 CADMITTED NY & Np)

BY FEDERAL EXPRESS AND
FAX: (202) 224-7042 (w/o enc.)

Mr. Emmett Maites

Subcommittee Staff

Cormmittee on Governmental Affairs
100 Russell Senate Office
Washington, DC 20510

Re: Enwood, Pressman & Ingram, [nc. and Mellon, Astor &
Fairweather, Inc.: Request for Information and Material

Dear Mr. Mattes:

We are special regulatory counsel to Enwood, Pressman & Ingram, Inc. (“Enwood’)
and Mellon, Astor & Fairweather, Inc. (“Mellon™) and have been asked to respond on their behalf
to the Permanent Subcornmittee on Investigations” Request for Information and Materials as set forth
in letiers to the companics.

Please be advised that it is the intention of the companies and their principal to
comply in gaad faith with the Subcommitice’s Request for Information. You will note that the
companies offer both 2 sweepstakes, which prominently discloses that no purchase is necessary to
enter or win, and contests of skill. Further, products marketed by the companies are backed by an
unconditional money-back guarantee of satisfaction.

The following information is being supplied based on Staff’s representation that this
investigation is not related to an enforcement action by the Uniied States Postal Service, United
States Attorneys Office, the Federal Trade Commission or any of the Stale Attorneys General, and
that such information will not be provided fo such enforcement agencies. The companies have
supplied the materials and information fumished herewith. The companies are responding to the
requests on the basis of currently available information. The companies expressly reserve the right
Lo alter, umend and/or supplement their responses should additional relevant information become
available. The companies’ responses are as follows:

QUESTION 1: The name, address, owner or owners, and officers or directors of any
and all entities (including fictitious names and dba’s) under which your
company seat mailings from January 1998 to the present.
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Mr. Emmett Mattes
June 16, 1999
Page 2

Nicole Kasday is the sole shureholder of record for each of the companies as well as
the sole officer. Inaddition to Ms. Kasday, Shetlah Williams, 8550 West Charleston Boulevard, No.
178, Las Vegas, Nevada 89117, also acls as a corporate director. As Staff has been previously
advised, Ms. Kasday is not actively involved in the day-to-day operations of the companies. Rather,
these operations take place under the direction of Anthony Kasduy.

Enwood, Pressman & Ingram, Inc, has its corporate business address at 8550 West
Charleston Boulevard, No. 177, Las Vegas, Nevada 89117,

The company has operated under the following trading names:

Lombard & Lanfield

Sweepsiakes Admunistrators Association-EP{
Provisional Advance Notification Center
Unidentified Claimant Section

Cash Release Office

Department of Dispursement

Clark and Lewison

R N

Contests of Skill

Enwood, Pressman & Ingram, Inc. conducts various contests of skill under the
following names:

1 National Board of Directors

2, Express Courier Service

3. Philip T. Grossman Comptroller Qperations
3. Western Wire Mailgram

Mailing Addresses
Enwood, Pressman & Ingram, Inc. has used the following addresses to receive mail:

130 Garth Road, Suite 508, Scarsdale, New York 10583

1739 East Carson Street, Suite 930, Pitishurgh, Pennsylvania 15203
1992 Commerce Street, Suite 49, Yorkiown Heights, New York 10598
197 Mill Street, Suite 5-135, Liberty, New York 12754

1214 West Boston Post Road, Suite 112, Mamaroneck, New York 10543

A S

Melion, Astor & Fairwesther, Jnc.

Mellon lists its address as 236 South Rainbow Boulevard, Suite 477, Las Vegas,
Nevada 89128,
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Mr. Emmell Mates
June 16, 1999
Page 3
Mellon also conducts business under the name Award Assessment Committee,

Mellon receives mail at the following addresses:

1. 736 Northwestern Avenue, Suite 620, Lake Forest, [Hinois 60045-1894

2 197 Mill Street, Suite 3-135, Liberty, New York 12754
3 3340 West 95" Strect, Suite 210, Evergreen Park, Illinois 60805-2236.
QUESTION 2: The date entities identified in item 1 were established and the date each

entity began sending promotional mailings or conducting contests.

Enwood, Pressman & Ingram, Inc. was established on June 10, 1998 and started
conducting business in approximately July or August 1998,

Mellon, Astor & Fairweather, Inc. was established on August 5, 1998 and started
conducting business shonly thereafier.

QUESTION 3: Copies of all filings required under any state law concerning contests,
sweepstakes, prize promotions, awards or merchandise offerings.
None.
QUESTION 4: The approximate number of mailings sent in 1998 by each company

identified in item 1.

Enwood, Pressman & Ingram, [nc. sent approximately 4,618,509 mailings in 1998
under the trading names referred to above. Mellon, Astor & Fairweather, Inc. sent approximately
333,785 mailings in 1998.

QUESTION s: The number of individuals who respoended to mailings identified in item
4 by sending money or making a purchase.

Enwood, Pressman & Ingram, Inc. estimates that approximately 241,729 individuals
responded to the mailings by making a purchasc or otherwise sending money. Mellon, Astor &
Fairweather, Inc. estimates that approximately 19,335 individuals responded to the mailings by
making a purchase or otherwise sending money.

QUESTION 6: The number of individuals who respanded to mailings identified in item
4 without sending money or making a purchase.

Enwood, Pressman & Ingram, {nc. estimates that approximately 258,000 individuals
responded to the mailings without making a purchase or atherwise sending money. Melion, Astor
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Mr. Emmelt Mattes
June 16, 1999
Page 4

& Fatrweather, Inc. estimates that approximately 38,670 individuals responded to the mailings
without making a purchase or otherwise sending money.

QUESTION 7: Three sample copies of every mailing over 1,000 pieces sent in 1998 by
all entities identified in item 1.

Three sample copies of all available mailings over 1,000 pieces sent in 1998 are
enclosed herewith.

DUESTION 8: For every sweepstakes or contest identified in item 4, a list of the prizes
awarded and producis offered.

Enwood, Pressman & Ingram, Inc. has been conducting one sweepstakes promotion,
It offered the following prizes:

Grand $11,000.00
20 1,000.00
3 300,00
4" 100.00
st 30.00

Enwood, Pressman & Ingram, Inc. conducted three puwzle skill contest promaotions.
Each required a one-time nomninal entry fec to enter. Ne further fees of any kind were required to
complete the skill contest or 1o compete. No element of luck or chance is involved. The prizes
offered are as follows:

1 $10,000.00 cash or $18,000.00 Annuity option
2 4.000.00

3 2,500.00

4% 1,000.00

5 500.00

6%-10% 100.00 each

1% 100" 50.00 each

i® $14,000.00 or New Pontiac Firebird (winner's choice)}
2 4,000.00

3 2,500.00

4" 1,000.00

5% 300.00

60 10% 100.00 cach

11®- 100" 50.00 each
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Mr. Emmett Mattes

June 16, 1999
Page 5
I $10,000.00
2 4,000.00
3¢ 2,500.00
4 1,000.00
st 500.00
610%™ 100.00 each
11°-100% $0.00 each

None of the prizes have been awarded as yet since the dates for entering the
sweepstakes and the skill contests have not been concluded.

Mellon, Astor & Fairweather, Inc.

Mellon, Astor & Fairweather, Inc. conducts a sweepstakes which has the following
prizes bemg offered:

1% $10,000.00 or Ford Escort or Option of direct
deposit into bank account with a bank
issued ATM card available for
withdrawals per banks daily limits.
(Value $10,000.00) (winner’s choice).

2 1,000.00
39 500.00
4° 100.00
s 50.00

Mellon, Astor & Fairweather, Inc. also offers a puzzle/skill contest providing the
following prizes:

I $10,000.00
2™ 2,500.00
3 1,000.00
4 500.00
s 500.00
&%-10" 100.00 each
11*-100* 20.00 each

None of the prizes have been awarded as yct, since the dates for entering the
sweepstakes and skill contests have not been concluded.
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Mr. Emmett Maltes
June 16, 1999
Page 6

QUESTION9: A description of how the names and addresses for mailings are ebtained,
and the source of any list obtained by the enfities listed in item [,

All names mailed are obtained from rented mailing lists of people who have
responded 1o merchandise sweepstakes or contest offers. The companies do not make any age
selection but rather lake all names available on « monthly basis. The companies utilice the services
of Walier Kar! Company, whose addressis 1 Blue Hill Plaza, P.O. Box 1662, Pear] River, New York
109635, as their fist remal agency.

QUESTION 10: The name, address and phone number of a representative of your
company whom the Subcommittee may contact to request additional

information.

Undersigned counsel is available to assist the Subcommittee to the extent it requires
any additional information.

Please et us know i you have any gquestions.

SSL/eb
Enclosure

cc Mellon, Astor & Fairweather, Inc
Erwood, Pressman & Ingram, Inc.
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Tue LustiomanN Firm, PC.
ATTORNEYS

S0TH FLOOR
EMPIRE STATE BUILDING
NEW YORK, NY 10118-6098
TEL: (212) 2066-0797 - Fax: (212) 268-1989

SHELDON S. LUSTIGMAN ANDREW B, LUSTIGMAN
(ADMITTED NY & NJ) CADMITIID NY & ND
July 6, 1999

VIA FAX (202) 224 7042 (without enc.)
AND FEDERAL EXPRESS

Mr. Emmett Mattes

Subcommuttee Staff

Commutlee on Governmental Affairs

100 Russell Senate Office

Washington, DC 20510

Re: Enwoad, Pressman & Ingram, Inc. and Mellon, Astor &
Fairweather, Inc.: Supplemental Request For Material

Dear Mr. Mattes:

On behalf of our clients, Enwood, Pressman and Ingram, Inc. and Mellon Astor
Fairweather, Inc., we are fumishing the following confidential information in response to your verbal
Supplemental Request. These materials are being fumished in reliance on the same assurances by
Staff as are referenced in our letter dated June 16, 1999, .

The companies have supplied the materials and information furnished herewith. The
companies are responding o the requests on the basis of currently available information. The
companies expressly reserve the right to alier, amend. and/or supplement their responses should
additional relevant information become available. The companies’ responses are as follows:

Q.1. Please provide the net income for 1998.

Answer: The net profit for 1998 for Enwood, Pressman and Ingram, Inc. was approximately
$18,457.00 and for Mellon Astor Fairweather, Inc. was approximately $11,079.00.

Q.2. Pilease provide gross revenues for 1999.

Answer: Gross revenues for Enwood, Pressman and Ingram, Inc. were approximatcly
$1,783,371 and for Mellon Astor Fairweather, Inc., approximately $1,046,595.00.

Q.3.  Pleuse provide a total of the attarney general letters reccived.

Answer: Enwood, Pressman and Ingram, Inc. received 28 inquiries in 1999 and Mellon Astor
Fairweather, Inc. received seven.
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Mr. Emmett Mattes

July 6, 1999

Page 2

Q4. Please provide copies of the sweepstakes newsletter.
ARswers Copies of Sweepsiukes Reporier are enclosed herswith
Q.5.  Please identify the contact at Step-in and Out, Inc.
Answer: The companies’ contact is Bob Colton.

Q.6.  Please provide samples of the coupon fulfillment materials.
Agpswer: Samples of coupon materials are enclosed herewith.

Please let us know if you have any questions.

USTIGMAN

SSL/eb
Enclosure

cc: Enwood, Pressman and Ingram, Inc.
Mellon Astor Fairweather, Inc.
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Senate Permanent Subcommitiee
PererJ. Tomao, Esq. on Investigations
1325 FRANKLIN AVENUE z
SUFTE 375 mxw.__jft__...._

GARDENCITY, NY 11530
TELBPHONE: (316) 8777013
488691 -

FAX: (§16)
EMAIL: PTOMAQRIUSTICEMALL.COM

June 7, 1999
VIA FAX: 202-224-7024
Fammett Mattes, Esq.
Permunent Subcommittee
on Investigations
United States Senate .
100 Russell Senate Office Building
Washington, D.C. 20510-6250
Re: §Wwp§t&k¢s Invéstigation
Dear Mr. Mattes:

As we disuxsseép ;

t Dsvid Doblnin connaction with s offer to cooperate
with the Subcomunittee™s in fsweepflakes an&ytxz:c promotions. Mr. Dobin is the sole
awner of Lope Star Promotions; Inc ‘fvﬁich hat'received correspondence from the Subcommittee
addressed to two of the nameg:dn whidh: Lone Siar dots business: Financial Reward Group and
AMI. However, rather than iftdting bfr responise to those names, we are providing the requested
information for each of the nakies ussd by Lotie Star. .

i The nare, address, &% ownery, officers or directors of any and all entities
(including fictitious- m_ ‘dba’s) ander which your company sent mailings from
January 1998 to the st

ANSWER:  David Dobin <~
1754 Merrick
Merrick, NY 17856

2. The date entities {ded
sending promotional

m 1 wete established, und the date each entity began
] eondmﬁngmts

ANSWER:  The pame of eathigi ity, th# date ztwas established and the date of its first
mailing are set f5rth ’ ‘sttached. achedulb
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3. Copies of all filings réquired under any state law concerning contests, sweepstakes,
prize promotions, awards or merchandise offerings.

ANSWIEER:  None.

4. The approximate nuttder ofetailings sent in 1998 by each company identified in item
1.

ANSWIR:  The nuraber of such lﬁiilings is set forth in columa 3 of the attached schedule

5. The number of indtviduatsiSrho responded to the mailings identified in item 4 by
sending money or majing a plrchase.

ANSWIR:  The number of persons who responded to such ruailings by sending money is set
forth in column 4 of the sttached schedule.

6. The number of individitils wiis responded to the mailings identified in {tem 4 without
sending money or making a ‘parchase.

ANSWER:  The number of persons who responded to such mailings without sending money 1s
set forth in colusdfin 5 ofthe attached schedule.

7. Three sample copies of evéry éiimlllng of over 1,000 pieces sent in 1998 by ali entities
identified in item 1.

ANSWER:  As we discussed these will be serit scparatcly tomerrow.

8. For every sweepstakes ot cottésts identifled in item 4, a list of the prizes awarded and
products offered.

ANSWER:  The prizes awarded wetc $12,000.00, $10,000.00 and $5.000.00 for different
promotions. We'compiling additional information regarding these awards which we
will provide to you sepafately.

The product offetéd is & discount coupon book, copics of which will be sent to you
separately tomortow. ’

9. A description of how the naiiss and addresses for mailings are obtained, and the
source of any list obtafhed theentities tisted in-ftem 1.

ANSWER:  Narmes and addregses fot: mailings are purchased from Saavoy List Management,
Inc. )
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Seme Subcommittae
fuoe BP0

10.  The name address and phosienumber of a repr ative of your company whom the

Subcommittee may coiitact to request additfanal Information.

ANSWER:  David Dobin
1754 Merrick Avenus:
Merrick, NY 11556
516-379-3939

We look forward to méeting with you on Thursday, June 10, 1999 at 1:00 p.m. at
{00 Russell Senate Office Building iff Washington, D.C. We understand thar this will be an
informal meeting as opposed to-a rec examination under odth. At this meeting, Mr. Dobin
will he prepared to discuss his’ anawers to the above questions as well as his background and
cxperience in this industry. Please advise us whether thete are additional areas which yon would
like us to he prepared to discuss,

If you have amy: questions or require any additiona! information. please do not
hesitate w call me. My direct sumber'is 516-877-7015.

Very truly yours,

PETER J. TOMAO
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Perer 1. Tomao, Eso.
1325 FRANKLIN AVENUR
SUITE 375
GARDEN CITY, NY 11530

TELEPHONE: (516) 877-7015
FAX: {516) 248-8693
EMAIL: PTOMAO@IUSTICEMAIL.COM

June 8, 1999

V1A FEDERAL EXPRESS
Airbill #808673033100

Emmett Mattes, Esq.
Permanent Subcommittee
on Investigations
United States Senpate
100 Russell Senate Office Building
Washington, D.C. 20510-6250

Re: Sweepstakes Investigation
Dear Mr. Mattes:

Enclosed are an original and three copies of each of the promotions which Lone Star
issued in 1998 as well as three copies of a sample of the coupon book which Lone Star offers for
sale in its sweepstakes promotions.

For your information, the following three winners recetved prizes in 1998:

[€))] Kim Grace of Holyoke, MA, to whom Lone Star sent checks totaling of $12,000
between December 22, 1997 and June 1, 1998;

2) Donald Martin of Gardena, CA, to whom Lone Star sent a check for $12,000 on
December 18, 1998; and

3) Opal P. Clark of Maryville, WA, to whom Lone Star sent a check for $10,000 on
November 30, 1998.

I am enclosing copies of the correspondence between Lone Star and these winners
for your information. Lone Star’s records indicate that only one of these three winners made a
purchase when they responded to the mailing. I am also enclosing copies of the print-outs which
Lone Star received from its computer house designating the winners.

We look forward to meeting with you on Thursday, June 8 at 1:00 p.m. If you have
any questions or require any additional information in advance of our meeting, please do not
hesitate to call me. My direct number is 516-877-7015.

Very tpady yours,

// (i s
PETER ¥ TOMAO
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Peter J. Tomao, Esc.
1325 FRANKLIN AVENUE
SUITE 375
GARDEN CITY, NY 11530

TELEPHONE: (516) 877-7015
FAX: (516) 248-8693
EMAIL: PTOMAO@JUSTICEMAIL.COM

June 21, 1999

VIA FEDERAL EXPRESS
Atrbill #813248324810

Emmett Mattes
Permanent Subcommittee
on Investigations
United States Senate
100 Russell Senate Office Building
Washington, D.C. 20510-6250

Re: Sweepstakes Investigation
Dear Mr. Mattes:

Enclosed, as you requested, are an original and three copies of each of the
following promotions:

1. Darwin;

2. Empire Awards Center;

3. North American Award Services;
4. Spectrum Associates; and

5. United States Sweepstakes Network

I am also enclosing copies of the form letter which Lone Star sends to customers
whose order can not be processed and of a special letter which Lone Star sends to customers who
mistakenly believe that they have won a sweepstakes.

Also, in response to your questions, Mr. Dobin has determined that approximately
twenty percent (20 %) of the orders to Lone Star were paid by money order and one and six tenths
percent (1.6 %) are paid by cash.

We look forward to meeting with you on Monday, June 28 at 10:00 a.m. for Mr.
Dobin’s deposition in anticipation of his possible testimony before the Subcommittee. If you have
any questions or require any additional information in advance of our meeting, please do not
hesitate to call me. My direct number is 516-877-7015.

Very Wurs,
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Psrer J. Tomao, Esa.
1325 FRANKLIN AVENUE
SUITE 375
GARDEN CITY, NY 11530
TELBPHONB. (316) 877 mﬂ

FAX:
EMKLL YI‘OMAwUST'lC‘EHAlL COM

VIA FAX

Citynna Christian Parde

Chicf Investigator and Senior Gounsel
feslic Bell

Minority Counsel

Penmanent Subcommittee onfiivestigitions
United States Senate ’

100 Russcll Senate Office Bufiding
Washington, D.C. 20510-625¢

Re: Swegpstakas Investigation

Deur Ms Parde and Ms. Bell:

This letter teapbnés to your letter dated July 13, 1999 requesting additional

informatton from Mr. Dobin’

1. A copy- uf memeas usad by etiployees of Lone Star Promotions, Inc.
£) :

July 15, 1999

The a;(pmxm number of names cach month which (a) Lone Star
providesito list brokers and (b) the list brokers rent to third parties on
behalf aflmemr

Dobin¥tified diting his EBT, Lone Star sells this information to
Heatheriwood #lsociates: which i turn sells it through list brokers.
Heathetwpod: ‘plovides spproximately 25,000 names per month. The
numbergf namewhich the list brokers sell varies between from all of them
to none

The fec'which Efinie Star’s list brokers chatge telemarketing firms for Lone

1
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Star’s mailing lists or responses to its mailings and the fee that list brokers
charge Lione Star for this service

As Mr; Dohin istificd during his EBT, Lone Star sells the mailing list to
sociated which- i turn sells it through list brokers. The
list brokérs charge the telemarkeéters between $200 and $250 per thousand
and charge 20$ asa bmkerage fee and 10% as a'management fee.

4. A breakdown(g@g. balange sheet and income statement) showing the annual
income #nd 'eﬁpénscs for-Lone Star.

We woak! hke @ls request with you before responding. While Mr. Dobin
i - ly coqperaung with yeur investigation, this particular
informsiticn is“Highly proprictary and we would prefer not to disclose it
publicly:

S. The price Loog $tar charges third parties to include package fulfillments in
its mailinigs.

$50.00 pér thoand,

6. Whether:royaiti#s. or othist reventie from the rental of Lone Star's mailing
lists are: paid-1idione Stir or to Heatherwood.

Mailing; liss mues dre paid to Heatherwood; revenues for “live
responses” ase: paid o Lone Star,

7. A copy:0EDiréé Mail News.
We wmgmvixféﬁns sepiitately.
We are workmﬁ'"on tia‘sdditional requests made on page 2 and expect to have

responses for you when we gpesk. ‘A we ditcussed in paragraph 4, we would prefer not to
publicly disclose sensitive imfdhmatiossuch ad’Mr. Dobin’s compensation if possible.

Very truly yours,

PETER 1. TOMAO
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THE LusTIGMAN FirMm, PC. Senate Permanent Subcommitise
ATTORNEYS onl
GO0TH FLOOR EXHIBIT# 32 ~

EMPIRE STATY RULDING
NEw YORK, NY 101186008
TEL: (212) 2680797 ~ Fax: (212) 268-1980

SHELDON 5. LUSTIGMAN ANDREW B, LUSTIGMAN
(AOMITTED NY & N June 16, 1999 CADMITTED NY & Nb

BY FEDERAL EXPRESS AND
FAX: (202) 224-7042 (w/o enc.)

Mr. Emmett Martes

Subcommitiee Staff

Committee on Governmental Affairs
100 Russell Senate Office
Washington, DC 2050

Re: Enwood, Pressman & Ingram, Inc. and Mellon, Astor &
Fairweather, Inc.: Request for Information and Material

Dear Mr. Mattes:

We are special regulatory counsel to Enwood, Pressman & Ingram, Inc. (“Enwood™)
and Mellon, Astor & Fairweather, Inc. (“Mellon™) and have been asked to respond on their behalf
to the Permanent Subcommittee on Investigations® Request for Information and Materials as set farth
in letters to the companics.

Please be advised that it is the intention of the companies and their principal to
comply in good faith with the Subcommittee’s Request for Information. You will note that the
companies offer both a sweepstakes, which prominently discloses that no purchase is necessary to
enter or win, and contests of skill. Further, products marketed by the companies are backed by an
uaconditional money-back guarantee of satisfaction.

The following information is being supplied based on Staffs represeniation that this
investigation is not related to an enforcement action by the United States Postal Service, United
States Attorneys Office, the Federal Trade Commission or any of the State Attorneys General, and
that such information will not be provided to such enforcement agencies. The companies have
supplied the materials and information fiumnished herewith. The companies are responding fo the
requests on the basis of currently available informarion. The companies expressly reserve the right
to alter, amend and/or supplement their responses should additional relevant information become
available. The companies’ responses are as (ollows:

QUESTION 1: The name, address, swner or owners, and officers or directors of any

and all entitics (including fictitious names and dba’s) under which your
company seat mailings from January 1998 to the present.

NJ OFFICE: 158 WINDHAM ROAD. Hitisnarsy: NT 07647 « (m0ey 220 no o



Mr. Emmett Mattes

June 16, 1999
Page 2

following names:

Nevada 89128,

200

Nicole Kasday is the sole shareholder of record for each of the companies as well as
the sole officer. In addition to Ms. Kasday, Sheilah Williams, 8550 West Charleston Boulevard, No.
178, Las Vegas, Nevada 89117, also acts as & corporate director. As Staff has been previously
advised, Ms. Kasday is notactively involved in the day-to-day operations of the companies. Rather,
these operations take place under the direction of Anthony Kasday.

Enwood, Pressman & Ingram, Inc. has its corporate business address at 8550 Wes(
Charleston Boulevard, No. 177, Las Vegas, Nevada 89117.

The company has operated under the following trading names:

NA AW~

Lombard & Lanfieid

Sweepstakes Administrators Association-EP{
Provisional Advance Notification Center
Unidentified Claimant Section

Cash Release Office

Department of Dispursement

Clark and Lewison

Contests of Skill

Enwood, Pressman & Ingram, Inc, conducts various contests of skill under the

B

National Board of Directors

Express Courier Service

Philip T. Grossman Compiroller Operations
Western Wire Mailgram

Mailing Addresses

Enwood, Pressman & Ingram, Inc. has used the following addresses to receive mail:

o W~

130 Garth Road, Suite 508, Scarsdale, New York 10583

1739 East Carson Street, Suite 930, Pittshurgh, Pennsylvania 15203
1992 Commerce Street, Suite 49, Yorktown tHeights, New York 10598
197 Mill Street, Suite 5-135, Liberty, New York 12754

1214 West Boston Post Road, Suite 112, Mamaroneck, New York 10543

Mellon, Astor & Fairweather Inc.

Mellon lists its address as 236 South Rainbow Boulevard, Suite 477, Las Vegas,
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Mellon also conducts business under the name Award Assessment Committee,
Mellon receives inail at the following addresses:
1. 736 Northwestern Avenue, Suite 620, Lake Forest, [1linois 60045-1894
2. 197 Mill Street, Suite 3-135, Liberty, New York 12754
3 3340 West 95" Street, Suite 210, Evergreen Park, [llinois 60805-2236.
QUESTION 2: The date entities identificd in item 1 were established and the date each

entity began sending promotional mailings or conducting contests.

Enwood, Pressman & Ingram, Inc. was established on June 10, 1998 and started
conducting business in approximately July or August 1998,

Melion, Astor & Fairweather, Inc. was established on August 5, 1998 and slarted
conducting business shorly thersafter.

QUESTION 3: Copies of all filings required under any state law concerning contests,
sweepstakes, prize promotions, awards or merchandise offerings.
None.
QUESTION 4: The approximate number of mailings sent in 1998 by each company

identified in item 1.

Enwood, Pressman & Ingram, Inc. sent approximately 4,618,509 mailings in 1998
under the trading names referred to above. Mellon, Astor & Fairweather, Inc. sent approximately
335,785 mailings in 1998.

QUESTION 5 The number of individuals who responded to mailings identified in item
4 by sending money or making a purchase.

Enwood, Pressman & Ingram, Inc. estimates that approximately 241,729 individuals
responded to the mailings by making a purchasc or otherwise sending money. Mellon, Astor &
Fairweather, Inc. estimates that approximately 19,335 individuals responded to the mailings by
making a purchase or otherwisc sending money.

QUESTION 6: The number of individuals who responded to mailings identified in item
4 without sending money or making a purchase.

Enwood, Pressman & Ingram, [ne. estimates that approximately 258,000 individuals
responded to the mailings without making a purchase or otherwise sending money. Mellon, Astor
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Mr. Emmelt Mattes
June 16, 1999
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& Fairweather, Inc. estimates that approximately 38,670 individuals responded to the mailings
without making a purchase or otherwise sending money.

QUESTION 7: Three sample copies of every mailing over 1,000 pieces seat in 1998 by
all entities identified in item 1.

Three sample copies of all available mailings over 1,000 pieces sent in 1998 are
enclosed herewith.

QUESTION 8: For every sweepstakes or contest identified in item 4, a list of the prizes
awarded and products offered.

Enwood, Pressman & Ingram, Inc. has been conducting one sweepstakes promolion.
it offered the following prizes:

Grand $11,000.00
214 1,000.00
3¢ 500.00
4% 100.00
5" 50.00

Enwood, Pressman & Ingram, Inc. conducted three puzzle skill contest promotions.
Each required a one-time nominal entry fee to enter. No further fees of any kind were required to
complete the skill coantest or 1o compete. No element of tuck or chance is invelved The prizes
offered are as follows:

1™ $10,000.00 cash or $18.000.00 Annuity option
o™ 4,000.00

3¢ 2,500.00

4% 1,000.00

s 500.00

610" 100.00 each

1112100 50.00 each

1 $14,000.00 or New Poatiac Firebird {winner’s choice)
pis 4,000.00

3¢ 2,500.00

4 1,000.00

st 500.00

&h-jo 100.00 cach

1% 100" 50.00 sach
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1# $10,000.00
2 4,000.00
3¢ 2,500.00
4" 1,000.00
st 500,00
6™ 10™ 100.00 each
11%-100™ 50.00 each

None of the prizes have been awarded as yet since the dates for entering the
sweepstakes and the skill contests have not been concluded.

Mellon, Astor & Fairweather. Inc.

Melion, Astor & Fairweather, Inc. conducts a sweepstakes which has the following
prizes being offered:

1 $10,000.00 or Ford Escort or Option of direct
deposit inte bank account with a bank
issued ATM card available for
withdrawals per banks daily limits.
(Value $10,000.00) (winner’s choice).

™ 1,000.00
3¢ 500.00
4+ 100.00
s 50.00

Mellon, Astor & Fairweather, Inc. also offers a puzzle/skili contest providing the
following prizes:

™ $10,000.00
2™ 2,500.00
34 1,000.00
4% 500.00
5 500.00
&%.10° 100.00 each
11%-100" 2000 each

None of the prizes have been awarded as yet, since the dates for entering the
sweepstakes and skill contests have not beers concluded.
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QUESTION9: A description of how the names and addresses for mailings are obtained,
and the source of any list obtained by the entities listed in item [.

All namnes mailed are obtained from rented mailing lists of people who have
responded 1o merchandise sweepstakes or contest offers. The companies do not make any age
seleetion but rather take all names available on a monthly basis. The companies utilize the services
of Walter Karl Company, whose addressis 1 Blue Hill Plaza, P.O. Box 1662, Pearl River, New York
10965, as their list rental agency.

QUESTION 10: The name, address and phone number of a representative of your
company whom the Subcommittee may contact to request additional

information.

Undersigned counsel is avajlable to assist the Subcommitiee to the extenl it requires
any additional information.

Pleasc let us know il you have any questions.

SSL/eb
Enclosure

ce Mellon, Astor & Fairweather, Inc.
Enwood, Pressman & Ingram, Inc
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Tre LusTioMman Firm, PC.
ATTORNEYS
60TH FLOOR
EMPIRE STATE BUILDING
NEW YORK, NY 10118-6G098
TEL: (212) 268-0797 - Fax: (212) 268-1989

SHELDON S, LUSTIGMAN ANDREW B3 LUSTIGMAN
(ADMITTED NY & NI CADMATED NY & NI
July 6, 1999

VIA FAX (202) 224 7042 (without enc.)
AND FEDERAL EXPRESS

Mr. Emmett Mattes

Subcommittee Staff

Commutice on Governmental Aflairs

100 Russell Senate Office

Washington, DC 20510

Re: Enwood, Pressman & Ingram, Inc. and Mellon, Astor &
Fairweather, Inc.: Supplemental Request For Material

Dear Mr. Mattes:

On behalf of our clients, Enwood, Pressman and Ingram, Inc. and Mellon Astor
Fairweather, Inc., we are fumishing the following confidential information in respanse to your verbal
Supplemental Request. These materials are being fumished in reliance on the same assurances by
Staff as are referenced in our letter dated June 16, 1999,

The companies have supplied the materials and information furnished herewith. The
companies are responding Lo the requests on the basis of currently available information. The
companies expressly reserve the right to alter, amend. and/or supplement their responses should
additional relevant information become avzilable. The companies’ responses are as follows:

Q.1. Please provide the net income for 1998.

Answer: The net profit for 1998 for Enwood, Pressman and Ingram, Inc. was approximately
$18,457.00 and for Mellon Astor Fairweather, Inc. was approximately $11,079.00.

Q.2.  Please provide gross revenues for 1999.

Answer: Gross revenues for Enwood, Pressman end Ingram, Inc. were approximatcly
$1.783,371 and for Mellon Astor Fairweather, Inc., approximately $1.046,595.00.

Q.3.  Please provide a total of the attarney general fetters reccived.

Answer: Enwood, Pressman and Ingram, Inc. received 28 inquiries in 1999 and Mellon Astor
Fairweather, Inc. received seven.



206

Mr. Emmett Mattes

July 6, 1999

Page 2

Q4. Please provide copies of the sweepstakes newsletter.
Answer: Copics of Sweepsiakes Reporter are enclosed herewith.
Q.5.  Please identify the contact at Step-in and Out, Inc.
Answer: The companies’ contact is Bob Colton.

Q.6.  Please provide samples of the coupon fulfillment materials.
Answer: Samples of coupon materials are enclosed herewith

Please let us know if you have any questions.

USTIGMAN

SSL/eh

Enclosure

cc: Enwood, Pressman and Ingram, Inc.
Mellon Astor Fairweather, Inc.
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Fred HOCHSZTEIN, P.A. Senate Permanent Subcommittes

ATTORNEYS AT LAW on Investigations
SUITE 300 33
1940 HARRISON STREET EXHBIT | A —

HOLLYWOOD, FLORIDA 33020
(954) 922-4679
FAX (954) 924-6277

May 14, 1999

K. Lee Blalack, Chief Counsel & Staff Director Via Telefax (202) 224-7042
Permanent Subcommittee on Investigations & U.S. Mail

Committee on Governmental Affairs

Washington, DC 20510-6250

Re: U.S. National Processing Center
Dear Mr. Blalack:

Please be advised the undersigned represents Millennium Sales, Inc. 1 have for response
several letters sent on April 28, 1999.

In response to your Request for Information and Material, please be advised of the following:
1. Millennium Sales, Inc.

d/b/a U.S. National Processing Center
d/b/a Board of Inquiry

d/b/a Southeast Equity Limited

d/b/a Independent Award Administration
d/b/a National Sweepstakes Administration
d/b/a Consumer Funding Bureau

21301 Powerline Road, Suite 304
Boca Raton, Florida 33433

Richard Kaufman

2. 1995
3. None
4. This information is confidential, proprietary information.
5. This information is confidential, proprietary information.
6. This information is confidential, proprietary information.

7. Copies of mailings will be attached to this response which is sent by U.S. mail.
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8. 1995-°96 Winner: Elsie Shipley
162 Ritters Mill Road
Sumumer Shade, KY 42166-8248
(502) 427-4306

1996-97 Winner: David Dennis
5227 Powhatan Avenue
Norfolk, VA 23508
(757) 423-4455

1997-°98 Winner: Diane Hopkins
3809 Santa Monica Drive
Abilene, TX 79605
(915) 695-5641
9. This information is confidential and proprietary information
10. 1940 Harrison Street, Suite 300
Hollywood, FL 33020
(954) 922-4679

Very Truly Yofirs

B

Fred Hochsztgln

FH/ehj
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Senate Permanent Subcommitiee
. . on Investigations
I'vie Lustioman Firm, P.C. ;
ATTORNEYS PHBITE 34
GOTH FLOOR
EMPIRE STATE BUILDING
NEW YORK, NY 10118-6098
TEL (212) 268-0797 - FaX: (212) 268-1989
SHELDON S LUSTIGMAN ANDREW I3 LUSTIGMAN
(ADMITTED NY & N (ADMITTED NY & NI

June 10, 1999

VIA FAX (202) 224 7042 (without enc.)
AND FEDERAL EXPRESS

Mr. Emmett Mattes

Subcommittee Staff

Committee on Governmental Affairs
100 Russell Senate Office
Washington, DC 20510

Re: North American Bureau of Assets, Inc.:
Request For Information and Material

Dear Mr. Mattes

We are special regulatory counsel to the North American Bureau of Assets, Inc.,
(“NABA”) and have been asked to respond on its behalf to the Permanent Subcommittee
on Investigations’ Request for Information and Materials as set forth in letters to the
company.

Please be advised that it is the intention of the company and its principals to
comply in good faith with the Subcommittee’s request for information. You will note
that each of the mailings sent by NABA prominently discloses that no purchase is
necessary to enter or win the sweepstakes. Please be further advised that the company
proudly awards all prizes offered. Moreover, the company’s products are backed by an
unconditional money-back guarantee of satisfaction.

The following information is being supplied based on Staff’s representation that
this investigation is not related to an enforcement action by the United States Postal
Service, the United States Attorneys’ Office, The Federal Trade Commission or any of
the state attorneys general and that such information will not be provided to such
enforcement agencies. The company has supplied the materials and information
furnished herewith. The company is responding to the requests on the basis of currently
available information. The company expressly reserves the right to alter, amend. and/or



210

supplement its responses should additional relevant information become available. The
company’s response is as follows:

Q.1. The name, address, owner or owners, and officers or directors of any and all
entities (including fictitious names and dba’s) under which your company
sent mailings from January 1998 to the present.

Answer: Robert Groce is the sole shareholder, officer and director.
Corporation Name: North American Bureau of Assets, Inc.
Address: 5649 Boothill Avenue
Las Vegas, NV 89118

Trading names: NABA
National Winners Claim Group
Cash Disbursement Division
International Funding Distribution Center
NA Bureau of Assets
NABA Inc
NWCG
N.A. Bureau of Assets, Inc.

Mail is received at Dept. 7-11,
119 Rockland Center
Nanuet, New York 10954

222 Route 9W, Suite 1000
Haverstraw, New York 10927

Q.2. The date entries identified in item 1 were established and the date each entity
began sending promotional mailings or conducting contests.

Answer: North American Bureau of Assets, Inc. was incorporated on or about
January 1998, and began sending promotional mailings shortly thereafter.

Q.3. Copies of all filings required under any state law concerning contests,
sweepstakes, prize promotions, awards or merchandise offerings.

Answer: The company has filed a registration in the State of New York. A copy of
the registration is enclosed.

Q.4. The approximate number of mailings sent in 1998 by each company
identified in item 1.

Answer: The company sent a total of approximately 9, 618,122 million mailings in
1998 under the trading names referred to above.
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Q.5.  The number of individuals who responded to mailings identified in item 4 by
sending money or making a purchase

Answer: The company estimates approximately 501,828 individuals responded to
the mailings by making a purchase.

Q.6. The number of individuals who responded to mailings identified in item 4
without sending money or making a purchase.

Answer: The company estimates that approximately 300,000 qualified individuals
responded to the mailings without making a purchase or otherwise sending

money and were entered in the promotion.

Q.7. Three sample copies of every mailing over 1,000 pieces sent in 1998 by all
entities identified in item 1.

Answer: Three sample copies of all available mailings over 1,000 pieces sent in
1998 are enclosed herewith

Q.8. For every sweepstakes or contest identified in item 4, a list of the prizes
awarded and products offered.

Answer: Enclosed is a list of the names and addresses of the sweepstakes winners,
together with a listing of the prizes offered.

Q.9. A description of how the names and addresses for mailings are obtained, and
the source of any list obtained by the entities listed in item 1.

Answer: The company rents names from a list rental agency, Walter Karl, 1 Blue
Hill Plaza, P.OQ. Box 1662, Pearl River, New York 10965.

Q.10. The name, address and phone number of a representative of your company
whom the Subcommittee may contact to request additional information.

Answer: Undersigned counsel is available to assist the Subcommittee to the extent
it requires any additional information.

Please let us know if you have any questions.

USTIGMAN

cc: North American Bureau of Assets, Inc.
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|
WINNERS LIST

310,000.}00 - Alojzy Pamer 211 Leiwre Dr.  Houghton Lake, MI. 48629
$7225.45 - 1. Beal 512 Preston St. Waco, TX. 76704

$5,000.0p - Charles Hartwell 2924 Clearview Ave. NW Cantion,| OH. 44718
$2,500.00 - Lea Daugherty 451 Hardin Lestie Rd. Bardstown, KY 40004
$1,500.0b - CL Wasson 938 Meadowbrook Dr. Corpus Christi, TX. 78412
$1,000.0p - Comelis P Faass 1 Cocoa Dr. Jensen Beach, FL 349%7

$500.00 - Walter Weiss. PO Box 85 Deerfield, ILL. 60015 |

$100.00 |- Bernard Menard PO Box 1099 Kauriakakai, HI. 96748

$50.00 + Ehzabeth W Wassum PO Box 1064 Marion, VA. 24%354

MisubisHi 32” TV or cash equivalent - Beatrice Jobnson 7000 %m%Ave. Lanham,
MD. 20706 :

Maytag Washer and Dryer or cash equivalent - Bobbett Flonnie PO Box 202
NewYork, NY. 10040

Sony clofk Radio or cash equivalent - Henry J Pawlak 320 West Ave. alvion, NY.
14411 ‘
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StatE OoF NEW YORK
DEPARTMENT OF STATE
Ausany, NY 12231-0001

ALEXANDER F. TREADWELL
SECRETARY OF STATE

October 28, 1998

The Lustigman Firm

Andrew B Lustigman

Empire State Building 60* Floor
New York NY 10118-6098

Re: NABA, Inc.
"'$5,000" S/S
File No.: 33542

Dear Sir/Madarmn:

The Department of State acknowledges the receipt and filing of your Games of Chance
registration staterment pursuant to the provisions of Section 369¢ of the General Business Law.

Your check in the amount of $100.00 has been applied as payment of your filing fee.

We are enclosing a Certification of Winners form for your future use. This listing must
be filed within 90 days following the completion of your contest. Failure to file as prescribed by
statute is a Class B misdemeanor.

Sincerely,

0 Suade
fradca N, WM

a
Janice G. Durfee
Principal File Clerk
Miscellaneous Records Bureau

JGD:ms
Enc.
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THE LustiaMaN Firm, PC.

ATYORNEYS

KOTY FLOOR
EMPIRE STATE BULDING
NEW YORK, NY 10118-6098
TEL: (212) 268-0797 + Fax: (212) 268-1989

SHELDON 5. LUSTIGMAN ~ ANDREW R. [USTIGMAN
(ADMITTED NY & NI} June 15, 1999 (ADMITTED NY & NJ)

BY MAIL AND FAX: (202) 224-7042 (w/enc.)

Mr. Emmett Martes

Subcommittee Staff

Committee on Governmental Affairs
100 Russell Senate Office
Washington, DC 20510

Re: North American Bureau of Assets—Request for Jaformatian and Material

Dear Mr. Maltes:

Reference is made to our letter of June 10, 1999 responding on behalf of North
American Bureau of Assets, Inc. to the Permanent Subcommittee on Investigations® Request for
Information and Materials. With respect to Question No. 3, it has come to our attention that the
company also filed a registration in the State of Florida for NABA’s sweepstakes and for the
sweepstakes offered under the name N.A. Burcau of Assets. Copies of these filings are also
enclosed. This is to confinm that a telephone interview with Robert Groce has been scheduled for
Tuesday, June 22 at 12:00 p.m. ES.T. in Las Vegas, Nevada,

Please let us know if you have any questions.

ABL/eb
Enclosure

cc North American Burcau of Assets

NJ OFFICE: 158 WINDHAM ROAD, HILLSDALE, N 07642 - (201) 358-0948



MEMBER OF THE FLORIDA CABINET
Division of Library & tnformation Services
Drvision of Hiserical Rescurces

Ringling Muscum of Art

Divisian of Licensing

Division af Elections

~ ORIDA  EPARTMENT OF STATE
a2, e Scretacy
<of Intemational Relstions
fon of Administratve Services
Livisaon of Cagportions
Divison of Cultural Affairs

FLORIDA DEPARTMENT OF STATE
Sandra B, Maortham
Secretary of State

DIVISION OF LICENSING

12 Octoher 1938

Andrew Lustigman
The Lustigman Firm
350 Fifth Ave. #6024
New York, NY 10118

RE: SS#: $5-98-01852 OPERATOR: NABA, inc.

NAME OF PROMOTION: NABA, Inc. Sweepstakes

BEGINNING DATF: 04-01-98 ENDING: 12-31-98
DRAWING DATE: 12-31-98

BOND/TRUST ACCOUNT#: 95610003 AMOUNT: $15,000.00
BOND WAIVER: na

Dear Mr. Lustigman :

The above-referenced Game Promotion is now registered with the Florida
Department of State, Division of Licensing pursuant to Section 849.094, Florida
Statutes. However, registration may not be construed as the Department's
sndorsement or approval of the promotion. If any of the information stated above is
incorrect, please notify this office immediataty.

Within sixty (60} days after the winners of this game promotion have been
determined, Florida [aw requires you to submit a certified NOTARIZED] list of thase
winners. Such list must include the name and address of each individual who won
a prize valued at more than $25. the carresponding prize value, and date the prize
was won. If there were no winners for this promotion or if ail prizes awarded were
valued at less than $25, please send written notification to this division as soon as
possible so that your file may be ciosed and, if applicable, the Surety Bond returned
or Trust Account released.

Post Office Box 6687 + Tallahassee, Florida 32314-6687 « (B50) 488-5351
AV (BRM ART.7G50 « WWW Address  hitpfiwww.dos.state.fl.us
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12 October 1988
The Lustigman Firm
Page Two

Please refer to the “8S" number referenced at the beginning of this letter in ail
future correspondance regarding this game promotion. This is mast important
when you are requesting the return of any bond or trust account you may have
been required to fils.

If you have any questions regarding this matier, please call the Public inquiry
Section at 850/488-5381. A Service Representative will be happy to assist you.

) Sincerely,

(oo N (ran ﬁTﬁ

Constance N. Crawford, Chief
Bureau of License |ssuance

CCMHH/Mh



VISIONS OF FLORIDA DEPARTMENT OF STAYE

fiev of the Setrerary
Ofice of Interascional Retrives
Ducisioen of Administeative Sorvices
Oursion af Carpurations
Prviswen of Culburad Affaies
Division of Blections
Divisiva of Historicn! Rosources
Division of Libeacy and Information Servive
Division of Licersing

25 June 1997

Steve Sion
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FLORIDA DEPARTMENT OF STATE
Sandra B. Mortham
Seqetary of State

DIVISION OF LICENSING

North American Bureau Of Asset
Dept. #7-11, 1189 Rockland Center

Nanuet, NY 10954

RE: SS#: 8§-87-01455
NAME OF PROMOTION:

BEGINNING DATE:
DRAWING DATE:

BOND/TRUST ACCOUNT#. 33470788

WMEMBER OF THE FLORIDA CABINET
MHistoric Florida Keys Pretervation Board
Historic Patm Beach County Preservation Board
Histaric Mensacsla Preservation Bunrg

Historic S Augusting Preservation Board
Histodic Tallshasses Preservason Board
Historic Tampa /Hillsborough County
Presérvation Boad

Ringling Muséam of Act

CPERATOR: North American Bureau Of Asset

N A. Bureau Of Assets

07-01-97
12-31-98

BOND WAIVER: N/A

Dear Mr. Sion:

ENDING: 12-31-98

AMOUNT: $15,000.00

The above-referenced Game Promotion is now registered with the Florida Department of
State, Division of Licensing pursuant to Section 849.094, Florida Statutes. However,
registration may not be construed as the Depariment's endersement or approval of the
promotion. If any of the information stated above is incorrect, please nofify this office

immediately.

Within sixty (60) days after the winners of this game pramotion have been determined,
Florida law requires you to submiit a certified [NOTARIZED] list of those winners. Such
list must include the name and address of each individual who won a prize valued at mare
than $25, the corresponding prize value, and date the prize was won. If there were no
winners for this pramation or if all prizes awarded were valued at less than $25, please
send written natification to this division as soon as possible s that your file may be
closed and, if applicable, the Surety Bond retumed or Trust Account released.

© AL R AGRT o Tallahassee, Florida 32314-6687 « (904) 488-5381
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25 June 1997
Steve Sion
Page Twa

Please refer to the "SS" number referenced at the beginning of this letter in all future
correspondence regarding this game promoticn. This is most important when you are
requesting the retum of any bond or trust account you may have been required to file.

If you have any questicns regarding this matter, please call the Public Inquiry Section at
850/488-5381. A Service Representative will be happy to assist you.

Tonghomes N. Cras ford

Constance N. Crawford, Chief
Bureau of License Issuance

CC/HM/mp
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Tre LustiomMaN Firm, P.C.
ATTORNEYS

60TH FLOOR
EMPIRE STATE BUILDING
NEW YORK, NY 10118-6098
TEL (212) 268-0797 « Fax: (212) 268-1989

SHELDON §. LUSTIGMAN ANDREW B LUSTIGMAN
(ADMITTED NY & N[b June 17, 1999 CADMUPTED NY & NI

BY MAIL AND FAX: (202) 224-7042 (w/enc.)

i, Eiinett Mattes

Subcommittee Staff

Committee on Governmental Affairs
100 Russell Senate Office
Washington, DC 20510

Re: North American Bureau of Assets--Request for Information and Material

Dear Mr. Mattes:

Reference is made to our letter of June 10, 1999 responding on behalf of North American
Bureau of Assets, Inc. to the Permanent Subcommittee on Investigations’ Request for Information
and Materials. With respect to Question No. 3, please be advised that the company also filed
additional registrations in the State of New York. Two sweepstakes promotions were registered
n April 9, 1999. Those registrations have not yet been assigned a file number by the State of New
York, Department of State. An additional registration was made for a 1998-1999 promotion, File
No. 29071. A copy of the list of winners is enclosed.

This is to confirm that a telephone interview with Robert Groce has been scheduled for
Tuesday, June 22 at 12:00 p.m. E.S.T. at that we will phone the main number to begin the call.

Please let us know if you have any questions.

Sincerelx,
/

ABIL /eb
Enciosure

cc North American Bureau of Assets
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Beal

“harles Hartwell
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NABA CONTEST WINNERS

ADDRESS PRIZE
512 Preston St., Waco, TX 76704 Grand Prize - §7,225.45
2924 Clearview Ave. NW, Canton, OH 44718 1* Prize - $1,000.00

CYO%a T

LIEBEY TIEFER
Netary Pubtiz - Nevada
My anpt. exp. Avg. 29, 1899

No. 65-0427-1
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NAME
J Beal

Charles Hartwell
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NABA CONTEST WINNERS
ADDRESS PRIZE,
512 Preston St., Waco, TX 76704 Grand Prize - $7,225 .45
2924 Clearview Ave. NW, Canton, OH 44718 1* Prize - $1,000.00

LiBSEY TIEFER
ousli: - Nevada
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3 Senate Permansnt Subcommities
Twe LustioMaN Firm, PC. on Investigations
ATTORNEYS
—_ EXHIBIT# 35 e
G011 FLOOR
EMPIRE STATY, BUILDING
NEW YORK, NY 10118-6098
TFL: (212) 268-0797 « FAX: (212) 268-1989
SHELPON 5. LUSTIGMAN ANDREW B LENTIGMAN
(ADMITTED NY & NJ) (ADMITTED NY & NJ)Y

June 14, 1999

VIA FAX (202) 224 7042 (without enc.}
AND FEDERAL EXPRESS

Mr. Emmett Matles

Subcommittee Staff

Commitice on Govemnmental Affairs

100 Russell Senate Office

Washington, DC 20510

Re: Roval Sweepstakes, Inc. Reguest For [nformation and Material

Dear Mr. Mattes:

We are special regulatory counsel 1o Royal Sweepstakes, Inc. (“R.8.1.7) and have
been asked to respond on its behalf to the Permanert Subcommittee on Investigations’ Reqguest for
Information and Materials as sl forth in letlers to the company.

Please be advised that it is the intention of the company and its principal to comply
in good faith with the Subcommittee’s request for information. You will note that each of the
mailings sent by RSI prominently discloses that no purchase is necessary to enter or win the
sweepstakes. Moreover, the company’s products are backed by an unconditional money-back
guarantee of satisfaction.

The following information is being supplied based on Staft’s representation that this
investigation is not related 1o an enlorcement action by the United States Postal Service, the United
States Attorneys’ Office, The Federal Trade Commission or any of the state attorneys general and
that such information will not be provided to such enforcement agencies. The company has supplied
the materials and information furnished herewith. The company is responding to the requests on the
basis of currently available information. The company expressly reserves the right Lo alter, amend.
and/or supplement its responses should additional relevant information become available. The
company’s response is as follows:

Q.1.  The name, address, awner or owners, and officers or directors of any and all entities

(including fictitious nares and dba’s) under which your company sent mailings from
January 1998 to the present,

NJ OFFICE: 158 WINDIfaM ROAD, HILispaLE, NJ 07642 » (201) 358-0948
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Mr. Emmett Mattes
June 14, 1999
Page 2

Answer: John Lawrence is the sole shareholder of record and the sole officer and director.
However, Robert Groce has been retained as a consultant to run the day-to-day
business operations of the company.

Corporation Name: Royal Sweepstakes, Inc.

Address: 3750 South Jones Boulevard
Las Vegas, NV 89103

Trading name: R.S.1.

Mail is received at: 405 Terry Town Road, Suiie 611
White Plains, New York 10607-1313

Q2. The date entries idenfified in item 1 were established and the date each entity began
sending promotional mailings or conducting contests.

Answer: Royal Sweepstakes, Inc. was incorporated on Junc 10, 1998, It began its promotional
mailings in or about August 1998,

Q3.  Capies of all filings required under any state law concerning contests, sweepstakes,
prize promotions, awards or merchandjse offerings.

Answer: The company does not believe it has mailed into any state which requires a filing.

Q4. Theapproximate number of mailings sent in 1998 by each company identified in item
1.

Answer: The company sent a to1al of approximately 463,125 mailings in 1998 under the
trading name referred to ahove.

Q.5.  The number of individuals who responded to mailings identified in item 4 by sending
money or making a purchase.

Answer: The company estimates approximately 33,626 individuals responded to the mailings
by making a purchase.

Q.6.  The number of individuals who responded to mailings identified in item 4 without
sending money or making a purchase.

Answer: The company estimates that approximately 67,252 individuals responded to the
mailings without making a purchase or otherwise sending money.
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Mr. Emmert Maties
June 14, 1999
Page 3

Q.7.  Three sample copies of every mailing over 1,000 pieces sent in 1998 by all entities
identified in item 1.

Answer: Three sample copies of all available mailings over 1,000 pieces sent in 1998 are
enclosed herewith,

Q.8. For every sweepstakes or contest identified in item 4, a list of the prizes awarded and
products offered.

Answer: The sweepstakes promotion has not concluded and the winners have ot been
selected.

Q.9.  Adescription of how the names and addresses for mailings are obtained, and the source
of any list obtained by the entities listed in item 1.

Answer: The company rents names from = list rental agency, Savoy List Management, Mack
Center No. 6, P.O. Box 1765, Paramus, New Jersey 07652, The company rents all
available names of persons who have responded to simnilar types of offers and who
are 21 years of age or older.

Q.10. The name, address and phone number of a representative of your company whom the
Subcommittee may contact ta request additians! information.

Answer: Undersigned counsel is available to assist the Subcommitiee to the extent it requires
any additional informanion.

Please let us know if you have any questions.

N S. LUSTIGMAN

SSi/eb
Enclosure

ce: Royal Sweepstakes, Inc.
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Senats Psmmanent Subcommites

on Investigations

UNITED STATES SENATE EXHIBIT#
PERMANENT SUBCOMMITTEE ON INVESTIGATION

AFFIDAVIT OF ANDREA N. HURROW

1. Awbrex N. Burrow, betig duly swomn, do dopasc zod sy as followes.

1 § ariz it peesidend and sole Sharcholder of thy G 1o, aexd
Carporanic Prize Hozdquaries, Ioc., ot | nnmwn;—mww.mv%wmm

1 The sole b conducied by Cast . Inc. and Corporale Prive
Headguaiers, inc. is ibation &f p aanal SSES

3. Uit Mazeh 1995, 1 warkod G Asiral Rescmch, Inc | dftra Aswral Seicnces
faer 1, whach 1 unsd 4 w bz owncd by Kovin Kasday, Keovin Keaday assisted me i
stuting Cashorama, Inc.

a. Cshorana, foe. uses the trade pames Burcanz of Unclaimred Cash and Prisc
C 3 Corp Prize Headdqg iInc. has ok ascd any tade aames

5. Cashotaum, inc. pm;sh!!—bamdw It does nol market coupon
books G Prize Headguariers, Inc. makasz & poz boak dut has not canduciad
aay‘bacicul‘mmha;

[ Corsrale Prizc Hesflquarters, e, obitxins e di tacks offcred

oz szic @ o Taaikngs frevn Seppin” Gt Those anungmnent erx mads thrvagh Ms, Pany Kan.

A Anthony Kasday, thraugh his coropany M hon Corsltmg, LLC, provides
coarulting sorvices W bath Tasd Enc. and Cory Prize Head Inc. These sarvices
include, bat ans £6¢ Besited 10, providing copy lor the prooGonzt ma!mg I connderatron (or
hese services, Noopolites Consuking, LLC 38y of the net 4 of Cashorama.
oz, wh&mimmdﬂljwwm!mhamb‘lsujm Notther Mr. Kaeday nor his

mpary, Neopaditaa Consattiag. LLC, has received any it Prize Bead 5.

4 plas

& Kewins Kasday alvo provides cotmmlting services w Cashorama, . Thise

sa-ses(mlmwucwmudnmm;muwﬁnnof(Humun.‘\mcm.:az

fix ¢ Esep ad p vices™ 2h Divect Masketing Seyvices.

in  both Cashoramma, ﬁ::mdl‘ P Prive Hoady %, Inc, Is daomlion of thess

sarvices, Kevin Kmday reccives SO percom of the net incore for Cashormma, hec., which in (983

has wmaded $95,000 and for 1999 to datc hag io1adad $95,000. Mr. Kasday has not receaved any
ies frow Cosprcate Prize Headq tnc

-
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o Mike Loces 250 peuvides computar consulting sarvices to dath Cazborns,

Inc. and Carp Prizc Besdy It To date. peither Mr Licas wac aatines under his
Sircchion have received any macdes from criher Cashosama, (nc. or Cop Prize Heady .
foc.

[ {¢% In 1998, § or enitlics under my directhon reccivad 378 500 (rom Cashorame,
foc. and §2$63% in 1999, To datk ! have mod reccived vy moeues fromn Cocporne Pruzc

Headquarters, Inc.

1] 1 have ot Radeny Groce of Noxth Amaricaz Bureay of Asaces, Inc. byt have
63 b ox ather relfraudkip with Dims,

Subrscribed aod som ia before me on Mhes (3% day of Jaly, 1999

ROBIN A, G

STIE CF CIvd ]
Y Wy Comiisdion £piee Aug. £0, 1940

(2]
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Senate Permanent Subcommittes
on Investigations

UNITED STATES SENATE EXHIBIT# 38

PERMANENT SUBCOMMITTEE ON INVESTIGATION
COMMITTEE ON GOVERNMENTAL AFFAIRS
AFFIDAVIT OF ROBERT GROCE
1, Roben Groce, being duly sworm, do depose und cay as tollows:
1. | pma sele shareholder. officer and dircctor of NLA B A, Inc _ lonsted at S659

Boothtil Aveanc, {38 Veyas, NV 89118, 1 bought this company from Steve Sion in 1998, sftar
previously working for the company sinee the middgle o1 1997.

2. The sole business conducted by N.AB.A, Inc. is the aistnbution of
promotional mnailings.

3. N.AB.A. loc. uses the fade pames NABA; National Winners Cluim Group;
Cash Disbursement Center, NA Bureau of Assats; NABA, Inc ; NWCG; and N A Bureau of Asscts,
Inc.

4. Sicve Stop kas provided some cansulting serviees for N.AB.A., Inc. in order
(o protect the balance of the monies That he is owerd 1s part of the sale w me. However, he has not
been paid as a consxltamt. Mr. Sion hak only received payments as part of the Sale of Business
Agreentent, and the payrocats have been = pan of the buy-down af the principal. Mr. Sica has been
paid $175.750 in 1598 os account of the printipal purchase price os well as $78,000 in interest on
accaunt of a promissory note.

5. Anthoay Kasduy acts as aconsihant far N.A.B.A,, Inc. Payments have been
rnade to Neopolitan Consulling, LLC. In 1998 these payments rotaled $146,418, and io 1999 1o date
these payments have totaled $10,000. Mr. Kasday provides copy for the mailings and orders mailing
lists.

8. John Lawtence is thie sole sharehiolder of record and the sole ofticer of Royat
Sweepsiakes, Inc, located at 3750 South Jones Boulcvard, Las Vegas, NV 89103, 1 have been
retained as 4 consyitant to run tho day-to-day business operations of Royal Sweepstukss, (ne. (n
19981, or entities under my control, received $6 300 (rom Royal Sweepstakes, Incand in 1999 have
reecived $60,900 10 date.

7. Royal Sweepsiakes, Inc. uses the rade name R.S 1.
8. Steve Slon acts as 3 consultant for Royw! Swecpsiakes, Inc. In (998, ne

recaived 86,300 from Royal Sweepstakes, Ine, In 1999, Mr. Sion, ur encities under his control.
reaeived $60,900 1o date.
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9. Anthony Kasday ants as a consuhiant for Royal Sweepstakes. Inc. [n 1998,
Anthony Kasday ar Neopolitan Consulting, LLC received payments from Roynl Sweepstakes, Inc.
towling $6,300. [n 1999, these payments totaled $60,90)

ROBERT GROCE

Subrscsibxad and sworn W before me an this 15 day of Tuly, 1999,

‘Uzt Boedbn,

Naiary Public, State of Nevada
My Commission Expires _ S~ 2.2~

FPATTI ANN KERN
Notary Public < Newvada
My appt e dyg. 29, 1993

Na. 8508521
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Sanate Permanent Subcommities
on Investigations

EXHIBIT #
A¥FIDAVIT OF RICHARD KAUFMAN

I, Richard Kaufinan, being duly swom, do depose and say a5 follows:

1. The staff of the United Stares Seanate Permancnt Subcommittee on
Investgatons (“Suboomxmm:c"') has n:qumtcd that I volunearily appar for a deposition
regzrding rnanters relating to an invesngaton it is conductng into the swoepstakes industry.

2. Upon the advice of my counsel, if I am subpacnaed and am required o
appeas, I will decline to testify as to any and all warrers permining to the Subcammiteees
nvestigation on the basis of my Fifth Amendment ngh: not to incriminate myself.
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UNITED STATES SENATE EXHIBITE 40 ,
PERMANENT SUBCOMMITTEE ON INVESTIGATION
COMBMITTEE ON GOVERNMENTAL AFFAIRS

CASHORAMA, INC. and
CORPORATE PRIZE HEADQUAKTERS, INC,
ANSWERS TO INTERROGATORIES

| & Hox much comp rom did Anthony Kasday seceive o Cashorama in the year 1997,
1994, and uris far in 19957

ANSWER: No moniss were paidd @ Anthony Kasday,

2 How rouch compenation did Ashony Kaslay reseive fom Carpora: Prize Meadguanss,
taz.. in di yeour 1997, 1998, sad twis far in 19997

ANSWER: No moures wiar pasd jo Anthony Keselay.

3 How muoch camp fion did . P ¢ 1 Inc ive from Cash 10 the
year 1997, 199E, and thes farin 15997

ANSWER:  Neopotitan ConsuRants, LLL did no receive aoy monres in 1997, In 1998 it recmived
S81.800 Ex (999, o has raceiverd $11.300 & daic.

4 3w minch comp Bon did Neopatiumn € i I, receive from Corparsse Prize
Headopoters Int m!hsyar!%? 1998, and thws far im 19997

ANSWER:  Neopolite Comubtars, 1.1.C has aov toctived agy toimicey fram Corporate Prse
inc

5. Tdiwuly twe pr J Gt = mxu}umilws’l for whach
mmmmww d the <pry i ach of rxiteng, ov mited =
s direcrion.

ANSWER:  The copy e cach of the pr v iliags were cithar propated, approved or

madicd a3 xhcng:imafmxasﬂay
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3 For those mahngs dat Anfaony Kasday did notl peepase the oopy, apgeove the zopy ia
advance of miing, or ma &t s dirtkbion. sdemify O name and address 9f the porson who
pecpatd ar approved the copy.

ANGWER:  Mor sppbcsbic.

Daird: July 15, 1993

STATE OF O#HiD )
COUNTY OF _Oh & 3

On ths 315" day of July. 399, befows ez, a nokary public of the Stace of Ghio,
appcared Andacx A B as President of Cash e ad Cosp Prize Heade e,
i affirmeg tha the ansunss 1D By Forcgomg ireTrogaonis e true and correct 1o the best ol ber
raowicdge iaSwmation and belief.

ROBIN A GERHARDT, Notary Fenliz
\ STATE OF SHIG
My Commiasion Expires Aug. 23, 1iGp
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UNITED STATES SENATE
PERMANENT SUBCOMMITTEE ON INVESTIGATION
COMMITTEE ON GOVERNMENTAL AFFAIRS

ENWOOD, PRESSMAN AND INGRAM, INC, sod
MELLON ASTOR AND FATRWEATHER, INC.
ANSWERS TO INTERROGATORIES

i How muck compensation did Anthony Kasday reccive from Enwood. Pressman and Ingism,
Inc., i the year 1997, 1598, and thus far in 19987

ANSWER:  Antheay Kasday did not receive any compenaation in 1997, In 1998 he received
$50,000 and has not raceived any compensation in 1998,

2. How much compensarion did Anthony Kasday receive fiom Mallon, Astorand Faicweather,
tnc., in the year 1957, 1998, and thus far in {5997

ANSWER: Anthony Kasday did not receive any coirpsusation in 1997. In 1998 he received
$5,000 and has not reccived any compensatien in 1999,

3. How mucheompensation did Neapolitan Consultans, LLC, reccive from Enwond, Pressman
and Iagrem, Inc. in the year 1997, 1998, and thus far ic 19997

ANSWER: Neopolilan Conaultants, LLC did ot receive any compensaiion in 1997. In 1998 i
received §85,000. Somerimc in mid 1898, Neopoljian Consulients LILL wag changsd to Neopolitar
Consultantx, Inc. In 1999 i1 has received 550,500 1o date.

4. How much compeniation did Neopelitan Consultants, Inc. receive from Mellon, Asior anc
Fuirweather, [nc., in the year 1997, 1998, and thus far in 19997

ANSWER: Neapolitan Consulmus, LLC did not receive any compansation in 1997, In 1998 1:
received §115.000. In 1808 Neopolitan Consultants, Inc has received $351.400 to date.

3. Ldentify these promotiona!l mailings, stachnd hereio a5 exhibits | Qrough 30, for whic!
hA::zf.!"u.n':y Kasday prepared the copy, approved the copy in advance of mailing, or mailed £
is ditectiop,

ANSWER: Acapy for each of the promotional mailiags was sithey prepared, approved or mailc
at the suggestion of Anthony Kasday.
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6. For those mallings that Anthouy Kasday did aot prepare ths copy, approve the copy n
advance of iaailing, or mail ar kis direction, idemify the rame and address of the person who
prepared or approved the copy.

ANSWER:  Not applicable.

Dated: July 1S, 1949
ENWOOD, PRESSMAN AND INGRAM, INC.

S RN

Sheflah Willlams, Manager

MELLON ASTOR AND FAIRWEATHER, INC.

Sheilab Willidms, Manager

STATE OF NEVaDa

}
) } s&:
COUNTY OF,( Q agE )

_On :kp‘s‘ 15™ day of July, 1599, before me, & notary public of the Swte of Nevada,
appeared Sheilzh Williams as Mansger of Eawood, Prassman and Ingram, Inc. end Melion Astor
apd Feirwcather, Inc., who affirmed that the answers to the foregoing interrogatories s truc and
carrect to the best of her knowledge information and belicf.

4

Notary Public, Stawe of Nevada
My Co fon Bxpires 8"«'—‘?~<‘{‘;L

PATTI ANN KEMR,
. piotary Pubiks - Nevads.
J Myappr e Aug. 29, 2889
No. 5-09624
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Sanats Permanent Subcommitiee
on Investigations
UNIYED STATES SENATE DHBTE 2 e
PERMANENT S8UBCOMMITTEE ON INVESTIGATION
COMMITTEE ON GOVERNMENTAL AFFAIRS

N.AB.A, INC
ANSWERS TO INTERROGATORIES

1. How much camipensation did Antheny Kasday reecive ffom NLALB.A., Ing. inthe yoar 1997,
1998, and thus far in 1999?

ANSWER: No monies were paid 10 Amhony Kasday.

2 How much compensation die Neopolitan Consultants, Inc. receive rom NABA, Ine in
tha yzar 1997, 1998, and thus far in 189972

ANSWFR:  Nespelitans Consultants, LLC did not reeeive sny mormies in $997. in 1998 i received
$146,418. 1n 1999, it has reccived S10,000 to date.

3. 1eentify thase promutional mailings, atached hercto s exhibits 39 through SO, for which
Anthany Kasday prepared the copy, spproved the copy in advanee af mailing, or mailed st
his direction.

ANSWER:  The copy for =ach of the promotona. mailings were aither preparec, approved of
wziled ot the suxgcston of Anthany Kasday.
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< Fur those mailings that Anthony Kusday did not preparc the copy. approve the copy in
advazce of rauiling, or majl at his direction, jdentify the paume and address of the person wha

prepared or epproved the copy.
ANSWER: Mot gpplicible.

Dated: July 15, 1999
N.AB.A, ¥ac,

Robert Grace, President

STATE OF NEVADA 1

COUNTY OF

On this 13" day of July, 1994, before me. a notary public of the State of Nevada,
appeared Raobert Grocs as Preuident of NAB.A. Iac, who alfinned that the answers (o 1he
forepoing interogatories afe true and corveet s the best of his knowledpe information and bekel.

e o fine

Notary Public, State of Nev;
My Commission Expircs 8 -2 ? -2 2 .

PATTI ANN KERN
7%y Notary Public - Pagvsda
Ced/ ] Wy spon. wxg, Kag. T3 o9
s Ne. 8503624
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UNITED STATES SENATE EXHIBITE 43
PERMANENT SURCOMMITTEE ON INVESTIGATION
COMMITTEE ON GOYERNMENTAL AFFAIRS

ROYAL SWEFPSTAKES, INC,
ANSWERS TO INTERROGATORIES

1. How much compensation did Anthony Kasday receive frm Ruoyz] Swespstakes, Inc inthe
year 1997, 198K, and thus far in 13997

ANSWER: No monies were paid to Aothony Kasday,
3 Hawmuchooapensation did Nespelitan Consuliants, Inc. receive from Royal Sweepstakes,
Inc.. in the year 1997, 1998, and thus far in {9997

ANSWER:  Ncoopolitan Censultanys, LEC did not receiveany monics in 1997, In 1998 itreceived
$6.300. In 1999, it has rexeived 360,900 1o date.

3. Tdentify those promotienal mailings, attachad licrete as exhibits 31 through 38, for which
Anthowy Kasday prepared the copy, approved the copy inadvance of mailing, or mailed at
his dircction.

ANSWER: The copy tor sach af the promwtional raailings were sither prepaced. approved or
muailed ar the suggestios of Anthany Kasday,
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3. For thase mailings that Anthony Kasday did not prepare the copy, approve the copy in
sdvance of mailing, nr mail at bis direction. Jd=ptify the name und address of the pesan who
prepared of approved the capy.

NSWER:  Not applicable

Dated: Julv |3, 1999

ROYAL SWEEPSTAKES, INC.

R A P

Joyn Lawrence, President

STATE OF NEVADA i

COUNTY OF i

Cn this 15 day of July, 1949, before me, a notary public of the State of Nevada,
appeared John Lawrence as Prestdent of Royal Sweepstokes, Inc,, whao affirmed that the answers to
the foregoing interrogalaries arc true and corrert to the best of his knowledge infarmation and belief.

Notary Public, Statc of Ne

vada,
My Commiission Expircs __éj Z29-9 Z

PATT! ANN KEBN
Notary Public - Neveda
My appt. exp. Agg. 25. 1998

Na. 950352
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Senate Permanent Subcommitiee
on Investigations

JoHn M. Burns, (i 44
ATTORNEY AND COUNSELOR aT Law EXH‘.B”#___________
P.O. Box 4476, GRaND CENTRAL STATION
NEW York, NEW YORK 10Q163-4476
(212) 3680 190C
Fax (2 i 2) 845-6078

July 16, 1999

VIA TELECQPIER

Hon. K. Lee Blalack, II

Chief Counsel & Staff Director

Permanent Subcommittee on Investigations
United States Senate

100 Russell Building

Washington, D.C. 20510

Re: July 20 hearing
Dear Mr. Blalack:

Enclosed are answers to interrogatories on behalf of
Anthony Kasday and Neapolitan Consultants, Inc., both signed
by Anthony Kasday. I will add a caption to the original
interrogatories and a jurat and, as we discussed, Mr. Kasday
can take cath in your offices on Tuesday morning.

Should you have any gquestions about the interrogatory
answers, I will be generally available (except for errand
time) over the weekend and up to mid-afternoon on Monday.

1 assume that we can safely leave ocur luggage in your
offices during the hearing. Please advise if this is not
so0. Our reservations away from Washington start in mid-
afternoon on Tuesday.

I will telephone you shortly to confirm that we are to
arrive in your offices in the Russell building at 830 a.m.
and to ingquire how I can obtain a copy of the transcript and
any report which is issued. If possible, I would like to
arrange for "real time" connection with the reporter who
takes the hearing.

Accordingly, I will telephone you shortly.

y truly yours,

bl Ay, /v
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Intezrogatories to Anthopy Kasday
How much compensation did Anthony Kasday receive from
Enwood, Presaman and Ingram, Inc., in the year 1997, 1398,
and thus Tar in 183972
RESPONSE: 1997: %-0-
1888: § 52,500
1989: $ 2,600
How much compensation did Anthony Kasday receive from
Mellon, Astor and Fairweather, Inc., in the year 1997, 1998,
and thus far ia 19932
RESPONSE: 1987: §~0-
1498: § 5,600
1998: §-0-
How much compensation did Anthony Kasday receive from North
American Bureau of Assets, Inc., in the year 13527, 1998, and
thus £mr in 19987
RESPONSE: 1397; § 321,010
19%8: 8 16,000
1889: S$-0-

How much compansation did anthony Kasday receive from Royal
sweepstakes, Inc.., in the year 1997, 1998, and thus far in
198982

RESPONSE: 1997: $-0-
18%8: S$-0-
1989: §-0-

How much compensation did Anthony Kasday receive from
Cashorama in the ymay 1987, 1998, and thus far in 139992

RESPONSE: 1987; $-0-

1998:  5-0—
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1999: $§-0-
How much compensatlon did Anthony Kasday receive from
Cerporate Prize Headguarters, Ine., in the year 1957, 1888,
and thus far in 192992
RESPONSE: 1937: $-0-
129g: §-0—
1999: §-0~
How much compensation did Anthony Kasday receive [rom
Express Processing, Inc. in the veay 18%7, 13898, and thus
far in 19887
RESPONSE: 1997: § 106, 957
1998: 3§ 17,700
1389;: s$-0-
How much compensation did Anthony Kasday receive from
Neopolitan Consultants, Inc., in the year 1997, 1938 and
thus far in 195997
KESPONSE: 1937: §-0-
1598: § 92,100
198%: 8§ 17,000
How much compensation did Anthony Kasday recejve in the year
1497, 1998, and thus far in 1999, from any other company
sending promotional mailings?
RESPONSE: 15%7: §-0-
18%8: $-0-
19899: $-0-
Tdentify thoge promotional malilings, attached heretc as
exhipits @ through 58, for which Anthony Kasday prepared the

copy, approved the copy in advance of mailing, or nailed at
his direction.

RESPONSE: Anthony Kasday either prepared the copy for.
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12.

13.
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contributed to the copy for or approved in advance of
mailing rhe copy for each of exhibits 1 threugh 57.

For those mailings that Anthony Kasday did not prepare the
copy, approve the copy in advance of mailing, cor mail at his

direction, identify the name and address of the person who
prepared or approved the copy.

RESPONSE: Not Applicable in view of answer 10.
Beginning in 1987, ldentify every company sending

promotional mailings that Anthony Kasday owned, operated,
advised, or consulted from which he received compensation.

RESPONSE: Winner's Award Center, Inc.

Fortune Marketing Group, Inc.

Horizon's, Inc.

Express Frocessing, Inc.

CMS, Inc.

Cashorama, Inc.

North American Burezu of Assets

Mellen, Astor and Fairweather, Inc.
For each of the above companies, identify the date the
company was incorporated, the persons who served as officers
and directors of the company and, if the company is no

longer in business, the date the conpany ceased doing
business.

RESPONSE: Upon information and belief:

Winner's Award Center, Inc., incorporared
approximately 1985, discontinued operations
approximately 1990. Scle cfficers: Anthony Kasday
and Ross McClenahan.

Fertune Marketing Group, Inc., incorpsrated 1589,
discontinued operations 1991. Sole Officer:

Anthony Kasday.

Horizon's, Inc., incorporated 1390, discontinued
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operations 1993, Sovie nfficers: David Avrick and
AnThony Kasday.

Exprass Processing, Inc., incorporated
approximstely 1996, discontinued operations 1998,
Sole Qfficer: Anthony Kasday,

CMS, Inc., incerporated approximately 1597-98§,
discontinued operations approximately 1988, Sole
officer: Patrick Morley.

Cashorsama, Inc., incorporated 199%6. Scole Officer:
Andrea Burrow.

North American Bureau of Assets, incorporated 1997
Sole Cificer: Robert Gréce.

Mellon, Astor and Fairwsather, Inc., incorporated
1998. Sole officer: Nicole Kasday.

Anthony Rasday
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JoHN M. Burns, 1l
ATTORNEY AND COUNIELOR AT Law
P.0. Box 44786, Grant CENTRAL STATION
NEwW YOorK, NEw YOorK |O183-24478
(2 12) 3801990
Fax (2 1 2) 845-6078

July 16, 199¢

VIA TELECOPIER

Hon. K. Lee Blalack, II

Chief Counsel & Staff Director

Permanent Subcommittee on Investigations
United States Senate

100 Russell Building

Washington, D.C. 20510

Re: July 20 hearing

Dear Mr. Blalack:

Confirming today's telephone conversation, Enwood,
Pressman and Ingram, Inc. was omitted from interrogatory
answers 12 and 13 through my inadvertence. Once I have
confirmed the foregoing with Mr. Kasday, I will add Enwood
to those answers. I believe it was organized in 1998 and
that its sole officer is Niceole Kasday.

Enclosed is the first page of the answers on behalf of
Neapolitan.

Very truly yours,

pax;m A, (B
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Interrggatories to Neopolitan Consyltaptg. Inc.

How much ;ompensation did Neopelitan Consulrants, Tnc.
receive from Enwood, Pressman and Ingram, Inc., in the
year 1987, 1998, and thus far in 1899

RESPONSE: 1987 s-{-
1988: § 83,000

189%: $§ 90,500

Row much compensation did Neopolitan Conzultants, Inc.
receive from Mellon, Astor and Fairweathex, Inc., in the
year 1997, 19398, and thus far in 193897

RESPONSE: 1987: §-0~
1998: S 115,000

1899 § 351, 400

How much compensation did Neopolitan Consultants, Inc.
receive from North American Bureau of Assets, Inc., iu
the year 1997, 1998, and thus far in 19897

RESPONSE: 1997: §-0-
1988 5 136,418
1998 5 1a, 000
How much compensation did Neopolitan Consultants, Inc.

receive from Royal Sweepstakes, Inc., in the year 1997,
1998, and thus far in 19397

RESPONEE: 1887: §-0-
1938: § 6,300
199%: S 60,900
How much compensation did Neopolitan Consultants, 1loc.

receive from Cashorama in the year 1997, 1998, and thus
Ffar in 193987

RESPONSE: 19973 S5-0-
1998: § 51,500
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1899 § 11,500

6. How much compensation did Neopolitan Consultants, Inc.
receive from Corporate Prize Headquarters, Inc., in the
year 1997, 19598, and thus far in 19397

RESPONSE: 1997: §-0-
1998: §-0O~
1989; S-0-

7. How much compensation did Neopolitan Consultants, Inc.
receive in the year 1997, 1998, and thus far in 1939,
from any other company sending promotional mailings?

RESPONSE: 1997: $-0-
19%8: § 50,000

1993%: 5 2,500

Anthony iasday, &dés .
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Senats Permanent Subcommitiee
on Investigations
Expre__ Y :
SF0:MAK
F.#
Informat.s
UNITED STATES DISTRICT COURT
EASTERN DISTRICT OF NEW YORK
________________ x
STATES OF AMERICA SUPERSEDING
NITED INFORMHMATION
- against -
CR_0250 CP
DAVID DOBIN and JEFFREY NOVIS, (T- 18, U.S.C. §§371,
2 and 3551 et geq.)
Defendants.
________________ X

THE UNITED STATES ATTORNEY CHARGES:
UCT,

At all times relevant to this Information:

1. The defendants DAVID DOBIN and JEFFREY NOVIS were
the owners and principale of Wellsworth Smythe Jewelers, Ltd., a
business located at 1850 Landsdowne Avenue, Merrick, New York.

2. The defendants DAVID DOBIN and JEFFREY NOVIS were
in the business of generating direct mail "sweepstakes"
announcements to individuals whose names appeared on target lists
they had purchased. From approximately May 1993 to September
1994, the defendants caused hundreds of thousands of such
announcements to be mailed te individuals across the United
States.

3. Announcenments were mailed under the names of at
least thirty different companies, jincluding the following: Audit
and Control Award Processing Station; Automated Transfer

Systems; Award Notification Council; Awards Direct; Benson
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2
Foundation USA; Cash Installment Services; cash/Merchandise
Selection Committee; Central Funds Delivery; Corporate
Disbursement Division; Correspondence Divisicon; Davidson,
Department

Jeffries & March; Department of Award Disbursements;

of Cash Awards; DNH Confirmation Division; DNH Prize Claim

Office; DNH Processing Department; D.O.C.A.; EDP Marketers of

America -—- Cash Disbursements Division; Fortunes Unlimited;
Fulfillment Bureau International; Main Processing Unit;

N.A.A.N.; National Award Processing Station of Northeast Region;
National Scheduling Services; Prize Selection Committee; Rainbows
Unlimited, USA; Select Awards Associates; Sweeps-Tech America;
Wellsworth Smythe Jewelers, Ltd.; and WSJ Ltd. -— Prize
Disbursement Division.

4. Each announcement was alsec signed by an individual
with a title such as “Chairperson", "Chief of Corporate Records"®,
"Treasurer", "Comptrdller" or "Independent Auditor".

- 5. Fach announcement was designed to lead the
recipient to believe that he had won $12,000 and that to receive
the money, he need only complete and return an enclosed form,
purportedly to verify his identity. The announcement advised the
"winner" that a unique identification number had been assigned to
him that would alsc be used to verify his identity.

6. Fach "winner™ was also advised that if he enclosed
a particular sum, ranging from $6.98 to $10.98, then he would
receive additional "entitlementsr purﬁortedly worth thousands of

dollars.
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7. Some of the announcements advised "winners" that

for an additional fee, typically $2.00, the "winner's" claim

would be procassed more guickly and the "winner® would therefore

receive his money more quickly.

8. A typlcal announcement, which the defendants DAVID

DOBIN and JEFFREY NOVIS caused to be mailed in the name of the

"DNH Prize Claim Office —-— Office of Cash Awards", read as

follows:

I hope you get this letter in time, otherwise the
$12,000.00 cash prize we want to send you will have to
be given to an alternate winner. We are waiting to hear
from you.

As a person who recently participated in one of
our natienvide contests, it is my pleasure to tell you
that you have been selected to receive our $12,000.00
cash giveaway! )

If you fill out and sign the prize delivery data
sheet, and return the winning claim number to our
office in the envelope we'va provided, we will deliver
& cash certified check to your front door via USPS
overnight courier for $12,000.00!

In addition, bonuses worth up to $1,500.00 have
already been reserved for you.

This is no joke. Everyday people who have winning
claim numbers worth thousands of dollars don't regpond
and never get the money they had coning to them.

Don't let that happen to you.
[Signed], James L. Larsen, Treasurer.

S. The announcement described in paragraph eight
above also included a "Prize Delivery Data Sheet", stating that:
"If you do return the winning claim number in time, with $8.98
processing bonus, you will receive a certified check for
$12,000.00, bonuses worth up to an additionmal $1,500.00, and a
surprise FREE bonus gift that could mean even more cash in your

pocketi n
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10. The defendants DAVID DOBIN and JEFFREY NOVIS

caused to be mailed a similar announcement purportedly from
the "0Office of Larry Clark, Prize Disbursement Division®. After
advising the "winner" of his good fortune, the announcement
continued with a "Prize Winners Affidavit and Official fublicity
Release"”, which stated in relevant part: ©"A §$7.98 fee is
required to receive your bonuses. For prierity super-rush
processing include $2 extra (total $9.98). Your check or money
order should be made payable to: WSJ Ltd. Cash Giveaway".

11. The "winners" vere all directed in the sweapstakes
announcements to send their responses to one of Five Post Office
Boxes that the defendants DAVID DORIN and JEFFREY NOVIS either
opened or cauged to be opened in 1993 and 1994.

12. Between May 1993 and September 1994, more than
650,000 individuals not only responded to the various sweepstakes
announcemnents, but énclcsed additional money totalling more than
$6,000,000, which the defeéndante DAVID DOBIN and JEFFREY NOVIS
caused to be collected and deposited into varjous bank accounts
they had opened.

co ON;

13. FParagraphs one through twelve are hereby repeated,
realleged and incorporated as though set ferth in full herein.

14. In or about and between May 1593 and September'
1394, both dates being approximate and inclusive, within the
Eastern District of New York and elsavheras, the defendants DAVID

DOBIN and JEFFREY NOVIS, together with others, did knowingly and



253

wilfully combine, conspire, confederate and agree to commit an
offense against the United States, in violation of Title 18,
United States Code, Section 1341, by conspiring to use and cause
the use of the United States Maile as part of a continuing scheme
to defraud individual recipients of the defendants' sweepstakes
announcenents and to obtain money and property by means of false
and fraudulent pretenses and representations.

15. It was a part of the conspiracy that the
defendants DAVID DOBIN and JEFFREY NOVIS designed the various
sweepstakes announcements to lead recipients to believe they had
won $12,000, when in fact, the defendants did not intend to pay
them anything. The purpose of leading the recipients to beliave
they had won $12,000 was to induce them to return the identity
verification form with money for the "entitlements" the
recipients had been told were reserved for them, as well as money
to expedite the receipt of the $12,000.

16. It was a further part of the conspiracy that, in
order to lend authenticity to the various announcements, the
defendants DAVID DOBIN and JEFFREY NOVIS caused the announcements
to be sent under the names of companies that were fictitious and
under the signature of corporate officers whose names and titles
were fictitious.

17. It was a further part of the conspiracy that
despite generating sweepstakes announcements under more than
thirty company names, the defendants DAVID DOBIN and JEFFREY

NOVIS made an award of $12,000 only three times. Thus, in the
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cases of most of the “companies"™ under whose names the daefendants
caused announcements to be mailed, no genuine winners were ever
named and no money was ever awarded.

18. It was & further part of the conspiracy that
"winners" who returned the expediting fee had their claims
treated no differently than those who did not pay the additional
money .

19. Xt was a further part of the conspiracy that the
"entitlements" purportedly raserved for the “winners", which the
“winners" would receive after providing a fee with the
identification form, were in fact nothing meore than pamphlets
advertising discount prices on various goods and services, such
as "our verszions" of wall-known perfume brands and other
products. In order to achieve the full benefits of the
“entitlements™, a “winner® would have to spend thousanas of
dollars. It was the intent of the defendants DAVID DOBIN and
JEFFREY NOVIS that the "winners® believe that the "entitlements"
reserved for them would cost no more than the few dollars the

"winners" enclosed to receive the "entitlements."
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Senats Permanent Subcommities
on investigations
Perer J. Tomao, Esq. £ — —
1325 FRANKLIN AVENUE
SUITE 375

GARDEN CITY. NY 11530
TELEPHONE: (516) §77-7015

PAX: (516) 248-8693
BMAR: PTOMAOQIUSTICEMAIL.COM

July 19, 1999
VIA TAX 202 224-7042
Glynna Christian Parde
Chict Investigator and Senior Counsel
Pernanent Subcommirtee on Investigations
United States Senate :

100 Russell Senate Office Building
W.shimgton, D.C. 20510-6230

Re: Sweepstakes Investigation
Dew Ms Parde
This letter responds.to your request for additional information:
! Date of ‘Compldinr: The Affidavit in Support of Search Warrant &
Complains was diited Augusr 2, 1994 (Executed 8/ /94). However, this
document did 1ot charge Mr. Dobin, Mr. Novis or Wellsowrth Smythe
Jewelers with any offense.
2 Date of Felony Itforrmation: March 31, 1995
3. Date of Plea, March 31, 1995
As you requested, I will'bring a copy of the ranscript of the plea proceedings with
me 1o our meeting, which as we agreed, is scheduled this afternoon at 2 p.m. 10 prepare for his
testimony which is scheduled for Tuesday morning at 9:30 a.m. For your information, we expect
to leave Long Isiand at 11:00 am.
Very truly yours,

71 e e
PE J. TOMAO
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Senate Permanent Subcommitiee
on investigations

) emsTE 5L o

UNITED STATES DISTRICT COURT
EASTERN DISTRICT OF NEW YORK

e
UNITED STATES OF AMERICA, : CR 95 250
V. : 1J.8. Courthouse
Uniondale, New York
DAVID DOBIN and
JEFFREY NOVIS,
Defendants. TRANSCRIPT OF PLEAS
March 31, 19385
e S ¢ 2:00 o‘clock a.m.

BEFORE:

HONORABLE THOMAS C. PLATT, U.S$.D.J.

APPEARANCES:

Yor the Government: ZACHRRY W. CARTER
United States Attorney
225 Cadman Plaza East
Brooklyn, New York 11201
By: MARK KIRSCH, ESQ.
Assistant U.S. Attorney

For the Defendants: RAYMOND JERMYN, ESQ.
For Defendant Dobin.

FRANCIS X. CASALE, JR., ESQ.
For Defendant Novis.

Court Reporter: HARRY RAPAPORT, C.S.R.
United States District Courthouse
Two Uniondale Avenue
Uniondale, New York 11553
(516) 485-6558

Proceedings recorded by mechanical stenography, transcript
produced by Computer-Assisted Transcription

HARRY RAPAPORT, CSR, CP, CM OFFICIAL COURT REPORTER
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THE CLERK: Criminal cause for plea, David Dobin
and Jeffrey Novis.

MR. KIRSCH: Mark Kirsch for the government.

MR. JERMYN: Raymond Jermyn, 5 E R M Y N, for
Dobin.

MR. CASALE: For Novis, Francis X. Casale, Jr.,
534 Broad Hollow Road, suite 301, Melville, Hew York.

THE COURT: Is it a felony which is charged?

MR. CASALE: Yes, your Honor.

THE COURT: And you are going to have to waive
indictment, because this is an information.

MR. JERMYN: Yes, your Honor.

MR. CASALE: Yes, your Honor. We are prepared %o

do that.

THE COURT: Have you talked to your clients about
this?

MR. CASALE: VYes, your Honor, at length.

THE COURT: The understand?

MR. CASALE: Yes.

THE COURT: Messrs. Dobin and Novis, you don’t
have to answer any questions of this Court. You may
remain silent throughout these proceedings. If you start

to say something you may stop at any time during this
proceeding or some subsequent proceeding. You are both

. . ) '
entitled to counsel of your own choice. If you can’t

HARRY RAPAPORT, CSR, CP, CM  OFFICIAL COURT REPORTER
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THE CLERK: Criminal cause for plea, David Dobin
and Jeffrey Novis.

MR. KIRSCH: Mark Kirsch for the government.

MR. JERMYN: Raymond Jermyn, 5 E R M Y N, for
Dobin.

MR. CASALE: For Novis, Francis X. Casale, Jr.,
534 Broad Hollow Road, suite 301, Melville, Hew York.

THE COURT: Is it a felony which is charged?

MR. CASALE: Yes, your Honor.

THE COURT: And you are going to have to waive
indictment, because this is an information.

MR. JERMYN: Yes, your Honor.

MR. CASALE: Yes, your Honor. We are prepared %o

do that.

THE COURT: Have you talked to your clients about
this?

MR. CASALE: VYes, your Honor, at length.

THE COURT: The understand?

MR. CASALE: Yes.

THE COURT: Messrs. Dobin and Novis, you don’t
have to answer any questions of this Court. You may
remain silent throughout these proceedings. If you start

to say something you may stop at any time during this
proceeding or some subsequent proceeding. You are both

. . ) '
entitled to counsel of your own choice. If you can’t

HARRY RAPAPORT, CSR, CP, CM  OFFICIAL COURT REPORTER
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afford counsel the Court will appoint counsel at no cost
to you. Do you both understand your rights?

Mr. Dobin?

THE DEFENDANT DOBIN: Yes.

THE COURT: Mr. Novis?

THE DEFENDANT NOVIS: Yes.

THE COURT: 211 right.

Mr. Dobin, how old are you?

THE DEFENDANT DOBIN: 42, sir

THE COURT: Mr. Novis, how old are you?

THE DEFENDANT NOVIS: 52.

THE COURT: And your full name is Jeffrey?

THE DEFENDANT NOVIS: Yes.

THE COURT: Mr. Dobin?

THE DEFENDANT DOBIN: Yes.

THE COURT: What kind of education do you have.

THE DEFENDANT DOBIN: Graduate of C W Post
College.

THE COURT: Mr. Novis?

THE DEFENDANT NOV1S: Two yours of college in the
University of Florida.

THE COURT: Either of you currently under the
care of a physician or psychiatrist?

THE DEFENDANT DOBIN: No.

THE DEFENDANT NOVIS: No.

HARRY RAPAPORT, CSR, CP, CM OFFICIAL COURT REPORTEF
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THE

THE
choice?

THE

THE

THE

COURT:

any kind?

DEFENDANT DOBIN: Nao.
DEFENDANT HNOVIS: No.
COURT:

DEFENDANT DOBIN: Yes
DEFENDANT NOV1S: Yes

COURT: And have

you both been

a copy of the superseding information?

THE

THE

THE

THE

THE

THE

THE

THE

THE

DEFENDANT DOBIN: Yes.
DEFENDANT NOVIS: VYes.
COURT: Have you both
DEFENDANT DOBIN: Yes.
DEFENDANT NOVIS: VYes.

COURT: You both
DEFENDANT DOBIN: VYes.
DEFENDANT ROVIS: Yes

COURT:

your respective attorneys?

THE

THE

THE

DEFENDANT DOBIN: VYes.

DEFENDANT HOVIS: Yes.

COURT:

read it?

You understand that basically,

Either of you under any medication,

You both have attorneys of vour own

furnished with

understand it?

And you both discussed 1t fully with

you

are you charged with a crime of conspiracy to use and

cause the use of the U.s.

Mails as

part of

"
a continuous

HARRY RAPAPORT,

CSR, CP, CM

OQFFICIAL COURT REPORTER
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scheme to defraud

property by means of

ntations?

THE DEFENDANT
THE DEFENDANT
THE COURT:

understand that?
THE DEFENDANT

THE

THE COURT:

This is

261

false and fraudulont pretenses

DOBIN:

NOVIS:

DOBIN:

DEFENDANT NOVIS:

felony charge,

individual recipients of money and

and

Yes.

you

Yes.
Yes.

You understand that you have a

constitutional right to be charged by an indictment

returned by a grand jury,

consent to being charged by an information signed and

filed by the U.S. Attorney?

THE DEFENDANT DOBIN:

THE DEFENDANT NOVIS:

THE COURT:

s, I understand

stand.

Yes.

Instead of the indictment the felony

charge is prought against you by the U.S. Attorney by

but you can waive that right and

simply signing and filing an information against you; you

understand that?

THE

THE

THE COURT:

DEFENDANT DOBIN:

DEFENDANT NOVIS:

Yes.
Yes.,

Unless you waive indictment you nmay

not he charged with a felony uniess a grand jury has fcund

. .
on the return of an indictment that there 1s probable

HARRY RAPAPORT,

CSR, CP, CM

OFFICIAL COQURT REPORTER
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cause to believe that this crime has been committed and
that you committed it.

THE DEFENDANT DOBIN: Yes.,

THE DEFENDANT NOVIS: Yas.

THE COURT: You understand if you do not waive
indictment, the government may present the case o & grand
jury and request it to indict you?

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes,

THE COURT: You understand that the grand -ury is
composed of at least 16 and not more than 12 -- 23
persons, and at least 12 grand jurors must find probable
cause to believe that you committed the crime with which
you are being charged before you may be indicted?

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT HNOVIS: Yes, sir.

THE COURT: You understand the grand jury wmight
or might not indict yvou for this or any other case
similarly presented to them?

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes.

THE COURT: Understand if you waive indictment by
the grand jury, the case will proceed against you on the
information just as if you had been indicted?

THE DEFENDANT DOBIN: VYes.

HARRY RAPAPORT, CSR, CP, CM OFFICIAL COURT REPORTER
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THE DEFENDANT NOVIS: Yeos.

THE CO% Mr. Dobhin and Mr. Novis, have you

both discussed this matter of waiving your right to
indictwent hy grand jury with your attorney?

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes, sir.

THE COURT: You both understand you have the
right to indictment by grand jury?

THE DEFENDANT DOBIN: VYes.

THE DEFENDANT NOVIS: Yes.

THE COURT: Have any threats or prowmises been
made as a result of your plea -- is there a plea agreement
here?

MR. KIRSCH: Yes, your Honor, there are written
plea agreements.

THE COURT: Left’s mark them.

MR. KIRSCH: 1 have marked them as Government
Exhibit 1 and 2, Judge.

THE COURT: Mr. Dobin, your agreement is marked
as Exhibit 1.

Is that your signature on the last page?

THE DEFENDANT DOBIN: Yes, sir.

THE COURT: Prior to signing it, did you read
it?

THE DEFENDANT DOBIN: Yes, sir.

HARRY RAPAPORT, CSR, CP, CM OFFICIAL COURT REPORTER
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THE

COURT:

THE DEFERDART DOBIR:

THE COURT: I'id you

attorney?

THE DEFPENDANT DOBIN: Yes,
THE COURT: Epart {rom what

agreament, are there any promises or

induce to you walve indictment?

THE DEFENDANT DOBIN: No, ¥y
THE COURT: Mr. Novis, your

number two.

Is that your signature on t

THE DEFENDANT NOVIS: Yes,

THE COURT: Prieor to signin
ie?

THE DEFENDANT NOVIS: VYes,

THE COURT: Did you underst

THE DEFENDANT NOVIS: Yes.

THE COURT: Did you discuss
attorney?

THE DEFENDANT NOVIS: Yes.

THE COURT: Apart from what

agreement,
to plead guilty to the indictment?

THE DEFENDART NOVIS: DMNo

any threats or promises been made to induce you

,oBIY, .

8
i
it?
vour Honor.
it fully with vour

1 aid.

is contained in this

our Honor.

agreement 1s marxed |
he last page?
vour Honor. i
g it, 4id you read

your Honor.

and it?

it fully with your

is contained in this

HARRY RAPAPORT, CSR, CP, CM

OFFICIAL COURT REPORTER
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9
THE COURT: Mr. Dobin, do yvou wish to waive your
indictment by grand jury?
THE DEFENDANT DOBIN: Yes, 1 do.
THE COURT: Counsel, any recason he shouldn’t?
iR, JERMYN: No.
THE COURT: Mr. Novis, do you wish to waive your

indictment?

THE DEFENDANT NOVIS: Yes.

THE COURT: Any reason you shouldn’t?

THE DEFENDANT NOVIS: No.

MR. CASALE: No.

THE COURT: Do you waive indictment, Mr. Dobin?
THE DEFENDANT DOBIN: Yes, sir.

THE COURT: Mr. Novis?

THE DEFENDANT NOVIS: VYes.

THE COURT: You may each sign the waiver in open

court and I will make the finding that the waivers are

voluntarily made and I will accept it.

outloud?

Do they wish to have the indictment read

MR. JERMYN: We waive the public reading.
MR. CASALE: Likewise.
THE COURT: How does he wish to plead?

MR. JERMYN: He wishes to plead guilty to the one

count in the information to mail fraud.

HARRY RAPAPORT, CSR, CP, CM OFFICIAL COURT REPORTER
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MR. KIRSCH: Your Honor, this i1s the initial
appearance for both defendants, and neither defendant has
entered a plea of any kind prior “oday.

MR. JERMYN: That’s correct.

THE COURT: He wishes to plead guilty te the
first count? 1Is there more than one count?

MR. KIRSCH: No, Judge.

THE COURT: And what about Mr. Novis?

MR. CASALE: Mr. Novis makes a similar
application. He initially enters a plea to the
information, and previously withdraws -- withdraws the
previously entered plea and enters a plea of guilty to the
information, your Honor.

THE COURT: Gentlemen, you heard what your lawyer
has to say.

Again, you don’t have to answer my guestions, but
I have to ask you certain questions to determine that what
they say is true, and that you are entering pleas of
guilty with knowledge of the consequences and you are
doing it voluntarily and that you understand fully the
crime with which you are being charged.

As 1 say, you don’t have answer my guestions.

You both understand that before accepting a plea

of guilty, I must advise you as to your constitutional

’
5

rights, the nature of the charge against you and the

HARRY RAPAPORT, CSR, CP, CM OFFICIAL COURT REPORTER
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THE DEFENDANT NOVIS: Yes.

THE COURT: You understand you have & right to
plead not guilty to the superseding information, in which
event the government would be reguired tc prove your guilt
beyond a reasonable doubt?

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes.

THE COURT: 1If the government failed to prove
your guilt beyond a reasonable doubt, the jury would have
to say that you are not guilty.

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes.

THE COURT: You understand then that I have to
ask you guestions about the offense to which you offer to
plead gquilty, and if you give me false answers, the
answers can be used against you in a prosecution of making
a false statement to the Court?

THE DEFENDANT DOBIN: Yes, your Honor.

THE DEFENDANT NOVIS: Yes, your Honor.

THE COURT: If I put you under oath and you give
me false answers, the answers could be used against you in
a prosecution for perjury?

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes, your Honor.

THE COURT: 1f your pleas of guilty are accepted

HARRY RAPAPORT, CSR, CP, CM OFFICIAL COURT REPORTER
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there will be no trials, and you would be waiving the

right to a trial and al tutional

1 the foregoing
rights.

‘THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes.

THE COURT: Now, under the litany prescribed by
the Second Circuit, I must read the supersceding
information allowed, which in view of the answers given
me, it is probably superfluous, but 1 am obliged to do so
under their view of the thing from on high. So, if vou
get a copy in front of you and read along with me 1t would !
be easier.

THE COURT: 1t begins at all times relevant to
this information, the defendants David Dobin and Jeffrey
Novis were the owners and principals of Wellsworth Smythe
Jewelers Ltd., a business located at 1850 Landsdowne
Avenue, Merrick, New York.

The defendants David Dobin and Jeffrey Novis were
in the business of generating direct mail sweepstakes
announcements to individuals whose names appeared on
target lists they had purchased. From approximately May

1993 to September 1994, the defendants caused hundreds of

thousands of such announcements to be mailed to

individuals across the United States,

)

Announcements were mailed under the names of at
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least 30 difiercent companies, including the tollowing:
audit and Control Award Processing Station, Adulomated
Transfer Systems, Award Notification Council, awards
Direct, Benson Foundation U$A, Cash ‘nstallment Services,
Cash Merchandise Selecticon Committee, Central Funds
Delivery, Corporate Disbursement Division, Correspondence
Division, Davidson Jeffries and March, Department of Award
Disbursements, Department of Cash Awards, DNH Frice Claim
Office; DNH Processing Department, D O C &, E D P
Marketers of America, Cash Disbursements Division,
Fortunes Unlimited, Fulfillment Bureau International, Main
Processing Unit, NAAN, National Award Processing Station
of Northeast Region, National Scheduling Services, Price
Selection Committee, Rainbows Unlimited, U.S.A., Select
Awards Assoclates; Sweeps Tech America, Unlimited U.S.A.,
Select Awards Assoclates, Sweeps Tech America, Wellsworth
Smythe Jewelers Limited, and WSJ Limited, Prize
Disbursement Division.

Four. Each announcement was also signed by an
individual with a title such as chailrperson, chief of
corporate records, treasurer, comptroller or independent
auditor.

Five. Each announcement was designed to lead the
recipient to believe that he had won $12Z,000 and that to

. '
receive the money, he need only complete and return an
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enclosed form, purportedly to verify his identity. The
announcenent advised the winner that a unique
identification number had been assigned to him that would
also be used to verify his identity.

Six. Each winner was also advised that if he
i enclosed a particular sum, ranging from $6.9%868 to $10.9g,
then he would receive additional entitlements purportedly
worth thousands of dollars.

Seven. Some of the announcements advised winners
that for an additional fee, typically $2.00, the winner’s
claim would be processed more guickly and the winner would
therefore receive his money more quickly. |

A typical announcement, which the defendants
David Dobin and Jeffrey novice caused to be mailed in the
name of the DNH price claim office, office have cash
awards, read as follows:

I hope you get this letter in time, otherwise the
$12,000 cash price we want to send you will have to be
given to an alternate winner. We are waiting to hear from
you.

As a person who recently participated in one of

our nationwide contests, it is my pleasure to tell you

that you have been selected to receive our $12,000 cash !
give away;

If you f£ill out and sign the prize deliv&ry data i
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sheet, and return the winning claim number to our office
in the envelope we’ve provided, we will deliver a cash
certified check to your front door via USPS overnight
courier for $12,000.

In addition, bonuses worth up to $1,%00 have
already been reserved for you.

This is no joke. Everyday people who have
winning claim numbers worth thousands of dollars don’t
respond and never get the money they had coming te them.
Don’t let that happen to vou.

Signed, James L. Larsen, treasurer.

The announcement described in paragraph eight
above also included a prize delivery data sheet, stating
that: If you do return the winning claim number in time,
with $8.98 processing bonus, you will receive a certified
check for $12,000, bonuses worth up to an additional
$1,500, and a surprise free bonus gift that could mean
even ore cash in your pocket.

Ten. The defendants David Dobin and Jeffrey
Novis caused to be mailed a similar announcement
purportedly from the Office of Larry Clark, prize
disbursement division. After advising the winner of his
good foertune, the announcement continued with a prize
winners affidavit and official publicity release, which

v
stated in relevant part: A $7.98 fee is required to
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recelve you bonuses. For prieority super-rush processing
incliude $2.00 extra, total $9.98. Your cheok or money

order should be made payable to: WsJ Giveaway

The winners were all directed in the sweepstalkes
announcements to send their responses to one ¢f the five
post office boxes and the defendants David Debin and
Jefirey Novis either opencd or caused to be oponed in 1963
and 19%94.

Between May 1993 and September 1%%¢4, more than
650,000 individuals not only responded to the various
sweepstakes announcements, but enclosed additional money
totaling more than six million bucks, which the defendants
David Dobin and Jeffrey Novis caused to be collected and
deposited into various bank accounts they had opened.

Then it goes back and realleges all those
paragraphs. And it says again: In or about and between
May 1993, and September 1994, both dates being approximate
and inclusive, within the Eastern District of New York and
elsewhere, the defendants David Dobin and Jeffrey Novis,
together with others, did knowingly and willfully combine,
conspire, confederate and agree to commit an offense
against the United States, in violation of Title 1g,
United States Code, Section 1341, by conspiring to use and
cause the use of the United States mails as part of a

f
continuing scheme to defraud individual recipients of the
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defendants’ sweepstakes announcements and to obtain money
and property by moons of false and fraudulent pretenses
and representations.

It was a part of the conspiracy that the
defendants David Dobin and Jeffrey Novis designed the
various sweepstakes announcements to lead recipients te
believe they had won $12,000, when in fact, the defendants
did not intend to pay them anything. The purposc of
leading the recipients to believe they had won $12,000 was
to induce them to return the identity verification form
with money for the entitlements the reciplents had been
told were reserved for them, as well as many to expedite
the receipt of the $12,000.

16. It was a further part of the conspiracy
that, 1in order to lend authenticity to the various
announcements, the defendants David Dobin and Jeffrey
Novis caused the announcements to be sent under the names
of companies that were fictitious and under the signature
of corporate officers whose names and titles were
fictitious.

It was a further part of the conspiracy that
despite generating sweepstakes announcements under more
than thirty company names, the defendants David Dobin and
Jeffrey Novis made an award of $12,000 only three times.

'
Thus, in the cases of most of the companies under whose
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names the defendants caused announcements to be mailled, no
genuine winners were ever named and no money wWas ovor
awarded.
1t was a further part of the conspiracy that

winners who returned the expediting fee had their clainms
treated no differently than those who did nov pay the
additional money.

1t was a further part of the conspiracy that the
entitlements purportedly reserved for the winners, which
the winners would receive after providing a fee with the
identification form, were in fact nothing morec than
pamphlets advertising discount prices on various goods and
services, such as our versions of well known perfume
brands and other products. In order to achieve the full
benefits of the entitlements, a winner, would have to
spend thousands of dollars. It was the intent of the
defendants David Dobin and Jeffrey Novis that the winners
believe that the entitlements reserved for them would cost
no more than the few dollars the winners enclosed to
receive the entitlements.

It was a further part of the conspiracy that when
a winner returned the identification form with money, the
defendants David Dobin and Jeffrey Novis caused to be
mailed to ﬁhat person further anncouncements declaring that

the person had won again, with the intent that that person

]
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return vet more money. In fact, many winners paid

multiple times.

n

In furtherance of the conspiracy and to

accomplish its objects the defendants David Dobin and
Jeffrey Novis caused to be committed, with in the Rastern
District of New York, the following overt act.

On or about December 1993, the defendants David
Dobin and Jeffrey Novis caused to be wmailed sweepstakes
announcements under the name and return address DNH
Confirmation Division, Box 368, Bellmore, New York, 11710.

Mr. Dobin, do understand what you are charged
with doing?

THE DEFENDANT DOBIN: Yes.

THE COURT: Mr. Novis, did you?

THE DEFENDANT NOVIS: Yes.

THE COURT: Mr. Dobin, did you do that? Did you
enter into a conspiracy to do that?

THE DEFENDANT DOBIN: Yes, I did, your Honor.

THE COURT: Mr. Novis, did you enter into a
conspiracy to do that?

THE DEFENDANT NOVIS: Yes, your Honor.

THE COURT: And Mr. Dobin, did you at the time
you entered the conspiracy do so knowingly?

THE DEFENDANT DOBIN: Yes, I did, sir.

THE COURT: Intentionally?
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THE DEFENDANT DOBIN: During the period covered
in the information I was engaged in the direct mai:
sweepstakes business. I conspired with others during that
period of time to obtain funds by means of false
representations in the solicitations mail from our office
in Merrick. One such mailing or such mailings were in

December of 13593, and is covered in the information.

THE COURT: Anvone force to you do that?

THE DEFENDANT DOBIN: No, sir.

THE COURT: And you willfully participated in
that?

THE DEFENDANT DOBIN: Yes, sir.

THE COURT: What about you, Mr. Novis?

THE DEFENDANT NOVIS: Yes. During the period
covered in the information 1 was also engaged in the
direct mail sweepstake business, and conspired with others
during that period of time to obtain funds by means of fault
representations, solicitation mail from our office in Merrick.
On one such mailing that occurred in December of 1993.

THE COURT: No one forced you to do that?

THE DEFENDANT NOVIS: No, sir.

THE COURT: You participated in the conspiracy
knowingly and willfully?

THE DEFENDANT NOVIS: Yes,

THE COURT: All right.
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Gentlemen, apart from what is contained in the
plea agreements that we have heretofore discussed, any
promises of any kind, including any promises or
suggestions been made to you by your lawyer, by this
Court, or anyone connected with the government, or anyone
else to induce a plea of guilty from you?

THE DEFENDANT DOBIN: No.

THE DEFENDANT NOVIS: No, your Honor.

THE COURT: Have you been threatened in any way
into pleading guilty?

THE DEFENDANT DOBIN: No, sir.

THE DEFENDANT NOVIS: No.

THE COURT: According to the plea agreements
which you signed, which according to the government, the
maximum term of imprisonment for this offense is five years.

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes.

THE COURT: And there is a maximum supervised
release term of three years to follow any term of
imprisonment, which means that the condition of release
after you are released from prison is viclated, you may be
sentenced up to two years without credit for pre-release
imprisonment or the period you served on supervised
release; you understand that?

THE DEFENDANT DOBIN: Yes.
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THE DEFENDANT NOVIS: Yes.

THE COURT: In addition, T can find each of vou
up to $250,000 a piece.

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes, sir.

THE COURT: I can order restitution.

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NQVIS: Yes.

THE COURT: And I must order a $50 mandatory
special assessment.

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes.

THE COURT: You understand that these offenses
are covered by what we call the guidelines?

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes.

THE COURT: And did you discuss the guidelines
that you may think are applicable and your attorneys may
think are applicable in your respective cases?

THE DEFENDANT DORIN: Yes.

THE DEFENDANT NOVIS: Yes.

THE COURT: You understand in the normal course
of events, the probation department computes ~- has the
first crack at computing the applicable guidelines?

»

THE DEFENDANT DOBIN: VYes.
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guideline, you both have a right to appeal.

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes.

THE COURT: Have either éf your lawyers made any
prediction to express any opinion as to the sentence which
will pe imposed by the Court?

THE DEFENDANT DOBIN: No.

THE DEFENDANT NOVIS: No.

THE COURT: You understand that you will have the
assistance of your lawyers at the time sentence is imposed?

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOVIS: Yes.

THE COURT: Having been advised of your
constitutional rights and the nature of the charges
against you and the consequences of the plea of guilty,
how do you plead to the charge contained in the conspiracy
count, guilty or not gquilty?

THE DEFENDANT DOBIN: Guilty, sir.

THE COURT: Mr. Novis, having been advised of
your constitutional rights and the nature of the plea, how
do you plead?

THE DEFENDANT NOVIS: Guilty, your Honor.

THE COURT: The Court finds in each case there is
a factual basis for the plea and accepts a plea of guilty

'
to the count in the information.
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Do either of you have any gquestions of either
myself or your lawyers?

THE DEFENDANT DOBIN: No.

THE DEFENDANT NOVIS: No, your Honor.

THE COURT: You are both satisfied with the
advice that your lawyers have given you?

THE DEFENDANT DOBIN: Yes.

THE DEFENDANT NOV1S: Yes.

THE COURT: And you have no questions?

THE DEFENDANT DOBIN: No.

THE DEFENDANT NOVIS: No, your Honor.

THE COURT: I will accept the plea.

Now, the next order of business, you will be
interviewed by a representative of the probation
department. With that interview he or she will prepare

what is known as a pre-sentence report which is broken

down into to parts. The first is the description of the

events. The second is the calculation of the guidelines
that we have discussed ~- I am sorry, it is okay as to the
first part.

The second part of the probation report is a
check of your background; and you tell them anything,
good, bad or different. And I rely heavily on pit. To
the extent that your attorneys permit you to do so I would

v
urge you to cooperate in anyway possible with the
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probation officer, because the better informed, the better

things go or you.

It takes about six or eight weeks or more,
depending on what the government wants you to do for them.

They have not been arraigned before?

MR. KIRSCH: Yes, your Honor.

THE COURT: What is the government’s pcsition
with respect to bail?

MR. KIRSCH: The government’s position is they be
released on their own recognizance, and travel be
restricted to the continental United States.

MR. CASALE: No objection to that.

THE COURT: You want their passports?

MR. KIRSCH: It would be satisfactory to the
government if the lawyers held the passports, Judge.

THE COURT: Give your passports to your
attorneys.

Do not go outside the continental United States
without permission of the Court, which you have to make
application for through your attorneys.

MR. JERMYN: Fine, your Honor.

MR. CASALE: That’s fine.

THE COURT: Thank you.

(End of proceedings.)
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Sanate Permanent Subcommittes
on Investigations
EXHIBIT# 52
MEMORANDUM
TO: PERMANENT SUBCOMMITTEE ON INVESTIGATIONS

MEMBERSHIP LIAISONS

FROM: K. LEE BLALACK, Chief Counsel & Staff Dircctor
GLYNNA CHRISTIAN PARDE, Chief Investigator & Senior Counsel
EMMETT MATTES, Postal Service Detailec
Permanent Subcommittee on Investigations

RE: BACKGROUND FOR DECEPTIVE MAILINGS HEARING,
SWEEPSTAKES GO UNDERGRQUND
July 20, 1999, 9:30 a.m., Room 342 Dirksen

DATE: July 15, 1999

L PSP’s Investigation

Following the March hearings of the Permanent Subcommitiee on Investigations (“PSI”)
into the sweepstakes promotions of the four largest companies, Senator Collins authorized an
investigation into the marketing practices of the smaller, less prominent sweepstakes and skill
contest operators. After those hearings, PSI reccived more than one thousand lctters, many
containing examples of sweepstakes, skill contests, or other mailings, that the recipients believed
were deceptive. From those examples, PST developed a list of promotions that warranted further
investigation and scnt fetters to {ifty companics requesting information about their identity, mailings,
and contests.

Of the fifty companies, 39 provided some form of response to the questions.!  Two
companies indicated that they would provide the information only upon receipt of a subpoena. Six
companics did not respond at all, and the letters were returned for the remaining three companies.
After reviewing these responses and obtaining information regarding some of these companiss from
the Office of Special Investigations (“OST”) of the General Accounting Office (“GAO”), PSI
narrowed its investigative focus to a handful of companics.

PSI then interviewed or deposed several individuals involved with the targeted companics.
At least one individual contacted by PSI, Richard Kaufman, President of Millennium Sales, Inc.,
refused to testify at a deposition upon advice of counsel, asserting his Fifth Amendment right against

' During the course of its investigation, PSI leamed that, in many instances, companies sponsor only one
contest but use multiple trade names for promotional mailings sent as part of the same contest. As a result, less than
fifty scparate companies actually received PSI’s request.
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self-incrimination. Additionally, counsel for Anthony Kasday, President of Neopolitan Consulting,
Inc. (“Neopolitan™), refused to allow his client to answer certain questions on the basis of the Fifth
Amendment.

The information provided by the responding companies indicates that, in the aggregate, they
sent approximately 100,000,000 promotional mailings in 1998. We have attached a chart reflecting
the information for 1998 provided by these companies. For each company, the chart shows the total
number of mailings, the entries or responses that included a purchase, the non-purchase responses,
and the percentage of total responses that included a purchase. Although these companies are
smaller than the major sweepstakes companies, their combined mailings generate significant volume.

II. Hearing Structure, and Themes

The hearing will highlight the deceptive practices of smaller sweepstakes companies,
especially some of the novel ways that they evade detection and prosecution. The hearing will
demonstrate that the practices of the smaller operators create enforcement problems for regulatory
agencies, like the USPIS, and emphasize the need for additional enforcement tools such as those
contained in S. 335, The Deceptive Mail Prevention and Enforcement Act.

The first panel will consist of Glynna Parde, PSI’s Chief Investigator and Senior Counsel,
David Dobin, President of Lone Star Promotions, Inc. (“Lone Star”), and Anthony Kasday, a
consultant to at least five different sweepstakes companies. Glynna will lay out the results of PSI’s
investigation into this segment of the industry and, in doing so, provide the foundation for
subsequent questioning of Mr. Kasday and Mr. Dobin.

Mr. Dobin, who entered a guilty plea to a federal conspiracy charge as a result of prior
sweepstakes promotions, will describe the operations of his current sweepstakes company, Lone
Star2 He also will tell from an insider’s perspective how the sweepstakes industry operates. Mr.
Kasday will also be able to shed light on the industry and its practices, particularly the novel ways
in which an operator can engage in deceptive practices with very limited exposure to possible
enforcement actions.

? In connection with his guilty plea, Mr. Dobin entered into an agreement with the United States Attomey for
the Eastern District of New York under which he agreed to cooperate fully with the government in hopes of reducing
his sentence. The prosecutor in the case suggested that, as part of this agreement, Mr. Dobin cooperate with PSL. As
a result, Mr. Dobin voluntarily agreed to an interview, a deposition and to serve as a witness for this hearing.

Under the cooperation agreement, Mr. Dobin may not discuss his cooperation, including what was said in any
proffer sessions. Notwithstanding this limitation, the United States Attorney permitted Mr. Dobin to discuss information
relating to the sweepstakes industry, including the information he disclosed in proffer sessions and the fact that he has
entered a plea to one felony count pursuant to a cooperation agreement and is awaiting sentencing. Mr. Dobin, however,
may not disclose information he Iearned as a result of the proffer sessions and/or from his cooperation. For example,
Mr. Dobin may have cooperated with the government in connection with the telemarketing scam of his customers
discussed below but would be unable to discuss that cooperation or what he may have learned.



The second panel will consist of Kenneth J. Hunter, the Chief Postal Inspector of the USPIS,
and Robert G. DeMuro, an Inspector Attorney for the USPIS. Their testimony will provide an
overview of the problems facing regulatory agencies combating deceptive mailings. They also will
discuss recent cases involving deceptive mailings, including government look-alike mailings, and
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support the need for better enforcement tools such as those in S. 335.

The key themes of the hearing will be as follows:

D

2)

3)

4)

There is a largely unknown and unnoticed segment of the promotional mailing
industry that does a very lucrative business with sweepstakes and skiil contests that
involved, at least, 100 million mailings last year.

Most of these sweepstakes and skill contests are sponsored by small operators who
engage in marketing tactics that are much more deceptive than those of the larger,
more prominent sweepstakes companies and, in some cases, are outright frauds.

These operators often pursue this lucrative business without detection and with little
fear of prosecution because they crafiily obscure their identities so that neither the
public nor the regulators can easily identify and pursue them.

The USPIS requires additional enforcement authority to meet the challenge
presented by these hidden operators and, S. 335 gives the USPIS the tools it needs
to fight these deceptive mailings.

1. Key Findings for Hearing

In support of the hearing themes set forth above, PSI will establish the following key

findings:

e Some sweepstakes companies use multiple trade names and mailings
to promote only one sweepstakes or skill contest.

® Some sweepstakes companies use multiple mailboxes to make it more
difficult for state and federal authorities to determine who is sending
deceptive mailings and to bring effective enforcement actions against
such companies.

® Some sweepstakes operators direct the companies that send deceptive
mailings, not as an employee, officer or director, but as a “consultant,”
to avoid enforcement actions by state and federal authorities.
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e Some sweepstakes companics send multiple mailings for the same
contest, but under different trade names, to individuals who respond to
an initial promotional mailing.

® Most of these small sweepstakes companies will rent the names and
addresses of individuals responding to their promotional mailings to
other swecpstakes companies who then use the lists to solicit their
promotions.

e Smaller sweepstakes companics generally send mailings that are more
deceptive and misleading than those of the larger sweepstakes.

e Somc of the smaller sweepstakes companies have failed to provide rush
processing and failed to award a prize.

1v. Practices of Sweepstakes Companies

PSI’s investigation of these smaller companies uncovered marketing practices that are, to
say the lcast, decciving. We also found that these small companies promote their products much
more aggressively than the four largest sweepstakes companies. We outline below some of the key
discoveries of our investigation.

A. Multiple Trade Names

PSI’s investigation unveiled a pattern of deception that often begins with the use of a
different trade name (e.g., dba) for cach promotional mailing. For example, Lone Star offers threc
sweepstakes contests but utilizes forty different trade names — a different trade name for each
promotional mailing. Likewise, Enwood, Pressman and Ingram, Inc. (“EPI”) promotes its single
product - a coupon book - through a single contest but uses scven different trade names to do so.
As aresult, an individual may receive several promotional mailings that appear to be from different
companies but, in actuality, all of them relate to the same contest.?

3 In explaining why multiple trade names may be used fora single sweepstakes contest, EPI’s Anthony Kasday
indicated in a telephone interview with PSI investigators that “[yJou can send a mailing to someone, and for whatever
reason they may not be interested in responding, either weren’t fecling well that day or the cat died or whatever. Now,
if they receive another mailing a month later, maybe or maybe not they’ Il respond to that one, and it’s probably better
ifit’s something that they haven’t seen before and say, oh. I got this already. Maybe this time they'} read it.” Interview
of Anthony Kasday, June 18, 1999, at 66 (emphasis added) (hereinafter “Kasday Interview”).




Unlike the major sweepstakes companics, these promotions do not have and are not seeking
name recognition or brand loyalty.” These companies claim to use a different trade name for cach
promotional mailing for marketing purposes. One individual interviewed by PSI analogized the use
of trade names to a car manufacturer, such as Chevrolet, giving each of its car models a different
name, like Nova and Caprice.” The analogy is inapposite, however, because unlike a car
manufacturer, which has a different name for each model, these sweepstakes companies often offer
only one contest under multiple trade names. [t would be the equivalent of selling the same car as
both a Nova and a Caprice.

B. Multiple Mailboxes

Not only will these smaller conpanies use multiple trade names for cach contest, but they
also open multiple mailboxes at post offices or commercial mail receiving agencies (“CMRA”), such
as Mail Boxes Etc. Many companies actually maintain mailboxes in multiple states and have the
mail forwarded by an overnight courier service to their basc of operations. Sheilah Williams, the
office manager for EPI and Mellon, Astor and Fairweather, Inc. (“MAF”), testified in a deposition
that EPI uses five different mail boxes located in New York and Pennsylvania for one sweepstakes
and three skill contests that are promoted through seven and four trade names, respectively. Shesaid
MAF uses three different mail boxes in Ilfinois and New York for one sweepstakes and one skill
contest that is promoted through two trade names. The mail from each of these locations is then
forwarded to their office in Las Vegas, Nevada where it 1s processed.

Mrs. Williams said she did not know why EPI and MAF used multiple mail boxes in
different locations, but she assumed that it was to make sorting responses to various promotions
easier for office staff. This reason seems implausible, however, since there arc not enough mail
boxes to be reserved for cach separate promotional mailing. Thus, multiple promotions are being
sent to the same mailbox. Although the use of separate mailboxes may prevent one post office or
CMRA from being overwhelmed with responses, we believe that there are two principal reasons for
opening multiple mail boxes.

First, it allows the operator to give the multiple trade names different addresses and, thus,
can support the deception that the mail piece is not a promotional solicitation. For example, one
mailing from MAF identifics MAF as a “Trustee” with an address in Lake Forrest, Nlinois.® Under
questioning, Sheilah Williams conceded that the address is a Mail Boxes, Etc. that she opened to

¢ The clever names utilized by these companies often arc deceiving themselves. For example, a mailing may
appear to come {rom a group that is trying to locate someone who has already won a prize or is the rightful owner of
a cash award. For example, some of these small companies use trade names such as Unidentified Claimant Section,
Public Winner Releasing Committee, Cash Release Office, and the Cash Claim and Disbursement Center.

S 1d, at 65.

¢ A copy of this mailing is attached.
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receive mail for MAF. The use of an Illinois, rather than Las Vegas, address may be part of the
deception that the mail piece is from a faw {irm. Additionally, a different address also would make
it difficult for the recipient to corrclate this mailing with others sent by MAF

Second, current law — which S. 335 would change — only allows the USPIS to seck a
temporary restraining order against a mailing from a specific mail box. Thus, the USPIS and the
Attorney General of Hiinois might be able to bring an enforcement action 1o stop the promotion
mentioned above, but it would not prevent MAF from promoting the same swecpstakes and selling
the same prize under another trade name that reccives its mail in New York. In short, if statc or
federal authoritics close one mailbox, the sweepstakes company can continue its sweepstakes
promotion under a different trade name at another location.

This problem is illustrated by the USPIS case involving Borden Barrows. The USPIS will
testify that Mr. Barrows has operated several different promotions, including “Cash Claim Service,”
and has been the subject of numerous investigations by USPIS, many of which culminated in ccase
and desist orders or consent agreements. The Cash Claim Service promotion involved the remittance
0£59.97 for $775 being held by the U.S. Government.* After action by the USPIS, Mr. Barrows
simply opens a new mailbox in a different state. The USPIS must then initiate a new action against
Mr. Barrows in that location. The multi-jurisdictional restraining order contained in S. 335 would
prevent Mr. Barrows from simply moving his operations to another state.

C. Repeated Solicitations

PSI discovered that if an individual responds to an initial mailing, known as a “front-end”
mailing, sweepstakes companies will send additional mailings, known as “back-end” mailings, to
the same individual. In his deposition, David Dobin testified that, if an individual responds to a
front-end mailing by making a purchase, Lone Star sends four to five back-cnd mailings to the
individual. Tf the individual also responds to one of the back-end mailings, Lone Star sends an
additional four to five back-end mailings. If the individual responds to the second back-end mailing,
Lone Star sends the individual a personalized “house mailing.” The front-end mailing, cach of the
back-end mailings, and the house mailing all offer the same product — a discount coupon baok, but
for varying fees. Lonc Star sends all of thesc mailings to the same individual within a six-week
period.’

7 Deposition of Sheilah Williams, July 7, 1999 at 123 (hereinafter “Williams Dep”).
* This is the same promotion that PSI received earlier from an individual in Maine.

¢ Deposition of David R. Dobin, June 28, 1999, at 70 (hereinafter “Dobin Dep”). Anthony Kasday told PS1
investigators that his companies, EPI and MAF, also inundate consumers with mailings if they respond to an initial
mailing by purchasing their product, which is also a coupon book. Kasday Interview at 76, 88. Mr. Kasday said that,
if a person responds to his mailings with a purchase, he will send them multiple follow-up mailings for the same
sweepstakes but under different trade names, such as Lombard and Lanfield or Clark and Lewison. Mr. Kasday
estimated that he would solicit the same individual four or five times over a period of “[a] few weeks” and would offer



In addition to sending multiple promotional mailings under different trade names for onc
contest and sending front-end and back-cnd mailings, PSI learned that the names of individuals
responding to onc of these promotional mailings are then rented to other sweepstakes companics,
beginning the cycle again. These names include those that previously responded to a promotional
mailing by making a purchase. Mr. Dobin testified that, in renting a mailing list, “[t]he only thing
we were concerned about is whether they had previously responded to a sweepstakes before.... We
would buy from other sweepstakes direct mailers of people who already played the game.”"”

Mr. Dobin also informed PSI that he sells the return coupons that individuals send him
containing their name, address, and telephone number. Sometimes these coupons also state whether
they have a credit card, and may contain a number used to determine whether they are the prize
winner. According to Mr. Dobin, sweepstakes companies not only rent the names through list
brokers, but Lone Star sells these return coupons to telemarketing firms. In one instance, Mr. Dobin
discovered that his "customers" were being called by an unknown third party who informed them
that they had won the grand prize — when they had not - but had to make an upiront payment of
money to collect the prize."

Therefore, PSI’s investigation shows that many of these small operators predicate their
entire marketing strategy upon locating a particularly susceptible consumer whom they can
repeatedly solicit for multiple purchases of the same product, or some minor variant of the product.
The sweepstakes operators undoubtedly will respond that they arc merely giving customers who like
their products the opportunity to buy again, to develop strong customer loyalty. Given that these
mailings are usually from different trade names and are mailed from different locations, it seems
unlikely that these repeated solicitations are legitimate efforts to build customer loyalty to a brand
name. Instead, “back-end” mailings and the rental of mailing lists appear to be an effort to locate
the sucker and milk him or her for all their worth.

D. Use of Front Companies

These small sweepstakes operators clearly want to remain underground and anonymous.
They want to be below the radar of the USPIS and other state and federal authorities. For instancc,
Mr. Kasday, who admittedly has been in the sweepstakes and skill contest business for thirty years,
is not a sharcholder, officer, director or employce of a company that sends sweepstakes mailings.
Yet, Mr. Kasday currently receives 25% of the profits of EPI and the “lion’s share” of the profits of
MAF. Though Mr. Kasday failed to mention it during his interview with PSI investigators, his office
manager testified that, at Mr. Kasday’s direction, she pays his consulting firm, Neopolitan, a weekly
sum ranging from $1,000 to $10,000. Mr. Kasday also directs Williams to send checks from MAF

them the same coupon book each time, or some variant of the coupon book. Id. at 84, 88.
19 Dobin Dep at 24.

i Id. at 57-59.
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to Neopolitan every two 1o three weeks ranging from $1,000 to $10,000. Mrs. Williams also
testified that Mr. Kasday receives, through Neopolitan, monies for consulting services that he
provides to at lcast three other sweepstakes companies.

Morcover, Mr. Kasday incorporated I:Pf and MAF in the name of his niece, Nicole Kasday,
a college student.  Although Nicole Kasday is the sole shareholder and officer, she has no
involvement in the operations of these companics and is not apprised of their activities." Instead.
Mr. Kasday directs and supervises the operations of both companies and also performs functions
such as writing the copy for promotional mailings and selecting mail lists. Ms. Williams testified
that Mr. Kasday is herboss.'* By characterizing his relationship with these companies as “consulting
services,” Mr. Kasday receives a lucrative income from the sweepstakes business but avoids
potential enforcement actions by state and federal authorities that would be directed toward the
officers and owners of the companies.

E. Deceptive Mailings

These smaller companies send promotional mailings that illustrate the scamier side of the
sweepstakes industry. For example, one promotional mailing entitled, “Quickbucks ‘Cash
Iixchange’” Sweepstakes,” includes a faux $1,000 bill.'* The promotional mailing states that, if the
serial number contained in the faux bill matches one of the four serial numbers contained in the
mailing, the faux bill is exchangeable for “real cash.” The mailing also indicatcs in a “P.P.S.” that
the recipient would receive “crispy real $100 bills.” The “Cash Declarative” on the reverse side of
the mailing indicates, however, that most recipicnts will receive only the minimum payout of $1.00.
Mr. Kasday, who operates the company that sent this mailing, advised PSI that, although not every
mailing contained a faux bill with a serial number that matched a number in the mailing, ninety
percent or more of the mailings had a matching serial number (i.¢., most recipients would receive

$1.00).

12 Williams Dep at 88. Mr. Kasday is sole officer, dircctor, and employee of Neopolitan.

¥ 1d. at 59-61, 87-88. Ms. Williams also testified that, at Mr. Kasday’s direction, she sends him — in his
personal capacity — weekly $100.00 checks from EPL. 1d. at 65. Mrs. Williams could not explain the purpose of this
payment.

' Kasday Interview at 25. According to corporate filings, Nicole Kasday and Sheilah Williams are the two
directors of EPI and Sheilah Williams is the sole director of MAF.

5 Williams Dep. at 32.

A copy of this mailing is attached. Smokey Everety, a detailee from the U.S. Secret Service (“USSSM),
believes that the faux $1,000 bill may violate 18 U.S.C. § 504, which specifies certain requirements for copies of any
obligation or security of the United States and directs the Secretary of Treasury to prescribe regulations to permit color
illustrations of such currency of the United States. 18 U.S.C. § 504 (1976 & Supp. 1999). The copy of the faux $1,000
bill which is attached has been altered to comply with these requirements and is not the same color or size as the actual
bill contained in the original mailing.
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Two mailings by MAF are particularly deceptive. The first mailing, which is altached,
refers to MAF as a “Trustee” and then advises the individual recipient as follows:

Dear Vernon Tucker,

1 have been instructed by my client to locate a certain Vernon Tucker,
whose last known address was 1200 Oak St. If you are this person, our
client has authorized us to release your portion of the disbursement fund.

Our Client has requested anouymity, as he wants to remain an anonymous
bencfactor.

Prior to releasing the Vernon Tucker share of the disbursement fund, my
firm must receive your legal signature to document our files.

Our client has spent a good portion of his life giving away hundreds of
thousands of dollars - now he has chosen your name.

Upon internal verification of your legal identity, our client has authorized
Mellon, Astor & Fairweather to disburse your portion of the client fund to
Vernon Tucker at 1200 Oak Si. A $10 purchase fee is required for elective
of over $3,000.00 cash savings voucher folio.

Please sign the bottom portion of this document and return in the envelope
provided.

Mellon, Astor, & Fairweather is required to wait 7 days for your response.
Failure to respond may result in your ownership claim reverting back to the
firm. Please do not allow this to happen - respond promptly.
Sincerely yours,
Chief Disbursement Officer.
Ms. Williams testified that she did not know that MAF was a “trustee” and did not know that MAF

had any clients, much less any clients who want to “remain an anonymous benefactor” and “has
spent a good portion of his life giving away” money."”

7 Williams Dep at 119.
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A second MAF mailing again identifies MAF as the “Trustee of Record” and includes a scal
purporting to be that of “J. Remington Astor, Prize Registrar.”'¥ The mailing then states as follows:

By the power vested in me by Mellon, Astor and Fairweather, 1 have been
duly authorized to rclease and ship a 1999 Ford Escort with options as
sclected or cash to [Name of individual] at Las Vegas, NV, when a match
of pre-selected winning numbers with a personal 1.D. numbers is made. 1
hereby certify that the following is truc and correct.

| am holding negotiable funds in the amount of $10,000.00 ready to send.
[ am authorized to ship a 1999 Ford Escort loaded with elected options in
licu of the $10,000.00 Prize.

[Name of individual], you are a Guaranteed Winner of either Cash or the
car.

[Name of individual], the funds are on deposit at a federally insured facility
awaiting your shipping authorization. Pleasc completc the authorization
form enclosed and return by 06/24/99. Your cash or car award is fully
guaranteed pursuant to the official rules on reverse. No purchase necessary.

The mailing then adds, “[i]n addition. There is a $3,500 cash savings folio being held in your name.
A mandatory claim fee of $10 is required for release.”

Unlike major sweepstakes companies whose purpose is to sell magazines and mostly
reputable products, these mailings offer items such as discount coupon books or costume jewelry.
The descriptions of the coupon books vary from solicitation to solicitation but usually do notindicate
clearly that the product is in fact a coupon book. For example, the books may be described as an
“Optional Commodities Package,” a “Winners Pak,” an “Elective Entitlement,” a “Redemption
Packet,” “Elective Option Bonus,” “Deluxe Bonus Elective,” and an “Optional Consumer
Entitlement.” These coupon books claim a retail value of up to $3,500, but offer only discounts on
vacations, cruiscs, rental cars, film, etc. Therefore, to realize the total savings advertised in each
booklet, the consumer must spend thousands of dollars. Mr. Kasday told PSI investigators that EPI
and MAF paid approximately $0.22 to $0.25 per coupon booklet. Yet, to receive these inexpensive
coupon booklets, recipients of his sweepstakes promotions must remit a $10.00 “mandatory
activation fee.”"?

'® This mailing has been attached.

' Kasday Interview at 78, 94.
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[t addition to not knowing that the product is a discount coupon book, many consumers may
believe that, to enter the sweepstakes, they must remit the {ee. Instead of clearly indicating that the
recipient is to enclose a fee to purchase the coupon book, the mailing dircets the recipient to include
a “processing fee,” a “rclease fee,” a “fec for processing, procurentent and shipping,” or a
“mandatory activation fee.” These fees range from $9.99 to $22.00. Many of these mailings do not
include a box where the recipient can affirmatively indicate acceptance of the coupon book. One
promotional mailing actually pre-marks the box indicating acceptance.

F. Fraudulent Activity

PSI discovered that, although some sweepstakes companies may offer “rush processing™ in
their promotional mailings, “rush processing” does not mean that the recipient will receive a prize
carlier but only that the sweepstakes company will expedite sending its product, usually the discount
coupon book. Moreover, the sweepstakes company may not even expedite the processing of the
discount coupon book. Mr. Dobin testified that his previous sweepstakes company, Wellsworth
Smythe Jewelers (“WSJ”), would scparately batch responses with a fee for rush processing but quite
often those individuals did not receive the coupon book any carlier than individuals who did not pay
the fee.?”

PSI also discovered that one sweepstakes company may not have actually awarded a prize.
The USPIS will testify about its pending case against Eagle Promotions, Inc. (“Eagle”). The USPIS
and the U.S. Attorney for the District of New Jersey allege that Eagle sent sweepstakes mailings
under at least thirteen different trade names, and did not award a prize in its contest.

EM/GP/KLB

Attachments
MAPSIDeceptive Mailings\Bkgrd Material- July 20 Fraud Hrg\Bkground-liason-July Hrg wpd

¥ The U.S. Attorney’s Office alleged that failure to provide rush processing was part of a conspiracy befween
Mr. Dobin and his partner, Jeff Novis, to commit mail fraud. Although Mr, Dobin plead guilty to conspiracy and admits
that WSJ did not necessarily provide rush processing, he denies other allegations by the U.S. Attorney’s Office.
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Company

Mailings

Purchase

Non
Purchase

Purchase
"/;'

List
Br.»

Allied Marketing Group Ine.

Sweep Clearing House

335,000

26,000

31,000

TI0%

NS

Belmo Sales
Payment Claims Cenier
Golden Bridge Sweepstakes

308313

ERERNIT

S38%

Cashorama
Cash Distnibution Notification
Bureau of Unclaimed Cash

1,005,698

Corporate Prize Headquarters, Inc.

68,823

1,930

Cvp
Cvp

52,121,449

1,745,024

DM

Enwood. Pressman & Ingram, Inc.
National Board of Directors

Express Courier Service

Philip T. Grossman Comptroller

Operations

Western Wire Mailgram

Lombard & Lanfield

Sweepstakes Administrators Assoclation- EPI
Provisional Advance Notification Center
Unidentified Claimant Section

Cash Release Office

Department of Disbursement

Clarke & Lewison

4,618,509

241,729

258.000

5.23%

WK

Leisure International

833,924

82,000

147,182

9.83%

Mellon, Astor & Fairweather, Inc.
Award Assessment Committee

335,785

19,335

38,670

5.76%

WK

Lone Star
Financial Reward Group
AMI

5,364,943

289,423

410,116

5.39%

Savoy

**Millenium Sales, Inc.

US National Processing Center

Board of Inquiry

Southeast Equity Limited
Independent Award Administration
National Sweepstakes Administration
Consumer Funding Burcau

5,713,411

320,539

N/A

5.61%
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Company

Mailings

Purchase

Non
Purchase

Purchase
(%)

List
Br.»

NABA

NABA, Ine

N.A. Bureau of Asscts

NWCG

National Winners Claim Group
International Funding Distribution Cenen
Cash Disbursement Division

0.618.122

300,000

8.22%

WK

Nik-kol Co. Inc.
Cash Disbursement Off1
Award Payment Services

ce

175,480

434,447

PR

Savoy

Nordic Island

National Disbursement Center

1,000,000

20,491

46,983

2.05%

SLTD
i

** North American Awards Center
North American Awards Center
Opportunitics

8,196,159

610,985

T A5%

Royal Sweeps Inc.
Royal Sweepstakes
RSI

463,125

33,626

67,252

7.26%

Savoy

Westport Enterprises
SCS

3,558,281

129,395

380,351

WK

Totals:

103061980

4569425

6189373

* ListBrokers
NS- Not supplied

SLTD-Specialists LTD

CDM-Catalyst Direct Marketing CU-Choices Unlimited

WK- Walter Karl
CA- Cashorama

** Incomplete

LS- List Services

n.b. not all dbas arc included in this chart, especially in the case of Belmo Sales, which has 20 dbas, and

Lonestar, which has 40.
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| REVOCATION NOTICE |

e ! . 11 Fita & 756657 3
Trustee: i Mellon. Astor & Fairweather* | | File ' ff5§f7:7°59 Po4290 o
i 736 N. Western Avenue, Suite 620 ;i Date : 1729/9

! a
| Lake Forest, IL 60045-1894 1| No Purchase required
i . RE: Client Fund Disbursements

Respondent: | : e . ;

d Approv.ed for Elective
1200 Oak St Eligibility

Burnet, TX 786111310 ‘ MFundshelglfordisbursement
1
I
]
;

100 O O O 0 O T OO 1T TITI T I
M Affidavit Required

[ 301-70 ALL FOR AADC 786

Summary:

Tirgzent TIrgent TIrgent. . Urgent

ol Dear i i

I have been instructed by my chent to locate a certan VeuumE» whose last known address was 1200 Oak
St. If vou are this person, our chent has authorized us to release your :
protion of the disbursement fund

Our client has requested anonymuty, as he wants to rematn an anonymous benefactor

Prior 1o reicasing the vengmiimssharc of the disbursement fund. my firm must receive vour legal signature
to document our files

Our client has spent a good portion of his life giving away hundreds of thousands of dollars - now he's chosen
vour name

1‘ Upon internal verification of vour legal identity, our client has authorized Mellon, Astor & Fairweather to
; disburse vour portion of the chient fund to veswewtiwgsmezt 1200 Oak St. A $10 purchase fee (s required for
i elective of over $3.000.00 cash savings voucher folio

Please sign the bottom portion of this document and return 1n the envelope provided.

Metllon, Astor & Fairweather is required to wart 7 davs {or vour response. Failure to respond may result in vour
ownership clam reverung back to the firm - Please do not allow this to happen - respond promptly

Chuef Disbursement Officer

f ’ Enclosures
© ' PTR/alm
*Not a law firm

T —— OFFICIAL AFFIDAVIT | cemoumoremconon
Approvals:
: File # 22552737089 P04290
| s———
1200 Oak St

Ir11 ding within 7 day
Burmet, TX 78611-1310 103 1 am responding within 7 days |

I ___. doherebyauthorize Mellon, Astor & Fairweather 1o release my protion of client
fund to my address as 1t appears below. 1 have electively mcluded $10.00 + $2 S&H ($12.00 total) to obtain
prionty processing and over $3,000.00 cash savings voucher folio

I swear under penalty of revocation that [ am the Vernon Tucker of Bummet, TX. A legal sample of my signature
appears below

Legal Signature Date: /[ /

i _Send cash, check or money order pavable to: MAF (Mellon, Astor, & Fairweather) and mail in return envelope.
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SWEEPSTAKES RULES AND INFORMATION

Immediate family members or relatives of sponsor or their employees not eligible to enter. No purchasy
required. Must be 18 years of age or older 1o participate. Only one major prize redemplion per person u:
resident household. lilegible, improper or incomplete responses and/or entries may be disqualiticd

All winners predetermined prior to mail notification by a matching of individual 1D numbers with winning
numbers preselected at random by an independent judge. This is a multiple program with separale entities
First part is a national sweepstakes with grand prize of ten thousand doffars, odds 1/286,500; second prize
one thousand dolfars odds 1/286,500; third prize five hundred dollars odds 1/286,500#esrih prze ors
hundred dollars odds 1/286,500; fifth prize fifty dollars odds 1/286,500. Prize money already won consists
of shares from the prize pool which will be no less than one dollar. Taxes on winnings are sole responsibility
of winners. Unclaimed prizes of fifly dollars or more will be awarded to next new randomly selected I
number from total universe of participants until claimed.

At least one of every listed cash award will be released. Deadline for claiming cash prizes is either nine days
from recipients receipt of notification or sixty days from date of this notification. this sweepstakes t)equ

August 5, 1998 and ends June 30, 2000. Postmark determines date of responders reply. Al major prizes
verified and paid by July 30, 2000. Sponsor not responsible for lost, stalen or misdirected mail. Void in NI
AK, AR, NV, 1A, VT MN, WY, WIKS, MO, AZ, IN. NC, WA, OR, OK, Rt NM, WV, 1D, PQ or where otherwise
prohibited. Different graphic presentations and promotional names may be utilized by sponsor during the
course of this sweepstakes.

Complete list of winners avaitable at conclusion of judging by sending a S.A.S.E. #10 (large} to: Winners List
MAF, 736 N. Western Avenue, Suite 620, Lake Forest, IL 60045-1894. Complete sweepstakemomeestientics:
rules and all judges decisions must be fmal Second part is an elective, fee-based for profit offering, designed
to increase consumer awareness of nationd A merchandise and entertainment services from national
incentive guarantors, and consisting of a discount voucher program with a value of at least three thousand
dollars when fully redeemed. Sweepstakes entry is without charge and non-contingent on other elective offers
When entering sweepstakes in combination with elective offering, use the enclosed reply envelope. When
entering sweepstakes only, print your full name and address on a 3x5 index card with the words “cash claim
entry” printed in fower left hand corner of card, then place the card in a bygiDEsSSikedld) envelope addressed
to: Sweepstakes entry, 940 holt road, suite 215, Webster, NY 14580-9101. Do not use enclosed envelope for
sweeaps only entries as this will disqualify your entry and cash claim. Satisfaction 100% guaranteed.




1214'W. BOSTON POST RO.
SUITE (12
MAMARONECK, NY 10543

If the serial number on this fatx $1,000.00 bill matches ANY of the serial numbers below, it is exchangeable For
REAL CASH! (use the envélope provided)

D5B523L4uA B79381L544 €10789071U L35&3L9492F

T wanted to send you this swappable faux THOUSAND DOLLAR BILL right now, because if your serial number
-natches one of the nunbers above, YOU HAVE WON ONE OF QUR YARYING AMOUNT REAL CASH
PRIZES! Believe it)f As I write these words, 'm looking at the ten crisp one hundred dollar bills sitting in my desk
right now. ™M KEEPING THEM IN MY LOCKED DESK SO 1 CAN SEND THEM BY COURIER MAIL TO
THE WINNER!H 1 gel a big kick out of hearing from delighted winners, AND TD LOVE TO SAY "HI' TO YOU
AS A WINNER!

My name 15 MBI ckerson, and I'm the President of QUICKBUCKS WINNERS SWEEPSTAKES
YOU are a guaranteed winner! You may be someonc who has never won before, but THIS TIME. YOU HAVE
“money in the bank”

Grand Prize 1s $11,000.00 with other prizes of $1,000.00, $500 00 and lesser amounts as idjcated i sweepstakes
rales without mandatory puichase

CHECK THE SERIAL NUMBER ON YOUR FAUX ONE THOUSAND DOLLAR BILL AGAINST THE
i PRINTED LIST ABOVE RIGHT NOW. If you make a "match”, RUSH your faux bill back in the special
winner's envelope enclosed. T promise to exchange it for REAL CASHABLE MONEY as soon as the numbers are
confirmed. Eleven thousand dollar grand prize has been compuler pre-selected to matching personal 1D numbers,
as have all other awards,

BUT WAIT ... THERE'S MORE... You have full pre-approval for release to you of the charter WINNERS PAK
consisting of additional cash win opportuntity and two thousand five hundred dollars in WINNERS PAK discount
vouchers good for food, entertainment, services, mercliandise, etc., and all from national incentive guarantors
GUARANTEED to be worth a full $2,500.00 when fully redeemed. Modest mandatory activation fee required for
release.

r
'
: L 1 Iam the person named above Entitiements Waived: |{ JYES ( INO by
]
1 [ 1] have made a seria] number match My phone # is: (¢ 3 -

“: Send me the cash I have won

gé: [ 1T have never won $1,000.00 (or more) before 1D# 034 P04279

i

1 Enclosed is $10.00 MANDATORY activation fee
for $2,500.00 Winners Pak.

{11 wish RUSH processing! Enciosed is $3 additional.
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CASH DECLARATIVE
‘VH‘,\H IMMEDIATE VAR
: \‘M I REQUIREL. DR
()MP‘ EIEd

g‘ .

IPLOYEES
RESIDENT HOUSER
1S A MULTIPUE PROGRAR
FLEVEN THOUSAND DOLAS
HUNDRED DOLLARS C.105 =
JDDS 1/786.500; ANT r\[

OWE THOUSAND bO {
TAXES ON WINNINGS
AWARDED TO NEX] HE
LEAST ONE OF FVERY
HOTIFICATION BY A
NDEPENDENT JUDGE £ Ny MR

NOTIFICATION OR SIXTV DAYS jFTHIS 3 ON WEEPSTA
JUNE 30. 1999. POSTIAR }\ ot > S HH)LY ALL MAJOR &
30, 1999, SPONSOit NOT BESPONSIBLE FOR lOST ‘J )th OR MISDIRECTED MAIL
Wl KS, MO, AZCIN, NG WA CCHLONMOWY D PO OR WHERE OTHE

1,200, 5Ut

U, FIFTH PHM& FIFT

‘HL,O DOLlAF\
HAT ORE DOLY

i
010 UG

o

AVALABLE AT CONCLUSIORN OF JUDGING BY SFRDIF
OSTORFOST ROAD. SUITE 112, MAMARCNECK, NY 1054
JU(}LS DECISIONS MUST BE FINAL. SECOND PAKT
OFFERING, DESIGNED NCREASE CONSUMER AWARENESS OF
FNTERTAINMENT SERVICES FROM NATIONAL INCENTIVE GUARAN T(‘m D
PROGRAM WITH A VALUE OF Al LEAST TWO THOUSAND TWO HUNDRED DOILEARS |
ENTRY 1S WITHOUT CHARGE ARD NON-CONTINGENT ON OTHER Hn,W/F UFFES
COMBINATION WITH FLECTIVE OIFERING USE THE ENCLOSED REPLY FNVELOPC
PRINT YOUR FULL NARE AND ADORESS OR A 3x5 INDEX CARD WITH THE WORDS
LEFT ! AND COR \‘EH OF CARD. CHLCK TIT!,EMENIS WAIVED BOX ON CLAIM FORY
PLACE THE CARD iy A BUSINES LLOPE Al i
SCARSDALE. v = /
EENTRY AR

COMPLETE LIST OF WIRHE
1IST, EPL 1214 WEST
THESE RULES AND 4
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ﬁﬁ!ﬂ:’iﬁ%ﬁ‘%@}s%’l@?ﬁﬁ?@ s dos
QFFICIAL FILE STAMP

) -
| «r FILED x*

\ FILETHOS SABESHS

' TRUSTEE QF RECORD

‘ Offices of Mellon, Astor & Fairweather* l
736 N. Western Avenue, Suite 620 }
Lake Forest, IL 60045-1894 J

~ - ; EPrTR

FILE DATE

05127199

ARG AN AT S 55 o s i o'
RESPONSE DEADLINE

06/24/99

By the power vested in me by been duly authorized (o releese and ship a 1999 Ford
] options as selected or cash to NN 2t Las Vegas, NV, whien a match of pre-selected
winning numbers with a personal LI numbers 1s made. T hereby certify that the following 1s
true and correct:

T am holding negotiable funds 1 the amount of $10,000.00 ready to send. [am authorized to ship a 1999 Fors
Escort loaded with elected options in lieu of $10,000.00 Prize

SR o are a Guaranteed Winner of erther Cash or the car

» the funds are on deposit at a federally insured facility awasting your shipping authorization. Pleasc
complete the authorization fonm enclosed and return by 06/24/99. Your cash or car award is fully guaranteed

pursuait to the offizial 1ules on reverse. No purchase necassary.
- . p J. Remington Asiol
= @rize Registrar
Il /{«L i My appt. exp. Aug. 29,2007

CHIEFFINANCIAL OFFICER DIRECTOR OF PRIZE DISTRIBUTION v, No. 85-0215-1
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SWEEPSTAKES RULES AND INFORMATION

Immediate family members or refatives of sponsor or fhe\remplcynes not eligible to enter. No purchase recuirad. My
be 18 years of age or older to participate. Only one major prize redemption pe: person or resident housenolg liegibi
improper or incompiete responses and/or entries may be disqualified.

All winners predetermined prior to mail notification by a matching of individual 1D numbers with winnizg number-
preselected at random by an independent judge. This is a multiple program with separate entities. First part is a n:
sweepstakes with grand prize of ten thousand dollars or 1999 Ford Escort (winners chmoe) odds 1 /286 500; secon:
prize one thousand doilars odds 1/286,500: third prize five hundred dollars odds L2 '
dollars odds 1/286,500: ﬂfth prize fifty do\lars odds 1/286 ,500. Prize mg 8

of pammpants untit claimed

At least one of every listed cash award will be released, Deadline for claiming cash prizes is either nine days *rer
recipients receipt of notification or sixty days from date of this notification. This sweepstakes begins August 5
and ends June 30, 2000. Postmark determines date of responders reply-.é.{“g@}or,mzes verified and paid by July
2000. Sponsor not responsible for lost, stolen or misdirected mail. Void in ND, AK, AR, NV, 1A, VT, M. WY, wi
MO, AZ, IN. NC, WA, OR, OK, R, NM, WV, ID, PQ or where otherwise prohrbfted. Different graphic presentations
promotional names may be utilized by sponsor during the course of this sweepstakes.

Complete list of winners available at conclusion of judging by sending a S.A.S.E. #10 (large) to: Winners List, MAF, 736 I
Waestern Avenue, Suite 620, Lake Forest, L 60045-1894. Complete sweepstakes subject to these rules and all judges
decisions must be final. Second part is an elective, fee-based for profit offering, designed to increase CONSURErAWATENEaS
of national retail food, merchandise and emeﬂamment services from national incentive guarantors, and consisting of a
discount voucher program with a value of at least three thousand dollars when fully redeemed. Sweepstakes sgiyisgithout.
charge and non-contingent on other elective offers. When entering sweepstakes in combination with elective offering, use
the enclosed reply envelope. when entering sweepstakes only, print your full name and address on a 3x5 index card wit
the words “cash claim entry” printed in lower left hand corner of card, then place the card in a business size £10 envelopé
addressed to: Sweepstakes entry, 940 holt road, suite 215, Webster, NY 14580-9101. Do not uss enclosed anvelope for
swesps only entries as this will disqualify your entry and cash claim. Satisfaction 100% guaranteed.
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| FIRST PRIZE: $10,000.00 CASH OR 1999 FORD ESCORT

WARNING: Awards and casii savings folio may not be released unless this form
is completed and returned in the envelope provided. No exceptions.

] RELEASE AUTHORIZATION

CHECK ALL APPLICABLE BOXES

) Tam the SNEEERERT (o« hom Dy nolification 15 addressed. [ have valid wdentilicaton b prosen: K
required. (Do ot send 1D at thus tney

Upen fina ration o5 Dt poze swinnes Tehoose T FSI0000 00 gash [

complete automobrle Preferred Options Sheetl below)

I I have enclosed $10 payable to MAT Release and dehver my $3.500.00 cash sav wygs [obo

! {3 T have read and understand the of ficial rules and afTim that Tam over 18 vears of (ge and
| received over $20,000.00 from Mellon, Astor & Farrweutlier

| 1 T wish RUSH processmg. Here 1s $3.00 EXTRA

Signature:
—————
; Enclosed is: ([ cash 3 check [ money order payable to MAF (Mellon, Astor & Fairweather)
’ 1999 FORD ESCORT PREFERRED OPTIONS SHEET
EXTERIOR PAINT COLORS 5 B : ; B PREFERRED
(CHOOSE OKE) ~MED. GRAPHE / 1 TAN UPHOLSTERY
3 Mocha Frost 1 O Leather
(1 Bright Red 0 Vinyl
0 Antarctic Blue 0 Fabric
(I Silver Frost —
O E Satin TRANSMISSION
O \\'ljbra,nt White O Manual
LD Aquamarine Frost =" U-Automatic
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SOCIAL SECURITY

Office of the Inspector General

JL 18 8%

The Honorable Susan Collins

Chairman, Permanent Subcommittee
on Investigations

Committee on Governmental Affairs

United States Senate

Washington, D.C. 20510

Dear Senator Collins:

On July 20, 1999, the Permanent Subcommittee on Investigations, Committee on
Governmental Affairs is holding hearings to examine the subject of deceptive mailings and the
need for legislation to curb deceptive practices used in sweepstakes, skill contests and
Government look-alike mailings. The Social Security Administration Office of the Inspector
General (SSA/OIG) supports the passage of S. 335, the "Deceptive Mail Prevention and
Enforcement Act."

Section 1140 of the Social Security Act provides for the imposition of civil monetary penalties
against companies and/or individuals that use Social Security program words or emblems in a
manner that gives the false impression of approval, endorsement or authorization by the SSA.
Section 2 of S. 335 provides an additional legislative tool to fight these deceptive practices.

I am enclosing a Statement for the Record to the Subcommittee that provides information
relevant to the work of the SSA/OIG in the area of deceptive solicitations. If you have any
questions or need additional information, please call me or have your staff contact
Stephanie J. Palmer, Assistant Inspector General for External Affairs, at 410-965-9704.

Sincerely,
— Y
N L
] —
//) / < 8

James G. Huse, Jr.
Acting Inspector General

Enclosure

SOCIAL SECURITY ADMINISTRATION BALTIMORE MD 21235-0001
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STATEMENT FOR THE RECORD

HEARING BEFORE THE
COMMITTEE ON GOVERNMENTAL AFFAIRS

PERMANENT SUBCOMMITTEE ON INVESTIGATIONS
UNITED STATES SENATE

JULY 20, 1999

TN

A ||||||| S

ISTY\

JAMES G. HUSE, JR.
ACTING INSPECTOR GENERAL
SOCIAL SECURITY ADMINISTRATION
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Thank you for the opportunity to provide this Subcommittee with a Statement for the
record on the topic of deceptive solicitations. I want to highlight the Office of the
Inspector General's (OIG) efforts to fight misleading Social Security-related solicitations,
and the need for additional legislative tools in this area, specifically, the passage of 8.335,
the “Deceptive Mail Prevention and Enforcement Act.”

Companies Who Offer Social Security Number "Services"

Securing a new or replacement Social Sccurity card from the Social Security
Administration (SSA) is fast, simple, and free. On average, the paperwork takes less than
10 minutes to complete. Ninety six percent of new parents secure a Social Security
number (SSN) for their newborns right in the hospital by consenting to an electronic
transfer of information from their State's Department of Vital Records to the SSA.

Unfortunately, we have identified companies that have managed to exploit and profit off
this straightforward, free service offered by SSA. These companies have designed
deceptive SSN-related mailings that give the false impression of approval, endorsement,
or authorization from the SSA. They also time their mailings to arrive when individuals
are most susceptible to their misleading contents. For example, these company mailings
frequently target new brides around their wedding date, by offering name change
“services.” Additionally, these mailings target new parents shortly after the birth of a
child and offer newborn SSN “services,” even though a SSN has most likely been secured
by the hospital. These solicitations frequently misuse the terms “Social Security” or
“Social Security Administration” to create the false impression of official Government
sanction or approval. Meanwhile, the companies charge up to $16 for this alleged “SSN-
assistance service."

OIG Efforts to Combat Misleading Mailings

The SSA/OIG has dedicated significant resources to striking back against such deceptive
SSA-related mailings. We monitor and track all allegations of deceptive mailings. We
immediately notify companies about possible violations of section 1140 of the Social
Security Act -- the statute that provides for the imposition of civil monetary penalties
against violators. In the majority of cases, we achieve voluntary compliance. We also
work jointly with other Federal law enforcement agencies, such as the U.S. Postal
Inspection Service and the Department of Justice, as well as State Attorney Generals, to
advance governmentwide strategies against such deceptive practices. These coordinated
efforts have been highly effective in fighting consumer fraud. Nonetheless, there have
been on occasion, companies that refuse to immediately cease and desist from such
deceptive practices.
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Civil Case Example

The Federal Record Services Corporation (FRSC) was the subject of four separate State
actions due to its deceptive SSA-related advertisements. In February, we initiated a civil
monetary penalty proceeding against FRSC under the Social Security Act. Shortly
thereafter, the Department of Justice moved for a preliminary injunction, which sought
nationwide relief from FRSC’s deceptive practices.

FRSC is in the business of assisting individuals in filling out Social Security Form SS-3,
the form used to apply for a Social Security number card or to change one’s name on the
card. The company sends direct-mail solicitations to consumers that appear either to be
from, or endorsed by, the SSA. Unsuspecting consumers then forward sensitive personal
information about themselves to this company. The service, in its entirety, consists of
copying this personal information onto SSA Form SS-5. For this clerical service, the
company charges consumers $15. FRSC direct mails over 2 million solicitations each
year, and over 90,000 people use the company’s service annually. Gross revenues for the
company’s service top $1.5 million per year.

On May 21, a Federal Judge in the Southern District of New York took a big step towards
ending this company’s deceptive practices. At the request of Mary Jo White, U.S.
Attorney for the Southern District of New York, U.S. District Judge Barbara S. Jones
granted a preliminary injunction against FRSC. Under the terms of the preliminary
injunction, the company’s assets have been frozen and its mail has been detained pending
the outcome of OIG’s civil monetary penalty proceedings. Judge Jones also enjoined
FRSC from sending solicitations without disclosing:

* in prominent bold typeface, on the initial solicitation page, that its mailings are not
approved, endorsed, or authorized by SSA;

» in mailings concerning registration of newborn children with the SSA, that
registration of the newborn child with SSA has likely occurred already by the hospital
where the child was born;

o that there is no charge to obtain an SSN from SSA; and

o that the form to obtain an SSN or a revised card is available for free at any SSA office
or by calling SSA’s toll-free 800 number.

Further litigation is pending in this case.
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Criminal Case Example

Deceptive SSA-related mailings occasionally rise to the level of criminality. In
September 1998, our office investigated Anthony David Williams (Williams) who ran a
nationwide scam that targeted the elderly of our country.

Williams, a.k.a. Donald Jenkins, contacted SSA beneficiaries by telephone and through
the U.S. mails alleging to be a SSA employee. Williams sent correspondence to these
individuals bearing the words “Social Security Administration” and the official SSA scal.
Williams advised these beneficiaries that they had been approved to receive an additional
SSA benefit check, and that in order to initiate the disbursement of the check, they would
have to pay a processing fee that ranging from $9 to $99. In some cases, Williams would
request banking information from the beneficiaries. After receiving the requested
information, Williams created bank drafts whereby he withdrew additional sums directly
from their checking accounts.

In other related fraudulent schemes, Williams would contact individuals by mail and
telephone to inform them they were part of a group that could participate in pooled lottery
winnings upon payment of a processing fec. When individuals responded to Williams'
solicitations by mailing him checks, Williams would create fictitious authorization forms.
With signature and related information from the victim's checks, Williams would create
bank drafts, withdrawing sums of money directly from their checking accounts.

On December 24, 1998, Williams appeared in the United States District Court, Phoenix,
Arizona before United States District Judge Earl H. Carroll. Williams agreed to waive
indictment and pleaded guilty to a one count information charging him with a violation of
Title 18 U.S.C. § 1341, Mail Fraud. The information charged Williams with devising
telemarketing schemes to defraud SSA beneficiaries, as well as other fraudulent lottery
schemes using the U.S. mails, for a loss to the victims of approximately $1.3 million.

Potential Legislative Remedies

No legislation can prevent the type of outrageous criminal activity demonstrated in the
Williams case. However, S. 335 provides a common sense approach to advance the fight
against the more typical scenario — the mailing of deceptive solicitations by “SSN-
assistance” companies. We feel that consumers are entitled to important information
about the free nature of SSA's services. Specifically, that a Social Security card, and
assistance in securing such card, is provided free of charge. Thus, we strongly endorse
section 2 of $.335, which would require notification by “SSN-assistance” companies that
an SSN can be obtained without cost from SSA.

Again, I would like to thank the Subcommittee for allowing me the opportunity to
address this problem that impacts on hundreds of thousands of Americans each year.
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N Sonats P £ Sut .
: : ' on Investigations

WMnited States Denareoemsme__ s

COMMITTEE ON
GOVERNMENTAL AFFAIRS

MANNAN S § STARE, STAFF JIRECTOR AND COUNSE.
CI4AFFEN, NENQRITY S-AFF JIRECTOR AN

WASHINGTON, DC 20510-6250

July 22, 1999

Peter J. Tomao, Esq.

1325 Franklin Avenue

Suite 375

Garden City, New York 11530

Dear Mr. Tomao:

As the Ranking Member on the Permanent Subcommittee on Investigations, I have
additional questions of Lone Star Promotions, Inc., and David Dobin as a follow-up to Tuesday’s
hearing.

I would like Mr. Dobin to provide complete responses to the attached questions no later
than July 30, 1999. Thank you for your assistance. If you have any questions, please contact
Leslie Bell, of my staff, at (202) 224-9505.

Sincgrely,

Carl Levin
Ranking Member
Permanent Subcommittee on Investigations

CLiljg

Enclosure

cc: The Honorable Susan M. Collins
Chaitrman
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QUESTIONS

Attached are two exhibits numbered 11 and 12. Please refer to these exhibits when
responding to the following questions.

1. Exhibit 11

a. In the fifth paragraph of Exhibit 11, it says that “once we receive your envelope,
pending your confirmed possession of the winning identified number check £1074, for $10,000
US DOLLARS, will be made payable to” the recipient “and IMMEDIATELY sent to” the
recipient’s address.

L. What do you mean by the term “winning identified number check #10747”
Is this the actual winning number?

1. What is the “identified number?” Is it “check #1074” or is it some other
number? Please explain exactly what this sentence means.

b. In the mext to the last paragraph in Exhibit 11, it says that the recipient is to write
the number of the check “#1074” on the outside of the envelope because that will help you
identify “the envelope containing a claim for that check number.”

I Are other numbers besides #1074 used for this particular sweepstakes?
il Why does the recipient have to write “#1074” on the responding
envelope?
c. Exhibit 11 does not include on the front of the letter a description of the contents

of the “special benefits.”” You have informed the Subcommittee that the description of the
contents of the special benefits is in the rules. Why is the description of the contents of the
special benefit not also on the front of the letter so that most people can see it?

d. In Exhibit 11, does the payment of $14.98 affect in any manner, including timing,
the awarding or processing of the prize.

e. In Exhibit 11, does the term “PROCESS IMMEDIATELY RE: CHECK #1074
$10,000.00 CASH” apply to the payment of $14.98 to “initiate immediate processing and
delivery?” If not, why are these two statements right next to each other?

f. What percentage of income for each sweepstakes promoted by Lone Star comes
from back-end mailings as compared with front-end mailings? Please provide a chart
identifying: 1) each sweepstake conducted by Lone Star since it began operating and sending
mail; 2) the percentage of income from back-end mailings for each sweepstake; and 3) the
percentage of income from front-end mailings for each sweepstake.
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g. What percentage of all the entries are from back-end mailings compared with

front-end mailings?
2. Exhibit 12

a. In the rules for Exhibit 12, “primary benefit” is described in two different terms,
“primary benefit” and “cash savings vouchers.”

i Are “primary benefit” and “cash savings vouchers” the same thing?

il If “primary benefit” and “cash savings vouchers” are the same thing, why
do you use two different terms?

b. In Exhibit 12, the word “claim” appears in a number of different places and with
what appears to be different meanings. For example: 1) “Special Select Claim Number;” 2)
“Sign and mail your Prize Registration Form to officially register your eligibility to claim as is
necessary;” and 3) . . . we will process your claim immediately upon receipt of the proper
Acquisition Fee.” In the first example, it appears that you are using the word “claim” to mean
the claim for the $10,000 sweepstakes. What do you intend “claim” to mean in terms of the
reference in (3) to processing the claim?

c. Exhibit 12 also states that a “Uniformed Courier” is going to forward the Cash
Savings Value directly to the recipient’s home. Who is the uniformed courier?

3. Why does Lone Star not sell its customer lists directly to the list broker, Saavoy? Why
does Lone Star sell its customer lists through Lisa Dobin’s company, Heatherwood?
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Lone Star Promotions, Inc.
1754 Merrick Avenue
Merrick, New York 11566

July 30, 1999

VIA FAX - 202-224-1972
AND REGULAR MAIL

Senator Carl Levin, Ranking Member

United States Senate

Permanent Subcommittee on Investigations - Minority Office
193 Russell Senate Office Building

Washington, D.C. 20510

Dear Senator Levin:

I appreciate the opportunity to respond to the additional questions raised by your
Jetter dated July 22, 1999 as the issues raised at hearing on July 20, 1999 regarding the
sweepstakes industry.

There are serious problems in the sweepstakes industry which the
Subcommittee’s hearings are properly addressing. However, Lone Star should not be cited as
an example of a "hidden operator” engaging in deceptive mailings. Far from hidden, Lone Star
has operated under the belief that its every actions were observed by the U.S. Postal
Inspectors.

1 do not want to sound combative or defensive in these responses. 1 testified
before the Subcommittee because I agree with its aims and wanted to help. When I learned
about the Subcommittee’s investigation, I had my counsel contact the Subcommittee staff to
offer my full cooperation. I have met on several occasions with the staff of this committee and
provided whatever information I had.

With all respect, Senator, I must disagree that Lone Star has operated in an
illegal or deceptive manner. As I told the Subcommittee, Lone Star, since its formation, has
relied upon the advice of its counsel to operate within the law. I have been in regular contact
with the Postal Inspectors and was never told that any of Lone Star’s practices were either
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illegal or deceptive.

Lone Star is not a "hidden operator of sweepstakes” as the title of these hearings
suggests. Lone Star is simply a small business which does not get a lot of attention outside its
own industry. Lone Star never moved to avoid detection, as suggested at the hearing. From its
formation, Lone Star has been at the same address. I still live at the same address and have the
same telephone number which I did at the time the postal inspectors first conducted their
search at the offices of Wellsworth Smythe Jewelers, Inc.

I also do not agree that the use of trade names in promotional mailings is in any
way misleading. The proposed legislation does not outlaw such use of trade names. Rather,
the legislation would require that the promoter clearly identify itself. As I noted in my
testimony, Lone Star is clearly identified as the promoter on each mailing. In addition, Lone
Star provides an address and telephone number at which it can be reached. Lone Star is today
providing the information which the proposed legislation would require.

[ have the following responses to your specific questions:
1. Exhibit 11

a. In the fifth paragraph of Exhibit 11, it says that "once we receive your
envelope, pending your confirmed possession of the winning identified number check
#1074, for $10,000 US DOLLARS will be made payable to "the recipient" and
IMMEDIATELY sent to" the recipient’s address.

i. What do you mean by the "winning identified(sic) number check
#1074"? Is this the actual winning number ?

Answer: In the first place, this portion of the promotion is misquoted. The word
used in the promotion is "identifier” not "identified". Perhaps one could
argue that a comma could have been inserted after the word "number”
and before the word "check". However, the language as written is clear.
Properly read, the referenced words clearly refer to two different things.
The "winning identifier number " is the actual pre-selected winning
number, while "check #1074' refers to the check number and not the
winning number. The phrase "winning identifer number" clearly refers
the reader back to the language at the very beginning of the promotion
that if they have and return for official verification the matching
preselected winning claim number, we will forward said prize." The
actual winning number is a ten digit number which was pre-selected by
Lone Star’s computer house as described in my prepared statement. At

2
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the time of this mailing, neither I nor any other Lone Star employee
knew what the winning number was.

What is the "identified number’ ? Is it "check #’ or is it some other
number ? Please explain what this sentence means.

As discussed above, the words in the promotion are "identifier number",
not "identified number" refers to the number assigned to each promotion.
In the case of Exhibit 11, this number is "8030520129". The suffix "-
2LMPS" is used to designate the promotion for Lone Star’s internal use
and is not relevant to the winning number. The "winning" identifier
number is the preselected number described above. The sentence as
written is clear: If the recipient has and returns the winning number, the
prize will be awarded to him or her.

b. In the next to last paragraph in Exhibit 11, it says that the recipient is to
write the number of the check "#1074" on the outside of the envelope because it will help
you identify "the envelope containing a claim for that check number."

Answer:

Answer:

Are other numbers besides #1074 used for this particular sweepstakes
?

No other check numbers are used in connection with this sweepstakes.

Why does the recipient have to write "#1074" on the responding
envelope ?

We request the recipient write the number on the envelope as a
marketing tool to have the recipient feel that he or she is more actively
involved in the sweepstakes. It also helped us to quickly identify the
promotion when we sorted the responses. However, the recipient was
not required to write the number on the envelope and it did not affect its
chances of winning.

c. Exhibit 11 does not include on the front of the letter a description of the
contents of the "special benefits". You have informed the Subcommittee
that a description of the special benefits is in the rules. Why is the
description of the contents not also on the front of the letter so that most
people can see it ?

Answer:

When I wrote this particular promotion, I decided to refer the recipient
to the rules for a description of the special benefits. This appears right
next to the doltar value of these benefits at the top of the page. Since the

-
3
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description appears near the top of the rules near the phrase "no purchase
necessary" and odds of winning, anyone considering purchasing it can
readily find and read its description. I disagree with the premise of your
last question that "most people can see it" only if it appears on the front.
1 expect that Lone Star’s customers will read the rules as well as the
promotion. [ write these rules so that they can be readily understood and
use a large type font, unlike many of our competitors, who use smaller
print which can make your eyes dance. It is unfair to separate the rules
from an analysis of this promotion, especially where, as here, the reader
is directed to them. The rules provide a very important function in
conveying important information to the reader.

d. In Exhibit 11, does the payment of $14.98 affect in any manner, including
timing, the awarding or processing of the prize ?

Answer:

No, the payment does not affect, in any way including timing, the
awarding or processing of the "guaranteed cash payout” of $10,000. It
relates solely to the special benefits.

e In Exhibit 11, does the term "PROCESS IMMEDIATELY RE: CHECK
#1074 $10,000.00 CASH" apply to the payment of $14.98 to "initiate
immediate processing and delivery"? If not, why are these two statements
right next to each other ?

Answer:

As 1 said above, the payment does not apply to payment of the cash
prize. There is nothing significant about the proximity of the words
"Process Immediately" to the request that the recipient purchase our
product. Exhibit 11 puts both in a box which was not part of the original
promotion.

f. ‘What percentage of income for each sweepstakes promoted by Lone Star
come from back-end mailings as compared to front-end mailings ? Please
provide a chart identifying: 1) each sweepstakes conducted by Lone Star
since it began operating and sending mail; 2) the percentage of income from
back-end mailings for each sweepstakes; and 3) the percentage of income
from front end mailings for each sweepstakes.

Answer:

Lone Star does not maintain records which would readily provide
information regarding the "percentage of income" from mailings. Lone
Star is attempting to gather as much responsive material as possible and
expects to have fuller response to this question in approximately two
weeks.
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g. What percentage of all the entries are from back end mailings as compared
with front-end mailings ?

Answer: As noted in my response to question 1.f. above, Lone Star is in the

process of gathering the information necessary to answer this question
and expects to submit its response in approximately two weeks..

Exhibit 2

a. In the rules for Exhibit 12, "primary benefit" is described in two different
terms, "primary benefit" and "cash savings vouchers".

i. Are "primary benefit" and "cash savings vouchers" the same thing ?
Answer: Yes. The primary benefit is the cash savings voucher folio.
ii If "primary benefit" and "cash savings voucher" are the same thing why

do you use two different terms ?

Answer: The term "primary benefit" is used to disguise it from the "Cash Prize".
The primary benefit is the cash savings vouchers.

b. In Exhibit 12, the word "claim" appears in a number of different places and
with what appears to be different meanings., For example: 1) "Special Select
Claim Number", 2) "Sign and mail your Prize Registration Form to officially
register your eligibility to claim as is necessary," and 3) "... we will process
your claim immediately upon recipient of the proper "Acquisition Fee". In the
first example, it appears to that you are using the word "claim" to mean the
claim for the $10,000 sweepstakes. What do you intend "claim" to mean in
terms of the reference in (3) to processing the claim?

Answer: We use the word "claim" in its usual meaning expect when it is combined
with other words to create a term with its own definition such as "Special
Select Claim Number." The dictionary defines "claim” when used as a
nourn as a “right to something" and when used as a verb "to demand a right
to something". This is how, the word is used in the promotion. Example
(3) refers to the "claim” for the primary benefit, while example (2) refers
to the claim for the cash prize. These examples are in separate paragraphs
to avoid confusion.

c. Exhibit 12 also states that a "uniformed courier" is going to forward the Cash

5
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Savings Value directly to the recipient’s home. Who is the uniformed courier

?

Answer:

The U.S. Postal Service letter carrier assigned to the route on which the
recipient lives on the day the package containing the primary benefit is
detivered.

Why does Lone Star not sell its customer lists directly to the list broker, Saavoy ?
Why does Lone Star sell its customer lists through Lisa Dobin’s company,
Heatherwood?

Answer:

When we formed Lone Star, we also formed Heatherwood and another
company called "Big Six." Our purpose was to use separate corporations
to perform separate functions. Big Six holds the lease on the office
premises from the landlord and sublets it to Lone Star. Heatherwood
purchases the mailings lists from Lone Star and resells them through list
brokers. These are separate functions involving separate services. Each
corporation maintains its own books and accounts and all taxes are paid.
Contrary to the innuendo at the hearing about "hidden" operators of
sweepstakes, each of these corporations is legally formed and operates
completely above board. Lisa Dobin is not a nominee owner of
Heatherwood. Heatherwood has office space which Lisa Dobin uses to do
work for Heatherwood. Heatherwood pays a fee to Lone Star for the use
of its staff and facilities in the operation of Heatherwood’s business.
Neither Heatherwood, nor Big Six have any role in Lone Star’s promotions.

T hope that these answers respond to your questions. Please let me know if you have an

Very truly you?s,

David Dobin

The Honorable Susan M. Collins
Chairman, Senate Permanent Subcommittee
on Investigations
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Lone Star Promotions, Inc.
1754 Merrick Avenue
Merrick, New York 11566

August 18, 1999

Senator Susan M. Collins, Chairman VIA FAX - 202-224-7042
United States Senate AND FEDERAL EXPRESS
Permanent Subcommittee on Investigations AIR BILL# 814516262049

100 Russell Senate Office Building
Washington, D.C. 20510

Senator Carl Levin, Ranking Member VIA FAX -202-224-1972
United States Senate AND FEDERAL EXPRESS
Permanent Subcommittee on Investigations AIR BILL# 814516262050

- Minority Office
193 Russell Senate Office Building
Washington, D.C. 20510

Dear Senator Collins and Senator Levin:

[ appreciate the opportunity to submit additional comments on the issues raised
at hearing on July 20, 1999 regarding the sweepstakes industry.

As I indicated in my testimony and prepared remarks, there are serious
problems in the sweepstakes industry which must be corrected. I voluntarily testified before
the Subcommittee because 1 agree with its aims and wanted to help. When I learned about the
Subcommittee’s investigation in February of this year, I had my counsel contact the
Subcommittee staff to offer my full cooperation. Since that time, I have met on several
occasions with the staff of this committee and provided valuable information about how the
sweepstakes business is run from A to Z, as well as, tricks used by some companies to deceive
consumers. 1 had hoped that this information would enable the Subcommittee to learn how
words and phases can be used to deceive. I understand that I was one of the few if not the only
operator to provide such information and it would be unfortunate if my cooperation has now
brought undue criticism upon Lone Star.

For example, when I testified, 1 was shocked to hear the Subcommittee staff
describe Lone Star as a "hidden operator of sweepstakes". This is simply not true. Lone Star
has always operated openly and has never done anything to avoid detection. Lone Star is, in
fact, a small business which does not get a lot of attention outside its own industry. Lone Star
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never moved or made any other effort to avoid detection, as suggested at the hearing. From its
formation, L.one Star has been at the same street address. Lone Star includes its

mailing address and customer service telephone number on each promotion. Tri Star
Promotions was operated in the same manner from its inception until it ceased operations. (Tri
Star ceased operations because of disagreement between the owners and not because of any
legal action taken or threatened against it by any consumer protection agency.) I still live at
the same address and have the same telephone number which I did at the time the postal
inspectors first conducted their search at the offices of Wellsworth Smythe Jewelers, Inc. Far
from hidden, both Lone Star and Tri Star operated under the belief that every one of their
actions are observed by the U.S. Postal Inspectors.

With all respect, Senators, I must disagree that Lone Star has operated in an
illegal or deceptive manner. As I told the Subcommittee, Lone Star, since its formation, has
relied upon the advice of its counsel to operate within the law. Both Lone Star and Tri Star on
occasion received inquiries from state consumer protection authorities, which were answered
in a timely fashion and did not result in any legal action. In addition, I have been in regular
contact with the Postal Inspectors and was never told that any of Lone Star’s practices were
either illegal or deceptive.

The contests run by Lone Star are sweepstakes and not lotteries or any other
sort of illegal gaming. I ensure that Lone Star’s sweepstakes comply with the general
guidelines that distinguish between sweepstakes and illegal gaming. For example:

1. People receiving Lone Star’s promotions are given the opportunity of entering
the sweepstakes without making a purchase by simply returning the entry form
to Lone Star in the same manner as those making purchases. Approximately
60% of the entries which Lone Star receives do not make purchases. The
purchase and non-purchase entries are treated equally in every aspect.

2. L.one Star offers a legitimate product of value for sale in conjunction with the
sweepstakes. Lone Star has a "no quibble" money back policy for any
complaints. Lone Star also has a policy that if there any reason to believe that
the customer expects that a purchase will increase the chances of winning, Lone
Star returns that customer’s money with a letter explaining Lone Star "no
purchase necessary" policy. (Lone Star, however, does enter the consumer in
the sweepstakes. ) As a result, Lone Star has no evidence that it has accepted
any payment as an entry fee rather than a payment for its product.
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Since there is no charge for entry, Lone Star’s contests are not lotteries.

T also do my best to ensure that Lone Star’s promotions do not contain any
fraudulent offers or misleading statements. Some sweepstakes make offers that are too good to
be true and guarantee that the recipient will win. Other sweepstakes operators engage in
“verbal slight of hand" by promising that every entrant will win and then providing a prize of
nominal value, in some cases less than one dollar.

Lone Star makes no promises or guarantees as to winning. Lone Star’s
promotions and rules clearly state that to win, the recipient must "have and return" the pre-
selected winning number. Lone Star prominently indicates the odds of winning in its rules in
large typeface. If the consumer simply reads the promotion, he or she should be fully aware
that the promotion provides an opportunity and not a guarantee to win a prize. The only thing
which Lone Star guarantees is that the consumer who purchases its product will be satisfied
and Lone Star backs up that guarantee with a full refund policy.

As 1 testified at the hearing, Lone Star does send multiple promotions to the
same consumers for the same sweepstakes. | have reviewed this practice with Lone Star’s
attorneys and am satisfied that this practice is lawful. 1 understand that there are court
holdings that such an arrangement does not constitute a "lottery” because the consumer is able
to submit multiple entries without paying any entry fees. Nor is this practice misleading.
Lone Star’s promotions include official rules which indicate that multiple promotions may be
used in a single sweepstakes and the odds of winning are not affected because each mailing
bears one of a limited number of unique claim number which are established with Lone Star’s
computer house before any mailings are made. I know of nothing to suggest that anyone has
been mislead by this practice.

I also do not agree that the use of different trade names in promotional mailings
is in any way misleading. The proposed legislation does not outlaw such use of trade names.
Rather, the legislation would require that the promoter or sponsor clearly identify itself. As I
noted in my testimony, Lone Star already clearly identifies itself as the promoter on each
mailing. In addition, Lone Star provides an address and telephone number at which it can be
reached. Lone Star is today providing the information which the proposed legislation would
require.

It is truc that recently Lone Star has not awarded a prize within the time in
which we expected to do so. As Senator Collins pointed out at the hearing, Lone Star is
currently running a sweepstakes with a $5,000 prize for which the deadline has been extended
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by now more than nine months. This was completely unintentional. When this sweepstakes
began it was anticipated that Lone Star would send out promotions using the numbers assigned
to it by December 1, 1998. That date was initially included on the promotions for this contest,
including "Darwin". However, as result of a change in Lone Star’s marketing strategy, Lone
Star has mailed out promotions for this contest at a slower pace than anticipated and has not yet
reached the 3 million mark. Lone Star can not award the prize until that number is reached
because the pre-selected number may not yet have been sent. Lone Star expects to reach that
mark shortly and award the prize. This is the first time that Lone Star has not met its self
imposed deadline. Notably, the prizes which were awarded on time in Lone Star’s other
sweepstakes were for larger amounts, such as $10,000.00 or $12,000.00.

While regrettable, I consulted with Lone Star’s attorneys and am satistied that
the delay in awarding the prize does not violate any law. Lone Star’s Official Rules clearly
state that "Sponsor reserves the right to extend the deadline” immediately following the
deadline date in the same typeface. In addition, L.one Steps has taken steps to ensure that this
problem does not reoccur.

1 appreciate the opportunity to address these issues and remain available to assist
the Subcommittee, its staff and minority counsel in any way in this investigation.

Very truly yo
L4

David Dobin
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I.one Star Promotions, Inc.
1754 Merrick Avenue
Merrick, New York 11566

August 18, 1999

VIA FAX - 202-224-1972
AND FEDERAL EXPRESS AIR BILL# 814516262050

Senator Carl Levin, Ranking Member

United States Senate

Permanent Subcommittee on Investigations - Minority Office
193 Russell Senate Office Building

Washington, D.C. 20510

Dear Senator Levin:

This letter provides fuller responses to questions 1.f. and 1.g. raised by your
letter dated July 22, 1999 following hearing before the Senate Permanent Subcommittee on
Investigation regarding the sweepstakes industry held on July 20, 1999.

1.f.  What percentage of income for each sweepstakes promoted by Lone Star
come from back-end mailings as compared to front-end mailings ? Please
provide a chart identifying: 1) each sweepstakes conducted by Lone Star
since it began operating and sending mail; 2) the percentage of income from
back-end mailings for each sweepstakes; and 3) the percentage of income
from front end mailings for each sweepstakes.

Answer: As T advised you in my letter dated July 30, 1999, Lone Star does not
maintain records which would provide information regarding the
"percentage of income" from front-end and back-end mailings. We have
prepared the attached chart which shows for each sweepstakes the
percentage of purchases derived from back-end and from front end
mailings for each sweepstakes. In total, approximately 68.3% of the
purchases are from front-end mailings and 31.7% are from back-end
mailings.
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l.g. What percentage of all the entries are from back-end mailings as compared
with front-end mailings ?

The attached chart shows the percentages of entries from front-end
mailings and back-end mailings for each sweepstakes. The total
percentages are: 27.7% entries from back-end mailings and 72.7% from

Answer:

front-end mailings.

I hope that these answers respond adequately to your questions. If you or your staff
have any further questions or would like my assistance in any matter please let me know.

:p’%ﬁi

David Dobin

cc: The Honorable Susan M. Collins
Chairman, Senate Permanent Subcommittee

on Investigations
Via Fax and Fedex Airbill # 814516262049
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LONE STAR PROMOTIONS, INC.
SWEEPSTAKES STATISTICS

(Prepared for Scnate Subcommittee on Investigations)

Sweepstakes 1! 2 3 4 3
Range of 200,000,000 | 050,000,000~ | 053,000,000~ | 056,000,000~ | 300,000,000
Numbers 802.500,000 | 052,999,999 | 055,999,999 | 058,999,999 | 302,999,999
Prize $10,000.00 $12,000.00 $12,000.00 $12,000.00 $5,000.00
Winner/Date | Opal Clark Kim Grace Donald Martin | Karen.Gross | Open
Awarded 11-30-98 12-22-97 12-18-98 8-18-99

Total 313,059 319,632 315,937 308,351 412.662
Responses

Received

Number/ 219,077 311,507 314,399 308,351 53.532
Percentage

from Front 70% 97.5% 99.5% 100% 13%

End Mailings

Number/ 93,982 8,126 1,538 0 359,110
Percentage

from Back 30% 2.5% 0.5% 87%

End Mailings

Total 125,625 116,543 121,458 124,503 179,811
Responses

Received 40.1% 36.5% 38.4% 40.4% 42.6%
Making

Purchases

Number/ 79,192 113,053 120,501 124,503 19,245
Percentage

from Front 63% 97% 99.2% 100% 10.7%
End Mailings

Number/ 46,433 3,490 957 0 160,566
Percentage

from Rear End | 37% 3% 0.8% 89.3%
Mailings

Lone Star Promotions, Inc. took this sweepstakes over from TriStar Promotions.

August 18, 1999
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Senate Permanent Subcomsmitise
on Investigations
. . B >°
Mnited Staces Senate

COMMITTEE ON
GOVERNMENTAL AFFAIRS

WASHINGTON, DC 2051C-625C

July 23, 1999

As the Ranking Member on the Permanent Subcomumittee on Investigations, I have three
additional questions as a follow-up to Tuesday’s hearing.

1) Is it deceptive for a company to use different trade names in promotional mailings to
the same individual regarding the same sweepstakes?

2) If a person can only win ouce in a particular sweepstakes, is it deceptive fora
promoter to send different-appearing promotions for the same sweepstakes multiple times to the
same person making the same representation that the person has a 1 in 3 million chance of

winning the prize?

3) Is it deceptive for a promoter to claim in the first promotion of a sweepstakes that a
person can win and repeat that claim in the second promotion of the same sweepstakes without
knowing whether the first promotion to that person contained a winning claim number?

T would appreciate an answer no later than July 30, 1999. If you have any questions,
please contact Leslie Bell, of my staff, at (202) 224-9505. Again, I thank you for your interest in
the bill and for your assistance with the Subcommittee’s hearings.

CLiljg

Singerely,

¥

Carl Levin
Ranking Member
Permanent Subcommittee on Investigations

cc: The Honorable Susan M. Collins, Chairman
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45 SSTaRE STAFT ORECTOR AND COUNSEL GOVERNMENTAL AFFAIRS

Has
JGYCE A AECHTSCHAFFEN, MINORITY STAFF CIRECTCA AND COUNSEL

WASHINGTON, DC 20510-5250

July 28, 1999

Mr. Kenneth Hunter
Chief Postal Inspector
Postal Inspection Service
Room 3100

475 L’Enfant Plaza, S.W.
Washington, D.C. 20260

Dear Mr. Hunter:

In my July 23, 1999, letter, I asked vou to answer three questions as a follow-up to the
hearing held on July 20, 1999. In addition to these three questions, I have the following
question.

Is it illegal for a sweepstakes promoter to send to the same person three different
sweepstakes promotions for the same $10,000 prize, implying that each promotion is a different
sweepstakes and, therefore a different prize, by using a different business name and a different
presentation on the promotion? Is it deceptive? Under this scheme, the recipient is led to believe
he or she has the opportunity to win $30,000 total, in three separate sweepstakes, but in reality,
he or she has the opportunity to win only $10,000 in one sweepstakes.

1 would appreciate an answer no later than July 30, 1999. If you have any questions,
please contact Leslie Bell, of my staff, at (202) 224-9505. Again, I thank you for your interest in
the bill and for your assistance with the Subcommittee’s hearings.

Ranking Member
Permanent Subcommittee on Investigations

CL:Lig
cc: The Honorable Susan M. Collins, Chairman
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UNITED STATES

‘ POSTAL SERVICE

July 30, 1999

Honorable Carl Levin

Ranking Member

Permanent Subcommittee on Investigations
193 Russell Senate Office Building
Washington, DC 20510-6250

Dear Senator Levin:

This is in response to your correspondence of July 23 and July 28, 1998, with follow-up questions
concerning issues raised in the hearing held on July 20. Following are the questions and our
response to each.

1.

Is it deceptive for a company to use different trade names in promoticnal mailings to the same
individual regarding the same sweepstakes?

If the promoter conceals from the consumer that the additional sweepstakes mailings,
which use different trade names, are promoting the same initial sweepstakes, then that
would be deceptive. A responding consumer could believe that she or he is entering
different sweepstakes, not just one sweepstakes. Based on the testimony at the hearing,
ith clear that cc who respond by sending money to promoters become a
target for multiple mailings using different trade names.

In our experience substantiating that the promoter intended to defraud in violation of
Title 18 USC 1341, or caused an "omission of material fact,” which is necessary for action
under Title 39 USC 3005, is difficuit. The facts surrounding each instance must be fully
considered before we can determine if they are actionable. It is not uncommon for a
promoter to fashion both the language and layout of the offer to mask or defend the
deception without clearly violating any existing law or regulation. The consumers,
however, view many of these promotions as misleading and expect us to take action to
stop them. '

if a person can only win once in a particular sweepstakes, is it deceptive for a promoter to send
different-appearing promotions for the same sweepstakes multiple times to the same person
making the same representations that the person has a 1 in 3 million chance of winning the
prize?

Consumers who are not provided information that there is only one prize for the multitude
of trade names offering the same single sweepstakes prize are deceived. If the consumer
is responding to mailings based on a belief they are entering or participating in separate

sweepstakes, it is an "omission of material fact” by the promoter. Again, the difficulty for

us comes in attempting to challenge whether the promotion on its whole resulted in an
"omission of material fact” for purposes of deception.

475 UENFANT PLaza SW
WasHInGTON DC 20260-2100
202-268-4267

Fax: 202-268-4563
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3. lIsitdeceptive for a promoter to claim in the first promotion of a sweepstakes that a person can
win and repeat that claim in the second promotion of the same sweepstakes without knowing
whether the first promotion to that person contained a winning claim number?

If it is a possibility that the sweepstakes is complete and without clear and conspicuous
notice to the consumer, and the promoter continues to solicit the same or other
consumers with additional trade names for the same possibly completed sweepstakes, it
is deceptive and may constitute a false representation and/or an "omission of material
fact.” However, depending upon the language the promoter uses, it remains our burden
to convince a jury or judicial authority that the case is actionable. This can be difficult
under the current laws and regulations.

4. Isitillegal for a sweepstakes promoter to send to the same person three different sweepstakes
promotions for the same $10,000 prize, implying that each promotion is a different sweepstakes
and, therefore a different prize, by using a different business name and a different presentation
on the promotion? Is it deceptive? Under this scheme, the recipient is led to believe he or she
has the opportunity to win $30,000 total, in three separate sweepstakes, but in reality, he or she
has the opportunity to win only $10,000 in one sweepstakes.

While it is not illegal for a sweepstakes promoter to send different sweepstakes
promotions to a consumer, it would constitute a misrepresentation if the consumer was
led to believe they represented different sweepstakes. For example, the type of promotion
you describe would be actionable if we could prove an "omission of material fact" (i.e.
there is one sweepstakes versus three). However, the challenge for postal inspectors is to
show that the language was crafted to deceive an ordinary consumer by omitting facts
essential for the consumer to be reasonably able to understand what the actual promotion
included and their odds of winning.

We appreciate the interest you have shown in addressing the weaknesses in the current statutes we
rely on for consumer protection. As our responses to your questions show, consumers may consider
solicitations to be deceptive even though they do not technically violate current criminal or civit
statutes.

Please contact me if you or your staff have any additional questions or need assistance on this
issue.

Sincerely,

,Q,/ K. J. Hunter
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JEFFREY G. KLEIN, P.A.
ATTORNEY AT LAW

JRFFREY G, KLEIN, 1.5, M.B.A. 2600 NORTI MILITARY TRAIL.
ADMITTED TO PRACTICE IN FLORIDA & PRNSYLYANIA svimm 270
BOCA RATON, FLORIDA 33431
THLEPRONT (407) 997-4050
TEIEFAX (407) 998 9537

August 19, 1993

Dean E. Smith

Trade Practice consultant
Better Business Bureau of
Nashville/Middle Tennessee Inc.
Sovran Place, Suite 1830
Nashville, Tennessee 37239

Dear Mr. Smith:

I am in receipt of your letter dated August 12, 1993
regarding R.L.T.M.R. and its sweepstakes promotjon. I have been
advised by the company’s president that due to his deteriorating
health, adverse financial conditions and the inability to promote
the sweepstakes and product sale; the company was unable to award
the Chevrolet S-10 Blazer as previously planned.

R.L.T.M.R. apologizes for any inconvenience,
misunderstanding or unwarranted confusion the promotion and/or
the sweepstakes may have caused.

ein, Esquire
JGK/rsk
P.S. All prior correspondence between this office and the Better

Business Bureau was based upon information provided to me from
R.L.T.M.R.
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